
Go l fdom Completes 
25 Years of Service 

with the October Annual Planning Issue 

25 years of service to 
professionals, superintendentsf managers 

and club officials 

In those 25 years the ONLY EXCLU-
SIVELY BUSINESS journal of golf has 
served club officials by informing them of 
more efficient policies and operations that 
have made and saved millions for clubs. 

Pro income has been increased by many 
millions due to GOLFDOM'S continuous 
search for new and profitable merchandis-
ing ideas — its constant accent on making 
pro shop operations the dominating retail-
ing factor in golf goods merchandising — 
its cooperation with reputable manufactur-
ers who recognize GOLFDOM'S power in 
making pro shops the commanding retail 
outlet for golf playing equipment. 

GOLFDOM has waged a persistent and 
successful campaign for substantial recog-

nition of course maintenance specialists, 
superintendents and scientists. Thousands 
of expressions of appreciation for the help 
of GOLFDOM'S editorial and advertising 
pages exhibit their close cooperation with 
the O N L Y EXCLUSIVELY BUSINESS 
journal of golf. 

This 25 year record of achievement as 
the most useful monthly manual of 
information for golf club operating 
heads has won for it, in its field and 
outside, a rating as one of the world's 
foremost business papers. 

G O L F D O M is strictly business. 
It is strictly independent, accurate and 
fair. Its only purpose is to make golf a 
bigger, better business. 

October GOLFDOM — The Annual Planning Issue — 

features 25th Anniversary editorial material and ad-

vertising of lasting value from the leading factors in the 

golf business. 



Jaycees Sponsor Biggest Event, 
Seven Pro's Sons Entered 

The sixth annual Nat ional Junior A m a -
teu r Championship sponsored by the 
United Sta tes Jun io r Chamber of Com-
merce and played a t the Hope Valley CC, 
Durham, N. C., Aug. 13 to 18 had 210 
entr ies f rom 43 s t a t e s and the Dis t r ic t of 
Columbia, the l a rges t field to enter the 
nat ional t ou rnamen t in the short h is tory 
of the event. The 210 boys, 18 years and 
under, were the c ream of the crop of more 
than 18,000 who s t a r t e d in local and s t a t e 
tournaments sponsored by the Jaycees. 

Of the 210 boys who toured the course 
dur ing the first two days of qualifying, 
seven were sons of professionals. They 

Jerry Port, teen-ager from Wilmington, Del., is 
awarded Jimmy Thomson Driving Award for his 
winning drive of 281 yds. at annual banquet held 
on eve of U. S. Jaycee Nat ' l Jr. Amateur C h a m -
pionship. Joe Robb, Jr., local Jaycee chmn., 
makes award. Seated at head table are: ( L to R) 
Haro ld Sargent, Harry Wel sh , Floyd Fletcher and 

Bill Kaiser. 

were Tom W a t r o u s (16V, son of Al, pro-
fessional a t Oakland Hills CC, Birming-
ham, Mich.; H e r m a n Uebele, J r . (17), 
whose f a the r is pro a t Beechwood GC, La 
Porte , Ind.; William F . Boggess (18), son 
of Charles, pro a t Indian Hills CC, Kansas 
City, Mo.; Roger Rubendall (16), son of 
Har ry , pro a t F r eep o r t (111.) CC; Phil 
Wiechman (17), son of Clem, pro-mgr. , 
Logan CC, Chapmanville, W. Va.; P a t 
Schwab (18), son of Har ry , pro a t Com-
mun i ty CC, Dayton, Ohio; and David 
Hugh Law (16), son of Hugh, pro a t 
Ba r t l e t t CC, Olean, N. Y. Ralph Guldahl, 
Jr., who entered the Cal i fornia s ta te tour-
n a m e n t f r o m San Diego failed to make 
the grade for one of the ber ths on the 
t eam represent ing Calif, a t the nat ional . 

The final ma tch pi t ted the Nor th 
a g a i n s t the South wi th Douglas Sanders 
of Cedartown, Ga., winning 6 and 5 over 
Donald Welch of Whitefish, Montana . 
Medalist honors w e n t to Teddy White, 
Roswell, New Mexico, high school lad 

with a 73-67—140. Oklahoma won the 
s ta te team championship wi th a low total 
of 588. F i r s t winner of the J immy Thom-
son Driving Award was J e r r y Por t , Wil-
mington, Delaware, with a drive of 281 
yds. 

