
Telling the story of the golf ball of the year to millions, full-pj 4 1 
advertisements like this are featuring the revolutionary i y 
U. S. Royal with Diamond Cover Marking. Watch for thes. i 
advertisements throughout the season in Time Magazine 
Golfing, Golf World and Golf Digest. And on television, D a v , 
Garroway, master salesman and golfer himself, will be tell / 1 
more than 4,500,000 viewers the great U. S. Royal Golf 
story. Feature in your shop U. S. Royal Golf Balls—develop ^ 

W p / / by the age of flight! 
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