
Pros
merejhcn ever this year, player !nthusiasm
will determine how much merchandise you sell!

Its the urge to play more-that
gives them the urge to buy more.

GOLFing
THE NATIONAL PLAYERSI MAGAZINE

.. ' . shifts player interest and activity into high gear.

There's a three-way profit when
players subscribe t·o GOLFing through

Instruction articles
Shot-action photos
Pro - Am~teur Opinion
"Hanging on the Lip"
~olf Rules Made Easy
Biographical Sketches

of Golf's Stars
High-lights of the News
and Trends of the Game
Pictures - Humor- Fiction
Tournament schedules
Latest in Pro Shop
Equipment & Accessories

GOLFing is the players' preference in golf reading .... Its
circulation exceeds that of all other golf magazines combined!

•

•

February, 1950

your
you •

Your players profit because it snaps up their interest,
encourages them to improve their game and shows them how
to get more fun and benefits from their golf and golfing
equipment.

Your club profits because this pepped-up, interest and
activity increases club income through greater patronage
of club's facilities and service.

You profit two ways -( I) because this livelier player
interest means more play, more lessons, and more equipment.
and accessory sales; (2) because each GOLFing subscription
you sell means a liberal profit to you.

---------------------------------------
GOLFing. 407 So. Dearborn St.. Chicago 5. III.

Send me GOLFing's easy-selling subscription kit and liberal commission
plan for Professionals.

NAME _

ADDRESS, -----'__ --' _

CITY ZONE ( ) STAT'-- _

NAMEOFYOURCLUB -----' _
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""theworst ones first. 'I'women were used.
They exchanged jobs every half hour.
While one operated the drill machine, the
other removed the scattered soil around
the drill holes with a fine toothed dandelion
type rake. The greens got no top-dressing

.that spring because of the matted condition
of the turf. They received some 3-9-18"to
start growth and provide phosphate and
potash. Organic nitrogen was provided
also. After that the greens received from
1 to 1% pounds actual nitrogen per month
until fall.

Water was used .right after a green was
drilled. As new growth started, the turf,
was watched closely during the daytime
on windy days and a little water was ap-
plied by hand to provide .moisture at the
surface while the new growth was be-
coming established.

Play was not interrupted at any time.
Dr. Conroy decided upon the Turferator
because it disfigured the surface less than
any other machine available at the .time. '

The Turferator was used more or less
during the summer. The collars around
the edge of the greens were drilled, and
the machine was used whenever localized
dry spots developed. Arnold Wessel,
greenkeeper, said the cost .of drilling was
more than saved b~ the less amount of
daytime handwatedng required in hot
weather. From Decoration Day on the
greens were .never better - according to·
playing members, and in the last analysis,
they are the. final judges.

Detroit District Report
S.hows Crowded Clubs

Detroit District Golf, Assn. annual re-
port for 1949. shows that at reporting
clubs of the DDGA 32 Detroit area and
five clubs elsewhere in Michigan there is
room for 205 members. Last year's report
showed room for 353 more members in
clubs. having membership limits. Play' at
,private clubs of DDGA was up in 1949.
At public courses, due to discontinuance
of daylight-saving time rounds played in
Detreit area dropped 18,000 from 1948
high of 296,8'49. Increases in costs of
general. operations and course main-
tenance, resulted in increased dues and
assessments at seven clubs of the associ-
ation.

Questionnaire produced bDGA member
club reports on status of membership,
dues, assessments, tax,rounds played in
1948 and 1949, green fees, per cent of

. increase of golf' course and general opera-
tions and regulations concerning members'
entertainment of guests.

Con~iderable attention was given t~
caddy welfare during 1949. Rates for
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1949 were recommended to be retained in
1950. Rates range from $1.75 18-holes
single and $3.00 double to $1.35 single and
$2.25 double for Class B caddies. Recom-
mended 25 cent increase for twilight
caddying and 25 cent increase, .at discre-
tion of caddy-master, for caddying in rain .

