Set Program for Supts.’
Annual Convention

Program for the 27th annual Turfgrass
conference and equipment exhibition of
the Golf Course Superintendents’ Assn. of
America at Long Beach, Calif., Feb. 5-10
has been set by the association’s conven-
tion and educational committees collabo-
rating with the host association, the Golf
Course Superintendents’ Assn. of Southern
California.

The convention headquarters will be at
Hotel Wilton, Educational sessions and
exhibits will be at the Long Beach Audi-
torium.

The program:

SUNDAY, FEBRUARY 5
Executive Committee Meeting — 9:00
A.M. Wilton Hotel

MONDAY, FEBRUARY 6

Registration—Wilton Hotel

Setting up Exhibits — All day — Audi-
torium

First round of Golf Tournament-—After-
noon

Tour of Golf Courses—Afternoon

Get Acquainted Hour—Evening—Wilton
Hotel

Policy Committee Meeting—8:00 P.M.—
Wilton Hotel

TUESDAY, FEBRUARY 7

Registration—Auditorium

Opening of Exhibits—9:00 A.M. close
5:00 P.M.—Auditorium

Second round of Golf Tournament—
Morning

Opening of Educational Conference—
2:00 P.M.
Theme: Keeping The Golfers Happy

Annual Membership Meeting—8:00 P.M.
—Wilton Hotel

WEDNESDAY, FEBRUARY 8
Registration—Auditorium
Exhibits—9:00 A.M. close 5:00 P.M.—

Auditorium
Educational Conference—
9:30 AM. Theme—Cool Climate Golf
Course Maintenance
1:30 P.M. Theme: Warm Climate Golf
Course Maintenance
Speaker's Luncheon—12:05 P.M. Wilton
Hotel
Annual Banquet—T7:00 P.M. — Wilton
Hotel—And awarding golf prizes

THURSDAY, FEBRUARY 9
Registration—Auditorium
Exhibits—9:00 A.M. close 5:00 P.M.
Educational Conference

9:30 A.M. Theme: Business Techniques
for the Golf Course Superintendent
President's Luncheon—12:05 P.M.—
Wilton Hotel
1:30 P.M. Inspection of trial plots at
Meadow Lark Golf Course
Membership Meeting—8:00 P.M.—
Wilton Hotel—Election of Officers

FRIDAY, FEBRUARY 10
Exhibits—9:00 A.M. close 1:00 P.M.
Educational Conference

9:30 A.M. Theme: Progress in Golf
Course Management

1:30 P.M. Panel Conference—Home
Lawn Clinic

SATURDAY, FEBRUARY 11
Executive Committee Meeting—9:00
A M.—Wilton Hotel

The host association, the Golf Course Su-
perintendent’s Association of Southern
California, is planning an extensive enter-
tainment program for the entire week for
the ladies attending the Long Beach meet-

ing.

"Planning the Golf Clubhouse"
Book Available Next January

Architects, clubhouse planning commit-
tees, golf professionals and municipal
planners will welcome the new National
Golf Foundation book, “Planning the Golf
Clubhouse,” scheduled for distribution
early next January.

The new, 96-page publication sets forth
an outline of basic standards to be fol-
lowed in determining the prime needs and
services to be fulfilled by a clubhouse in-
stallation according to the size and type
of membership or pay-play course patron-
age to be served.

Until recently, golf clubhouses were
built upon examples already in operation,
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and included many of the headaches pro-
duced by uninformed design and inade-
quate and inefficient facilities.

Profusely illustrated with more than
150 photographs, plans, diagrams and
tables of statistics, the new book is the
result of 12 months' research by Harold
J. Cliffer, A.LLA., representing the Build-
ing Research & Development Corporation,
which was retained by the National Golf
Foundation to find out just what a golf
clubhouse should be and what makes it
tick.

Clubhouse managers, golf professionals,
building committees and club members of
92 golf clubs, including private, semi-
private, municipal, military and industrial
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courses, were interviewed regarding their
clubhouse facilities.

The resulting information has been
compiled and digested into a guide for
modern clubhouse planners, enabling them
to anticipate the majority of situations
that arise in the operation of a clubhouse
and to provide for them in the initial plan
and construction of the building.

