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33,000,0001 That's the immense coverageof the greatest U. . Royal Golf Ba.

I

advertising campaign in history, appearing in aturday Evening Po t,
Holiday, Collier's, Time and leading golfing magazines.

Every member of your club will read about the new Electronic U. . Royal. Most x
of them will want to play it! Get ready for a great season with U. . ROY<'ti

old only through Golf Professionals' hops

ell the
PROOUCT OF UNITED STATES RUBBER COMPA ~


