Developed in cooperation with
Emblem Specifications Committee of
The Professional Golfers’ Association

A totally new kind of club

PGA /’I,’I[‘A’ [ I/ Series

WITH FIBERGLAS SHAFTS

Here are woods and irons with really new features —
Features that will create sales. The new Burke Fiberglas
Shaft is vibration-free. It has unusual “feel” — definitely
aids control and distance. New “Peak Power” design of
these PGA Clubs offers 20% more hitting area. Molded
insert with 2-way roll provides the finest and most accu-
rate hitting area on any clubs today.

Available only through Golf Professionals

NATIONAL PGA DISTRIBUTORS
160 Essex Street » Newark, Ohio
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CLEARY RESEARCH
Keeps Pace With

EIVIIANS

Remember — There is only One, the
original, patented product of
W. A. Cleary Corp.

P“AS—fov dual control of BOTH disease and
Crabgrass

PMAS—M:I demonstrated its worth over many
years to the golf course superintendent

PMAs—is an established control chemical for
golf courses all over the nation

PMAS——MM' appear on the label — or it is not
the genuvine PMAS patented and man-
ufactured by W. A. Cleary Corp.

with  Caddy Liquid Cadmium

BAD“Y_?M modern turf treatment for DOLLAR
SPOT @ COPPER SPOT ® RED THREAD
® FUSARIUM PATCH
cAnuv—wolcomod by golf course men as the
easier way to give their fine turf the
proven preventative and curative pro-
tection of Cadmium without having to
mix a dry material
cAnnY_ ALl LIQUID. Dissolves quickly and
easily in woter. Remains in solution
until the sproy tank is emptied.
cAnny—Ab:oluuly safe for even the finest
turf. Comes ready to use in gollon
jugs, 5 gallon and 15 gallon con-

tainers.
OTHER CLEARY PRODUCTS FOR
BETTER TURF

SPOTRETE — 75% Dry Thiram Fungicide

METHAR — Highest concentration of DSMA-Di-
sodium Methylarsonate for Crabgrass and
Dallisgrass in both liquid and powder.

PM2,4-D — Phenyl mercury-2, 4-d dichlorophenoxy~
acetate for selective weed control.

ALL-WET — mokes water “wetter” for better pene-
tfration in all turf areos, especially thotched
or compacted spots,

THIMER — Fungicide combines Thiram and Or-
ganic Mercury in a wettoble powder.
Treats fungus diseases, like Snow Mold.

AMA2, 4D — Amine Methylarsonate plus 2,4-D
liquid for Dallisgross and weed control.

AMA — Amine Methylarsonate, liquid, for Crab-
grass ond Dallisgrass Control,

CORPORATION

New Brunswick, New Jersey
Skokie, . Belleville, Ont., Canada

Retirement City Golf
(Continued from page 24)
and young Dave Ragan,

Ragan and Hebert drew an even larg-
er crowd when they appeared with Marr
at Sun Valley in a similar exhibition the
day following the Phoenix Open.

While designed for the average 85-110
golfer, the Webb courses are no push-
overs and can be expanded to 7,000 yards
from the 6,400, they now average, to
accommodate championship play.

All five pros who took part in the
All-Star Golt series had wcm&s of praise
for the Sun City course. It was designed
by Milt Coggins, pro at Phoenix’s En-
canto course for many years before re-
signing recently to devote full time to
course architecture. Commendation for
the condition of the Sun City course was
showered on Supt. John Hanley, who has
worked his magic at various courses for
41 vears, and who is consulted on all
Webb retirement community  courses
maintenance policies.

Heading the course maintenance depart-
ment at Kern City is John Wysocki, a

BENT GRASS STOLONS
* Washington (C-50) e Cohansey (C-7)
+ Congressional (C-19)

e Arlington (C-1) e Toronto (C-15)
True to Name, Weed and Seed Freel
Send for Free Literature
We Ship Anywhere in the United States
Phone: KE 1-0361
HIRAM F. GODWIN & SON