The book is conveniently divided into
three parts: Planning the Private Club-
house; Planning the Public Course Club-
house; and Getting the Clubhouse Built.

Individuals or groups interested in ob-
taining copies of the book ‘“Planning the
Golf Clubhouse,” should contact the Na-
tional Golf Foundation, 407 South Dear-
born Street, Chicago 5, Illinois, after Jan-
uary 1st, 1956.

The Grand Slammer Tells What
It Takes to Make a Winner

NE of the delightful interludes of the

season in a section such as Western
Massachusetts, intensely devoted to golf,
is the annual visit of the emperor, Bob
Jones. Jones visits Springfield once a year
for conferences and consultations at the
A. G. Spalding & Bros., Inc., plant. His
vigits are timed with the sales confer-
ences.

Whenever Jones does appear, he holds
court to talk about his favorite subject—
golf, as only he can talk, considering his
wonderful backdrop, his great skill and
accomplishments as a player.

One of Jones’ pet subjects on his latest
visit to Springfield, not only on official
business but also to see his son Bob, 3rd,
and his grandchildren, was Jack Fleck,
the new Open champion.

“This Fleck is no flash in the pan”,
Jones said. “Any man who can come out
of nowhere and beat Ben Hogan in a
playoff is bound to be great. I have never
seen Jack play but on that performance
against Hogan I expect him to be one of
the topnotchers for the next few years.”

He thinks, too, that Fleck’'s remarkable
and unexpected triumph at San Francisco
is one of the best things that has hap-
pened to golf in a long time. He's also
somewhat puzzled as to why the Fleck
triumph didn’'t come sooner but sums up
the difference between victory and defeat
in one word—desire.

As a matter of record, ‘“desire” is one
of the pet words in Bob’s golfing vocabu-
lary, probably the basis of all his grand
success and the reason that he quit when
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Bobbx Jones and Spalding VP George Dawson
enjoying golf talk at annual sales meeting.

seemingly at the top in one of the tough-
est of all sports to conquer.

“You know”, he added, “a lot of people
often ask why I quit tournament golf back
in 1930 when I was only 28 years old.
I can honestly say I gave it up when I
started to lose the keenness for competi-
tion. That was my greatest weapon, of
course. There were golfers in my time
who had more and better shots than I
But I won because I tried harder. M3;
competition on a course was relentless. I
never dreamed of playing a shot without
thinking it out first. Hogan puts it an-
other way when he says that golf is 20
per cent ability and 80 per cent manage-
ment. Mental courage is the big thing in
a champion and it's completely divorced
from physical courage'’.

Jones was asked to name the tourna-
ment that gave him the most satisfaction
the one he wanted most to win, In a'
flash, he came back: “T'll tell Yyou what 1
told Sam Snead last year. The one I
wanted to win most was the tourney 1
ws;s playing in at the time”.

ones adds the name of bur]
Souchak to those of Gene Little‘:- ezxdw}[;:;
Holscher among the top youngsterg who
are beginning to get past the old guard
of the game in the big tournaments,

He'refuses to become excited over the
amazing scores on the week-to-week pro
circuit. “There’s no pressure there”, he
argues. “There's always another tom'-ne
on the horizon. The pressure is in the biy
ones, like the Open. You don't wait ﬁvg
or six days to win the Open, Sometime:

you never get the chance to win
4 that next
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GREEN SECTION EXPERTS INSPECT GREENBRIER

Fine condition of three courses at The Greenbrier, White Sulphur Springs, W. Va., is a profitable

factor in drawing big business to the famed old resort. Greenbrier Supt. Walter Cosby makes

effective use of the advice of other experts in keeping the courses in top shape. At this conference

are (L to R): Gary Nixon, Greenbrier's resident pro; W. H. Bengeyfield, USGA Green Section

agronomist recently appointed Western Director of Green Section; Cosby, Greenbrier's supt. of
golf and grounds; and Alex M. Radko, Green Section Northeastern Director.

Take Another Look, Analyse
Maintenance Routine
By SAMUEL S. MITCHELL
NE who is responsible for golf course
maintenance learns to study trouble.
He learns to prevent it, if possible and
when nature overrules him, to learn what
he can from disaster.

Last year we lived through two hurri-
canes. The first one blew us flat on our
backs. The second one tried to float us
into the sea.

