
FLEXI-COMB-for f a i r w a y mowers 
Use Flexi-combs for smoother cut, fewer weeds, re-
duction of thatch. Flexi-combs l ift up runners and 
seedheads so they wil l be cut off by the mowers. 
Flexi-combing has resulted in better fairway turf on 
many golf courses during the past few years. 
Improved design of the combs makes for easier, more 
convenient operation than ever before. Equip your 
fairway units with Flexi-combs. 

Ti/e&t 'Paint Products 
Wett Point, Pa. 

Glynn's stamp is on the clubs and the p lay -
er 's name is on the sole of each club. 
The ones who bought blue bags had wood 
heads in midnight blue, blue leather g r ips 
and stamping filled in blue. Same scheme 
was fo l lowed fo r those who bought red or 
green bags. 

Glynn even sold them Foot -Joy shoes to 
match the bag colors. 

Jerry attended the Wor ld 's Series as 
Durocher 's guest. 

KROYDON HOLDS ANNUAL SUMMER 
SALES MEETING, AUG. 27-31 

A l l representat ives of the Kroydon Com-
pany in terr i tor ies east of the Rocky Moun-
tains attended the annual Summer Sales 
Mee t ing of the Company held at the f ac -
tory in Maplewood, N . J., Augus t 27-31. 
Pres . Camil le Gairoard addressed the sales 
representat ives on the national outlook f o r 
the next 12 months and pointed up the 
possibilities f o r increased gol f sales in 1952. 
I t ems introduced f o r 1952 sales included 
new wood models and new stra ight sole 
irons with sl ip-over cork and rubber g r ips 
and Goodwin grips. T o m m y Bolt and A n d y 
Anderson, p lay ing professionals of the 
rKoydon staff, at tended fo r the first t ime 
and gave hearty endorsement to the new 
lines of clubs and accessories. 

Officials and representatives attending the annual 
Summer Sales Meeting of the Kroydon Company 
included: Front Row, (L to R ) : Frank E. Mitchell, 
Sales Mgr. , Tommy Bolt, professional staff, Andy 
Anderson, professional staff, C l i f f W . Reeve, treas-
urer. Back Row ( L to R ) : J im Hersey, Texas, Herb 
Wetzel, Kentucky, Bob Hoffner, Penna., Earle 
Schlax, Ohio-Mich., Frank Penning, lllinois-lnd., 
Lou Burton, New England, Joe Murphy, N. Y. 
State, George Gelhar, Minn.-Wise., Frank Mc-
Cudden, Ass't. to the Sales Mgr. , Herrmann Gro-
ver, Southeast States, John Baduini, Metropolitan 

and New Jersey. 

PNEU-MAT-RUNNERS 
Are Spike-resistant, Tough 

and Durable 

Protect Clubhouse Floors 
from Spikes 

Provide Soft Rug-like 
Cushion Under Foot 

Are Reversible for 
Added W e a r 

TRIAL 
SECTIONS 

24"x60" — $10.00 
20"x24" — $ 4.00 

Postpaid 

Write Today 
for Details 

SUPERIOR RUBBER MFG. CO. , INC.. 122 East 25th St., New York 10, N. Y. 



T O R O ANNOUNCES NEW APPOINTMENTS 
The appointments of A l an F . Ke l s e y as 

Gen. Mgr . of To ro ' s Minneapolis plant 
and Charles B. O 'Ne i l l as Ass t . t o the 
pres., has been announced by Dav id M. 
L i l ly , president, T o r o Manufac tur ing 
Corp., w ide ly known manufacturers of 
power lawn mowers . 

Mr . Ke lsey w a s f o rmer l y wi th the Boe-
ing A i rp lane Co., where, as Senior P r o j -
ect Engineer, he w a s responsible f o r all 
engineering problems concerning C-97 
transports and B-50 bombers. 

Be fo re jo in ing Toro, Mr. O 'Ne i l l was 
Dir . of Purchases and vp of the Tecumseh 
Products Co., Tecumseh, Michigan. 

H. Gordon Smith, vp and gen. mgr . 
text i le div., United States Rubber Co., has 
been named to new post of execut ive vp 
of U. S. Rubber Co. Pos i t ion was createc 
because H. E. Humphreys, Jr. has been 
called to do double duty as pres. and 
chmn. W m . E. Clark promoted to succeed 
Smith in text i le div. 