Green Section of DDGA made especially
interesting report. Items covered: Pro-
gress Report of Turf Fellowship at Michi-
gan State College and costs and other
operating data. Greenhouse and field pro-
jects at MSC studied effect of watering,
cutting length and effect of cutting
lengths on roil of ball, as well as height
of ball from ground on creeping red fescue
and Kentucky bluegrass fairways.

Course maintenance costs ranged from
$38,000 to $9}000with average of $21,435.
Much credit was given to value of green-
keepers' meetings.

Robert Trent Jones Elected
Golf Architects' Head -

Robert Trent Jones, N.Y., was elected
pres., American Society. of Golf Course
Architects at the association's annual

.meeting held at Montego Bay,Jamaica.
Wm .. Langford, Chicago, was elected vp
and William Bell, Pasadena, Cafif., sec.-
treas. Three new members: Bell, Jr. of
Pasadena, Harrison of Pittsbugh and Mc-
Cann of Vancouver wera elected to regu-
lar membership. A new classification of
associate members was created. Eligible
under this classification are members of
firms of the .Society's regular members,
A classification of complimentary mem-
bership also was created to recognize
amateurs who contribute to the advance-
ment of golf course architecture ..

The Society took formal action in adopt-
ing a policy of close cooperation with the
Green Section of the USGA. The resolu-
tion approved as standard practice the
inclusion of Green Section recommenda-
tions on grass strains after the Section's
recommendations had three years of tests,

A memorial plaque to Donald Ross is
to be installed at Pinehurst by the archi- .
tects' society, according to action taken
at the Jamaica meeting. The Society's
team of Trent Jones, Stanley Thompson,
William. Langford and Willfam Gordon de-
feated, a team of British amateurs, 15 to 3
in a convention entertainment feature.
Jones was medalist with 72 on the par 69
Fairfield CC course.

One result of the Society's meeting was
to spur Jamaican authorities to installing
two new coUrses as tourist attraction.

Society's 1951 meeting probably will be
held at Del Monte, Calif.

Gol/dom



KADDIE
, PATENTED

KART PRODl,ICTS
MANUFACTURED BY KADDIE KART MFG. CO.

AND ITS AFFILIATED COMPANIES
GOLF CART SUPPLY SERVICE and CHAMBERLIN METAL PRODUCTS

1466 W. MADISON ST.. SECOND FLOOR CHICAGO 7, ILL.

GOLFERS~'Iet
-PATENTED-

fJ(aJJk~
Four New

J950 Models
TYPE T 11

ELEVEN INCH WHEELS
LIST PRICE $28~75

TYPE T 14
FOURTEEN INCH'WHEELS
LIST PRICE $31.00

SPECIAL OFFER
TO PROS AND
CLUB BUYERS

SENT AS TRIAL OFFER
EXPRESS PREPAID

TWO T-14 - $39.60
Two T-ll - $38.10

ONE T-ll & ONE
T-14 - $38..85

Patented
Automatic Golf Cart

THE RENTAL KART

BUY
DIRECT

FROM

FACTORY

NO

M4N

1. Drop the handle - it. folds.
2. Lift the handle - it opens.
3. Steel and aluminum constr,uction.
4. No buttons, rods, legs or arms to push or'

pull. No thumb screws, whig nuts, ratchets to
twist, ,adjust or keep tight.

5. It stands erect either closed or open. Type
T 14 folds to thir-teen and a half inches.
Type T.ll fol"s to ten and one quarter inches.

6. Compensated shock-absorbing, with flexible
body torsion to eliminate jClrs and jolts.

The stro.ngest most serviceable Kart made.
Interchangeable parts,. low upkeep. Balances
any wei.ght bag vlithout adjustment. Strong

)steel construction. Large 14-inch wheels or 11-
inch wheels, ball bearings factory packed for
five years' service. Two -exle widths. Demount-
able axles, frames, handles. Immediate delivery.
Write for information.

