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( ^ o c o b i m 

• 2V4 hp. Jacobsen "Hi-Torq" 
Engine. 

• Transport wheels and sulky 
can be attached or detached 
in seconds without tools. 

• Perfectly balanced, preci-
sion-built, 9-blade reel. 

/ GREENS 

•{ MOWER 
2 2 - I n c h Cutt ing W i d t h 

Rapid transport from green to green, coupled with the 
finest, precision greens cutting, has made Jacobsen Greens 
Mowers the choice of greenskeepers and superintendents 
everywhere. "Quick on, Quick off" transport wheels and 
riding sulky let you travel faster, thus freeing trucks and 
personnel for other work. 

JACOBSEN MANUFACTURING COMPANY 
Department G9, Racine, Wisconsin 



Mission Bay GC 9 holes, south of L a 
Jol la , Calif., now opera t ing . . . C. H. 
Duncan now pro a t Venice (Fla . ) m u n y 
course succeeding M a x Graf who now is 
a t Bobby Jones m u n y course, S a r a s o t a , 
F l a . . . . F i r e a t Cal i fornia G&CC (San 
Franc i sco dist .) v i r tual ly des t royed club-
house . . . E f f o r t s t o quench fire r e t a rded 
by f a u l t y fire h y d r a n t s in f r o n t of club-
house. 

Lexington, Neb., g roup headed by Bill 
Wes t e rman , bui ld ing 9-hole course . . . 
S a n t a B a r b a r a , Calif., buying 117 ac res 
f o r m u n y course . . . Glendale CC, Seat t le , 
Wash. , sells 9-hole course f o r subdividing 
a f t e r club's new 18 is completed in 1956 
. . . C. E. T a t e a n d wife now ope ra t ing 
F r a n k f o r t , Mich., course they b o u g h t f r o m 
F r a n k f o r t Chamber of Commerce. 

Tulare , Calif., gol fers In dr ive t o pri-
va te ly finance public course . . . Columbine 
CC, combined golf course and res ident ia l 
development in suburban Denver, Colo., 
a h e a d of schedule in s igning m e m b e r s and 
selling residence s i tes . . . Expec t t o have 
course opened in ear ly fal l . . . Colorado's 
f o r m e r governor , D a n Thornton, says new 
club a l r eady has been in s t rumen ta l in ge t -
t i ng "more oil and o ther top flight execu-

BENT G R A S S 
A Reliable Source of Supply Since 1920 

WE O F F E R FOR T H I S F A L L 

• P E N N L U 
• W A S H I N G T O N 

• C O H A N S E Y ( C 7 ) 
• A R L I N G T O N CC1 ) 

• C O N G R E S S I O N A L ( C 1 9 ) 

Our s to lons are true to name, weed and seed head free 
and in v igorous growing condit ion. As a proof that we 
know h o w to keep our strains pure, our present Wash-
ington exactly matches that w e so ld in the 1920's. 

HIRAM F. GODWIN & SON 
22366 G r a n d R iver Ave . Detro i t 19, Mich. 



PARKER solves 

the leaf problem...adds 

to your playing season 

F A I R W A Y baling sweeper. Heavy duty construction 
—easy to operate. Comes completely assembled in-
cluding six 25-bushel canvases, 48" width. 

P A R K M A S T E R power 
sweeper. 36" wid th — 
2 h p e n g i n e I d e a l 
around greens and traps 
for removal of leaves, 
clippings, etc. 

T R A I L M A S T E R trailer 
s w e e p e r . The P a r k -
master model adapted 
for use behind small 
tractor or heavy duty 
power mower. 12 bushel 
capacity. 

For most courses fal l ing leaves signal the 
end of the season. With a P a r k e r Fa i rway 
bal ing sweeper , however , as much as a fu l l 
mon th of playing t ime can be added. 

Gol fers get more en joyment . Courses d e -
penden t on greens fees add ex t ra income. 

T h e Fa i rway model sweeps and bales u p 
to 500 bushels of leaves pe r h o u r — w e t or 
dry. It is easily towed b y t ruck, jeep, or 
t rac tor . Sweepings a re collected in compact 
canvas bales for easy disposal. 

Wr i t e for catalog sheet descr ibing m o n e y -
saving P a r k e r sweeping equipment . 