SPALDING PRO SALESMEN ATTEND 
SUMMER SALES MEETINGS 

I n a series of mee t ings held over a per iod 
of five weeks through July and August , the 
Spalding gol f pro salesmen rev i ewed the 
1952 Spring & Summer lines and made a 
re fresher trip through the manufactur ing 
plant. They were shown the new Christ-
mas golf ball p a c k a g e avai lable to pros at 
no extra charge w i th the pr iv i lege of hav-
ing the balls personal ized f o r members. 
Par t i cu lar enthusiasm was shown f o r the 
new Registered Top -F l i t e wood head model 
and the new P a r - F l i t e wood head model . 
T h e Top-F l i t e Gold L ine Reg is tered I rons 
w i th some improvements wi l l continue next 
year . The salesmen were also shown the 
new caddy cart f o r 1952 which is all-steel 
w i th rubber-tired wheels . A complete line 
of leather, nylon and canvas bags f o r Men 
and Women w e r e then shown. 

Chicago Pro Group 
Standing, ( L to R ) : Tom Frainey; Bob McLaren; 
Carey Spicer ; Phil Tait; Ed Murphy; Don Richards 
Gordon Browne, Merchandise Mgr. ; Bill Rauten-
berg; Ed Kelly; John Miller; Jack Spehn; Rusty 
Wal l . Seated, clockwise: Luke Smith, Chicopee 
Warehouse; Ted Horvath; J immy Nichols; Earl 
Jones, Ass't Vice President; Ed Connor; M. J . 
Kiernan, Ass't vp in charge of Go l f ; Tim McGrath. 

Los Angeles Group 
Standing, ( L to R ) : Harry Amtmann, Advertising 
Mgr . ; Bob Mann, Account Executive, Hanly, Hicks 
& Montgomery; Charl ie Seymour, Promotion Man; 
C l i f f Simpson, Promotion Man; Dave White, Spal-
ding Canadian Of f i ce ; A . G . Heilmann, Ass't vp ; 
Herb O'Leary, Spalding Canadian Off ice ; Harry 
Peters; "Red" Walters ; Pete Wood; Gordon 
Browne, Merchandise Mgr . ; Frank Battaglia; Lou 
Jennings; Charl ie Houck, Los Angeles District 
Mgr . ; J im Fournier; Bill Bronson. Seated, clock-
wise: Jule Isaacson; Bob Litton; George Johnson; 
O . O . Smith, Assistant Controller; Luke Smith, 
Chicopee Warehouse; Lanky Wall is ; Ed Parker, 
President, Blaion Associates; L. E. Coleman, VP 

in charge of Sales 

New York and Phila. Pro Group 
Standing, ( L to R ) : J . J . O'Connell , Stock Control 
Department; Warren Bell; Bill Foos; L. E. Coleman, 
VP in charge of Sales; Bill Shafter; George 
Weaver ; Andy Studwell; Fred Carlsen; A . H. Wil-
liams, Philadelphia District Manager ; Gordon 
Browne, Merchandise Mgr.; George Dawson, Ass't 
to Pres.; Earl Jones, Ass't VP; Wal ter Wood, Aaron 
Jackson, Seated, clockwise: Luke Smith, Chicopee 
Warehouse; Harry Welch; Bert Purvis; Ray Nolan; 
Harold Cross; J immy Thomson, member of Spal-
ding Golf Advisory Staff ; Bob Ferrera, Ass't Phila-
delphia District Manager; Bob Campbel l ; Lyle 

Thompson; Ed Aurin. 

Mil ler & Heubach, 407 E. Jef ferson St., 
Morton, 111., report record year ' s business 
in their power dicing rake f o r removing 
dead grass f r o m greens. T h e y say dicing 
is becoming standard prac t i ce on many 
courses f o r el iminating dead grass and 
enabling air, water and f e r t i l i z e r to ge t to 
roots. 



F E R - 1 1 E L 
Water Soluble Turf and Tree Food 

24-12-12 
Complete with essential minor elements 
All in completely water soluble form. 

