SPALDING'S SIGNS BAUER SISTERS

Those charming wonder kids, the Bauer sisters, join the Spalding organization to travel in promotion

work. As the sisters became members of the Spalding family the line-up at the signing ceremony

was, left to right: Marlene Bauer, L. E. Coleman, Spalding vp in charge of sales; Matt Kiernan, asst.
vp: Alice Bauer, Papa Dave Bauer and Mama Bauer.

weight. A popular choice with men as
well as women. Handle easily adjusts to
any height and the universal bracket fits
either standard or pipe-organ Lype bags
Outstanding feature of the Deluxe K-Kart
is that by loosening only one nut, it may
be collapsed to fit, complete with bag,
into any average golf club locker. The
Deluxe K-Kart is manufactured by Kunkle
Industries, 2358 Clybourn Ave., Chicago.

OLD ORCHARD ADDS 3 NURSERIES

0Old Orchard Turf Nurseries, Madison,
Wis., announce the opening of three new
branch nurseries at Sebastopol, Calif.,
Winnsboro, Tex., and Atwater, O. The
Old Orchard strain of creeping bent grass
will be grown at Sebastopol, and Atwater,
and the Arlington strain at Winnsboro.
These are added to the branch nurseries
at Slocum, R. I, where the Arlington
strain is also grown, and the Farmington,
Ia., nursery growing the Congressional
strain and the mother nursery at Madison,
where both the Old Orchard and Arlington
are Erown.

Ralph R. Bond, owner of The Old
Orchard Turf Nurseries, states that all
nursery stock is true to strain as it comes

from the mother nursery at Madison, Wis.,
and that all stolons are guaranteed to be
fresh, virile stock and less than one year
old. The crops will be ready for harvest
around September first and with no in-
crease in price. All correspondence is to
be made to the main office at Madison,
Wis,

Perma-Flating Co., Valley Stream, N.Y.,
have a method of coating with metal a
golf ball prized by the owner asg a memen-
to of a hole-in-one, match victory, or
other sentimental reason. Finshed in
bronze, silver or gold, the ball is then
mounted on an attractive base which pro-
vides space for appropriate engraving.
Pros interested in this service for their
members should write Perma-Plating Co.,
for details.

PHOTO ANALYSIS SYSTEM OFFERS

CLUBS ACTION PHOTO SERVICE
A Chicago firm known as Photo Analysis
Systems has been experimenting for the
last two years in perfecting a system of
taking action photographs of a golf swing
to bring out the full detail of the action so
it can be analyzed and yet keep the cost
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within reach of the average golfer. Aftera
six month’s trial results show that faults in
the swing can be corrected easier after the
individual sees his own mistakes and teach-
ing professionals recommend the photo
analysis system as a corrective aid for be-
ginners and experienced golfers.

Photo Analysis is not a novelty. It is a
series of 25 4x5 inch photographs taken
with a high speed camera showing 25 dif-
ferent positions of each individual swing.
Photographs are processed at the course in

a portable developing laboratory main-
tained for this purpose and the analysis is
delivered to the golfer the following day.

Photo Analysis Systems has a modern
laboratory unit with experienced personnel
ready to serve golf and country clubs any-
where, There is no guarantee or minimum
charge made. All arrangements are made
directly with the club professional. Clubs
with members desiring this analysis service
should write Photo Analysis Systems, 53
West Jackson Blvd., Chicago, Ill.

. CLASSIFIED ADS

Rates: Minimum insertion $4.00 for 20 words;
additional words 20c each,

per word., Clossified
services wonted and for sale of used equipment.

Used Idesl Fairway Mowers, Lewis Ball Washers,
“Surplus” course maintenance supplies, mower parts,
for sale. Bradley's—Mountain View, New Jersey,

FOR SALE—18-hole public fee 160-acre golf course
together with all equipment, Clubhouse (best night
elub within 20 miles) with 2 bars, 2 dining rooms,
toilets, showers and inventory, 3,853 feet on Stite
Highway, hills, river, location just outside City Lim-
ite. Could be made into n very profitable real vstate
deva]nprnr_'nt. Must be sacrificed to close estato. Past
operation & hobby and still had gross business from
£75,000 to $110,000 per annum. Wonderful oppor-
tunity for good operator. A. T. Brenner & Co., Fond
du Line, Wiseingin,

CASH PAID for OLD GOLF BALLS
Used golf balls of any type., Wanted—25,000 doz.
driving range eulls. For quotation write:
Northern Golf Ball Co.
3441 N. Claremont Ave,, Chieago 18, 111,

Wanted—Salesmen, Notional digtribution department
stares, pro shops, sporting goods connections, sideline.
New goll deviee. 20% commission; territory allot.
ment. “Goll Grip” Finger Strengthener Sales Many-
facturer Co., 1566 East 42nd Si, New York 17,
Suite 404.

