If you're looking for a comparatively inexpensive but artistic way of displaying clubs in your pro

shop, you might take a tip from George Corcoran of Greznsboro (N.C.) CC ond have a corpenter

make them up. This plywood rack cost around $75, has @ natural finish and cancealed lighting
in the roof of each section. George has several of them in his shop,

only $250 to spend. From this humble be-
ginning, and with a yearly appropriation
of but $200, Moore has expanded te three
nurseries from which he reaps a sizeable
annual harvest of small shrubs and trees
for transplanting to his course.

Moore told his listeners that even if
they didn’t have a budget allotment for a
nursery or for the purchase of such things
as trees, wooded areas on or near their
courses probably will produce fine speci-
mens for transplanting to tees and fair-
ways. He added that there is a great deal
of landscaping information that can be
picked up from books, visiting and talk-
ing with local nurserymen or by making
inquiries to State College research and ex-
tension departments.

PROS ...

Santa Claus, world’s best pro shop
saleman, wants a job in your shop.

See page 57
i
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Five Clubs Cooperate in
Keeping Tournaments Alive
By TOM ROWEN

When two long established San Jose,
Calif. tournaments, the Cityv match play
championship and San Jose News-Northern
California Junior medal play event, at
tracted so many entries in 1956 that local
clubs shied away [rom allowing them to
be held on their courses, the tournaments
were put on a cooperative basis with five
clubs in the area agreeing to share their
courses so the two events could be staged.

Qualifying rounds for the match play
tournament were held at Hillview GC
while the various flight championships
were played at Hillview, La Rinconada,
Spring Valley, Almaden and San Jose CC.
After the qualifying rounds were out of
the way, no course had more than 32
participants playing at any one time. The
Junior event was run off in somewhat
the same fashion. The first round of this
h4.-hole tournament was held at San Jose
CC and LaRinconada; the second day's
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AT A e A N
How Golf Can Go to the Dogs
Here was the lineup for the 1956 National Dog Caddie contest held lost August at 51. Andrews
G & CC, near Chicago, which will be repeated on Aug. 27 at the some club when the Chicago
printing industry holds its annual golfing pow wow. Dominick Colcucci (extreme right) is owner
of the dog that was adjudged to be the best caddie. Others in the phote are (I to r): Harold
Classon with his entry, Beau; Charles Gaoule with his Rottweiler; Frank Aragora with a Great

Dane entry; Paul Bovey, Art Blitstein, sponsor of the contest and Walter E. Erickson, Illinois
printing supt.

play was staged at Almaden while the wind-  fine solution to the local dilemma. The

up round was played simultaneously at
the three courses. A 27-hole Diaper Flight
tourney for 3 to 9-year olds, held in con-
junction with the Junior championship,
was played in three rounds at San Jose CC,
Spring Valley and Hillview.

Nobody Wants Them

Before this arrangement was worked out,
the popular Junior tournament, which at-
tracted a record 200 entries in 1956, was
threatened with being abandoned for want
of a site on which it could be played.
And, no clubs came forward to offer the
City match championship a haven. Private
club members were reluctant to surrender
golfing privileges for the four or five days
it takes to run offl a tournament while
semi-private operators were fearful that if
they turned over their layouts to the tourn-
ament players, they'd lose a lot of greens
fee revenue.

Bnt Eddie Duino, San Jose pro and a
former PGA vp, came up with a share-the-
tournament idea and just everybody con-
cerned enthusiastically accepted it as a
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match play event, for example, hardly
interfered with members’ rounds at the
private clubs and not more than two days
of golf had to be sacrificed by these peo-
ple when the Junior championship was
held. Semi-private operators were made
happy when a portion of the entry [ees
were turned over to them as green fees,

Both the City match championship and
Junior event, in the estimation of most
players who took part in one or the other
of these tournaments, were the most in-
teresting ever held because participants got
a chance to test their skills on more than
one course. Various supts. also voiced
hearty approval of the Duino plan, point-
ing out that the one and two-day sessions
caused very little damage to their layouts
whereas four and Ffive-day tournaments
sometimes result in considerable damage,

St. Louis Field Day

St. Louis District Golf Assn's field day
will be held Sept. 10 at Link’s Nursery,
Conway rd., Clayton, Mo.

Golfdom



KEEP YOUR = n
EYE ON by
THIS BALL...
it’s the great

new PGA
Contro-matic

by
Jimmy Powers

| —-

L ’ 1's the new, great “PGA™

| & Contro-matic golf ball. It

had 1o be different — better.

*\ Constructed for uniformity

and engineered for distance.