FOR SPECIALIZED TURF FEEDING WITH SIMPLICITY AND ECONOMY 
Practical — Safe — Efficient — Economical 

Specially made for liquid applications with spray equipment. 
Distributed by 

T H E K Y L A N D E R C O M P A N Y 
93 Talcott Road West Hartford 10. Conn. 

Available from golf supply houses 

Wilson Sporting Goods Co. presents 
Babe Zaharias woods and irons for 1952. 
Woods are Strata-Bloc heads with in-
creased swing weight. The irons are in 
two styles of heads, with slightly in-
creased headweight. 

W . A. Cleary Corp. and American Re-
search Associates start suits claiming in-
fringement on P M A S herbicide-fungicide 
patents. 

GLENN MORRIS LEAVES TO ENTER 
BUSINESS IN CALIFORNIA 

Glenn Morris, for more than a quarter of 
a century an executive in sales, advertising 
and promotion depts. of the sporting 
goods industry has resigned as account 
executive with Ewell and Thurber ad-
vertising agency where he was in charge 
of national advertising program of Wil-
son Sporting Goods Co. to take an active 
part in personal business interests in Cali-
fornia where he has maintained a resi-
dence in Glendale for many years. 

Glenn was in charge of sales promo-
tion for Wilson for 10 years, leaving the 
company in 1927 to become vp and gen. 
mgr. of L. A. Young Golf Co. where he 
set up the selling organization for the 
Hagen line. In 1939 he joined the Na-
tional Golf Foundation and continued on 
to direct the Foundation's activities until 
he was called to duty as reserve officer in 
the A rmy Air Force where he served on 
Gen. Hap Arnold's staff. He returned to 
the Foundation fol lowing the war leaving 
in December, 1947 to go with Ewell and 
Thurber. 

A member of the Board of Directors of 
the Athletic Institute for a number of 
years, Glenn is well known and highly 
regarded throughout the Sporting Goods 
Industry. 

"Jigger Jim" East Has 
Made 123 Aces 

"Jigger Jim" East, San Diego, Calif., 
golfer who'll be 83 on Nov. 23. has a world 

record for aces, having made 123 of them. 
Despite his age East is still playing every 
day. His record includes 110 aces on the 
Presidio Hills GC, a short course at San 
Diego, with a par of 54. Presido's holes 
are 125 yds. and shorter; but how many 
have sunk 110 approaches of 75 to 125 
yds. ? "J igger Jim's" record at Presidio is 

W I L L I A M B . L A N G F O R D 
GOLF COURSE ARCHITECT 

Balanced Topographical Design 
Member: 

American Society of Golf Course Architects 
Telephone: KEy»tone 9-6501 

2405 Grace Street, Chicapo, Illinois 

• BENT GRASS • 
Stolons and Sod. Washington — CI — 

and other recommended strains. 

HIRAM F. GODWIN 
22366 Grand River Ave., Detroit 19. Mich. 



43, one over the course record held b y a 
much younger p layer . 

Eas t has made 13 aces on longer 
courses, including 6 a t Mission Va l l ey GC, 
San Diego ; two each at Claremont CC, 
Oakland, Cal i f . ; L a Jol la (Ca l i f . ) CC, and 
Balboa P a r k Club, San Diego, and one at 
French L i ck Springs, Ind. 

He belongs to six go l f clubs. He ' s been 
in Ripley 's Be l ieve I t o r N o t three times, 
the subject of numerous articles in the 
Saturday Even ing P o s t and other m a g a -
zines, and on several radio and T V pro-
grams. 

Eas t is using the Beck ley-Ra ls ton chip-
per and approach c leek w i th which he's 
made all of his aces wi th in the reachable 
distance of these clubs. The Rut l edge 
Co., makers of the clubs, admits that al-
though more than a mi l l ion of these clubs 
have been sold, Eas t ' s per formance out-
ranks that of other users. 

U. S. RUBBER TO LAUNCH BIG 
AD PROGRAM IN 7952 

T h e United States Rubber Co. in 1952 
wi l l continue to sell through pro shops an 
outstanding line of go l f balls, and its 
P ro -On ly Po l icy on all U . S. Roya l Brands 
wi l l prevail . In order to create more sales 
in the pro shops and to create more con-
sumer demand a m o n g the go l f e rs of this 
country , the U. S. Rubber Co. wi l l launch 
the finest advert is ing and sales promot ion 
in its entire history. In addition " U . S . " 
wi l l continue to supply go l f professionals 
w i th the popular U . S. Roya l medal and 
match play score cards for use in their 
club tournaments; the U . S. Hole- In-One 
Meda l to present any any of their mem-
bers who accomplish that f ea t in 1952; 
the a t t rac t i ve personal ized name p late f o r 
the ir desks or counters and other t ime ly 
and helpful displays and posters which 
help to sell merchandise and good wil l t o 
the ir club members. 