For Sale: One of most beantiful 18 hole golf courses
in large Met. No W, City; beantiful night elub, cock-
tail bar. Other major recreation facilities a money
maker, §50,000 to handle, For further particulars
address Ad 708, S Golfdom,

FOR SALE—REAUTIFUL COUNTRY CLUB, LOCATED
IN MIDWEST NEAR LARGE CITY. OPERATED AS A
PRIVATE CLUB, FULL MEMBERSHIP, CLUBHOUSE,
ATTRACTIVE, AND EXCELLENTLY EQUIPPED, AN
UNUSUALLY INTERESTING 18 HOLE GOLF COURSE ;
ROLLING WOODS, WITH STREAM, PRICE 8125,000,
Address Ad 704, T6 Golfdom.

FOR SALE: Driving range, miniature and archery
on U. 8. 20, mile from Michigan City, Ind. 4-room
cottage on property. Price §23,500; §8,000 down,
halauce $750 semi-annually. Will consider leasing.
Address: H. A. Borgeson, Hox 4884, UU.8, 20, Michi.
gan City, Ind,

USED GOLF BALLS WANTED
Highest 'prlcaa paid, Write us
or quotations,
WITTEE GOLF PRODUOTS
5128 W. North Ave., Chicago 89, IN.

Wanted—Commission line by salesman calling on golf
courses in Florids starting November first, Address
Ad 706, S Golfdom,

DELUXE GOLF DRIVING RANGE FOR SALE — Ip
South's Inrgest most golf-minded vity, Doing large
yolame, Address Ad 701, % Golfdom,

Wanted—Coupls to manage 150 member club, 9 hole
course, mid-southern, salary and concessions, Address
Ad 705, % Golfdom.
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GOLF BALL VENDING MACHINES bought, sold and
repaired, percentages changed up or down, old reel
strips replaced. Herman Kramm, 244 So. Millvale
Ave., Pittsburgh, Penna.

PRO-MANAGER—WIFE-CATERESS — Now employed
desire change to year around active club, Thoroughly
understand and experienced in all departments in-
cluding golf course maintenance. Fine teacher, man-
sger and greenkeeper, Wife, capable manager and
cuteress with reputation for outstanding dining room
operstion. Exeellent ability, character, eredit refer-
ences. Member P.GA. and Club Managoers’ Assn,
Address Ad T02, Golfdom.

SALESMEN: Manufacturer of well established and
widely advertised line of Men's and Ladies” Golf
Shirts and Golf Skirts with the only patented feature
of it kind, designed for Golfors, has openings in all
territories for salesmen now ecalling on Goll Shops.
Excellent reorder business throughout the year, 109
on commission basis, Address Ad 707, % Golfdom.

Pro-Greenkeeper with 15 years’ experience desires
position at 18 hole course in 1051 in Midwest. Posi-
tion must not inelude management of clubhouse ace
tivities which is reason for desired change. Member
PGA and GSA, Puast record Al in golf promotion
and course maintenance, Address Ad 708, % Golf-
dom,

PRO-GREENKEEPER-MANAGER — Desires connection
with Southern Club seasonal or year-around. Class A
Member P.G.A, 20 years successful experionce, com-
petent all phases of golf, expert instruction, finest
merchandize, elub promotion, low eost improved main.
tenance operation, designer and construction of Golf
Courses, Finest possible reforences, Address Ad 709,
& Golfdom,

Wanted—Position as Pro-Greenkeeper, 38 yrs, old;
married, Good clean habits, Will go anywhere, Year-
around joh or e¢lub in South preferred. Can furnish
A-1 references. Address Ad 710, %% Gaolfdom,

PROFESSIONAL with highly suceessful resalts in
arousing great golf interest at elubs, condueting lively
eompetitive programs, developing excellent players
among men, women and children and experienced in
every detall of the pro department, seeks now location.
Texan, pleasant personality, thoroughly d:rendnble.
At present employed, Will go anywhere, Address Ad
711, % Golfdom.