SWEEPERS FOR 
PARKS, GOLF COURSES 

...t,„ny, 89 Bechtle Ave., Springfield, Ohio 



From Golfers Imports Sales 
. . . two wet and c o l d weather favorites 

that wi l l increase f a l l p l a y and profits. 

Both items have g r e a t Chr i s tmas sales 

possibi l i t ies. 

Two models—finest Egypt ian poplin—swing-free 

raglan sleeves—full z ipper front—two pockets. 

Men's reversible in brown and tan; sizes 36 to 48. 

Men's single ply woolen r ibbed collar, cuffs and 

waistband; sizes 36 lo 48. 

t ives" to Denver . . . Wait ing lists a t exist-
ing Denver clubs had discouraged the 
moves. 

Expect to have course a t Edwards air 
base near Bakersfield, Calif., in near fu-
tu r e . . . Topeka (Ks.) new 18-hole muny 
course opened . . . Oaks CC, Tulsa, Okla., 
in $150,000 improvement p rogram for 
clubhouse and grounds . . . Work begun 
on second 9 a t Pra i r ie Dunes G&CC, Hut-
chinson, Ks. . . . Press Maxwell is archi-
tec t . . . His f a the r , the late Perry , de-
signed Pra i r ie Dunes first 9, said by 
numerous author i t ies to be one of world's 
finest 9-hole courses for layout . . . Drain-
age and i r r igat ion problems bad a t the 
course until a couple of years ago. 

Talk of par -3 course on p a r t of site of 
old and unused muny course a t Miami 
Beach, Fla . . . . Reno, Nev., golfers ask 
Washoe County commissioners for $100,-
000 muny course and clubhouse improve-
ment s . . . Leo Conroy designing 18-hole 
course as f e a tu r e of Winchester Village, 
2,000-acre residential development near 
Flint , Mich. 

Conestoga CC, Lancaster , Pa., expects 
to have $125,000 clubhouse opera t ing by 
December . . . For res t Lake and Hoberg 

IMPORTED GOLF JACKETS 

North British Rubber C o m p a n y ' s 

Metal Spiked 
R U B B E R G O L F O X F O R D S 

PHILLIPS 
CAM LOCK 

GOLF m SPIKES 

These famous wet weather go l f oxfords are in great 

demand throughout the fa l l and winter. Your 

players will be asking for them—be ready to 

keep-'em-playing—order them now. 

V/r/fe — today — f o r prices. 

GOLFERS IMPORTS SALES, Inc. 
Matt J. Kiernan • Matt V. Kiernan 
Box 26, Hillside Manor, New Hyde Park, N. Y. 

Phone: Floral Park 4-4115 — Bayside 5 -0333 

The world's finest and best known. 

W i l l not turn or break apart. 

P R O ' S C H O I C E 

F. C. PHILLIPS. INC. 
STOUGHTON. MASS. 



PROS - CLUB MANAGERS ATTENTION' 

»SPECIAL 

First Golf Car Specially Engineered 
for Rental Operation! 

The all-new Laher "Specia l " is engineered by automotive specialists to take all 
the abuse, wear and tear, day in and day out, that rental cars get! 

A CHALLENGE TO COMPARE! 
The o n l y Electric car m a d e w i t h fu l l ELL IP -
T I C S P R I N G S B O T H F R O N T A N D R E A R . 
T h e o n l y c a r w i t h C H R O M E A L L O Y 
S P R I N G STEEL B U M P E R S - F R O N T , R E A R 
A N D S I D E S — C A D M I U M P L A T E D . 
The o n l y electric w i th a choice o f L A H E R 
T U R B O BELT D R I V E or D O U B L E S P R O C K -
ET C H A I N f o r hilly g o l f courses . 
The o n l y electric w i th 6 p o w e r f u l ( 190 
A M P E R E e a c h ) batteries. 
The o n l y electric w i th al l the e q u i p m e n t 
o n a n A U T O M O B I L E - T Y P E D A S H B O A R D 
— H A N D B R A K E - L O C K - F O R W A R D a n d 
R E V E R S E S W I T C H - A M P E R E M E T E R - a n d 
C H A R G I N G S O C K E T ! 
S H O R T E R a n d W I D E R , w i th l o w e r center 
o f g r a v i t y - e a s i e r h a n d l i n g - s a f e . 