Cha i rman Joseph A. Robb, J r . and the 
Durham Jaycees with the ass is tance of 
Hugh Egan , Jr. , Director of the U. S. 
Jaycee Spor t s and Recreat ion program, 
handled the tournament in fine shape. The 
boys were housed a t one of the Duke 
Universi ty dormitories. A banquet for all 
contes tants and sponsors was held on the 
Duke campus also. Harold Sargent , PGA 
vp f rom Eas t l ake CC, At lan ta , Ga., fea-
tured speaker a t the banquet , gave the 
boys some valuable tips and pointed up 
some of the impor tan t th ings to weigh in 
considering golf as a profession. Trick 
shot a r t i s t J ack Redmond led off with a 
fine show for the boys in the series of 
clinics scheduled. Bill Kaiser of Hillerich 
and Bradsby was kept on the tee until 
near darkness the next day by enthusi-
astic and interested youngs ters following 
a fine clinic. Loddie Kempa, the left-
hander who recently joined the Wilson 
advisory staff also put on a fine perform-
ance for the lads. 

The 1952 tournament will be played on 
the Eugene (Ore.) CC course Augus t 11-
16. Pa r t i c ipan t s will be housed a t the 
Universi ty of Oregon. Hosts fo r the 7th 
annual event will be the Eugene Jaycees 
under the chai rmanship of J im Bandy, 
who was on hand for the whole of the 
tournament a t Durham t ak ing notes and 
tape recordings for a full repor t to the 
local Jaycees and as a guide in planning 
for a big tournament next year . 

C O M I N G TURF E V E N T S 

Sept. 5- 7 — Turf Field Days. The 
Pennsylvania State College 
and USGA Turf Advisory Com-
mittee, State College, Pa. 

Sept. 10-11 — Turf Field Days. Pur-
due University and Midwest 
Regional T u r f Foundation. 
West Lafayette, Ind. 

Oct. 7- 9 — National Turf Field 
Days. Beltsville Turf Gardens, 
Plant Industry Station, Belts-
ville, Md. 

Oct. 24-26 — Turf Conference. Cen-
tral Plains Turf Foundation 
and Kansas State College, 
Manhattan, Kansas. 

Nov. 14 — Fall Turf Meeting of the 
Southern Calif. Turf. Assn., 
Univ. of Calif, at Los Angeles. 



SUPERINTENDENTS BENEFIT 
(Continued from page 26) 

ment of weeds with arsenicals. This, to me, 
was truly the beginning of the present era 
of good weed-free turf . His lessons made a 
very great impression on me and they have 
been used on our courses to great advan-
tage." 

Wes Updegraff, supt., Wichita (Kans.) 
CC credits informative association and 
sup'ts. meetings as being responsible for 
"practically all improvements made on 
golf courses in this par t of the country." 
He says, "we learned about the new bent — 
C1-C19 at these meetings. All 20 of our 
greens have been planted and we are com-
pletely satisfied that they make the finest 
putt ing greens possible. 

"U-3 Bermuda has proven very good for 
tees. They heal over well and we cut them 
5/16" and have fewer divots a t this close 
cut. We have learned crabgrass can now 
be controlled with a number of crabgrass 
killers. Fairways are going to be seeded 
with Highland bent and Astoria bent. 

"Through the association meetings our 
golf course becomes an experiment station 
for all new ideas. Each new thing we learn 
we experiment with until we are satisfied 
it is what we want for our own course and 
then we use it. 

"We find that about 75 per cent of our 
club members use our improvements on 
their own yards and estates. We would be 
unable to help all these people if we did 
not attend our meetings, turf conferences 
and Field days." 