As we cleared away the wreakage and
were getting the course into condition
again, I reflected on the lessons of the
state of emergency that we had survived.

One reaction I had was that routine
operations we had felt were absolutely
necessary not performed during the emer-
gency, still we are rolling along. That jar
reminded me that possibly we should ana-
lyse more often the value and necessity
of various routines in turf maintenance.

This analytical check-up on our work,
along with use of good conservative com-
mon sense should produce good turf, a
happy golfers membership and peace of
mind for the superintendent. While we
shouldn’t neglect the fundamentals of fer-
tilization, irrigation, aerification, insect
and disease control, we shouldn’'t allow
them to become merely routine and overdo

them. s
I feel that attendance at superinten-
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dents’ meetings does more to pull a man
out of a rut into which he may slide and
awaken him from complacency, than any-
thing else he can do. Off-hand it is not
easy to recall any one specific idea picked
up at an association meeting but I do
know that my time has been well spent
at every meeting of our Greenkeepers’
Club of New England and every other
gathering of superintendents I've at-
tended.

At the outdoor meetings some little
thing will hit you and you say to yourself
“This man is doing a better job than I am
(o« (PR, maybe, greens, fairways, tees, or
traps.” Or perhaps his clubhouse grounds
are particularly attractive, or his service
building may be extra neat, or his equip-
ment may show results of careful, expert
maintenance. Any of these observations
will serve as a prod to do a better job
at home.

On the other side of the picture per-
haps some phase of our job has us down
and when we find that others also are
having a battle we are encouraged to keep
with it, stay in slugging and exchange
ideas until we come up with the answer.

IMPORTANT NOTICE

Turn to page 142—and make sure your active
operating heads receive GOLFDOM through-
out 1956

113



ONLY ONE CAN BE THE BEST

BUY PERFORMANCE—-

BUY VALUE... NOT PRICE

WRITE US FOR DETAILS

VICTOR ADDING MACHINE CO.

Electri-Car Division
CHICAGO 18, ILLINOIS

SWINGING AROUND GOLF
(Cont. from page 94)

where he has been working winters . . .
Flock of applicants for job as tournament
bureau mgr., Ladies’ PGA . . . Girls want
to get good tournament schedule set well
ahead and increase prize money . . . With
energetic management and good publicity
women’s tournaments are drawing well.

Oct. 1 Ridgewood (N. J.) CC will ob-
serve 40th anniversary of George Ja-
cobus as its professional . . . Golf tourna-
ment will be followed by big party at
which Ridgewood members will be host to
many golf celebrities . . . When George
started at Ridgewood he was the coun-
try’s youngest pro . . . George has served
pro golf as well as his members, with great
energy and competence . . . He was for
many years president of the Jersey PGA
section and national PGA pres., 1933-39
. . . He also organized and conducted the
baseball players’ championship held an-
nually in the winter at Miami, Fla.

Ernie Ballard, 56, for 30 years active in
pro golf at Asheville, and High Point,
N. 0., died recently . . . He came to Ashe-
ville in 1916 from his home at French
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Lick, Ind., on a stretcher . .. After seven
years recovering from tuberculosis he got
into golf as asst. to Frank Clark, then
pro at the Country Club of Asheville,

Oklahoma Turfgrass Assn. making
strong campaign for record attendance at
10th annual Oklahoma Turfgrass confer-
ence at Oklahoma A&M, Stillwater, Okla
Dec. 7-9—Association raises funds t:or go]}
t1ln-lf) research by tournaments at state’s
clubs.

) New booklet of Golf Events, contain-
ing many suggestions for organizing and
conducting interesting competitive events
issued by National Golf Foundation 407'
S. Dearborn, Chicago 5 . . . Price 'is 50
cents.

Bob Haggerty, pro at Edison Club, Rex-
ford, N. Y. put on series of golf léssons
for kids in his club which culminated i
9-hole putting contest . . . Series cost 53
cents per kid and Bob donated the

i m
to the polio fund . . . Prizes were f;i::z
in putting contest . . . Each youngster i;x

the class got a golf hat by Haggerty

Highly successful closeout of

sum
sportswear in shop of Jimmy D'Angelcr)n :;
the Dunes Golf and Beach Club, Myrtie
Beach, S. C. .. . Jimmy’s announcements

Golfdom



A Hot Spark for
Cool Weather Sales

p n i w'
AMERICA'S FINEST

WINTER GLOVE

Cream color Capeskin palm, with soft wool
back. Extra elastic on back to hold glove
close to hand—for more warmth.