NEW LOW PRICES - ORDER NOW

GOLF CART SUPPLY - CHAMBERLIN'METAL PRODUCTS
1466 W. Madison Street, 2nd floor, Chicago 7, .Illinois

Please ship __ Koiapsi Karts Type T~14 $39.60 Type T-ll $38.10
Enclose $ -

D Please. send information and wholesale prices on D Kolapsi Karts for resale
D Kaddie Karts for rental fleet. We are interested in uying ~'- leas·ing .
Name c .__-' . City & State . .. _

Address
Club Position :... _
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National Show.to Have Latest
in Course Equipment, Supplies

Editor's Note: Reports from the
following manufacturers give a brief
review of the exhibits at the 21st
National Turf Conference and Show
in Boston, Mass., Feb. 6-10. Recent
developments in-course maintenance
supplies and the latest innovations
in the manufacture of course main-
tenance equipment are reported for
the benefit of, greenkeepers and offi-
cials unable to attend the meeting;

w. A. Cleary Corporation - Will exhibit
their PMAS herbicide for the prevention
and control of crabgrass. Uniform results
on hundreds of golf courses in all parts of
the United States reported last year. A
colorful two page folder and catalog insert
tells the story of exhaustive tests made.
Instructions for use in applications on fair-
ways, greens and for control of fungi are
included. A copy may be obtained.by writ-
ing the W. A. Cleary Corp., New Bruns-
wick, N. J. '

The Buckner Manufacturing Co. - Com-
plete line of golf course sprinklers and
allied irrigation devices will be on display
in booth's 24 and 26. Five new models of
sprinklers, which- have gone through
months of exhaustive field tests, will beon
display for the approval of the greenkeep-
ing profession.

The display will be in direct charge of
C. E. (Scotty) Stewart who will be pleased
to discuss and advise on any irrigation
problem brought to his attention. Those
who are unable to attend the Convention
and who desire literature should write for
same to Buckner Mfg. Co., 7658 Calumet
Ave., Chicago 19, Ill." ,

O. E. Linck Co., Inc. - Will exhibit two
products, namely 10% TAT C-Lect which
is a 10% concentration of phenyl mercuric
acetate recommended for use on putting
greens for the killing of crabgrass and as
a fungicide for the control of dollar spot,
small brown patch and leaf spot and 13%
TAT C-Lect Fortified, a new formulation
in which has been combined in the same
package, phenyl mercuric acetate coupled
with. the proper amount of 2, 4-D to effect
the simultaneous control of crabgrass and
most common broad leaf weeds present. It
has been demonstrated that such a mixture
retards for a much longer period of time
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the germination of remammg crabgrass
seeds in the sofl than phenyl mercuric ace-

. tate alone. This formulation is principally
.recommended for fairway, tee and apron
application and applied on young seedlings
up to the-four leaf stage as high as 90%
control is' attained with a single applica-
tion. Tests have demonstrated its practic-
ability even on putting greens when crab-'
grass has already emerged.

Other products exhibited: TAT Worm
Killer, an ideal product for the control of
the native earthworm recommended to be
applied early in the season. Single appli-
cation is usually sufficient to give economic
control for most of the year. TAT Cover-
All Nozzles, a nozzle specially developed
for the application of mercury compounds
as It produces a solid spray pattern. Avail-
able in various sizes. TAT Chlordane, a
variety of formulations in either dusts or
wettable powders. TAT Mo-go, an out-
standing mole control. Treated baits ane
merely placed in the run of moles and
rapid extermination is obtained. Extreme-
ly simple, economical and effective ..