Bill Brady, supt., Maple Bluff CC, Madi-
son, Wis., says "The meetings we have had 
in Wisconsin are very helpful in all as-
pects of course maintenance. While at-
tending a meeting in Milwaukee, I was 
lamenting over the fac t that although I 
had watered fairways, I also had two that 
are not watered because they are short 
iron holes. One supt. told me that if I 
would give the fairway that was not 
watered a medium shot of fertilizer around 
the first week in July they would hold bet-

MR. SUPERINTENDENT-
Write for our autumn price-list 

Dependable Seeds: Bents, including 
Astoria, colonial, Highland and 
seaside Chewing's, Illahee, Alta 
and other fescues; Merion B 27, 
Kentucky, Canada and shade blue-
grasses. 

Fertilizers: sulphate of ammonia; or-
ganic plant-foods; Hyper-Humus. 

Fungicides. Insecticides. Selective 
weed-killers 

Whipping Poles; mowers; blades. 
Tee Markers; ball-washers; DBA 

soap; tee-towels. 
Hole-cups; hole-cutters. 
Aluminum poles, wood or steel; flags. 

Quick Service Reliable Quality 

Vaughan 's Seed Company 
Established 1876 

47 Barclay Street, New York 7. N. Y. 
John Melady, golf representative 

C h i c a g o o f f i ce : 601 W. Jackson Blvd. 

BUY FROM WITTEK — BUY THE BEST 

In g o l f , t i m i n g is im-
portant — order n o w ! 
Get all set for next year 
— benefit by off-season 
buy. 
Gol f Bal ls , C lubs . G o l f 
Pails, A u t o m a t i c Tees , 
Golf G l o v e s . Gol f Bag 
Carriers, Mats , Ball 
Pickers, Bal l Stripers 
and many other items. 

Send for this money-
making catalog today! 

h / U U k GOLF RANGE SUPPLY CO. 
S12« W. North Ave. Chicago 3*. III. 

I • € | I I / % - V I I / I 
12-8-4 

The Complete Liquid Plant Food for Golf Greens 
"I h a v e used L i q u a - V i t a to except ional ly good a d v a n t a g e in c a t c h i n g b e r m u d a seed l ings on n e w g r e e n s 
a n d f a i r w a y s . W e u s e it regular ly on o u r r y e gras s a lso a n d f ind tha t it s e e m s to he lp g i v e u s a 
s t u r d i e r and th icker s t a n d . " 

W a r d L. W o o d 
E v e r g l a d e s Country Club 
P a l m B e a c h . F lor ida 

"I a m glad to say that I had splendid re su l t s w i t h y o u r L i q u a - V i t a a n d a l so f o u n d it e a s y to use , w h i c h 
m e a n s a great deal, c o n s i d e r i n g the i n e x p e r i e n c e d he lp w e h a v e to w o r k w i t h . " 

H u g h Moore 
B o w d e n Golf Club 
Macon , Georg ia 

Liqua-Vita — Blitz 48 Chlordane — Blitz 10 P M A 

AMERICAN LIQUID FERTILIZER C0.r Inc. Box No. 267, Marietta, o . 



PRO FINISHED 
PERSIMMON HEADS 
WOODS HAND MADE TO ORDER 

WON-PUTT A L U M I N U M PUTTERS 

Quick Service on Ail Types of 
Repair Work. 

Bert Dargie Golf Co. 
2883 Poplar Avenue, Memphi s 11, Tenn. 

AMERICA'S BIGGEST SELECTION 
of 

G O L F A W A R D S 

A complete selection of golf trophies, cups, 
and plaques for tournaments and banquets. 
Immediate delivery from stock. 

Send for catalogue No. G12 

UNIVERSAL SPORTS AND AWARDS 
Universal Bowling & Billiard Supply 

51S S. W.baah Ave. — Chicago S, III. 
Trie. • W Abash 2-5255 
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ter. I applied approximately 400 lbs. of 
Milorganite the first week of July and 
three weeks later we had a four weeks dry 
spell with hot drying wind, with tempera-
tures of 90-94 for one whole week. The un-
watered fairways held surprisingly well. 

"We now have had two beautiful weeks 
of grass growing weather and in compar-
ing the fairways, it is fairly impossible to 
tell which were unwatered." 