22366 Grand River Ave., Detroit 19, Mich.
A Reliable Source of Supply Since 1920
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GET SOUND GUIDANCE

on PLANNING, BUILDING and OPERATING
GOLF FACILITIES

from Golf’s clearing house of information

PLANNING INFORMATION FOR
PRIVATE COUNTRY CLUBS

A compilation of practical, cur-
rent data and information on plan-
ning and organizing the private golf
and country club which includes a
Planning and Organizing Guide, na-
tional growth, statistics, course plan-
ning and building information, ex-
cerpts from Excise Tax Laws outlin-
ing exemption from Club Dues Tax of
cgrtain  payments for construction,
architects, sample construction con-
tract, suggested list of course main-
tenance equipment, suggestions for
golf by-laws, data on club member-
ships, dues and fees, details of suc-
cessful membership campaigns, club
financing plans, sample club bro-
chure, a clubhouse planning and
evaluation checklist, ang a brief study
on developing golf course subdivi-
sions. $7.50 each.

PLANNING THE GOLF COURSE

This 96 page, 8% x 11 inch (hard
cover) book takes the guesswork out
of golf clubhouse design with specific
facts on various clubhouse facilities
and the space they require, based
on the size and type of membership
to be accommodated. This data has
been drawn from the practical op-
erating experience of American golf
clubs over man; years through a
study conducted by the Building Re-
search and Development Corporation
of Chicago. The only book of its
kind. $9.00 each,

GOLF EVENTS

A 43 page, 4 x 9 inch check list of
101 tournament and novelty events
that can be used to make any golf
program varied and exciting. A
definite aid to the golf chairman
faced with the pmblcm of ‘coming up
with something new. Lists types
of events and tournaments of any
length desired, from day-long to sea-
son length programs. 50¢ each.

PLANNING AND BUILDING
THE GOLF COURSE

A complete, 32cdpagc, 8% x 11
inch (ully illustrated guide for the
design and construction of the regu-
lation golf course. Includes: Selection
of the Site, Soil Factors, Power and
Water Availability, Natural Golf Fea-
tures, How to Design a Golf Course,
Golf Course Costs, Construction and
Construction Equipment, Construction
of Tees, Fairways and Traps and
Greens, Maintenance  Equipment,
Watering Systems, etc. $1.00 each.

GOLF OPERATORS HANDBOOK

A 112 page, 8% x 11 inch book
of complete planning, building and
operating information on miniature
golf putting courses, golf driving
ranges and par-3 golf courses, Con-
tains ideas, data, photographs and
plans based on the actual experience
of hundreds of golf operators all over
the United States. $3.00.

Order from:
NATIONAL GOLF FOUNDATION
804 Merchandise Mart
Chicago 54 Il

June, 1962
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DAVIS WEED KILLERS

Weed problems are varied and complex.
There ore specific chemicals for different
weeds. We have the moterials, clso the ex-
perience to help you. Write us for information,
prices and recommendations.

5440 Northwest Highway, Chicago 30, lilinois

My, Profam'onal:

Are You
Thinking Ahead

Lo “Christmas Shopping
at your Pro Shop’?

longtime supt. in Connecticut and fresh
from five years of directing course main-
tenance in Santa Barbara,

Ward Wilcox, a name well known in
Florida for service as president of the
state GCSA, directs maintenance of the
Sun City course around which homes are
being built 17 miles south of Tampa.

Fielding Abbott’s former resident pro
and teaching duties at Sun City have
been assumed by Bud Sower, former as-
sistant at Waverly CC, Portland, Ore.,

| who as an amateur scored 58 once and

WRITE FOR DETAILS ‘

GOLFDOM

407 S. Dearborn Chicago 5, 111
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59 twice. Sower is assisted by Bob
Heisel and Eddie Brown.

Southpaw Bill O’Hara, a professional
since 1947 and most recently a golf di-
rector in Fort Lauderdale, joined the
Webb corporation last year as resident
pro at the Sun City, Fla. layout. He is
assisted by Dan Smith, an All-American

| basketball star from Bradley University,

and former assistant at Cleveland’s Oak-
wood Club where O'Hara also worked
from 1949 to 1953.

Two Arizona golfers guide golf oper-
ations at Kern City: Al Starr, formerly
resident pro at Oro Valley in Tucson,
is assisted by Rex Wilson, twice runner-
up for the Arizona amateur title and a
graduate of Arizona State University.

Designed by Snyder

The Kern City course was designed by
Jack Arthur Snyder, whose two brothers
also have followed in the footsteps ol
their widely-known father as course su-
perintendents.