The go l f professional has an opportu-
ni ty to close out the present season w i t h 
plus sales by o f f e r ing to his members 
U . S. Roya l go l f balls put up in a t t rac t i ve 
6- and 12-ball Ra f f i a g i f t boxes, which can 
be used fo r a number of years f o r many 
ut i l i ty purposes. A l so the U . S. F a i r w a y 
go l f balls put up in an eye-appeal ing g i f t 
w rappe r . These packages wi l l help go l f 
club members to solve their g i f t problems 
ear l y . " 

Worthington Recalls Early 
Days of Gang Mowing 

In comment ing on G O L F D O M ' s 25th 
year , Wor th ing ton M o w e r Co. recalls i ts 
own pioneering exper ience in l a rge area 
grass cutting. P r io r to W o r l d W a r I , C. C. 
Wor th ington , head o f the famous W o r t h -
ington Pump and Mach inery Co., re t i red 
f r om business. Turn ing his attention to his 

favor i t e hobby, he built wha t was to be-
come one of the finest pr ivate go l f courses 
in the country. 

In those days, f a i rways and roughs were 
cut by cumbersome grass-cutt ing tools. 

Early evidence of the influence of course mainte-
nance practice on other large turf maintenance 
appears in this view of Boiling Field, Washington, 
D. C . , 25 years ago with the Worthington Model F 
tractor and gang mowers which were extensively 

used in golf. 

However , their we ight and inf lexibi l i ty 
damaged turf , whi le the g r ea t manual e f -
f o r t required made them f a r f r o m satis-
f ac to ry . T o remedy this, Mr . Wor th ing ton 
or ig inated the g a n g mowing principle — a 
horse-drawn machine consisting of several 
30-inch cutt ing units hooked in series. Be-

The progress of 25 years is shown in the new 
Worthington Model F Chief tractor which utilizes 
engine weight for greater traction, and with front 
mounted gangs eliminates tractor wheel marks and 
makes it easy for the operator to watch his work. 
The modern Worthington Model G tractor and 
7-gang rough Blitzer is other evidence of the vast 

advance in course mowing equipment. 

sides cutt ing a smoother, w ide r swath, 
these units con formed to undulations and 
el iminated pack ing and scalping. 

So successful was this new device that 
guests were soon asking f o r s imi lar ma-
chines f o r the ir own courses. Mr . Wo r th -
ington presented machines t o many of 
them, but soon the demand o u t g r e w his 



Alex Sehlmeyer 

R. H. Tractor 
Wheel SPUDS 
quickest to put on or take 
off. Increase tractor effi-
ciency and cultivate turf 
. . . that's why more than 
half the U.S . and Canadian 
clubs use them. Durable 
and low priced. 

Sample spud and circular 
on request; advise make 
of tractor and purpose for 
which intended. 

Immediate shipment. 
If your Ford or equip-
ment dealer cannot supply 
write direct to 

R. S. HORNER 
Geneva , Ohio 

MFR. OF SPUDS, FORD-
SON WHEELS, ETC. 

MOST POPULAR 
CUPS 

JH151 — 61/2" — $5.00 
JH152 — 7i/2" — 6.50 
JH153 — 9 '/2" _ 9.25 
JH154 — 1 2 i / 4 " — 12.00 
When engraved, the let-
tering shows thru in gold 
against the diamond black 
engraving band. 

Write For Free Catalog 

SPORTS AWARDS CO. 
429 W. SUPERIOR ST. 

CHICAGO 10, I LL 

1914 F U L N A M E 1951 
FALL WEATHER ahead! 
The best season of all for Mr. Average Player. 
The best season for Fulname Fans the world 
over. 
FULNAME MARKING is used in 21 countries. 
Be smart, pros and amateurs! Buy the best' 
Buy FULNAME! 
THE FULNAME CO. Cincinnati 6. Ohio 



A M E R I C A ' S B I G G E S T S E L E C T I O N 
of 

GOLF AWARDS 
A complete selection of golf trophies, cups, 
and ploques for tournaments and banquets. 
Immediate delivery from stock. 

