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Jackson Park public course at Chicago, on site of World's Columbian 
Exposition of 1893, and one of the first municipal courses in the 
midwest, is the scene each year of a city championship of more than 

half-a-century history. 
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(Wis.) CC . . . Jim Gourlay now pro-supt.-
mgr., Mt. Pleasant (la.) CC . . . Russell 
Broman from Janesville (Wis.) CC to 
Maple Bluff CC, Madison, Wis., as mgr. 

Beautiful tributes to Bob Harlow in col-
umns of Merrell Whittlesey in Washington 
(D. C.) Star, Herbert Warren Wind in 
Sports Illustrated and a lot more of the 
fellows who were pals of the beloved Bob 
. . . Whittlesey suggested that USGA 
Seniors' trophy for the event to be inaug-
urated this year and for which Harlow 
vigorously campaigned, be named in Bob's 
honor . . . Action begun on this idea was 
halted in favor of action on Carolina pros' 
proposal that annual Harlow memorial 
award be made to the club "pro of the 
year." 

A. D. Stein, Jr., has bought Bridgton 
(Me.) Highlands GC and will operate it 
. . . Paul Hahn cutting William Tell act 
from his trick shot show . . . Says some 
people got so scared about the Hahn per-

formance of driving a golf ball from a 
tee held in a girl's mouth they told him 
their nervousness reduced their enjoyment 
of the rest of the Hahn exhibition . . 
The beautiful girl who started that act 
with Paul and has teamed in it thousands 
of times is Mrs. Hahn . . . He didn't dare 
damage her pretty teeth. 

Chet Nelson, owner of Ingleside course 
on which Pan-American Open in Los 
Angeles area is to be played toughened 
the course with new bunkers and tougher 
rough . . . Plans for $111,300 clubhouse re-
modeling and new maintenance building of 
Flint (Mich.) GC in attractive booklet 
presenting program to members. 

Good tip for golf writers planning 1955 
feature comes from Bergen (N. J.) Eve-
ning Record Week-End Magazine . . . In 
it Kenneth G. Wallace described his 
choice of 18 best holes on Bergen County 
courses . . . Three-page feature strikingly 
illustrated by 6 photos by Gordon L. Cor-
bett . . . Selections of finest 18 of any 
district courses always interesting to the 
area's golfers. 



Sales Suggestions by Wilson 
in a new series defining the major selling 
points of Wilson pro-line golf equipment N o . l 

Twice the power-hitting area on the face . . . 
more consistent accuracy and greater distance for your members 

Weight taken away here . . . and added throughout here 

Moves power center to here. 

This exclusive Dyna-Weight 
head design doubles 
effective power-hitting area'. 

New weight distribution 
reduces twist of club when ball's 
struck here. Increases accuracy! 

Rounded leading edge 
of face rides over turf 
. . . won't let head dig and quit. 

Constructed to help you sell 
This 6-fact sales demonstration of-
fers visual proof of how Wilson 
Dyna-Weights help put the golfer's 
full power consistently on the ball. 
For outstanding design reasons 
such as these, Wilson golf equip-
ment is easiest to sell. Stock Wilson 
. . . and profit. 
Sold through professional golf shops 

... world's largest manufacturer 
of sports equipment 
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