Exhaustive tests were carried out 10 make posi-

tive this ball would be the greatest ever offered

the golfer. Pre-tested by the pros to insure max-.

imum performance and set for rigid high com-

pression to out-distance all other balls in the

pro shop. In short — the supreme achievement of
the golf ball to bear the PGA name.

The PGA Contro-matic is made of fine quality
materials, high tension thread, specially designed
core, improved thin cover and the “whitest™
cover paint offered in a golf ball. Compression
ratio is rigidly set for championship play.

It has perfect balance, absolute perform-
ance, supreme accuracy.

You'll recognize this new ball by its dis-
tinctive PGA markings. You'll know it’s a
PGA Contro-matic another way—the straight,
sure way it plays...ofl the tee, through the
fairway, on the green,

Play the PGA golf ball the very next time
you tee off! It’s the gateway to greater dis-
tance and lower scores.

Presented in the interest of the golf professional
who sells quality merchandise — balls, irons, woods,
equipment and apparel — bearing the PGA Trade
Mark, official insignia of the Professional Golfers’
Association of America.
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Elmer J. Michael, Superintendent
Oak Hill Country Club
: Rochester, New York
@ REPORTS:
OAK HILL
/| COUNTRY
cLus

DU PONT

Wil J ‘% J}? :"'“,:" «‘&3!.'

I s>,

Mr. Michael, o superintendent forover
thirty years now, used Du Pont
“"Uramite" to prepare the East Course
for the 1956 National Open Golf
Championship.

For the
Highest-Quality Long-Lasting
Nitrogen Fertilizer, Always Use...

QP> URAMITE

FERTILIZER COMPOUND

R

. 5. PAT.OFF.
BETTER THINGS FOR BHT&R LIVING . . THROUGH CHEMISTRY

54 f-:;.'{rfu.u



URAMITE

FERTILIZER COMPOUND

helped put the turf in
excellent condition for

the 1956 National Open

Golf Tournament

Mr. Michael says: ““Ten pounds of ‘Uramite’ per thousand square feet was
applied to the greens in the latter part of April 1955. Twenty pounds per
thousand square feet was applied to the greens and tees in April 1956. No
other nitrogen was used for the balance of the year.

“The turf was in execellent eondition for the tournament and remained
so throughout the rest of the season. One could still observe good growth
and color in the turf up to the end of the season.

“This year, ‘Uramite’ has been used as a base for our nitrogen feeding
program, with phosphorus and potash added as needed. The fact that one
can apply a season’s supply of nitrogen at any given time without danger
of burning should prove a great aid in the production and maintenance
of fine turf.”

FREE BOOKLET shows the efficiency and economy from using

Du Pont “Uramite.” Use this coupon to get your copy.
__________ ——————————— "]
E. I. du Pont de Nemours & Co, (Inc.)

Polychemicals Dept., Room G-87
Wilmington 98, Delaware

The nitrogen with
built-in control

-
|
|
|
» 389 nitrogen from mf‘l-h)'l(‘ﬂe I [0 Please send me your information booklet on
ureas I "Uramite™.
» Has prolonged release rate . . . | ol would like the name of the nearest supplier
. ' of “"Uramite,
resists leaching |
¢ Uniform granules are free- |
flowing |
» Clean and completely odorless I
!

Name

Firm

August, 1957 55



Grau's Answers

to Turfgrass Question

If you've got a question you want Dr. Fred V.,
Grau to answer, please address it to Grau Q&A,
Golfdom, 407 S. Dearborn, Chicago 5, IlI.

ACH time we read a turfgrass survey

we learn that the size and scope of the
turfgrass industry either has become larger
or someone has discovered that it really is
larger than anyone had known up until
that time. For anyone who is interested in
figures available to date, drop a line to
Dr. F. V. Juska, ARS., Plant Industry
Station, Beltsville, Md. We hope that the
many political subdivisions in the country
will take the time to study the need of this,
probably the largest single agricultural
enterprise. It adds up to a tremendous
potential in fertilizer, machinery, chemi-
cals, and manpower.

The [irst statewide turfgrass association
was organized in Oklahoma, This occurred
in 1946, if our memory serves correctly.
Since then there have been other associa-
tions, state and regional and local, as well
as turfgrass foundations such as Midwest.
Actually, Midwest was organized in 1945
but didn’t become active until 1946,
The Pennsylvania turfgrass council is a
good example of all turfgrass interests
working together for the betterment of all

in close cooperation with the state univer- ~
sity. One of the most recent to organize,
statewide, is the Michigan Turfgrass Founs
dation, Recently we attended a meeting in
Euclid Park, O., where over 60 member
ships were written in the new Western Re-
serve Turfgrass Association. We have been
close to the [ormation of the Delaware
Valley Association which has been used as <
a model or guide (we do not like the word
model because some folks define it as ‘a.
small imitation of the real thing’ and that
does not apply in this case) for the develop-
ment of other associations, local or regional
in scope. A

We wish we could mention every group
but it is impossible. We do wish to SaY .
that we commend the efforts of those who
have worked for the formation of these ~
important groups.