Here's a glove that'll keep 'em playing on
frosty days—and playing well, too, for with
all its hand-warming comfort it fits snug
and grips firmly. PRO-Grip quality through-
out. Stock them now and spark your fall
glove sales for golfing, motoring, hunting,
etc. A Christmas gift "natural.

Pairs only. Sizes: Men's — Small, SUGGESTED 44\

Med,, Med. Lg., Large, Ex. Lg.
Ladies' — Small, Med., Large.

$5 per pair -

RETAIL...

Tell your PRO-Grip distributor you want quick delivery. You'll get it.

said for first week the sale was for mem-
bers only . . . Dunes club and surrounding
undamaged by hurricanes.

Joe B. Greer, pro at Yakima (Wash.)
CC whacked in four aces from March 1,
1954 when he made a hole-in-one on 130
yd. 4th at Walla Walla CC, to June 16
when he aced the 140 yd. 2d at his home
club . . . Joe had a previous ace on the
2d, exactly a year prior . . . June 6, 1954
he aced the Yakima 175 yd. 15th . . .
Used a Titleist . . . Bill and Dave Gordon
revamping three greens at Canoe Brook
CC, Summit, N. J. ... Johnny Palmer has
had his fill of summer tournament golf
and will be home pro at Tulsa (Okla.)
CC.

Robert Keith Toski, son of Bob and
Lynn, at age of three months is joining
the tournament circuit . . . Let me, as a
grandpa who does a hitch at baby-sitting
now and then, tell you that the young
pros’ wives are doing an absolutely mar-
velous job of raising kids on the tourna-
ment circuit . . . The young mothers are
competent, calm and well-organized . . .
They've got a great-looking, well behaved
bunch of children, too . . . The Doug
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Fords, with four youngsters making the
circuit, are a story in how to successfully
and pleasantly manage a family under
trying conditions . . . Mrs. Ford certainly
handles those children so they don’t dis-
turb Daddy . . . Doug has had a higher
percentage of rounds in the 60s this sum-
mer than any other tournament star.

Jimmy Johnson, pro at Farmington
(Mich.) CC recently opened the 35-tee
Jimmy Johnson Range at Farmington . . .
Ross Vinton, Burke salesman in Michigan,
passes along Plummer Mifflin’s column in
Lansing (Mich.) State Journal referring
to the handicap stroke as “the most nega-
tive thing in sports.” . . . Mifflin says a
handicap club—a wood with a loft of
about a 6-iron—should be used without
charge on every hole where a player has
a handicap stroke coming.

“Scotty” Stewart, the widely-known
golf course irrigation engineer, is using a
walkie-talkie system for communication
with men on jobs . . . Stewart says it
helps get the work done faster and cor-
rectly . . . Drive in progress to complete
work on Lakeview muny course at
Springfield, Ill. . . . Course, designed by
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Robert Bruce Harris, intended to be one
of finest muny courses in the U. S.
(Continued on page 137)

Ohio Golf Salesmen Have
Annual Party for Pros

Ohio's golf salesmen put on their an-
nual party for the state’s pros at Elyria
(0.) CC Sept. 22 during the Ohio PGA
and Seniors championship and PGA {fall
meeting.

More than 100 took part in the golf and
festivities. The boys got an educational
close-up of smart pro shop operations in
the way that Elyria CC pro Clark Black
and his asst. Mike Merva handle the shop.
Clark is at a men's wear store in the
winter and has adapted plenty of down-
town retailing bright ideas in his shop
set up.

Salesmen who split the tab and com-
pared notes on how to get rich selling to
and with pros were: “Red” Barton,
Earl Schlax, Tim McGrath, Harry Hull,
Bill Barbour, Larry Kemper, John Skin-
ner, Ted Deal, Ed Austin, Bill Craig, Wil-
lis Cochran, Art Yann, Russ Mitchell and
Bill Brown.

At the annual pro-salesmen’s dinner,
Herb Graffis of Golfdom spoke on the
ordinary golfer's “secret”—or what makes
being a pro not the world's softest job.