Coggins, in addition to blueprinting the
Sun City, Ariz. course, designed the lay-
out at Sun City, Fla. and is now super-
vising another 18 holes that are under-
way at Sun City, Calif., where Webb
builders’” fourth retirement community is
rising.

Half of the 400 members of the Sun
City Golf Assn. play five days a week,
says Abbott. Many more who don’t be-
long to the association also play that
often. Abbott estimates one-half of the
5,200 population gets out on the course at
least several times a year.

As a member of the association with
dues of $5 a vear, residents can try
during a Stag or Ladies’ Day tournament
for coveted prizes.

A Sun City resident can golf for 30
r“ cent less than the public fee, or
wy the right to play at anytime for a
vearly $112 ($190 for a couple).
dents are assured every other

Resi-
starting

Golfdom



Put Billions of Wnres into Your Soil!

Non Burning

/ Odorless /

Living bacteria, the workers in your soil are major contributors to superior turfl This
working force digests your application of plant foods and fertilizers; converts them into a
form that will be readily used, resulting in a healthier more vigorous growth.

The controlled composting of “True Organic”, DIGESTS the chicken, cow manures
and activated sludge into a Non-Burning plant food and soil conditioner. The countless
billions of living organisms that are produced during composting are preserved by Air

Drying at safe temperatures.

"True Organic,” rich in minor elements, secondary and major plant nutrients, reduces

leaching and improves your soil’s condition.

Paul E. Allen Co.

Palm Harbor, Florida

time. Abbott reports Sun City’s second
18 will be open Lch)rc non-residents are
competing for starting times.

Flat Charge For Cars

A charge of $37.50 per car per year
is made on the community’s 100 privately
owned electric golf cars to compensate
for wear and tear on the course. The pro
shops keep 16 of these type cars in con-
stant use as rentals,

With a backlog of course experience
and association with “names” in the golf
world, the Webb firm is in an excellent
position to continue to develop entire
towns and housing developments which
include golf courses, Already planned
are courses for complete cities to be de-
veloped near the retirement communities,
for a 4,100-acre ranch the Webb firm
is developing at Santa Barbara, Calif. in
association with Henry Crown, and for
the 15,000 acres to be developed as a
complete city in association with the
Humble Oil and Refining Co. near Hous-
ton, Texas.

Buyers' Service o PI135

June, 1962

Brennan Elected to Head
Metropolitan Golf Writers

John M. Brennan, Long Island Press
has been elected president of the Metro-
politan Golf Writers Association to head
a new slate of officers for the 1962-63
season, He succeeds Lawrence Robin-
son of the New York World Telegram.

Other new officers are Des Sullivan
of the Newark Evening News, first vp;
Dave Eisenberg of the New York Journal
American, vp and treasurer; and Gene
Roswell of the New York Post, secretary.

Lincoln A. Werden of the New York
Times, a past president, was named to
the new post of permanent chairman of
the dinner committee. He is in charge
of the annual national awards banquet.

Werden is chairman of the board of
governors, which includes Lawrence Rob-
inson, Tom Paprocki of the Associated
Press, Dana Mozely of the Daily News,
Guido Cribari of the Westchester County
Publishers Association, Maureen Orcutt of
the New York Times, Harold Claasen of
the Associated Press, Arthur Hoffman of
the Newark Evening News, Bill Searby of
Long Island Newsday and Fred Corcoran.

115




~ Don’t Stop on Labor Day
ALL GR'P ™ Continued from page 3())

NO SLIP goes on to explain that probably too many

pros are too timid in sounding out mem-

bers on what they may need. “They say
m we have a captive market,” Black points
“'\ ol GOLF GLOVE
N
U

out, “and I want to keep it that way.

WITH lt'l\l nnl)l captive as long I.I\‘ [ am able to
\ sell it 100 per cent, and so it is up to
\ EXCLUSIVE me to l\u-pl looking around to Inn]lunt
‘ | CLUB HUGGER where 1 can make sales,”
.| PALM INSET & The rack-check, incidentally, can lead
\1‘.' j REINFORCED THUMB to a .L"“”,‘l many \.l‘l('\- of L'[ll.b\ .lll(l l').lﬂ,\
as gift items at Christmastime It's a
good idea, Black points out, to keep a
Keep the grip that record of what each member needs in
makes champions! No these lines and to be able to suggest
matter how club is | them immediately as possible gifts to

held, you can haove o either husband or wife when one or the

other is shopping.