G. M. Dearie, supt., Edgewater GC, Chi-
cago, 111., tells some of the many things 
he has learned about growing and caring 
for turf a t superintendent's meetings and 
short courses. He says, 

"When a greenkeeper has a turf prob-
lem at his Club, he is anxious to get in-
formation that will help him, and to whom 
else would he turn but his fellow Green-
keepers. That is the main object of the 
Greenkeepers Meeting each month. Here 
he sees his associates and some of them 
have at some time or other been con-
fronted with the same problem tha t is 
bothering him. Here we have the oppor-
tunity to talk privately together, and 
when the formal meeting gets underway 
we have the chance to state our problems 
to the group and get the best information 
available. Some of the knowledge is ac-
quired from practical experience and some 
by science. 

"I have used to great advantage a solu-
tion I worked out with Graham Gardiner 
several years ago, when he used it at 
Park Ridge CC and obtained good results. 
This was to correct a soil compaction con-
dition of greens with an application of 
pea gravel. The green is top-dressed with 
pea gravel, according to the condition of 
the compaction of the soil. The average 
application is one yard of pea gravel to 
5000 sq. f t . This application is followed 
by a continued spiking until all particles 
of gravel are worked into the soil. Several 
treatments may be necessary to correct 
the condition. 

"The short course given for the green-
keeper who is interested in improving his 
course and acquiring valuable information 
is a wonderful help. Here he gets facts, 
everything has been tested before it is 
presented to the greenkeeper and he can 
have all the information as to applica-
tion, t reatment and results. 

"I obtained my idea of fertilizer versus 
seed over ten years ago, at a plot dem-
onstration in Arlington, Virginia, where 
Dr. Montieth explained and proved a 
small amount of seed and plenty of fer-
tilizer will give you better turf than a 
heavy seeding and light fertilizing. I have 
used this to great advantage ever since. 

"In short, at Greenkeeper meetings and 

Constructed off Tire Casings 
ffor Heavy Duty-Longer Wear 

A THE BEST MAT FOR DR IV ING TEES! 
^ ^ Des igned to specifications of wel l -known pros, these mots a r « 

functiona 'y ideul, reversible and virtually everlasting. The finest 
tee mat at the lowest cost to you. 

n BEST IN LOCKER ROOM, ENTRANCE & SHOWER 
^ ^ Perma-Mat i pay for themselves by sav ing floors, spikes and pre-

venting accidents. Lays flat (no kinks), thicker cushion, closely 
woven for firmer foot ing. 

Immediate delivery on popular sizes, send specifications. 

MERCHANTS TIRE CO. 2710 WASHINGTON AVE. ST. IOU 



4 %tcu SCOGGINS DISPLAY TREE 
T H A T B E A R S H A T A N D C A P P R O F I T S 

T h i s pro shop go l f headwear display tree attractively s h o w s 24 caps or hats. It 
presents the merchandise in a convenient , attractive way tnat reaches out to get buyers 
f o r y o u . 

Merchandise is easily kept clean and in neat order by this S c o g g i n s pro s h o p display 
tree. It adds to the co lor and l ife of the entire s h o p and pays for itself quickly in 
increased sales. 

T h i s tree is only o n e of the n e w Scogg ins d i sp lay features that are a sensat ional ly 
s trong added se l l ing p o w e r in any pro shop. 

W r i t e for detai ls of this hat and cap d i sp lay tree and the entire n e w pro shop 
d i sp lay fixture l ine, w h i c h includes men's jersey forms , belt racks, hos iery trays, b louse 
cases, slack racks, skirt forms , plast ic stock boxes and 12 other sales makers. 

H O W A R D 
Exclusively Through 

S C O G G I N S G O L F C O D u n e d i n , F l o . 

short courses we get the answers to our 
problems if there are answers, and if 
there are not, we work together to find 
them." 

Lawrence Huber, supt., Ohio State Uni-
versity GC, Columbus, says it is hard to 
point out any one thing learned from at-
tending Turf Conferences and association 
meetings. Such an undertaking would re-
quire the listing of a great many facts, 
short cuts, new methods, etc. He says, in 
listing some of them in the order of im-
portance, "I would say that 2,4-D has 
brought about the most important change 
made in the last five or six years on 
courses over the country. With the fun-
gus and pest control we have today 
courses have shown vast improvement 
over past years. 

"Aerifying in the last few years has 
proven its worth in getting the water to 
penetrate deeper into our clay soils and 
in letting the fertilizer down around the 
roots, all of which has resulted in better 
turf . 