It has been our observation that meni-r 4
berships in the turfgrass organizations are
preponderantly school and municipal of- r
licials and industrial representatives. This
is good for the reason that these people -
rarely have had anything turf-wise beamed

Supts. and green chairmen got together recently in Augusto, Ga. for the first 1957 meeting of the
Georgio Turf Assn. Harold Land of Augusta CC was hest supt. and speakers included, Ed Dudley, Augusta
National pro, Jim Latham of the USGA green section and Tom Mascaro, pres. of West Paint Products Corp, -

L

Golfdom o R
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’IIUNDREDS OF PROFESSIONALS. ..

CHRISTMAS
SHUPPING

ad‘ym»

"Christmas Shopping”

is a handsome 52 page shopping
guide to the finest in golf equip-
ment, apparel and supplies.

It comes as a complete “package
deal”—personalized covers, match-
ing envelopes for mailing, Gift
certificates and envelopes, Com-
plete instructions and suggestions
for utilizing its distinctive sell-ad-
advantages . . . everything for a
profitable promotion.

It requires but minimum effort on
your part . . . and its cost is a small
fraction of the extra profits it pro-
duces.

r

GOLFDOM

407 5. Dearborn 5., Chicago 5, Il

will use the 1957 edition
of "Christmas Shopping”

to bring their golfers the
most timely, helpful and
actively used buying serv-
ice of the year.

Designed, timed and aimed at the
interests of golfers during their vast
holiday gift spending . . . and profit-
proved by more than 600 Professionals
to be the most successful extra busi-
ness producer ever developed for Pro
Shop selling.

“Christmas Shopping At Your Pro
Shop” personalizes your Christmas
Gift Sales campaign — with your
name as Professional, your club, ad-
dress and telephone number neatly
imprinted on the cover. It reflects the
high standards of your service and
your merchandise. Takes your Pro
Shop right into your golfers’ homes,
where its smart displays and conven-
ient item listings impresses them with
the wide variety of the finest in golf
gifts awaiting their selection. Gives
you a more friendly, intimate sales
approach than other gift retailers can
employ — and an earlier start.

If you failed to receive folder giving
complete details — mail coupon be-
low — today!

| want to ask my golfers for their Christmas Golf Gift business and to show them
how well prepared we are fo see thoy make selections that are exactly right.
Send me the folder describing ""Christmas Shopping At Your Pro Shop.”

PROFESSIONAL’'S NAME
CLus .
ciry

h.lngm-‘. 1957

ADDRESS
STATE .

—— ——— —— —— — Y— — — — — — — T——



in their direction. It is good for the entire
turf industry when suppliers of mainten-
ance needs come to “school” to study the
recommendations that are being made and
explained at the association mectings. The
men who are seen most often by the grow
er of grass are those who visit him fre-
quently to supply him with his needs. The
most successful salesman today is the one
who visits often and brings with him ac-
curate up-to-date information on successful
grass growing. Selling is done best through
education and information.

By this time you might well ask, “Where
does the golf course supt. fit into this pic-
ture?” The truth of the matter is that this
whole development never would have got-
ten off the ground if the supt. had not
been right in there giving freely of his ex-
perience in turf and in organizational mat-
Lers.

The monthly meetings of the goll course
supts. associations have been training of
the best type for the experience ol helping
others to obtain the benefits of group ac
tion. So far as we know, every new associ
ation has had one or more supts. back of
it, acting in advisory capacity, helping to
draft by-laws, get speakers, etc, In no case
have the supts. sought publicity for what
they have done for the turfgrass associa
tions, yet it has done much to bring dig-
nity and honor to them. The reason is that
they are using their knowledge ol turf and
people to help others obtain the benefits,
Invariably, when a sticky question comes
up in a meeting it is the supt. to whom
they turn for the answer even though it
may concern a ball diamond or a tennis
court.