TRANSPARENT PLASTIC
PROPORTIONER HOSE
With the cooperation of the American
Chemical Co., makers of Agrico and
Agrinite, the manufacturers of Cobon
white plastic hose have developed a new
transparent hose to use in connection with
the hydraulic method of feeding turf
grasses, as recommended by them.
Cobon Plastics Corp. says that the
hose is non-aging, will not crack, peel or
rot, and is glass smooth inside and out.
Other properties include heavy duty pre-
cision machined brass couplings guaran-
teed to stay on, plus low drag resistance
for safety on the greens. Further informa-
tion may be had by consulting ad in this
issue.

GOLF BALL WASH
DBA Products Co., Deerfield, Ill., have
issued a new pamphlet for distribution to
all superintendents describing the player
satisfaction, economy and convenience of
Liquid-Lustre golf ball wash. The manu-
facturers say reception of course superin-
tendents and players alike to its concen-
trated cleaning action for faster, whiter
washes, plus the banishment of unpleas-
ant odors, is proof why world famous
clubs such as Tam O’Shanter use it ex-
clusively. Full information may be had by

writing to the above address.
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SPALDING GOES STRONG WITH
XMAS GOLF GIFT ADS

Spalding’s Golfers’ Christmas ad will
reach over three million readers in the
Christmas-shopping mood this season.

The Top-Flite clubs, emphasizing Spal-
ding’s exclusive Synchro-dyned club prin-
ciple, are featured in the attractive adver-

[ '

|

tisement. So, too, are the Dots and Top-
Flite golf balls, the Spalding golf bag in a
wide range of colors and prices, and the
head covers.

One of the most attractive offerings is
the Spalding golf ball “gift-box.” Packed

> T TSTIO RE

L - 2

in a handsome, sturdy plastic box, with
attractive sleeve cover and imprintea with
t,}}e owper's name—they make a welcome
gift with a personal touch. Orders for
xrson:lizidfballsl)(dozen lots only) must

made before Decem
R ber 1st to assure
An eye-catching display which wi

on the wall and which \gill remir:’clillr::g:lg-
bers ~how many days remain to Christmas
is being sent to all professionals. In addi-
tion, there is a handsome calendar for
1956 which fits into the same frame.

NEW PRO SHOP DISPLAY FOR
B & H FEATHER-LIGHT SHOES

As one of the focal-point fe
'their 1956 expanded pro Iishop mettcl;:::di(s)f
ing program Bowen & Hull, 81 Masonic
Ct.,‘ Pasadena 1, Calif,, are offering to pro
selling their Feather-light golf shoes pths
attractive display unit shown below. The
easily assembled, sturdy stand pr(;videe
for display of up to 10 Feather-]i hi
shoes. An especially pleasing effect ig %b
tained by the illumination of a naturaJ-
color trgmsparency of their various sh .
models in the frame at the upper left 0:
the display. The B & H line for 19.;)6

Golfdom



7
SoLr sndes

09900 . 0000

s

L

includes several new styles and color com-
binations in both men's and women’s
waterproofed golf shoes, with their new-
est women's shoe, The Lady Scot, leading
the parade. For information on B & H's
complete 1956 line and details of obtain-
ing their display unit write Bowen & Hull.

HAGEN LINE COMPLETELY
NEW FOR 1956

Ed Rankin, Gen. Mgr., Walter Hagen
Golf Div., enthuses about the thoroughly
new line of Hagen clubs for next year.

In detailing the new products Rankin
says:

“I am a great believer in the value of
the word ‘new’ when used in connection
with any product, be it automobile or golf
club, and if there is a value to this word,
we have a great year ahead of us, as
everything in our entire line is new.

“To begin with in our new Ultra Pow-
ered iron we have an entirely new weight
distribution. We drill completely through
the hosel and through the sole of the iron,
eliminating a considerable amount of
weight which has served no useful pur-
pose. The majority of this weight is then
placed into the blade, the only working
area of the club. We end up with a head
weight slightly less, but with a blade
weight considerably heavier. This makes
for a much stronger iron. In addition run-
ning the shaft completely through the
head gives a fine feel on contact, and to
top it all off, we have the strongest as-
sembly of shaft and head possible. We
have an entirely new head model, a new
shaft and a brand new narrow pattern

ip.
‘RVe have completely re-designed our
Fleetwood and International irons and
have definitely increased the value of both
of them.