Send for catalogue No. G12 

UNIVERSAL SPORTS AND AWARDS 
Division of 

Universal Bowling df Billiard Supply 
S I S S. Waba.h Ave. — Chic»(0 5, 111. 

Tela. • U'Abash 2-52S5 

And 
Folding 
Chairs 

DIRECT PRICES TO 
GOLF CLUBS, PARKS, 

HOTELS, SCHOOLS, ett. 

T H E " L M O » V L O E . C O M P A N Y 
ooi-f «A. IOWA 

BUY FROM WITTEK — B U Y THE BEST 

In golf, timing is im-
portant — order n o w ! 
Get all set for next year 
— benefit by off-season 
buy. 
Gol f Balls, Clubs, Golf 
Pails, Automatic Tees, 
Golf Gloves, Golf Bag 
Carriers, Mats, Ball 
Pickers, Ball Stripers 
and many other items. 

Send for this money-
making catalog todayI 

W r f t e k GOLF RANGE SUPPLY CO. 
SI 28 W . North Ave. Chicaqo 39. III. 

out the country as soon as they have been 
found and proved. 

Sehlmeyer was placed in charge of the 
grass seed and golf departments of 
Stumpp & Walter upon the death of Mr. 
Stumpp in 1931 and has continued this 
keen interest in the development of new 
methods and grasses for better turf. 

The first edition of "Golf Tur f " , Stumpp 
& Walter 's own greenkeeper's book, was 
published in 1922. Mr. Sehlmeyer assisted 
in that and all subsequent editions issued 
yearly until 1941. 

In joining Peter Henderson & Company, 
Stumpp & Wal ter are pooling their tal-
ents, experience and facilities with a 
company which has been a leader in the 
horticultural industry for over 100 years. 
Their consolidation assures better serv-
ice, better values to golf clubs throughout 
the country. 

JACOBSEN SALES MEETINGS POINT 
TO POWER MARKET FOR '52 

O. T. Jacobsen, pres., Jacobsen Manu-
facturing Co., Racine, Wis., in his remarks 
to the salesmen attending a series of sales 
meetings just concluded by Jacobsen and 
its affil iated companies, pointed to the 
rapid growth of the power mower industry 
in the postwar period as an indication of 
the greatly expanded market possibilities 
that lie ahead. Individual meetings were 
held at the Jacobsen plant; Johnston Lawn 
Mower Corp., Ottuma, Iowa; and Worth-
ington Mower Co., Stroudsburg, Pa. 

M. J. Walker, Jacobsen's director of 
sales, presented interesting figures of the 
power mower market indicating the cov-

erage offered by the Jacobsen line for 
dealers, the Johnston line for jobber dis-
tributors, and the Worthington line in the 
specialized field of large equipment. 

The Johnston meeting was conducted 
under the direction of D. W. Bailey, sales 
mgr., and the Worthington meeting was 
under the direction of D. W. Bailey, sales 
mgr., and the Worthington meeting was 
under the direction of H. J. Pine, Jr., 
Worthington sales mgr. 



MacGREGOR 7952 LINE OF CLUBS 
HAS NEW FEATURES 

MacGrego r Gol f ' s 1952 line has been 
l i gh l ighted by incorporat ing several new 
'eatures which have been enthusiastical ly 
•eceived since the initial presentation. 

Head ing this list are new, exclusive and 
iro-only two-co lor "Eye -O -Ma t i c " f a c e 
nserts in all " M T " Tourney woods. W i t h 
l ist inctive eye-appeal, it is the first t ime 
:ver shown on a related or matched set 
)f woods where actual ly to hit the ball. 
The hitt ing surface is readily apparent to 
he eye and if hit in that area, the p layer 
v i l l have a good shot. N e w head finishes 
m d re-designed scor ing lines are used 
»vith the " E y e - O - M a t i c " face. 

