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® Throughout the season, millions of golf players—your own club
members among them—will see full-page U. S. Royal Golf Ball

advertisements like this in the Saturday FEvening Post, Time, g
Esquire, Golfing and Golf World. More and more of your memberg, -
in 19563 will want to play Electronic U, S. Royals—as always, the
Sell world’s finest.
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