“Our new American Lady Iron presents
the finest playing ladies club we have ever
developed and at a price that makes it
an outstanding value.

“Our wood club line has been completely
re-designed and re-styled. The top of the
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Kenne‘rh Smiﬂi

America’s oldest and largest
maker of hand made clubs

Jdnnounced fAe
1956

Renwin®

line of

Woods and Irons
Sold only in the

&dt pmﬂJdiona/ S/xopd

Kenwin clubs are hand made in the
traditional Kenneth Smith manner, in
all popular variations of shaft length,
shaft stiffness, head weight and
swinging balance.

All clubs in a Kenwin set, woods and
irons, are matched and swing bal-
anced, registered and guaranteed
highest quality. Kenwin clubs are car-
ried in stock for prompt shipment, to
be fitted to individual needs by the
Pro.

Write today for a brochure de-
scribing the new Kenwin clubs
—and Professional Order form.

KenneThSmiﬂ?

J/an(/ I)l(l(/t’ GO// (//I(éj

BOX 41-GM KANSAS CITY 41, MO.
CUSTOM CLUB MAKER SINCE 1918
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line is the Haig Ultra, which now
carries a finish which I believe is new to
the golf industry, but very popular among
men these days, as it is a charcoal finish
that has a dignified and rich appearance.
This head model on the Haig Ultra is
entirely new, with beautifully rounded
lines that give the impression of ease of
play with great power. As with our irons
we have completely re-designed the Fleet-
wood and International Woods, completely
changing both of these models from head
finish to grip.

“As a companion for the American
Lady iron, a brand new American Lady
wood has been developed which again
gives the ladies a wonderful playing wood
club at a price that is most attractive.

“Our Hagen Division has completely re-
styled our putter line and has added two
brand new numbers to the line, The Sir
Walter and the Signature. With these
two additions we are now offering ten
putters, every one of which is outstanding
and has been somewhat improved for
1956.”

NEW MODELS, NEW DISCOUNTS
FROM BURKE GOLF TO PROS

New models and new, larger profes-
sional trade discounts were the main top-
ics of discussion at the annual Burke Golf
sales meeting held at Moundbuilders CC,
Newark, O. In presenting 1956 woods and
irons Jack Schram, Burke pres., informed
the 15 sales representatives present that
the company had been considerably con-
cerned over the rising business costs con-
fronting professionals everywhere and as
a consequence had increased the trade dis-
count to insure the professional more
profit. This additional markup is adequate
to cover transportation and other in-
creased business costs, Schram says.

Schram pointed out that Burke's 1956
line had been designed based on the an-
swers to a questionnaire sent profession-
als soliciting suggestions on club construc-
tion and design. Highlifht of the new
Burke woods is the 1956 Coronation
model, a sleck, shallow faced club sug-
gested by 87% of the questionnaire re-
spondents who requested a wood tuned
to modern play, but with shallow face.
Finished in beautiful cherry Dur-O-Var,
Coronation woods are available in 42 and
43 in. lengths—with leather or Rib-Lock
grips and True Temper Rocket pattern
shafts. Burke Punchirons have newer
brighter markings and grips. The basic
blade design developed last year in col-
laboration with the mechanical depart-
ment of a leading engineering college will
be maintained. The principle of “point of
precision” has been definitely proved
throughout the past year according to
Willis Cochran, sales mgr. Cochran also
informed the group that plant produc-
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tion facilities had been increased to meet
the growing demand for Punchirons and
prompt deliveries could be anticipated ex-
cept in peak months. Burke salespeople
were also introduced to the newly de-
signed 1956 pro-only wood models: The
Rocket, Hyspeed and Recorded. The en-
thusiastic response given Chick Harbert
models during the 1955 season prompted
the company’s decision to continue their
manufacture with no major changes.

Considerable attention was focused on
Burke’s completely new line of golf balls.
From the improved liquid core to the new
exclusive white Dur-O-Glo paint, these
golf balls are decided advances.

