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made a valuable talk on handling labor
probl ms. He cit instances of under-
standing and ordinary good human om-
monsen e and help bing b tt r answers
to m any labor problems than incr ases in
pay, although making plan that pay hikes
if made on a human as w 11 as mon y
basis, didn't hurt any.

At th annual banqu t Herb Graffi of
GOLFDOM spok of the philosophic at-
titud that k p gr enk epers h rf'ully
trtving.

At the banquet Prof. Corman was pre-
rented by members of the Turf Associ-
ation with a pow l' tool for his hobby
workshop.

"Golf Hou e" CampaiC)n
Begun By U GA

The "Golf House" Fund campaign of th
USG.A has opened. A spe ial Committ
of 102 p rson has been organiz d, aug-
mented by th 14 USGA Ex cutiv Com-
mitte members and off'ic r . Th purpos
i to rai funds for purchas of a modest
building in N w York City, to b known
as "Golf House," which will hous th
USGA Golf Museum and Library and
USGA ex cutive offi e. and thus will b a
national headquart r for golf. It i hop d
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Make the most of the exclusive selling features of:

o

•...
There's only one safe and sure formula for

to- successful pro shop selling. That's to feature
•..

only merchandise backed by big-time

national advertising. And give the best and most

~ prominent shop-display space to equipment

, bearing trade-marks all of your customers now

and respect. You know you have the right

combination for easy selling when you feature

Wilson TOP NOTCH clubs and balls. For,

to pro shop customers the nation over, the

name Wilson is an old friend-a trade-mar

_ that means the last word in golf equipment.

,..
Wil on Top otch 'rala-B/oc Wood

ilson Top
f.-

Wil on Top Notch Dynamic Balance all