The other segment of the “turfgrass
team” that is active in developing associa-
tions is the olfice of the county agent. This
department of GOLFDOM has spoken ol
the place of the county agent in turf in a
previous issue (May, 1957, p. 62). There is
no more logical center for turfgrass infor-
mation than the agent's office. He is the
representative of the State University and
the Experiment Station and is charged
with the responsibility of giving informa.
tion to those who request it,

It goes without saying that the real
source of rescarch information is the state
university or the agricultural experiment
station. Without these folks all the efforts,
1021 WEST GRANT, ESCONDIDO, CALIFORNIA at the “association” level largely would be

wasted. Administrative officials are recog-

7059 '_EST ADDISON, CHICAGO, ILLINOIS nizing the growing movement and welcome
In Canada: PRO-MADE GOLF CO., VANCOUVER active participation on the part of their

scientilic teaching and extension staffs,
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Stagnant Water

Q. We have a storage pond for water. Water
drains into it from the backwashing operation
of the swimming pool, which has all the neces-
sary chemicals such as chlorine gas, HTH,
Soda Ash and Alum. Also, water from the
sewage system from two septic tanks and shower
room drain into the pond. Of course, soapy
water goes right along with it. We have had
three to four weeks of dry weather, so that
the only water going into the pond is the
above mentioned water. There is not enough
water to flow over the breast of the dam so
that all that material settles in the pond

along with the swimming pool chemicals and
© soapy water,

I have watered the greens twice in the past
10 days at night with sprinklers 3-1/2 to 4
hours in one position; then a couple of mom.-
ings I hand watered the high spots and trouble-
some arcas on the greens. Fairly large brown
areas have appeared in the greens, especially
where velvet bent has been growing, Other
areas seem to be doing fairly well — we've had
no brownpatch. We've been using alternating
fungicides.

I feel that the trouble is in the stagnant
water. I am having a sample tested and, as
soon as 1 get the results, 1 will send the test
to Al Cooper at Penn State to get his opinion.
I have talked with my county agent and he
feels that this is the best procedure. If you
can give me any further information, please
do so, (Pa)

A. You are following a wise procedure.
Your county agent can get you the information
that you need, because you have available to
you from the Penn State University the very
best information available. I feel somewhat
as you do that the quality of the water which
you have available for the greens is not en-
tirely satisfactory.

Rain and Dollarspot

. Has the past rainy season had anything
to do with our greens becoming afflicted with
dollarspot? Was this caused by lack of fer
tilizing? (I11.)

A. A rainy season can be responsible for
removing by leaching a large part of the ni-
trogen that would be applied to the greens.
This is particularly true with the soluble
forms of nitrogen, but it is not true of the
Urea-form fertilizers, which are not subject to
leaching. As the nitrogen is leached out of the
soil the grass becomes hungry. It is well known
that hungry grass always is affected by dollar-
spot. It is true that dollarspot actually can be
reduced and almost eliminated by adequate
nutrition,

Managers’ Assn. Moves Headquarters

Club Managers’ Assn. of America has
moved its offices from St. Louis to 1028
Connecticut Ave.,, Washington 6, D.C,

August, 1957

DICK MAYER

1957 NATIONAL OPEN CHAMPION
SAYS:

GOLFCRAFT 250 BALL IS

‘ AVAILABLE THROUGH PRO SHOPS ONLY

|
e

| 1021 WEST GRANT, ESCONDIDO, CALIFORNIA
| 7059 WEST ADDISON, CHICAGO, ILLINOIS
In Canada: PRO-MADE GOLF CO., VANCOUVER

See Page 62
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GOLF CAR

Clenmanes St

On Factory Rebuilt Cars
Good as New

Start a profitable rental business in your
area, enlarge your present fleet or re-
place old equipment at LOW COST. Get
new car guarantee, appearance, perform-
ance. Completely faclory reconditioned
E-Z GO cars. $495.00 complete with
charger less batteries. Electric Corrier

Cars $249.00 with batteries.

Phone or Wire today for details and
specifications!

¥
g i

B. J. Fischesser — Sales Mgr

DUES, INC. — Dayton, Ohio

Where Golf Cars Are A Business
Not A Sideline!

Nine More Organizations
Join Golf Foundation

Nine new members have joined the Na-
tional Golf Foundation since June 1, mak-
ing a total of 61 companies participating
in the golf market development program
carried on by the Foundation, according to
Henry Cowen, pres., McGregor Goll Co.,
and chairman of the membership commit
tee.

New members are: Par Aide Products
Co., Triangle Conduit & Cable Co,, C. M
Hill Co., Jackman Sportswear Co., Davis
Felt & Carpet Co., Golf Digest, Arland
Miniature Courses, Will-Tee Company,
Goll World and Golfing Publications, Inc.

I'he current membership campaign, first
in which all goll playing equipment and

MARKET

LI AR T I s

course maintenance equipment manufac-
turers have been invited to help develop
this growing market, hit the mails the first
week in June when more than 200 com
panies were sent the colorful six-page
brochure on golf market growth shown
here,

The brochure shows the growth in play-
ing facilities, in total investment, and in
sales, lists products and supplies in de
mand, and graphically presents the market
potential and sales opportunities that lie
ahead, Anyone interested in becoming o
member ol the Foundation may write Loy
a copy ol the brochure,

As ol August |, new regulation courses

Golfdom