» firm grip through

entire swing. The secret is in the exclu-
sive Club Hugger Palm Insetl Hand- Uses Outdoor Display
crafted of “tacky" imported capeskin
in all sizes for men and women; also
cadel sizes. $4.25

Another bit of ingenuity shown by

Black is to set up complete displays of

apparel and equipment each day outside

Free lllustrated Catolog On Request

| the pro shop. These are located near

PAR-MATE the first tee and the sunlight, according

10 West 33rd Street « New York 1. N. Y. ‘ to Clark, seems to add some sales ).(l;llllr)l
- to them, especially the sportswear. Of

course, one reason that merchandise is
displayed on the outside of Elyria CC

yod? ; is that it can’t always be shown to ad
the dlsnngulshed | vantage to enough people in the rather

- - small confines of the shop itself. At any

COUNTRY CLUB LINE

GOLF RANGES
MINIATURE COURSES

EXCLUSIVE
GOLF SOCKS

SOLD DIRECT FROM

PAR THREE
GOLF CLUBS

MILL TO PRO
SHOP

Complete Line of Golf Balls,
Equipment and Supplies.

Write

Today for
Name Of YOUf Represenfafive Free Hlustrated Cotolog On Request
- @ <
Magic tPleece EASTERN GOLF CO.
ROCKFORD TEXTILE MILLS, INC. 2537 BOSTON ROAD, BRONX 67, N. Y. Dept. G

McMINNVILLE, TENNESSEE
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rate, the outdoor display attracts many
buyers who otherwise wouldn’t see it.

Probably the biggest failing in pro mer-
chandising in Northern shops, according
to Clark Black, is that too many shop
masters give up after Labor Day. “Many
golf salesmen,” he says, “tell me that
four out of five pros don’t bother to place
an order after the 5th or 6th of Septem-
ber. This is a throwback to the old days
when people put their clubs away on
Labor Day. Nowadays, they are playing
another six or eight weeks longer. We
have 450 playing members at our club
and at least 25 or 30 per cent of them
play on Wednesdays and weekends
through the end of October if the weather
is halfway decent.

“Who,” asks Black, “sell them the equip-
ment and apparel to keep going the last
six weeks or so? A downtown sporting
goods store? There’s a good market
for your regular merchandise and you can
bring in clothing to help winterize your
players. Last fall there was a big rush on
Flip-It wool hats; those astrakhan num
bers copied from the Russians sold well
and so did wool sports shirts. The wo-
men bought heavy sweaters and knit
caps to wear to football games. The pro
who doesn’t handle these things is cutting

himself out of substantial potential
profits.”
Black also suggests that October is

a good time for getting members condi-
tioned to do part of their Christmas shop-
ping at the pro shop.

Novelty Stock

Besides carrying large stocks of so
called seasonal items, Black also sells
some novelty merchandise, men’s under-
wear, neckties and a complete line of
toilet articles. Since the men’s locker-
room opens into the Elyria pro shop
there is a surprisingly strong demand
for the latter items. In recent vears,
Black has stocked a little more medium
price merchandise than he cares to handle,
but demand and competition have forced
him to do so.

Black probably gambles a little more
than the average pro in ordering merchan-
dise and, as a result, he may run more
sales than most. His average discount
when b2 unloads his stock is about 20
per cent. He tries to get his shop cleaned
out by January so that he can start with
completely new lines the following March.
A good deal of his year-end closeounts go

June, 1962

v NEW
LEWIS
WASHER

+ Proven Paddle Action

v Wear Resistant—cast
aluminum alloy case,
nylon brushes

v Maintenance-Free
v Economically Priced
 “Piggy-Back"! New

Lewis washers can be

dual-mounted

v NEW CATALOG — describes
complete Lewis Line.
Send for it today!

CONTAINER DEVELOPMENT CORP.

MONROE STREET . WATERTOWN, WISCONSIN

RANGE OWNERS!

Yeu can saove money with these ALL NEW
construction range bolls. Ronge tested for
two years and now ready for the market,
We test drive samples from every lot so that
you get what you expect — the best range
ball available.

