
THE FACTS ON THIS
X-RAY:

1. A brand new boll from the five
leading $1 .25 sellers in the notion
was token at random from profes-
sional golf shops.

2. This X-roy was made by inde-
pendent technicians.

3. Printed as received, UN-RE-
TOUCHED. (Film available for your
inspection.)

U, S. PATENT NO. 2,914,328

.ELF!
If you have X-roy equipment why net see for your-
self? Pick up Fi~:j' Fiig'~t end c~':~r ./dl known 901 f
bolls in your Pro ~' c ,», Ycu, too, w;!1 be amazed at
the difference ... c.:-.d ;;eJ thet Fir;t Flight is TRUE
BECAUSE IT'S l:::~>~)ALL THROLCH! Tell your
friends what yCJ i~.: '1
First Flight big \',:::; '.1 1962 include: Notional PGA
Club Chompion.Li,» Ji.» S~.:;;-"p~; New Orleans, Bo
Wininger; Baton R~uge, Joe Campbell; International,
Gene Littler; Pensacola, Doug Sanders; Thunderbird
Classic, Gene lit tl e r , PG,\ Championship, Gory
Player,

Sold Onl y By The Golf Professional
"First Flight" and "Steel Power Center" are registered trade marks of the First Flight Company. 62-37
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This is a cheerful, well designed shop and generally the displays are first class.
But in looking over the club rack, I note two things I would change. The shoes,
at left, should have shoe trees and they should be laced up because they give
the appearance of just having been tried on and then tossed rather carelessly
back on the shelf. In addition, displaying them with the spikes up, as they are
here, may cause the top shoe to become slightly marred. The clubs in the dis-
play are, of course, expensive items. It isn't good merchandising to show inex-
pensive caps on the same rack with them. It would be preferable to display
something like alpaca sweaters in the spots where the golf caps are shown.
In this way, the clubs aren't downgraded by items that cost only two or three
dollars. Al Robbins

pro-only advertising like the stores make
use of manufacturers' advertising.

Inexpensive But Effective
Once in a while you will see pros

tie in their own local advertising with
a manufacturer's newspaper advertising
in the way that Tony Casabella and Joe
Schoenbaechler ran inexpensive but ef-
fective advertising in Louisville along
with the MacGregor newspaper ads on
the DX Tourney ball.

ot often enough is there pro shop dis-
play and advertising tie-in with manu-
facturers' pro only advertising, although
there has been an increase in this since
Golfing magazine and pros worked out
a circulation and merchandising plan to
educate members to buy from the pro-
fessionals.

Window and store displays and news-

paper advertising that many retailers out-
side of the sports business use in tying
into the national advertising of manufac-
turers are selling performances rarely ap-
plied by pros.

There are many ways in which a pro
could make his shop the point at which
the manufacturers' advertising of superior
value merchandise would payoff.

Resourceful, older professionals who
learned the hard way, and bright young
men, such as Joe Benner of the Country
Club of Miami, who got his training in
modern business at university schools of
commerce, hook their own shop displays
and advertising by letters, pamphlets and
signs to the millions that manufacturers
spend in general advertising. They learn
what advertising the manufacturer has
for them to use and they use it.

(Continued on page 77)
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make
FINE CLUBS

makes a fine line of clubs.
Here, Bobby Nichols, who has

won fame with Power-Silts,
presents the splendid array

of Power-Bilt putters.

GOlf CLUBS
Sold only by Golf P,ofes<lono/s

HlllERICH s BRADSBY CO
LOUISVillE. KENTUCKY

also maKe! of famolls
tOUISVlllE SLUGGER MTS
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The owner of Colonial Palms in
Miami naturally had some uneasy
moments when he put $75,000 in
a lighting system for his golf
center • . . But bright lights were
the answer ... Now he's finding

There's Gold

34

•

At Colonial Palms, a complete golf cen-
ter located in Miami, Fla., the curve

that plots income over the year is not a
wildly fluctuating one which comes close
to running off the top of the chart during
the winter and spring and then scrapes
bottom from May until December. Since
the center was opened nearly two years
ago, business has been nearly a good in
September as it was in January. However,
last winter the income curve proceeded on
a considerably higher plateau than it had
the previous one due to continuing pro-
motion by the owners and operators of
Colonial Palms and the longer residency
factor.