WE'LL PROVE THE 

Mall this coupon t o d a y for c o m p l e t e i n f o r m a t i o n on 
the p r o f i t a b l e Laher " S p e c i a l " ren ta l s y s t e m . 

MADE BY 

LAHER MUSTANG MFG. CO., INC. 
S u b s i d i a r y of LAHER Spr ing a n d Tire Corp . 
M a k e r s of q u a l i t y a u t o m o t i v e e q u i p m e n t 
f o r over f o r t y y e a r s . 
2 6 1 5 M a g n o l i a S t . , O a k l a n d , C a l i f o r n i a 

3 0 0 Madi son S t . , M e m p h i s , T e n n e s s e e 

• W E L D E D C H A N N E L STEEL F R A M E — n o 
t u b i n g , etc. 

• A U T O M O T I V E T Y P E D I F F E R E N T I A L , 
E Q U I P P E D T H R O U G H O U T W I T H T I M K E N 
R O L L E R B E A R I N G S . 

• 2 b r a k e cont ro l s — s e p a r a t e F O O T a n d 
A U T O H A N D E M E R G E N C Y B R A K E O N 
D A S H . 

• D E E P A I R F O A M S E A T C U S H I O N S - F I N -
EST M A D E B Y M A J O R R U B B E R C O . - m o s t 
c o m f o r t a b l e o f a n y car. 

• N e w t y p e g o l f b a g con ta ine r w i t h S U N K -
E N W E L L A N D H A N G E R - c o n v e n i e n t a n d 
s u b s t a n t i a l . 

• O n l y electric c a r m a n u f a c t u r e d b y l a r g e 
m a k e r o f a u t o pa r t s a n d e q u i p m e n t , 
w i t h w o r l d - w i d e d i s t r ibut ion . 

SPECIAL" IS AMERICA'S FINEST! 
r — — — n 

Laher Mustang Mfg. Co. Inc. 
I SUBSIDIARY OF LAHER SPRING A TIRE CORP. 
| 2615 Magnolia St., Oakland, Calif. . 300 Madison Ave., Memphis, Tenn. 

I Please send me the beautiful brochure describing the LAHER "Spec ia l " 

. and other LAHER Electrics. 
• I am interested in purchasing a LAHER Electric. 
Q I am interested in the LAHER "Specia l " rental plan (or my course. 

NAME_ I 
ADDRESS 

I riTV r T » T F _ _ 

NEW 



FOR C H R I S T M A S G I F T SALES 

SQUIRE mm 

T h e P A R G O L F E R model, with adjustable half 
belt, in 8 shades of fine wool and Dacron flan-
nel and 19 pastel shades of Dacron-Linair. 
Features rubberized waistband to keep shirt in 
and slacks up. Beautiful ly tailored in long, 
regular or short rise for perfect fit. Engl ish 
flannel and Forstman Doeskin slacks available 
in the Squire dress model. 

For Free catalog and samples write to: 

SQUIRE SLACKS • ¿ S f e 

course, in S a n F ranc i s co dist., opened . . . 
Rap id Ci ty (S. D.) CC opens n e w course 
a n d c lubhouse . . . Dale S m i t h is p r o . . . 
M a r y E w i n g is m g r . . . . E d m u n d H. 
Burns , S a n t a Monica, Calif. , bu i ld ing 
r a n g e a n d 9-hole course a t S a n t a Ba r -
ba ra , Calif . 

C o n s t r u c t i o n be ing rapid ly pushed on 9-
hole publ ic c o u r s e a t Coeur d 'Alene , Ida . 
. . . C i r c u l a t e ques t ionna i r e on des i re f o r 
publ ic cour se a t Y a k i m a , W a s h . . . . Con-
s ider c o n v e r t i n g P a t r i c k H e n r y a i r p o r t a t 
N e w p o r t N e w s , Va., in to golf cou r se . . . 
Close W e s t Hi l l s m u n y 9-hole a t P o r t l a n d , 
Ore . . . . Des igned by Chand le r E g a n t he 
cour se w a s opened in 1924 . . . S i t e is t o 
become zoo loca t ion . . . P o r t l a n d now 
h a s t w o m u n y courses and a n n o u n c e s 
p lans to build a t h i r d . 