•"These are a few of the outstanding 
things which come to mind at the mo-
ment; but let me add that a great deal is 
learned today from reading the fine golf 
and turf magazines that are published." 

R. C. Bowman, supt., Lakewood CC, 
Dallas, Texas, says one of the great tips 

he got a t the annual turf conference last 
year and the thing that brought the most 
praise from members was how to handle 
nap on greens. At the proper time nap 
was taken off the greens and when the 
new grass came back he had the best put-
ting surface ever. 

PRO DEPT. TUNES IN 
(Continued from page 28) 

tains tha t many of a golfing resort 's pa-
trons are people who are greatly bene-
fitted by a few tips — just enough, and 
simple enough, to be easily and deeply 
absorbed. Naturally much of this work 
has to be what a doctor might call emer-
gency t rea tment as it's a sure thing a 
brief golf clinical session isn't going to 
remake a man's or woman's game. 

Obitz maintains that considerable of 
this clinic t reatment has resulted in a lot 
of lesson money for pros a t points from 
which the Shawnee guests hail. Many of 
the clinic patients haven't taken golf in-
struction for years — or a t all — because 
they had no idea pro instruction could be 
so helpful. 

Harry says that he and his staff in 
numerous cases follow the medical gen-
eral practitioner's line and refer the pa-

The NEW 

M O R R I S O N 
G O L F G L O V E 

$2.50 retail 

• Finest leather 

• Expert workmanship 

Manufactured by 

M O R R I S O N GLOVE CO. 
Monrovia, Cal i f . 



GOLF PRINTING 
Score Cards - - Charge Checks 
Greens Maintenance Systems 

Caddie Cards - - Handicap Systems 
Forms for Locker and Dining Rooms 

and for the Professional. 
Fibre and Paper Tags 
Envelopes - - Stationery 

Samples on request. 

VESTAL CO., 701 S. LaSalle 
Chicago 5 Phone: HArrison 7-6314 

Established 1912 

PiO'Giif 
Wax 

PUTS POWER 
IN YOUR DRIVES 
Sold Through ALL 

Leading 
Distributors 

MANUFACTURER'S SPECIALTY CO., INC. 
2736 Sidney St. ST. LOUIS 4, M O . 

GOLF BALLS, CLUBS & EQUIPMENT 
FOR 

DRIVING RANGE 
MINIATURE OR 

P ITCHING COURSE 
RETAIL SALES. 

CONSTRUCTION & 
MAINTENANCE 

HINTS. 
N O R T H E R N B A L L C O . 
3 4 4 1 N . C l a r e m o n t A v e . , C h i c a g o 18, III. 

tient to a home club pro as a "specialist;" 
meaning that the home club pro could do 
a lot of good for the patient if the pa-
tient would give the pro the time. 

Expose Guests to Buying 
The lessons, the competitive programs 

and the lively golf atmosphere of the 
whole place develop a very substantial 
volume of shop business. Obitz is strongly 
adverse to any idea of high-pressure sell-
ing but he certainly makes it easy and 
pleasant for the Shawnee guests to be 
exposed to the temptation of buying. 

He has volunteered in his shop a sur-
prisingly large amount of business that 
has been entirely overlooked by pros a t 
clubs f rom which Shawnee guests come. 
Pros could get some excellent instruction 
in alluring display and technique in ex-
posing the merchandise to the customer 
when the customer is in the right mood, 
by observing the Obitz staff 's methods. 

The pro department personnel at Shaw-
nee must be immaculately groomed and 
wearing the latest of what the shop has 
to sell. They're walking displays of shop 
merchandise. On hot days the teaching 
pros change outfits a t noon. Fred and 
Harry both make a strong point of the 
pro staff a t a smart resort showing par 
for smart resort wear. 

"Mind If I Change Shoes?" 
Shoe business is particularly good and 

one reason is that when the circumstances 
permit a pro staff member will say to a 
guest "do you mind stepping into the shop 
for a few seconds while I change into my 
golf shoes?" The guest goes in, sits down 
by the shoe display, and guess what hap-
pens frequently? 