L. R. Nelson Mfg. Co., Inc. - Will ex-
hibit the many different models of Rain
Bird sprinklers, the several models of Nel-
son Quick Coupling Valves and Keys, and
Nelson Silver Spray and Pop-up type
permanent lawn sprinklers. The really new
development is the model 80 Special Rain
Bird sprinkler which will cover a diameter
of up to 236' and therefore when used with
Nelson Senior, Quick Coupling Valve,
makes an excellent hoseless watering sys-
tem for' fairways, even including those
which are 200 or more feet wide. Also on
exhibit will be I~~veral portable sprinkler
bases Nelson manufactures,

Modern ManufactUring Co. - Will have
on -display the Modern' Lawn Mower
Sharpener, and the Modern Rotary Power
Sweeper, and for a new item by Modern,
there will be the new Modern Power Edger
and Trimmer. This machine should meet
the needs of maintenance in golf courses
around club houses, due to the fact that it
will edge the turf. Head can be set in a
horizontal posit jon, to be used as a 7%"
mower to cut tall grass around trees and to
scalp the turf where they want to remove
part of the turf to be reseeded or around
the greens. Machine has met with great
success on the, Coast, even though only
three months old.

Gal/dam
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A large sign back drop will feature trade
marks of the various outstanding or larger
suppliers without enumerating th items.
Several new distributors have been in-
stalled in the New England area. It has
been arranged to show their names on
part of the back drop thereby tying in th
TORO-whirlwind organization as one big
New England family. The names of the
other distributors are: Jack D. Mansur,
Fryeburg, Maine; The Kylander Co., West
Hartford, Conn. ; Springfield TORO Co.,
West Springfield, Mass.; Ted R. Stevens,
Dalton, Mass.

Tables on either ide of exhibit will show
18 1Q"x10" plots of growing grass. Thes
have been taken from the nurseries and
putting greens of many New England
famous golf courses. O. O. Clapper writes,
"We hope to show our visitors from other
States samples of the kinds of grasses we
play on in this area. These plots were
taken from the greens before the first fro t,
quickly frozen and are now in storage in
a deep freeze. I look at them quite oft n
and they look just as good as the day they
were removed from the greens and I have
every reason to believe that we will show
them something rather unusual. We may
find, however, that when we remove them
from the freezer and thaw them out that
they may go off color or be dehydrated but
that is something we have yet to discover.
We have a round platform on which we
will display lines of course maintenance
supplies we represent in this area."

Th rican Liquid FertiUz r 0., Inc.
- The following products will be repr -
sented at the 21st National Turf Conf r-
ence as manufactured by The American
Liquid Fertilizer Co., Inc. and companion
concern, Rokeby Chemical Company:

(1) Liqua-Vita 6-9-7 and Liqua-Vita 12-
8-4 Turf Special - products which r pr -
sent years of constant research and experi-
mentation and in us by thousands of
greenkeepers, gr enhouses and home-own-
ers all over this country; reduce labor costs
to a minimum.

(2) Blitz 4 Chlordane (4 lbs. of actual
Chlordane per gal.). It is generally applied
with the fungicide. Greenkeepers have
found that by using fungicides, chlordan
and Liqui- Vita (liquid fertilizer) in th
same solution, hundreds of man-hours ar
saved and exp nse is I' duced.

(3) Blitz No. 10 Phenyl Mercuric Ace-
tat olubilized (for control of crabgras )
one of new developments for golf cours
maintenance which will be available for
the fir ·t tim this y ar.

h kinner Jrri ation o. - Will have
on di playa complete layout of quipment
in th broad kinner ystem line as used
for golf cour e watering. This will include
underground h ads, broad lin of sprinkler
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Club Manag r onv ntio
in at I • Mar h 12·15

Round Table di cu ions and p n
Forums ar to b th outstanding featur
of th ducational program for th 1950
convention of th Club Manager Assn. of
America when it conven s in th Olympi
Hot I, attl, Washington, March 12-15.
Erling Johnson, Mgr. of th Elk lu,
Tacoma, Wash., chairman of th Pro r m
Committ , ays intere t in the di cussions
and forums already a sure ucc sf'ul pro-
gram. An id a of th int r st in h du-
cational program i I' V al d by vari ty of
suggestions r ceived by th committ for
dis ussion. Th wid rang of topics in-