Del Hemph i l l a n d wife now p r o - m g r . 
t e a m a t Io la (Ks . ) CC . . . Bu i ld ing first 
9 of Moses L a k e (Wash . ) Golf Assn. , Inc., 
cou r se . . . C. L . Spence now p ro a t A l tus 
(Okla . ) CC, succeed ing Bennie A d a m s 
w h o w e n t t o E l k Ci ty (Okla . ) CC a s pro 
. . . L a k e s i d e 18-hole m u n y c o u r s e a t 
P o n c a City, Okla . , r ep lac ing old L a k e s i d e 
9, opened . . . F l o y d F a r l e y a n d J a c k Oli-
v e r des igned c o u r s e which w a s bui l t by 

N A T I O N A L 
G O L F B A G ! 

MODEL N O . 1 3 4 0 

Expertly made of a 
new exclusive D O U -
BLE LIFE fabric. 
R u b b e r b a c k e d . 
W a t e r - r e p e l l e n t . 
N o n - f a d i n g . Avail-
able in Moss Green, 
Saddle Tan, Gerani-
um, Rust, Brass or 
Plaid. 
6" x 9" leather top. 
Luggage tan trim. 14 
club size. Ball pock-
et. Ball and card 
holder. Tee holder. 
S h o e a n d j a c k e t 
pocket. D e t a c h a b l e 
slinp. Cart wear pro-
tection. 

For men or ladies. 

Only $ 2 2 
RETAIL 

(Formerly C a n - P r o . 
Sam« b u s i n e s s — 
s a m e p e o p l e — 

just n e w n a m e . ) 

N A T I O N A L 
SPORTS C O M P A N Y 

F O N D D U L A C 
W I S C O N S I N 

SO 



W a y n e Moler , supt . , c i ty p a r k s , a n d his 
crew. 

M a r s h a l l t o w n , la., F r a n k L e w i s Glick 
Legion P o s t 46, beg ins w o r k on c o u r s e . . . 
W m . J . S h e r r y , W h i t e P la ins , N . Y . h e a d s 
synd ica te w h i c h h a s b o u g h t 2S5-acre es-
t a t e in S o m e r s , W e s t c h e s t e r c o u n t y , on 
which cou r se wil l be bui l t . . . A d d i n g 9 
holes to Circ le R R a n c h c o u r s e n e a r Es -
condido, Cal if . 

Odessa ( W a s h . ) P o s t , V e t e r a n s of F o r -
e ign W a r s , cons ide r ing bu i ld ing public 
cour se . . . C a n o n Ci ty , Colo., figuring on 
publ ic cour se w i t h land d o n a t e d t o c i ty 
and w o r k done by J a y c e e s . . . S w a n 
Creek CC, O a k i n g t o n , Md., opened . . . 
F r a n k M u r r a y bui l t i t . . . " D u t c h " F a h -
renwald is p r o . . . Will ie Low, of P h o e n i x 
(Ariz . ) CC on s u m m e r p r o j o b a t newly 
opened S a r a t o g a I n n CC, L a r a m i e , Wyo . 

F i r s t 9 of Glendora (Cal i f . ) CC, de-
s igned by W a r r e n Beach, t o be opened in 
Oc tober . . . T o s t a r t c o n s t r u c t i o n ea r ly 
in 1956 on S p o k a n e Val ley CC first 9 on 
n o r t h shore of L i b e r t y L a k e , n e a r Spo-
kane , W a s h . . . . Seems t h a t m o s t of t he 
des i rable b ig n e w res iden t ia l a r e a develop-
m e n t s in all p a r t s of th e c o u n t r y h a v e golf 

(Continued on page 74) 

TRACTION ACTION 
GOLF CLUB GRIPS 

Do a favor for your cus-
tomers and make money 

for yourself. 
Sell clubs of lead-
ing makers, fea-
turing grips the 
champions prefer. 

CHICK HARBERT 
1954 P. G. A. Champion 

"Golf Prides 
preserve the 
e l a s t i c i t y of 
m y h a n d s , 
important for 
d i s t a n c e , a s 
w e l l a s f o r 
s h o r t g a m e 
finesse." 

PATENTED 

Molded to shaft 
Easy on hands 
Reduced Tension 
Light weight grips 
Uniform size 
Increase the swing 
weight 
Won't slip or turn 
R IB-LOCK control 
Cap and grip one 
piece, can't 
come apart. 