PRO-GREENS SUPT. DESIRES POSITION, HAS EX.
CELLENT RECORDS IN GROUND MAINTENANCE, EX.
PERIENCED IN ALL PHASES OF TURF CARE AND
PRODUCTION, MEMBER N.G.S.A. ALSO MIDWEST
GREENKEEPERS  ASSN,  PAST MEMBER P.GA.
CLEAN CHARACTER. OUTSTANDING REFERENCES.
VERY FINE GOLF INSTRUCTOR. AVAILARLE ON
SHORT NOTICE. ADDRESS AD 712, C/0 GOLFDOM,

Pro or Pu-crmluur". desires to make change for
the 1951 season. Will go anywhere, Age 38, Olaas A
P.G.A. member. Crodit and eharacter references fur:
nished npon request, Good player, excellont instrue.
tor. Available Nov, 1sf, Address Ad 714, % Golldom,
TOP PRICES FOR USED GOLF BALLS, YORK GOLF
BALL COMPANY, 21 RIDGE STREET, HASTINGS.ON.
HUDSON, NEW YORK.
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MAKING THE SWING
( Continued from page 21)

hold June meeting at Chagrin Valley . . .
First time in 15 years a greenkeeper’s
meeting at that club . . . Willie Hunter,
whose two sons have been very active in
amateur golf, writes in Los Angeles Ath-
letic Club Mercury that well financed
amateur golfers have such a tremendous
financial advantage over other competi-
tors, “it would seem that the USGA, for
the good of amateur golf promotion,
would permit member clubs to help de-
serving young players of national calibre.”
. « . Willie, veteran pro at Riviera CC
(LA dist.), learned plenty about the
shrinkage of the amateur golfers’ dollar
while he was paying the bills for his two
fine lads.

Motor City (Detroit) Open at Red Run
GC has $1500 for Michigan pros added to
$15,000 purse . . . All concessions have
been contributed by tournament promo-
ters and club to Royal Oak, Mich., civic
enterprises . . . Parking, food and bever-
ages on course, operated for benefit of
Boy Scouts, church women's organizations
and local recreation fund . . . Big auto-
mobile show, introducing some new
models, at Red Run during the Motor
City Open.

Al Zimmerman, Alderwood CC, Port-
land, Ore,, pro trying to revive interest of
those old World's Championship matches
with US and British National Open and
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PGA champion competing in series of
matches to determine who's champion of
champions, . . . Crowded tournament
schedule probably would prevent the
show-down.

Joe Novak's book “Par Golf in 8 Steps”
already in sports best seller class. . . .
Prentice-Hall, Inc., publisher of the Novak
book, spending $10,000 in national maga-
zine and metropolitan newspaper advertis-
ing campaign on the Novak volume. . . .
It's going very well in pro shop sales,
too. . . . The book is about as strong an
educational job for pro instruction as it
is for the Novak system.

Dave Foulis, 82, died at Wheaton, IlL,
June 11. . . . He came from St. Andrews
in 1894 and joined his brother Jim at Chi-
cago CC where Jim was pro. . . . Their
clubs bearing imprint of J & D Foulis
were works of art, . . . Dave stayed at
Chicago GO as pro 21 years, then alter-
nated for a year between Riverside CC
and Elmhurst CC as pro. . . . In 1917 he
went to Westward Ho as pro for six years
then went to Hinsdale GC from which he
retired after 20 years. . . . Dave is sur-
vived by his son James, pro at LaGrange
(NL) ©C; his daughter Jessie, his sister
Annie, and his youngster brother, Simp-
son, a Chicago banker. . . . No finer gen-
tleman sportsman than Dave ever lived.
. + «» Thounsands of golfers in the Chicago
district and elsewhere feel a keen personal
loss in the passing of this splendid pioneer
of American golf.
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TOPS AMONG
TOURNAMENT

WINNERS

Ever since the big swing to Wilson TOP
NOTCH began on the 1948-49 winter'tourna-
ment circuit, this great ball has been con-
tinvously in the winner's circle. The "win-
ning" ball in most major tournaments of
1949, TOP NOTCH continues to be the ball
used by the winners of most major tourna-
ments in 1950.

SEEING IS BELIEVING!

Hundreds of thousands of golfers have eye-
witnessed the remarkable distance perform-
ance and accuracy of the TOP NOTCH ball
in America's major golf events. There can be
no more positive or convincing demonstra-
tion of matchless golf ball performance. TOP
NOTCH, the No. 1 tournament-winning ball.
is sold through Golf Professional Shops only.