In the opinion of John E. O'Connor,
Jr., who planned and built Colonial Palms,
three things have had much to do in keep-
ing busine s stabliz d at the Miami center. •

Foremost, a careful study was made of
variou lighting arrangements b fore
$75,000 was ultimately invested in a sy -
tern'

There was no stinting in putting money
into a quite elaborate 36-hole miniature
course which has more than paid its way, {-_
especially in the so-called off- eason;

Finally, a good deal of imaginative ef-

John O'Connor (above) inspects aluminum shell in
which mercury lamps are installed. (Left) This gives
you an idea of how efficient Colonial Palms' light-

ing arrangement is.

Coljdom



Heavy play on miniature helps Colonial Palms de-
fray operating costs in the summertime. Rain isn't
much of a problem, but golfers appreciate over-

•• hanging range roof (right) that protects them from
the Miami sun. Pro shop (below) is fully stocked
with playing equipment and apparel, compares with

those found at standard size courses.

fort has been put into Colonial Palms'
direct mail promotion which ha n't b en
allowed to lapse v n though th center
ha become well establish d.

A fourth factor that undoubt dly hould
be mentioned i that th Iiami cent r's
short course is om what longer than th

"1 ordinary Par. 3. ven of th 1 hol
extend to more than 200 yards and of
the , one is 325 and another, 290. The
shortest hole on th par 60 cours i 97
yards. 0, p ople who want to do more
than bunt the ball, can find expr ssion at

" Colonial Palms.
Excellent Lighting Sy tern

.• The light that O'Connor finally d -
cided to install ar of the mercury vapor
typ and the sy t m is a ompo it of what
is con sid red to b th two be t de ign
submitted by lighting engineer. O'Connor
doesn't make any wild claims that day-
light conditions prevail aft r dark at

.,\ olonial Palm although th re i uffici-
nt candlepov er to illuminate 50 foot-

ball fi ld . He do s point out that the
player doesn't hav any difficulty what-
ver in following th ball in flight, and

re£l ctor ar t up in uch a way that
(Continued on page 75)
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By LAURIE E. CARLSON

Country clubs can literally sweep out
the "red" by adding a curling rink

to their facilities. Such an installation will
go many times farther than a great hall
or a roomful of bridge tables and the bi-
weekly or monthly dance toward meeting
the winter overhead or the cost of keeping
a club open on a year-round basis. What
is more, it will keep a large part of the
staff intact, and it will cut down on the
considerable and annoying break in serv-
ice that members at most Northern clubs
have to contend with when the golf sea-
son fades out.

Curling is an ancient and, of course,
honourable game that originated along
with its partner, golf, in Scotland. The
sport, some five centuries old, has flour-
ished more in Canada than in its native
surroundings. The color and pageantry
of curling tournaments (bonspiels) bid to
submerge the popularity of other winter
sports in U. S.

Ten Clubs Have Rinks
At least ten country clubs that we know

of have installed curling rinks in recent
years in order to give their members 12-
month sports activity. These are Exmoor,
Skokie, North Shore, Indian Hills and Oak
Park in the Chicago area; Brae Burn in
Boston; Stevens Point (Wis.) CC; Elkhart,
(Ind) CC and Mayfield CC in Cleveland.
Membership dues plus fees combined with
revenue from the dining room and bar
have enabled one club to realize a $150,-
000 gross during the curling season. This
income enabled the club to pay $12,500
on its mortgage principal, $15,000 in in-

36

Colorful plaids, sweaters and glengarries put a
strong dash of excitement in any curling scene .