The balls are extremely tough and durable
with an excellent vulcanized cover. Avail-
able in either the conventional painted cov-
er or in paintless yellow. Bronded and
striped,

Prices on above bolls are:
Medium Compression — $3.75 per doizen
Low compression — $3.45 per dozen
Ask for our deal rebuilding your culls using
the same top quality cover described above,

We invite your inquiries.

HUGH J. McLAUGHLIN & SON, Inc.

614 N. Indiana Ave., Crown Point, Indiona

17



POA OFFICIAL GOLF BAG TAGS
CLUB MEMBERSHIP TAGS

NEW IMPROVED

REASTIC
HEAT EMBOSSED
WITH METALIC FOIL 200 s

7 cotons. slsooper 100 :U: rmcn:?l: MILLERG®LF rrivmne

Siab Chams 4158 yor 100 seraa  SPECIAL CLUB EMBLEMS

INSTALL PEG BOARD NOW!

S T
USE MILLER PECM‘L Fix U"S_..ﬁ #MICOR, or

IRV SCHLOSS

52.00 o d

SEND FOR SAMPLES

ettt s Ynnn AMD  SUPPLY
LEATMER STRAPS $5.00 per 100 EXTRA ON BACK TO ORDER 2053 HWervard Avenve Denedin, Florida

to employees of the club, and one of
his boasts is that he never has a piece
of stock on hand that is more than two
vears old. The odds and ends that are
slow in moving are cleared out at 50
per cent discounts.

About 300 bags are stored in the
Elyria racks and since Black and his
assistant have a pretty good idea of the
condition of the clubs in all, these con-
stitute a pretty good jumping-off source
for the sale of new equipment. The
charge for storage and cleaning at the
*UGHTER | Elyria shop is $12.50 a year.

* MORE COMPACT Black’s books are handled by his wife

“LOWER PRICED | 4nd he has an auditor come in every
Simplex “150,” the newest | three months to prepare financial state-
) portable lapping machine | ments and handle any tax matters that
reconditions any hand, power, or ganj; reel are hanging over. Billing is done through
type mower with lapping compoun | Gia il
keeps mowers in top condition berween ' the shop.
sharpening jobs. Couples to either side of
mower; gang mowers need not be unhitched.

Never Stop Trying

Weighs only 30 pounds—easily carried right Clark Black’s whole outlook, as al-
to the job. G-E '4 hp motor with reversing | ready suggested, is based on the premise
switch for quiet. dcl‘fﬂdﬂblf operation that the pro should never stop trying to
Il and  the : g

Write todoy for FREE folder. sell and that he should always have a

wide enough assortment of merchandise

The FATE-ROOT-HEATH Company ‘ on hand to back up a strong sales effort.
“We are inclined at times,” says Clark,
Dept. G-6 Plymouth, Ohio | “to start sympathizing with ourselves be-

O Orchard Turf Nurseries
Ol Orchard ® C 52
CREEPING BENT STOLONS
Ralph R. Bond — P. O. Box 350, Madison 1, Wisconsin
West Coast Branch: Cal-Turf Nurseries, Inc., Camarille, Calif.
THE GREENS ARE THE FOUNDATION OF ALL SUCCESSFUL GOLF COURSES

118 Golfdom




O (VLT ST

BOB DUNNING AND ASSOCIATES CAN FURNISH:

Golf Course Design and Construction ® Mechanical Analysis of
Putting Surface Design with Ch

More Interesting Golf Through
Design for Semi and Aut

L] \;L.cruw?rs iit<ln §

® Consruction with Consideration to the Future

natic Sprinkling Systems

¥%xxx¥ (CCSA Conference — TULSA - 1964 x5 %%

140212 S. LEWIS BOB DUNN|NG, INC. WEbster 6-3660

TULSA 4, OKLAHOMA Suppliers To Golf Courses or 9-3206

cause competition seems to be getting a
g

little tougher each year. We don’t stop Hul[ lN nNE

to think that maybe our competitors are “ny- TRUPHY
saying the same thing. Pros have some !
advantages that should be exploited - We Will X Golf Pros

Attach
thev have as much or more purchasing Yuc Honor Every
okl . : YO Hole-in-One |
power as the average small businessman; Winning with this ‘
and practically all have a loyal market Golf Ball tnssponeiia |
made up of from 200 to 400 people who Here Trophy

are in position to spend more money
than the average consumers. With these
things working for us, we should do as
well or better than the next guy if we
are alert to the sales opportunities that
surround us.”