The keynote of the Obitz operations are 
that Harry works on the platform that 
the pro shop and the services of the pro 
department personnel must be a golf re-
sort at traction to personalize and empha-
size the quality of the course and every 
other feature of the resort. 

"We strive to attend to every guest so 
he and she will think subconsciously that 
the main reason Fred Waring runs Shaw-
nee is to make each guest his happy 
friend. When that 's done in a resort, 
private or fee club for the management 
the pro and the management both are 
going to be rewarded when they look at 
the financial statement." 

THE ROUGH AS A FACTOR 
(Continued from page 30) 

and blend effectively with the natural 
landscape. 

When properly proven by play, the out-
lines of the fairway (or rough) should be 
meticulously maintained. So often, care-
less or thoughtless mowing will gradu-

EVERYTHING IN 

GOLF AWARDS 
SEND FOR FREE CATALOG 

R. S. OWENS & CO. 
2039G W . 13th ST. 

CH ICAGO 8/ ILL. 



ally and imperceptibly change a hole until 
its original character is utterly destroyed. 
Sometimes the demand for relief f rom 
the seeming injustice of some hazard in-
fluences the Green committee to eliminate 
a salient of rough upon which the whole 
scheme of play hinges and in a few years, 
when the old setup is forgotten, players 
ask, "Who built t ha t silly, meaningless 
bunker No one ever gets into it!" 

The rough costs comparatively little to 
create and little more to maintain prop-
erly than to neglect. Properly outlined 
and conditioned, it is an important fac tor 
in the s trategy of each hole. Thought ex-
pended on its location and vigilance in 
maintaining its outline when proven is 
more than worth while. 

PROS TELL IDEAS 
(Continued from page 22) 

Cheaper sweaters, shirts, sox, etc., a re 
poor sellers and the amount of profit de-
rived from them is very small compared 
with the top grade goods. A wide variety 
of ha t s and caps, fancy and otherwise, 
alone grosses $2000 annually. 

"Criticism of members ' clubs is not per-
mit ted by me, but we do suggest tha t 
bet ter clubs are made when such is the 
case." 

Stage "Clearances" With Care 
Howie Atten, well trained as an assist-

ant and now doing a fine job as pro a t 
the Dubuque (la.) G&CC says: 

"For a club the size of Dubuque G&CC, 
I find that running blind bogeys during 
the early par t of the season with many 
small prizes creates interest. Along 
toward the lat ter pa r t of the season, a f t e r 
building up interest with many winners 
of small prizes, I clear inventory of sets of 
clubs with a few large winners. Running 
bogeys on Saturday and Sunday, one can 
get rid of a set of woods one day and a 
set of irons the next. In smaller clubs, one 
set of woods or irons for both days would 
probably be the bet ter way. This type of 
clearance could run f rom Aug. 15 on. 

"If reductions in price are the manner 
of clearance, too many wait and look for 
the 'bargains' and it spoils the potential 

A n d 
F o l d i n g 
C h a i r s 

D I R E C T P R I C E S T O 
GOLF CLUBS, PARKS, 

HOTELS, SCHOOLS, etc. 

t h e I H o n a o e . c o m p a n y 
12 CHURCH STREET COLFAX, IOWA 

U A U f A S T R O N G E R , H E A L T H I E R 
~ V T T T U R F A T L E S S C O S T 

MICHIGAN PEAT 
N A T U R E ' S F INEST SO I L B U I L D E R 

L e a d i n g c lubs ma i n t a i n thick, hea l thy 
turf b y b u i l d i n g their g reens w i t h p rop -
er mixture of M i c h i g a n Peat, s a n d a n d 
soil. M i c h i g a n Peat m a k e s h e a v y soil 
po rous , b i nd s l ight s a n d y soils, permits 
a d e q u a t e aerat ion, ho lds wa te r a n d 
p lant f ood , a l l o w s g r a s s to a t ta in deep 
root structure. I n va l uab l e for top d res s -
ing! S a v e s w a t e r i n g bil ls. O u r staff wi l l 
he lp y o u so lve your p r o b l e m s a n d 
save m o n e y . 

M ICH IGAN PEAT, INC., 267 S Ave., N. Y. 16 

Now's the time to pick 
additional spots for the 

installation of new 
M U R D O C H Outdoor Drinking 

Fountains and Hydrants 
The Murdock M f g . & Sup. Co. 