T o help P ros develop a p r o g ram of 
' re lated sel l ing", a combination box to 
lo ld 13 clubs (4 woods and 9 i rons ) has 
jeen designed to display the companion 
set together as one unit. On occasion, 
pros complain they were able to sell a 
now set of woods to a customer but 
couldn't clinch the sale on a companion 
set of irons to match, or visa versa. Th i s 
display, of a t t rac t i ve appearance when 
the clubs are boxed together, should help 

MacGregor's 14-page, three-color folder being 
furnished pros in quantity, without charge, for club 
memberships to stimulate Christmas business. It 
describes all types of gift merchandise and is de-
signed to help the pro in his sales-building 

program. 

to sell a complete outf it when perhaps the 
customer or ig ina l ly was only interested in 
just one i tem of a combination. 

In gol f bags, a comprehensive series of 
Tu fhorse models are again being f ea tured 
in Nylon, canvas and leather, and f o r the 
first t ime a series of Pro-only bags, dis-
t inct ive in eye appeal and quality, w i th 
a blending of design and mater ia ls to 
create a line of bags wor thy of exclusive 
P r o distribution is being introduced. O f -
f e r ing a choice of round, keystone shape 
and Pax-sty le , the three models incorpor-
ate a t t ract ive Saran Plaids in Scarlet , 
Green and Blue color combinations w i th 
matching pocket and panel gussets of 
Ny lon, and whi te we l t ing where the two 
harmoniz ing mater ia ls are jo ined. 

PRO FINISHED 
PERSIMMON HEADS 
WOODS HAND MADE TO ORDER 

W O N - P U T T ALUMINUM PUTTERS 

Quick Service on All Types of 
Repair Work. 

Bert Dargie Golf Co. 
2883 Poplar Avenue, Memphis 11, Tenn. 

PRO GRIP LIQUID ROSIN 
and 

Pro Grip 
Rejuvenator 

Just What 
You've Been 
Looking for 
to Get That 

Tacky Feeling. 
iaid through all Country Club Pro Shops 

MANUFACTURER S SPECIALTY CO., INC. 
2736 Sidney St. St. Louis 4, Mo. 

For part ies , holidays, home 

H ~ TABLE 

PLACE MAT 

• A design for golfers . . . shows outstand-
ing gol f holes from 18 different, great resort 
courses of the U . S. Size 10 by 14 inches. 
Special gif t wrapped, 50 for $1 .25 . 

Send check or money order to 

G O L F - M A P , Crownsville, Md. 

"EVERYTHING FOR G O L F " 
Pro Shops — Ranges 

Balls, Bags, Carts, Clubs, Sports 

Apparel & Accessories 

Used balls bought, sold and exchanged. 

Reprocess your old balls under private brand. 

Write for Catalogue 

GREAT LAKES G O L F BALL C O . 
6641 S . Western Ave. Chicago 36, III. 



C. D. Wagstaff $ Co. 
Landscape and Golf 

Course Architects 
• 

Glenview 4-2400 

Glenview, III. 

A L F R E D H. T U L L 
Go If Course Architect 

209 E. 49th Street 

N E W YORK 17, N. Y. 

BURKE GOLF CO. ADOPTS 
"PRO ONLY" POLICY 

Burke Golf Co., Newark, O., one of the 
pioneer manufacturers of golf clubs, a f ter 
41 years in golf business has adopted a 
pro only policy. Burke did mainly pro 
business in the earlier days and found its 
retail store and mail order business grow-
ing more by popular demand than because 
of deliberate development. Then after a 
period of pretty much balanced pro and 
store business the company has decided 
that the standards of manufacture it pre-
fers and which have long been associated 
with the Burke name, could be best main-
tained with a pro-only policy. 

George Fazio has become associated 
with Burke in an executive capacity and 
is working on merchandising of Burke 
clubs thru pro shops, as well as on new 
ideas in Burke club design and construc-
tion. 

1952 HAGEN LINE RE-DESIGNED 
The Haig wood and the Ultra iron of 

the 1952 Hagen line have been materially 
improved. The Ultra iron has been re-
designed for more compactness and easier 
play. Both wood and iron will be equipped 
with a midnight blue grip, rich and dis-
tinctive in appearance. 

An entirely new model is being offered 
under the Custom name which will have 
an appeal to the better players. 

Special care has been taken in the man-
ufacture of wood models so fa i rway clubs 
are shallow and easy playing and a va-
riety of depths in faces to suit any type 
of golfer is a feature of the drivers. 