.J

Curling,
This growing winter pastime can
help solve financial problems at
country clubs that want to stay open

around the calendar

terest on its loan and put aside around ~
$18,000 for future contingencies.

People in the curling business recom-
mend six sheets to cut down on congestion.
The ice can be kept in use almost all day
with men, women and Junior players oc-
cupying the sheets from morning until I-

night. Weekend bonspiels are popular, of-
ten bringing curlers from neighboring •
cities and states to take part in them. Two
draws in the evening, three evenings a
week, will accommodate 300 curlers on
six sheets of ice.

What Are The Advantages?
Other than putting a club back in a

strong financial position, what are the ad-
vantages of converting club facilities to '
curling?

It offers a balanced physical activity
that keeps otherwise sedentary business-
men in shape all winter. It is a participat-
ing sport, and fundamentals can be grasp-
ed quickly. Women can learn to curl just
as easily as men, and become equally
skillful. It is a game for all ages (some
1500 high school teams in the U. S. last
winter).

The only equipment (individual) re-
quired - rubbers and a warm sweater.

Sociable Game
It's a sociable game. Each participant

plays directly with seven others and along- .
side 16 more.

There's plenty of suspensel The last ~
rock can change a near loss into a victory.

Curling is more scientific than bowling.
The game requires a variety of shots, abili-
ty to "read the ice," and organized team
play.

The most important thing to consider ....

Goljdom •.



BOllui!lulllolmes
GOLF CLUB HERALD

SHOWS YOU HOW TO

CUT HIGH MAINTENANCE COSTS.
This new Beautiful Holmes "Golt Club
Herald" is "lust reading. 12 pages of docu-
mented proof how BEAUTIFUL HOLMES GOLF CLUB

CARPET has made par for the course at top flight
country clubs all across the country - shows how
these beautiful wiltons are tailored specifically to
meet the varied and exacting demands of pro
rooms ... lounges ... locker rooms - anywhere and
everywhere that beauty and rugged durability must
be combined. Case histories ... illustrate the way
BEAUTIFUL HOLMES GOLF CLUB CARPET solves a
club's unique need for a flooring that must provide
an atmosphere of relaxed graciousness, yet stand
up to the assaults of tracked-in-turf, cleats, and
lots and lots of traffic. Long lasting, easy to main-
tain, BEAUTIFUL HOLMES GOLF CLUB CARPET is a
long-range money-saver. Send for your copy of
"The Herald" - it could be the first step in reduced
maintenance costs for your club!

TAVISTOCK COUNTRY CLUB
HADDONFielD. N. J.

LOS ANGelES COUNTRY CLUB
LOS ANGelES. CAl.~-~--~-----------------------------A4dtktfct fl;f!bw ec!0It

ERIE AVENUE AND K STREET
PHILADELPHIA 24, PA.

NAME _

CLUB, _

Please rush my copy of the
new Beautiful Holmes
Golf Club Herald.

ADDRESS _

ZONE STATE _

eptember, 1962 37



in planning a rink is to secure competent
advice on those factors which most affect
the success of the installation. These in-
clude the rink floor, soil stabilization and
drainage, equipment design, illumination
and condensation control.

Source of Knowhow
Officers of the American Curling Foun-

dation, of which Archie W. Rappana, 322
Ridgewood rd., Duluth 4, Minn. is presi-
dent, are eager to supply counsel and co-
operation.

Rinks have doubled in this country in
the last decade, and now number about
100. These provide recreation for an
estimated 20,000 curlers. Canada's statis-
tics are even more spectacular - 660
rinks, 200,000 participants.

Club members interested in starting
something this coming winter are urged
to inspect if possible an existing rink in
their community. Sometimes two or more
clubs go together to get the project roll-
ing. A committee is formed to locate ice,
form teams, provide facilities, organize
schedules, etc.