Cincinnati 2, Ohio 

CREEPING BENT STOLONS 
P L A N T E D S E P T . 1 9 5 0 

ARLINGTON C-l and CONGRESS IONAL C-19 
MERION B-27 BLUEGRASS SOD 

U-3 BERMUDA STOLONS 

SUMMIT HALL TURF FARM GAITHERSBURG, MARYLAND 
P h o n e : G a i t h e r s b u r g 5 3 3 



A L F R E D H . T U L L 

Go If Course Architect 

209 E. 49th Street 

NEW YORK 17, N. Y. 

James (j. Harrison 
GOLF COURSE ARCHITECT 

Member : 
American Society of G o l f Course Architects 

R. O. # 3 . Box 372 Turtle Creek. Pa . 
Phone — Valley 3225 Suburb of Pittsburgh 

for next year. Only merchandise that does 
not hold out well (shirts, white goods, 
etc.) will be cleared with 'closeouts' and 
reductions this year ." 

Get Kid of the Stock 
Bill Wotherspoon, Southern Hills CC, 

Tulsa, Okla., is another pro who believes 
that the type of club governs the advisa-
bility of "clearance sales" and in some 
cases it's not wise to push cut-price sales. 
He thinks tha t more cautious buying and 
close inventory control will do away with 
the necessity of clearance sales. However, 
weather and other factors, such as the un-
warranted ball shor tage scare, Bill ad-
mits, cause problems of liquidation t h a t 
test pro's business ability. 

He says: 
"In my own case the shop inventory is 

in very good shape for the beginning of 
August and it is r ight now I begin to 
buy again with thoughts of fall and 
Christmas sales. Only one article I hap-
pen to be long on is one type of golf ball 
and I am going to have to do something 
about that. 

"The makers might send a letter to the 
boys and find out if they are overstocked 
in their particular line of clubs or balls. 
If so they could suggest unloading or 
t ransfers of the merchandise to others 
close by. No manufac ture r would want a 

INTERNATIONAL AMATEUR 
CHAMPIONSHIP 

72 HOLES MEDAL PLAY 
and 

INTERNATIONAL CUP MATCHES 

Mexico vs. U.S.A. I Nov. 8-9-10 and 11 

INTERNATIONAL LADIES' CHAMPIONSHIP CASA BLANCA COUNTRY CLUB Laredo, Texas The Gateway To All Mexico 

pro to sell old models next year or yel-
lowed golf balls and as long as the stocks 
are there i t will be difficult for them to 
sell the new 1952 line. 

"I have never believed in sales in pro 
shops as members are prone to believe 
there is something wrong with the mer-
chandise and also they might wait for 
that time of the year all the t ime and the 
over all picture would be hurt . 

"Junior golf and presenting clubs to 
caddies helps my trade-in situation and 
sometimes I will gather used clubs to-
gether and give a bargain to a fee course 
pro where there is a bet ter marke t than 
mine. 

"A live wire golf events program pre-
sents an outlet for prizes such as carry-
all bags, cashmere sox, umbrellas, seat 
covers, and shirts which members might 
not buy but like to have. However, I do 
not unload these items a f t e r they've been 
in stock for months a s it wouldn't be long 
until the golf committee would switch to 
other prizes so all winners receive up-to-
date merchandise. Sometimes, though, it 
helps to create sales for new items. 

"The telephone is a great means of 
personal advertising and every profes-
sional knows the bargain hunters. Why 
not a personal call on overstocked clubs as 
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long as the pro knows the set will fit the 
individual and improve his g a m e ? I have 
a lways figured no deal would work unless 
it worked to both pa r ty ' s mutual advan-
tage so these sales should have as much 
thought as ones through which the full 
profit is made." 

"Trade-ins" A Staple I tem 
George (Apple) Apalakis , pro a t Saga-
more Springs GC, Lynnfield Center, Mass., 
t ies in his merchandis ing a t a fee course 
wi th golf promotion. His sales leads a r e 
mainly f rom t rans ients . 