An entirely new Sir Wal ter line of 
woods and irons has been developed in 
the moderate price range which will be 
made in both men's and ladies' weights 
and lengths. 

The American Lady will continue to 
hold top spot in the ladies' line of clubs 
and there will be five putters, a new pitch-
ing wedge and sand wedge in the utility 
clubs. 

SNOW MOLD OUTLOOK 
IS PROMISING 

Research dept. of W. A . Cleary Corp., 
New Brunswick, N. J. advises that the 
control of snow mold during the coming 
winter months shows much promise after 
a careful analysis of the results obtained 
last year. Tests conducted by the Cana-
dian Department of Agriculture in which 
12 commercial fungicides were studied on 
six Colonial bents, three velvet bents and 
15 creeping bents showed remarkable con-

For Information About 

PAUL HAHN 
TRICK SHOT ARTIST 

Write, Wire or Phone 

Ray Valind, Business Manager 
5556 Beaumont Ave. 
La Jolla, California 

Phone: GLencove 5-7236 

James (J. Harrison 
GOLF COURSE ARCHITECT 

Member: 
American Society of Golf Course Architects 

R. D. # 3 . Box 372 Turtle Creek , Pa. 
Phone — Valley 3225 Suburb of Pittsburgh 



WILLIAM P. BELL AND SON 
GOLF COURSE ARCHITECTS 

Member: American Society 
of Golf Course Architects 

544 Sierra Vista Avenue 

Pasadena 10, California 

ROBERT TRENT JONES 
Member : 

American Society of Coif Cour»e Architects 

Golf Course 
Architect 

2 0 Vesey Street 
Tel: Rector 2-2258 

N E W YORK, N. Y. 

sistency in the relative action of each 
fungicide on all varieties of grass tested. 
Not only did the mercury compounds as a 
group give best control but also the liquid 
formulations held their places with the 
generally considered "more stable and 
longer lasting compounds". 

What may not be generally known is 
the fact that the fungus Typhula, which 
is the predominant cause of snow mold, 
has a resting or dormant stage known as 
"sclerotia". These small, hard, yellow 
structures which one finds on the leaves, 
crowns and roots of dead and dying turf 
in the diseased areas, are most difficult to 
kill. Thus, the sudden changes in weather 
and the less active fungicides which may 
destroy many of the fungi have little or 
no effect on the sclerotia of Typhula. 
When weather again becomes optimum 
for the growth of this fungus, the sclero-
tia germinate and the disease once again 
becomes active. 

Following the late fall applications of 
the fungicide tests in Canada last year, in 
turn followed by a snow cover which re-
mained only until late December, the 
weather opened up and the turf remained 
bare through most of a rainy January. 
Recordings of snow mold infection at the 
end of March still showed that the meas-
ure of control with liquid formulations of 

mercury was excellent. Thus, what has 
been considered by many in the past to be 
a good fungicide with fact action but 
lacking in the stable qualities to give 
long-lasting activity against an organism 
such as Typhula, must now be reconsid-
ered as a good and less expensive material 
for long-term protection against snow 
mold. 

MILORGANITE CELEBRATES 25th YEAR 
One of the oldest advertisers in GOLF-

DOM is also currently celebrating a quar-
ter century of service to golf courses 
throughout America, embracing almost 
every noteworthy course f rom Maine to 
Florida, Washington to California, and in 
between. This advertiser is the Milwau-
kee Sewerage Commission, producers of 
Milorganite natural organic nitrogen fer-
tilizer. 

According to officials of the Milwaukee 
Sewerage Commission, golf clubs through-
out the United States, Canada, Mexico, 
and Honolulu use more Milorganite than 
any other commercial fertil izer. 