ABC's of the Game
Here are the ABC's of curling:
It is played on a level sheet of ice, 146

feet long and 14 feet wide, marked with
a target (house) of multicolored 12 foot
circles at each end. The distance from the
"hack", where the 42-pound stone is de-
livered, to the center of the house (tee)
at the other end is 126 feet.

Necessary equipment includes only the
stones, a piece of smoothed granite with a
looped handle on the top, and the brooms,
much like the one in your kitchen ex-
cept curling brooms have shorter handles
and narrower straw widths.

A match is played between two teams
(rinks) with each of the four players de-
livering two stones alternately with their
opponents, making a total of 16 stones
played by both teams in each inning (end).
The object of the game is to place your
stone closer to the tee than those of your
opponents. Scoring is simple. A rink scores
one point for every stone which is nearer
the tee than any stone of the opposing
rink, and in each end or inning only one
team can score.

The stones are so located that a measur-
ing device, resembling a compass, is used
to measure the close ones.

The "lead", usually the rink's least ex-
perienced curler but very important, hand-
les the first two stones for his team. When
delivering a stone, the player braces his
foot on the "hack" to keep from slipping

II

as he slides the stone down the ice. The
lead must be able to accurately put his
stone as far as the inner ring of the house
for it is around his shots that the skip
(captain) plans the strategy.

Sounds complex? Not at all. Very sim-
ple, once you've tried it.

When the "second" plays his two stones,
there are four stones already on the ice
to contend with. His job is to remove his
opponent's stone and break up any pos-
sible "head" or fortress of stones. Also, he
must be ready to guard and promote (push
forward one of his own rink's stones to-
ward the front of the circle).

With each succeeding player, there are
stones on the ice and the placement of
the stones becomes more difficult. The
third (vice skip) shoots next and must be
able to throw a stone fast enough to break
up any combination in the house so that
the skip, who shoots last, can score on his
shot. The third must be able, too, to hide
a stone behind a guard and to "chap and
lie" (hit an opponent's stone and hide
behind a guard).

Skip Plans Strategy
The skip is most important. He plans

the strategy and directs his team's play
while standing in the house. Before a
stone is delivered, the skip marks the spot
(with his broom) where he wants the stone
to end up. The curling stone rotates as it
travels down the ice, and thus doesn't slide
in a straight line. A slight twist of the
wrist accentuates the arc-ing, which is
similar to a hook in bowling.

Further, the skip directs his rink's
sweeping with commands of "sweep" when
he feels the stone is moving too slowly,
or "brooms up" when he feels it has
been swept enough.

After all 16 stones have been played,
the two vice-skips determine the score
for the end. Next the process is reversed,
and the house at the opposite end becomes
the target.

Sweeping is done by the two players
not delivering their stones. They follow
each stone shortly after it has been deliv-
ered, and trotting alongside of it, they
sweep vigorously or easily as needed.

Curlers often say: "Play 'em light and
blame it on the sweepers".

Perhaps the most popular hobby con-
nected with the old game is badge col-
lecting. You can always tell how enthusi-
astic an individual curler is, how much he
or she has travelled, by the number of
badges worn on the Glengarry or Balmoral
(hats or caps).

Goljdom



The Famous
TAM O'SHANTER
at Niles, Illinois,

near Chicago-Considered
one of the finest Golf Clubs

in the United States.

The use of Victor Electri-Cars here is
mandatory and the golf car fleet, one of the largest
in the country, consists of 118 Victors.
Dependability of the golf cars is imperative.
To help maintain trouble-free operation, Trojan Mileage
Master Golf Car Batteries were selected and are
used exclusively in the Victor Electri-
Cars at Tam O'Shanter.

RO'AN®
MILEAGE MASTER"

GOLF CAR BATTERIES
TROJAN BATTERY CO., 724 E. 61 st ST., LOS ANGELES 1, CALIF.
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