
© Memo to all pros: U. S. Royal Golf Ball advertisements liî c 
this were part of the solid backing you had in 1953. This year 
you're going to get more than ever. Look for previews of 1954 U. S. , 
Royal advertising in your pro magazines . . . see why your mem-
aers are going to buy more and more Electronic U. S. Royals 
in 1954! V Sell 
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