DRIVE FARTHER 
HIT STRAIGHTER 

FAWICK FLEXI GRIP CO 
BOX 8072 AKRON 20, OHIO 

Ask your U. S . Royal 
salesman 

UNITED STATES 
RUBBER COMPANY 
R o c k e f e l l e r Center , N e w York 

JACKET 
patented golf 
rain jacket 
that gives you 
complete free-
dom of swing! 
Unique design, de-
veloped and pat-

/ ented by Johnny 
Revolta, gives com-
plete freedom of 
movement with no 
sensation of bind-
ing at any point in 
the s w i n g . Com-
pletely waterproof, 
in featherweight 
p l a s t i c f i l m o r 
zephyr-weight rub-
ber-coated fabric. 



W h e n G o l f 

S c o r e s S o a r . • . 

W „ E IN a gol fer 's game blows sky high that's when lie is in a mood to buy! 

So why not suggest the surest cure k n o w n to golfdoni — a set of the new 

Power-Bi l t s ! You won't be sorry and ne i ther will lie. For once lie gets the feel 

of those great new irons, and gets the thrill o f , once more , driving 

long and straight — he'l l be all confidence again and back on his game in 

a j i f f y ! 

D o your member the favor of liis l i fe — sell h im a set of Power-Bi l t s ! 

Hillericli & Bruilsby Company, Louisville, Kentucky 

Made by the 
Makers of Famous 

Louisville Slugger Hats 

Sold only by 
Golf Professionals 



G O L F D O M 
T H E B U S I N E S S J O U R N A L O F G O L F 

S E P T E M B E R • 1 9 5 5 

Prices Higher on 1956 Clubs 
to Meet Increased Costs 

RETAIL P R I C E S of 1956 lines of woods 
and irons will increase f r o m 4 to 10 

per cent. The increase will apply to all 
grades of clubs. 

Almost every other i tem of sports 
equipment also will increase in price, 
pushed upward by higher costs of labor 
and mater ia l . 

The Wall S t ree t Journal on Augus t 25 
quoted leading maker s of golf clubs and 
other spor ts equipment giving, in some 
cases, the retai l prices for the 1956 clubs. 
Uniform boosts in labor costs which are 
accountable for increased production costs 
of r aw mate r ia l s as well a s the finished 
products, and the competitive si tuation, 
will keep the 1956 retail prices level 
among all the leading manufac tu re r s . 

Unofficial comment in the golf club in-
dust ry usually is to the effect t h a t during 
recent years increased volume h a s made 
it possible to mainta in established retail 
prices, but t h a t now cost increases have 
forced price ra ises comparable wi th those 
of other u t i l i ta r ian products and services. 

The increase in retail prices of golf 
clubs will involve an increase in pros' 
and other retai lers ' margins . 

Pro Costs Cause of Concern 
Wilson Spor t ing Goods Co. Pres . Fred 

J . Bowman said about the l a rger pro gross 
profit f r o m the new prices on clubs: 

"The increased costs of pro depar tment 
operation a t golf clubs is a m a t t e r of 
serious concern to ourselves and other 
manufac tu re r s of quality golf clubs. Sala-
ries of a ss i s t an t s and club-cleaning boys 
have jumped up and of ten wi thout com-
mensura te a d j u s t m e n t s in the pro ' s finan-
cial a r r a n g e m e n t with his club. 

"There also has been a g r e a t and in-

creas ing demand f rom the golfing public 
fo r valuable but unpaid services which 
take considerable of the t ime of the pro-
fessional and his staff. This demand is the 
result of progressive professionals es tab-
lishing a broad and helpful cha rac te r of 
cus tomer service rare ly equalled in mer -
chandising. 

"The development has caugh t the pros 
in the middle a s the club member seldom 
realizes t h a t a l though he needs, expects 
and ge t s comprehensive expert service 
f rom his pro staff his club, in many cases, 
migh t not be able to af ford this service. 
Therefore the pro in supplying an 
essential merchandising and advisory serv-
ice to the golfers m u s t finance most of 
his o the r services to players out of the 
net on his retai l ing profits . 