Two members of Burke's advisory staff
were singled out at the meeting for un-
usual accomplishment — Vice Pres. Chick
Harbert, 1954 PGA champion, was hon-
ored for his selection to the Ryder Cup
Team and the Dean of Burke's Staff, 55-
year-old Billy Burke, ex-National épen
Qhamplon: was tendered a rousing ova-
tion tjor giving the youngsters a lesson in
romping off with the 1955 Obrio Open
Tlt]g. Billy has now won this tournament
during the past 3 decades.

NADCO HOLDS SALES MEETING
,..‘ ;."}‘v . [V

2

?erberf g Johnson Jr.,
porting Goods Co., Chicago, tell

salestnen attending the firgm's n‘:ﬁ‘;ngarlous':IQf
meeting about the company's merchandis; s
plans for 1956. Seated ﬁ to r) are John v
Ha.rry Schilling, Bellerose, N. Y.: Art Evson,
Chicago; and Leo French, Standing (I to r)ans,
John H. Young, Dallas, Tex.: George Lynn Mare
wood, lll.; Joseph M. Hayes, Woodlyr; Pay:
Peter Young, Mahwah, N. J.: John Tully. N::,

president of Nadco

York City; Fran Hudak, Joliet, I].: 4
! r ] y g Con-
roy, Detroit, Mich.; and Bill F o
Beach, Fla. oS
e M

KEN SMITH'S KENWIN ¢
HAVE "NEW LOOK" FORL:’9.5$6

Kenneth Smith's 1956 line i
X,;;)gg:] a;ld irons will feature gz?efatlé:ne\;?
us a new and i A
of balancing. "mproved system
The more colorful “new »”
win clubs will consist of g s
tions in trim and finish.

in Ken-
parkling mnovﬁ-
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First introduced by Kenneth Smith
early in 1955, Kenwin clubs have been
enthusiastically accepted by many pros
because of the faster service available,
since Kenwin clubs are carried in stock
at the Kenneth Smith shop. All popular

variations of shaft length, shaft stiffness,
head weight and swinging balance are
available in Kenwin woods and irons in
great variety.

Kenwin clubs are hand-made in the dis-
tinctive manner of all Kenneth Smith clubs
for more than 35 years. Proof of Kenwin
soundness of construction is attested by
the fact that not a single instance of
breakag. or trouble of any kind has been
reported since their introduction, says
Smith.

COLT BALL NOW MADE
BY PLYMOUTH

James G. Hogg, pres. of the Plymouth
Golf Ball Co., Plymouth Meeting, Pa. and
Marshall F. Bachenheimer, pres., of Colt
Golf, 161 East 37th St., New York, ad-
vise that Plymouth has established a
separate division for the exclusive manu-
facturing of the Colt golf ball.

The operation of the Colt Division u./ill
have no relationship or connection with
any other golf ball manufacturing by
Plymouth. Walter Lewandowski will be
in charge of production for the Colt Di-
vision.

The establishment of a separate and
autonomous division is the first such move
the Plymouth Golf Ball Co. has made since
its inception in 1916. !

All machinery and equipment belonging
to the Colt Golf Company has been in-
stalled in the new division at Plymouth.

The Colt ball will be sold at pro shops

only.

WEST POINT PREPARES
1956 LINE

West Point Products Corp. announces
a stepped-up Crab-E-Rad production pro-
gram on chemical for crabgrass eradica-
tion, and of Liquiphene Turfgrass fungi-
cide. These chemicals, introduced late in
the '55 season, have shown up well wher-
ever they were used, West Point report's.
More research data should be available in
the coming year to aid the user in ob-
taining maximum value from these prod-

ucts.
West Point will be able to fill orders

October, 1955

promptly for the West Point Atco greens
mower. Modifications in design of the
mower give improved performance and
make the machine more understandable
to American labor. A 12 blade reel of
laminated steel produces a smooth cut and
outstanding resistance to damage from
abrasion.

A new and improved Verti-cut will be
available for ’56. Changes in design in-
clude improved wheel drive, increased
h.p., reinforcement where needed to give
more rugged service; speed of operation
has been increased slightly.

Prompt shipment of Aer/Lift Trailers
is assured for '56. An increasing number
of superintendents have expressed their
interest in this hydraulic trailer for safe,
easy transport of equipment and materials
around the course.