701fdom



Model L. 35
Original
Pa ag

25 retail

MANUFACTURED IY

DES MOINES GLOVE & MFG. CO.
DES MOINES. IOWA
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A number of state and regional as ciation ar not Ii t d In thi
because information was not availabl at pres tim. GOLFDOM will v: 1
the opportunity to list officer and me ting sch dule of all a
forwarding information that can b used in this dir ctory s r ic

1950 DIRECTORY
GREENKEEPI G SUPERI TE DE TS' ASSOCIATIO S

• C rclary

Trea~urer

GREE t.f~P R

Pre ident lark Brink 1', Llgoni I' ,

Vic PI' . Harr }'ender, orth Fork ,
(John town)

ec·y.'. I' a . He •.b 1'1 Heinlein, Old .'orl G "
(Indiana, Pa .•

Hcgular monthly ITlI'eting hav be n chedulud
for the yc r ••• 1 Ie ting in general follow the
same pattern, i.e., !) a.rn , to :J p.m., program nr-
rang d by th golf committe ; 3 p.rn, to 6 p.m.,
golf cour e urvey : 6 p.m, to 7 p.m., d inner : 7
p.m, to 8 :30 p.m., ddr s by speak r from P n n
State ollcg. Da e , plac s, and subj cts of all
mee ing for the y ar r 1\ follow

\erification

01'

'i1Ham tUIlpl
, ( hi ago di t.)

John ('II I'

C, (GI n i ,III .•
1'1" nk Din IIi

" (HIRhland Park, III.)
alter Kilm r

, (Hom(- ood, 111.)
ecretar H rt Ro~t

Park Rids , (Park RldRe, III.•
Dlr tor: Mel In arn ck , Idle i1d (, 110 ".
moor, III.; Mat Bezek, h rr Hill •• CC, Home.
wood, 111.; and I.mll Ma ••hi , On ('nt"ia (C, Lak
"'orCllt, III.

o J. HOM

urcr
r tary

Jlonorar Pr(-.
Annual meeting heltl

Ok] ..Tex Turf o nfer
eh 'I'ul a.

Oonti lied on neat }Iapp.
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TEE OFF PARTY HO ORS BEN

Tee Off Party in the Garden Room of the
fashionable Hotel B I Air especially honored Ben
Hogan the night before the Los Angeles Open
Golf Tourney held at the Riviera Country Club.
Host was genial Don B. Burger, vice-pres. of th
Bel Air corporation. More than 200 newspapermen
and fellow golfers gathered to fete the fabulous
Ben. Left to right, Jimmy Demaret, Ojai Vall y Inn
and Country Club, and host Don B. Burger, join
Ben at one of the many tables laden with food.

ERe DI I G FOR P 0
{Continued from page 31)

conscious. They buy on pric alon.
Usually, however, most of thes buyer
will not sacrifice quality for pric if a
rational explanation is given to them on
why they should buy quality rather than
price. But keep merchandise for the e
customers in your shop. To conv rt th s
buyers, the salesman must know all about
grips, hafts, heads, weights, balanc,
design and the oth r components of a
golf club.

How about the golf bags? Do you and
your assistants know their quality, manu-
factur , strong and weak points? And th
golf ball? coverings, markings, winding,
centers, etc.? You can be sur that the
downtown stores do all th y can to g t
this information into the hands f their
a1esmen. You, as an old hand at the golf

busin s , should know ten tim s much
about your merchandi as th downtown
store salesman. Give orne of this knowl-
dg 0 your assistants and your hop

should hum with sales.
Further, do not forg t to I t your

members know that you p rform n hun-
dred and on rvices for th m that no
downtown store doe. You tak th ir
telephon rn sa , arrang mat h s, run
their tournaments, get th m addies, in-
troduc th m about th club, Hst n to
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