P r o Pays Member Service Costs 
"This condition, unfor tuna te ly , is not 

known to many to whom the experience 
of p r iva te club membership, with i ts ac-
companying obligations, is novel. The 
overs ight of club officials in not educat ing 
the m a n y new members who have come 
into clubs in recent yea r s has pros paying 
for the f r ee service given to quite a f ew 
of the newcomers who a re ignorant of 
the basis of pro business. 

"Our own company and other prominent 
m a k e r s of golf playing equipment a re 
confident t h a t the new price s t ruc tu re on 
golf clubs will to a mos t necessary de-
gree improve the pros' net position. I t also 
will ease heavy pressure of increased pro-
duction costs on manufac tu re r s . " 

Bowman ' s view fits in with the pros ' 
wor ry about increasing costs of doing 
business in the way they w a n t to opera te 



to please players and officials a t their 
clubs. 

One sidelight on how these costs have 
moun ted has been r e l a t ed f requen t ly to 
GOLFDOM in pros' c o m m e n t on club-
c leaning and s torage . 

I t used to be t h a t the club-cleaning and 
s t o r a g e cha rges collected a t the s t a r t of 
a season g rea t ly helped a pro finance the 
shop s tock he needed to sa t i s fac tor i ly 
serve his members . 

B u t now the wages t h a t a r e commanded 
by club-cleaning boys a t p r iva te clubs in 
me t ropo l i t an d is t r ic ts t a k e so much out 
of the club-cleaning a n d b a g s to rage in-
come there ' s no t enough lef t over to 
finance s tock a t a c o u n t r y town 9-hole 
public course shop. 

Pro Shop Style Show 
Scores With Sales 

AT A L M O S T every club and pay-play 
L course these days you will see m a n y 

women s m a r t l y a t t i r ed in golf appare l 
t h a t g ives them f r e e ac t ion for thei r 
swings a s well a s be ing cha rming in 
appea rance . 

Sell ing women's a p p a r e l in pro shops 
o f t e n is a delicate job a l though the 
s w e a t e r s and B e r m u d a s h o r t s and head-
w a r e a r e safe s taples. B u t beyond t h a t 
the s tyle and merchand i s ing genius of 
the pro 's wife is the s a f e t y fac tor . 

A t the LaGrange (111.) CC pro J im 
Foulis ' wife and m e m b e r s of the women 's 

golf commit tee pu t on a style show wi th 
i t ems f r o m the pro shop t h a t w a s ex-
cellent sales promotion and a f e a t u r e of 
g r e a t in teres t to women golfers and thei r 
guests . 

There were 19 models—club members 
— a n d they m a d e 23 changes. Three of the 
members modeled with thei r F rench 
poodles a s accessories, giving the show 
a touch of down-town showmanship. 

The gir ls real ly showed professional 
modeling ta lent , according to Mrs. Foulis, 
and the show w a s a "huge success." Mrs. 
Foul is herself is shown in one of t he pic-
t u r e s wi th a sk i r t , blouse, swea te r and 
cap f r o m the p ro shop stock. 

Bill O 'Hara , J i m ' s ass is tant , and ra t ed 
by J i m as a fine teacher and shop man, 
modeled some of t he clothes f o r m e n in 
ge t t i ng the g i r l s s t i r red wi th ideas of 
w h a t to buy f o r Daddy. Bill models in 
Miami in the win te r . 

They even go t J i m to show off some 
clothes. "Never underes t imate the power 
of a woman ." When the member s and 
gues t s s aw J i m a r rayed t a s t e fu l ly a s a 
golfing Student Pr ince the s igh t helped 
shop business. 

This m a t t e r of pros and thei r a s s i s t a n t s 
modeling thei r shop stock of appare l 
i t ems a lways w o r k s well. H a r r y Obitz 
m a k e s a s t r o n g point of th is a t Shawnee 
CC and it sells a large volume of mer -
chandise. 

Models and apparel are basic to every style show but the pro's wife plays the leading role in the show 
built around apparel items available from the pro shop. "Models" in the LaGrange (III.) C C show were 
members of the women's golf committee with an assist from professional J i m Foulis and his assistant. 
Bill O ' H a r a . Shown (L to R ) are: O 'Hara , Mrs. Foulis, J im, Mrs. W. F. Hendrickson and Mrs. J . E. Rhode. 