Minnesota GCSA Officers
Edward Nohava, South View CC, St

Paul, is the new pres. of the Minnesota XPW-31 Ht. with Ball 4%". Genvine Walnut
GCSA. Leonard Bloomquist of Brook- Base. Sunray Engraving Plate and Ball Stand |
view in Minneapolis is vp and John L. bt sy e $4.95
Kolb of .\limLu]gl.n. also in Minneapolis, | _ Write for Write for

is sec.-treas. Directors are Emil Picha, FREE Catalog. Pro Discount

Oak Ridge, Hopkins; Richard McLaugh- \
lin, Wayzata CC; Milton Wiley, Execu- THE TROPHY AND MEDAL SHOP
tive CC, Chanhassen; and Irwin C. Fuller, 914 Silversmiths Bldg.

Mankata CC, Chicago 3, Hlinois CEntral 6-5018

FARTHMOVING

MAORE, KELLY & REDDISH, Inc.

. Complete Golf Course Construction

“ Roads, Lakes, Playing Fields, Irrigation Systems
Box 606, Orange, Va. Tel. 7355
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ONEY BACK TRIAL OFFER:
“%':FYI 284“\'05 60 trial .secllon
g $13.50 postpaid. Tes.! it o::f:

which gets especially

wear. Money back if not satisfied.

Eastern Municipalities
(Continued from page 34)
cilities within existing public parks. As
of Jan. 1, 1962, there were 50 tax sup-
ported Par-3’s in operation throughout
the U.S. and another eight were under
construction.  Six years ago there were
only about 100 Par-3’s of all types (pri-
vate, semi-private and muny) in the na-
tion. Today there are about 500. The
trend seems to be toward a longer type
Par-3 with an average length of from
1400 to 1600 yards for nine holes. Some
developers are putting two or three Par-
4 holes in each nine for more variety and
interest. This results in a Par-60 type

course for an 18-hole layout.
Non-Residents Pay More

The practice of charging higher green
fees to non-city or non-county residents
is quite prevalent at many county and city
golf operations, especially if they are lo-
cated in densely populated areas. A
typical example is the Bridgeport, Conn.
policy. Robert Schultz, superintendent

SPIKE RESISTANT PNEU-

MAT RUNNERS

® Rugged, reversible Pneu-Mat
Runners, woven of rubber-
impregnated fabric, outwear
rubber, provide comfortable
walking for spiked shoes with
complete floor protection. Im-
prove club house appearance,
Competitive in first cost—low=
est in long-life cost.

3 20"—24"—-30"
Staﬂdard Widths 3 6-_ 42._ 48.)
Write today for illustrated folder

SUPERIOR RUBBER MFG. CO., INC.
145 Woodland Ave, » Westwood, N. J.

of recreation for Bridgeport, reports that
registered citizens may play 18 holes
on weekdays for $1.50; non residents
pay $2.50. On weekends and holiday the
green fees are $2.00 and $3.50, re-
spectively.
Golf Foundation Aids

Municipalities planning new golf fa-
cilities or desiring suggestions on oper-
ational procedures may find the service
of the National Golf Foundation (804
Merchandise Mart, Chicago, 1l.) helpful.
The Foundation’s purpose is to broaden
opportunities for everyone to enjoy golf
by assisting in the development of more
facilities ot all types, wherever needed.
Its function is to gather information in
all areas of golf from every possible source
and make this information available to
anyone desiring it.

Can Be Profitable

A municipal course holds an almost
unique place in the esteem of taxpayers
for it is one of the very few public recre-
ation facilities which not only pays its

Get beauty teamed with durability and cleaning ease.

That's Magic Fluff. It comes in a rich, oriental color

blend to suit any decor. All orders are custom made to

fit individual floor areas. Write for a Special Trial Size

Magic Fluff Mat Sample . . . 17" x 32" $5.00 postpaid.
SPIKE RESISTANT

magic fluff =

*Protected by Pat. No, 2338828 * Entrances

B. M. WISE DISTRIBUTOR OF QUALITY PRODUCTS AND SERVICE
212 HELEN AVENUE — MANSFIELD, OHIO

It's Perfect For
@ Club Rooms
* Locker Rooms
e Club Barg

* Pro Shops
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