West Point will introduce an entirely
new machine for ’'56. Details cannot be
released at this time, the company ad-
vises, and adds it is a machine for putt-
ing greens and is much needed. This spe-
cialized machine will answer some of the
superintendents’ problems in maintenance
and at the same time will provide more
satisfactory playing conditions.

MERRY CHRISTMAS FROM WILSON

SR e TR

Wilson's Christmas package for Staff or Jet
balls by the dozen is a striking red, yellow and
black carton with Christmas tree designs. Inside
the carton is an extra gift of a wrought iron ash
tray.

The half-dozen Christmas package contains a
bonus of a wrought iron letter holder.

SEED-EASY HAS NEW
5 FT. SEEDER-SPREADER

This new Seed Easy 5-ft. seeder-fer-
tilizer spreader has its hopper sturdily
constructed of 14 and 16 gauge welded
steel. Fertilizer capacity is 300 lbs. The
spreader is built to ride with ease on
4:00 x 8 two-ply tires.

The positive action adjustable gate and
sturdy agitator assure even and accurate
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RUBBER WRAP-ON GRIP

CAN BE APPLIED TO ANY CLUB
IN 10 MINUTES!

Adds at least 15
yards to your drive

Builds confidence
improves your game

AT PRO SHOPS

C.5.|. Sete Company

Solon Center Bldg. « Solon, Ohio
Exec. Office: 536 Terminal Tower Cleveland 13, Ohio

FOR THE GOLFER
A LIFETIME INSURANCE FOR ALL CLUBS

>
PERMANENTLY IDENTIFY EACH CLUB
with

IDENTI-CALS

JOHN Q. SMITH

RIVERSIDE GOLF CLUB
FLUSHING. N. Y

GOLFER’S NAME and the NAME and
ADDRESS of your CLUB INDELIBLY
ETCHED into metal strips with a strong
adhesive on the back which bonds the strip
around the shaft of each club.

It is permanent, weatherproof and will
last for many years. Prevents confusion of
the wrong clubs in the wrong bags or
lockers.

RETAIL PRICE only $6.75 for set of 15,
Less than the price of half a dozen golf balls
DELIVERY: Approx. 10 days from receipt of order.

YO ORDER: See your Golf Professional
or order directly from

IDENTI-CAL CO.

P.O. Box 55 Flushing 52, N. Y.

“IDENTI-CALS" for Keys — Bags — Tools — Golf Clubs, et
Indusiftal Applications
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flow of seed or fertilizer. The welded hop-
per, removable control plate and agitator
make all surfaces accessible for thorough
cleaning.

In operation, the driver sits on the hop-
per — has all tractor and seeder controls
within easy reach.

The equipment is made by Garber
Power Seeders, Inc., 307 14th St., St.
Paris, O.

MAC GREGOR SALESMEN SEE MANY
NEW FEATURES OF LINE

MacGregor Golf Co. presented its new
1956 pro golf line of club, balls, bags and
accessories at its national sales meeting
which was held in Cincinnati recently.

The headline feature of the 1956 line are
the completely new woods, which will be

offered in the MT, Armour and to : 3
Tourney models. These models \Filklg"tifi
ture the new Super Eye-O-Matic f -

which give the clubs emphatic eye dp;)((;o:l
and increased playability. The.l{ing-si;,e

fiber face not only completely absor
shoclg of the ball at {he p"n'::l ?)lfbi(,the
pression, which will reduce the tendenm:
to_sl:cedor. hook, but also because of 1(‘11,
unique design will giv ayer
alignment ‘Et addrgsse the player pertect
I\/IlacGreg;’)lx)' has developed
modern rubber department, a
new gr'ip that is unique in dce(;ri’gr)}o%elg
strong in eye appeal. By combining \h:-n
proven materials, rubber for tha la 14
with dry hands, cord for those \i'itl;)l‘ y:er
hands rmd' a colored bead for correct .“N
fident gripping, this grip will q"xt(")?-
every type of golfer, MacGregor say o
will be offered on all Tourney moZ]ﬁSl -
both men and ladies. ’ o 208
An additional Toney P ,
been added to the line, the Pone O% s
this club like all Tourney woods will o
ture the Super Eye-O-Matic face, it fez}].
be made from the long-popular 40 biom
and will have a good player's Tru n%odel
per shaft, thus eliminatirig the defav e:;-

also in their

Golfdom



