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S. CAL. SUPTS. VISIT NEW 
SAN DIEGO COURSE 

By W. E. Langton 
Forty members of the Golf Greenkeep-

ing Superintendents Assn. of Southern 
California responded to the invitation to 
visit the new Mission Valley GC at San 
Diego, to commend or criticize the new 
layout. The course was designed and built 
by L. M. Hughes who had primarily in mind 
a course that would test a player's ability, 
speed playing conditions and eliminate 
waiting while a player is trying to extri-
cate a ball from some deep sand trap. There 
are no sand traps on the whole course, but 
trees have been so planted that one will 
find enough trouble. I believe that our 
genial host who was the famous amateur, 
Johnny Dawson, kept his shrewd eye on the 
building of the course, and with all due 
respect to Hughes who did an excellent job, 
one can see a touch here and there of a 
master mind of outstanding ability in the 
game. The tests of shot placement one 
perceives could only have been thought out 
by a golfer like Johnny himself. 

The tees are immense, giving plenty of 
room to place markers and making upkeep 
less costly than smaller tees. 

Hughes did a fine job with the greens. 
They are beautifully placed for drainage 
and the contours are such that mainte-
nance is easy. Putting surface is excellent 
and yet nothing destroys the beauty of de-
sign. The greens were planted last sum-
mer. For greens only 10 months old they 
seem fully matured. Hughes is a great be-
liever in farm yard fertilizer and he evi-
dently put plenty in the greens soil for on 
walking across a green one could feel a 
springy softness in texture which has the 
quality of holding a pitched shot. There is 
nothing more annoying to a good golfer 
than to have a fine executed shot go bounc-
ing across the green. By inserting plenty 
of humus in the greens before seeding 
Hughes has given his customers a fine 
chance to really make pitch shots. 

When two men get together, one an ex-
cellent business man, a superb golfer and 
a true sportsman, the other a practical, 
hard working, sound designer who under-
stands the materials he called upon to 
work, who has learned his greenkeeping 
the hard way, there can be only one result: 
the building of a fine course. Such were the 
findings of the superintendents of South-
ern California. 

Vol. 21—No. 9 
1 L* 

SEPTEMBER, 1947 
T H E B U S I N E S S J O U R N A L O F G O L F 

TABLE OF C O N T E N T S 

Frnnt C.over: Ojai Valley (Cnlif.) prnvitles xreat scetiic settinfi for cour.se 
that has returned to popularity after wartime inactivity. 

—Box pholo 

Glen Oaks Conversion From War Use is Big Job By John Brennan 
Courtesy and Personal Interest Ahvays Pay Dividends By Larry Gleason 
Making a Team of Green Committee and Greenkeeper 

By James E. Thomas 
Los Angeles Manages Its Golf As Big Business By Charles Curtis 
Bag Cart Possibilities Call For Pro Stiulies By John Budd 
Hillcrest Shows Its Model Clubhouse 
"Hack" Completes 40 Years As Arkansas Golf Builder By Orville Henry 
Playing Technique Aid To Greenkeeper 
Golf Added to Historic Williamshurg's Charms 
How Science Has Helped My Greenkeeping 
2, 4-D Questions Answered by Field and Lab. Tests 
Drainage Still a Defect at Many Courses 

By Emil Mashie 

By William Lyons 
By Paul C. Marth 
By William Lyons 

Bismarck, N. D. Course Brings New Beauty to Its Area 

21 
24 

29 
30 
34 
36 
37 
46 
52 
57 
58 
61 
62 



'Patents Pendmg 

1 . "Personalued!" 
Thi» solid coppcr ' Personal 
iiing' seal .s p«;manent!y 
braied into the «tainless ste«i 
bead. 

! . It provide; atnple room 
lor your member's initials 

stamped in by you with 
a lifetime " P e r s o n a l i r i n q " 
Kit furnished at our cost 
(Note: "Personaliiing" tea-
ture is optional . . . but we ve 
a hunch you'll lilte it!) 

3 . Your Name or Clufc Name! 
To credit you as the source oi 
these custom-made clubs, we 
will stamp on the "Personal-
ixing" seal, at your request, 
either your club name or 
your own name. as illustrated. 
When you order for stock, 
specify which stamping you 
prefer 

h 
IERE is the golfing news-of-the-year . . . a sensational club-making development which 

permits professionals to prescribe clubs to fit the player with prescription-like certainty! 
How's it done? You guessed it. With the four new models of the Two-Action* Shaft 
produced with an adaptability heretofore unknown in steel shaft manufacturing. With 
every set of CUSTOMBUILTS you sell, you prescribe the correct Two-Action* Shaft 
. . . the one that fits your member's personal requirements for a sweeter game: 

Two-Action* Shaft Model Prescribed for: 
PRO-FLEX The hard-hitting professional 

The tournament-playing amateur 
The average golfer 
The older golfer 

TOURNA-FLEX 
CLUB-FLEX 
MAXI-FLEX 

Here is your opportunity to resell every member of your club with these CUSTOMBUILT 
Special Pro Models featuring the "prescription" Two-Action* Shaft. Just have your mem-
bers make a test comparison! 

KEEP WATCHING . . . 
PLENTY MORE COMING 
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