The Milorganite story is an interesting 
one, representing the world's greatest ad-
vance in sewage disposal besides its con-
tribution to turf culture. A ton of Mil-
organite contains liberal quantities of 
such plant food elements as 125 lbs. of 
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C. E . G R I E N E R C O . , ITS C . 
Our 28th Year of Service to the Golf Market 

Sales and Service Wholesale and Retail 
POWER L A W N MOWERS , SOIL T I L L E R S , G A R D E N T R A C T O R S 
Park, Cemetery, Coif Course and Lawn Equipment, Lawn Seed, Fertilizer 

43 S. Delaware St., Indianapolis, Ind. MArket 4538 

organic nitrogen, 55 lbs. of phosphoric 
acid, 15 lbs. of potash, 60 lbs. of sulphur, 
35 lbs. of magnesium, 35 lbs. of calcium, 
plus 15 supplemental plant food elements, 
which include 140 lbs. o f iron per ton, 11 
lbs. o f copper, 5 lbs. of lead, 2 lbs. of 
manganese, 2 lbs. of zinc, 1 lb. of boron, 
and t race elements, such as molybdenum, 
iodine, chlorine, chromium, arsenic, nickel, 
cobalt, titanium, barium, etc. Thus, the 
valuable fer t i l i zer constituents are manu-
factured into a high quality turf f e r -
t i l izer. 

T h e name " M i l o r g a n i t e " was the happy 
result of a trade name contest sponsored 
by the Mi lwaukee Sewe rage Commission 
back in 1925. A series of advert isements 
were published at that time, announcing 
plans f o r the convers ion of Mi lwaukee ' s 
s ewage and trade w a s t e into a high qual-
i ty f e r t i l i zer and inv i t ing the public to 
part ic ipate. The condit ions of the contest 
included identi f ication of Mi lwaukee as 
the or ig in of the product , plus descr ipt ive 
designation of the product itself. A p -
prox imate ly 1000 names were submitted. 
Only one person hit upon the w inn ing 
name, Mi lorganite , and was awarded the 
first prize of $250.00. "M i l o r gan i t e " 
stands f o r M i lwaukee organic ni trogen, 
which aptly describes the product. 

I n 1927 the total production of Mi l -
o rgan i te amounted to approx imate ly 20,-
000 tons, which has increased to a current 
production of approx imate ly 60,000 tons 
annually. A l t oge the r , a grand total of 
approx imate ly 1,200,000 tons of Mi lor -
gan i t e have been produced and shipped. 
U p until the end of W o r l d W a r I I , ap-
prox imate ly 50% of the total output w a s 
sold t o "m ixe r p l an t s " — that is, pro-
ducers of other t ypes o f fer t i l i zers w i th 
which mi lorganite was mixed to prov ide 
the ideal balance. Since the end of W o r l d 
W a r I I , the ent ire product ion has been 
sold in 25, 50 and 100 lb. s i f t -proof bags 
unti l the Mi lorgan i te label as the exclu-
s ive brand name product of the Mi lwaukee 
S e w e r a g e Commission. 

NEW HIGH INTENSITY SPOTLIGHT 
A new outdoor spotl ight prov id ing 100,-

000 candlepower wi th only a 300-watt 
rat ing has just been announced by Stonco 
Electr ic Products Company, Elizabeth, 
N . J. The new unit is designed to con-
centrate its entire l ight output in a long-
throw, oval-shaped, floodlighting beam 
that is recommended f o r l i ght ing gol f 
dr iv ing ranges, miniature courses and 
park ing areas. 

Made of non-corrosive, heavy-duty cast 
alumnium throughout the Stonco No. 56 
spotl ight has a universal ly adjustable 
cast-aluminum swivel a rm threaded W 

N P T t o fit a var i e ty of standard inter-
changeable accessories such as flat base, 
weatherproo f junction boxes, wa l l brack-
ets, w i r ing troughs, etc. U p to five units 
can be mounted to a single cluster l ight 
assembly. A l l w i r ing is complete ly en-
closed, and the units fu l ly approved by 
Underwr i t e rs Laboratories, Inc. 

IDEAL MOWER SHARPENER TO HAVE 
NEW PEERLESS TEAM-MATE 

The Fa te -Roo t -Hea th Co., P lymouth, 
O., advises that manufacture of the Peer-
less mower sharpener has been discon-
tinued to a l low the company to concen-
t ra te on production of its Ideal sharpener. 

Our 26th year of satisfying the golfing trade with superior creeping bent stolons. 
Our 20th year of satisfactory results with Golfdom. 
Need more be said. 

© r r l j a r i i ® u r f N u r s e r i e s 
R. R. Bond, Prop. Madison, Wis. Box 350 

Branch Nurseries in Slocum, R. I., Farmington, la. 
The Greens are the Foundation of all Successful Golf Courses. 