Apalakis says: 
"I have to build up an inventory of good 

used equipment and purposely encourage 
t rade- ins during November and December. 
I mus t have used equipment in excellent 
condition when I open shop in the spring, 
hence 'clearance sales' are out of the 
question w?th me. 

"By expert reconditioning of the t rade-
ins I establish a reputa t ion for my shop as 
being a very reliable place to get ba rga ins 
and t h a t br ings business f rom those who 
have to keep their golf costs under close 
control. I find t h a t this reputat ion fo r 
providing top values a t any price also 
helps my new club business. 

"Pros at fee courses and pr ivate courses 
should work together on this t rade- in 

m a t t e r a s the fee course pro, provided 
with good ba rga in merchandise can ap-
proach his 'hard to sell' p layers with 
something t h a t gives them wha t they 
wan t wi thout increasing their golf costs 
unduly. 

"The cooperation means more golf play. 
The p layers of any age who m a y not want 
to make much of an inves tment in golf 
playing equipment because of intermit-
tent play m a y get a set of expert ly recon-
ditioned clubs a t an affordable price and 
play a lot more golf. 

"There can well be more cooperation 
between neighborhood professionals in 
selling some of a pro's surp lus stock to 
another professional whose shop stock 
may be thin. None of us w a n t out-of-date 
models of unused clubs back ing up on the 
marke t next spring. We w a n t to avoid 
tha t by quicker turn-over of inventory, 
ge t t ing p layers who can afford to do so 
buying new clubs more f requent ly , and 
br inging more players into the game." 

Bill Cleary, head of W. A. Cleary Corp., 
New Brunswick, N. J., says nex t issue of 
their "Turf Maintenance Tips" will carry 
valuable informat ion on control of fa i ry 
r ing and snow mold with PMAS. 
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SEAT CANES UNDERSOLD 
Growing use of seat canes by tourna-

ment pros so they can rest their legs while 
another player is t ak ing a long time to 
study a shot tips off the most undersold 
item in most pro shops. Seat canes could 
stand a lot more sales push, especially 
among older players whose legs get tired. 
Good seat canes are being made now tha t 
don't weigh much more than a golf um-
brella and with lighter bags the seat canes 
don't make too much weight for the caddie. 

HUMPHREYS ELECTED NEW BOARD 
CHAIRMAN OF U. S. RUBBER 

PRO SHOP DISPLAY EQUIPMENT 
FEATURED BY SCOGGINS 

Display equipment and fixtures designed 
to improve the appearance and increase 
sales in pro shops are featured in a new 
catalog being distributed to professionals 
by the Howard Scoggins Golf Co., Dune-
din, Fla. I tems being offered the pro to 
dress up his shop, samples of which are 
shown in the accompanying illustration, in-
clude: portable slack rack, blouse case, 
chrome garment rack, chrome trouser and 
short rack, ladies' plastic hangers, men's 
plastic hangers, jacket hanger, shirt dis-
play stands, plastic stock boxes, single, 

double and triple portable show cases, shirt 
boxes, glove and hosiery trays, plastic 
skirt form, plastic blouse form, chrome tee 
stands, belt racks, plastic zipper bags, dis-
play stands for hats, caps, visors, etc., and 
men's jersey forms. 

L A W N M O W E R S T A T I O N A R Y B L A D E S 
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your blade order. 2418 Grass lyn Avenue, Haverfown, Pa. over. 

H. E. Humphreys, 
Jr . , pres. of U. S. 
Rubbe r Company , 
h a s been e l e c t e d 
c h a i r m a n of t h e 
board of directors, 
effective September 
1. Humphreys, who 
w i l l c o n t i n u e a s 
president, will suc-
c e e d H e r b e r t E . 
Smith, chairman and 
f o r m e r p r e s iden t , 
who will retire Au-
gus t 31, a f t e r 38 

years of service. Mr. Smith will continue 
a s a director and member of the finance 
committee. 

Humphreys joined U. S. Rubber as a vp, 
director and member of the finance and 
executive committees in 1938. On Janua ry 
1, 1942, he was given the additional re-
sponsibility of heading the finance com-
mittee of the company. Later in the same 
year he was elected vice-chairman of the 
executive committee. He became president 
and chairman of the executive committee 
on January 1, 1949. 




