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Crawford, MacGregor, Canby Co., Day-
ton, Ohio, has moved its New York office
from the former location at 3 Park Place
to the ninth floor of 251 Fourth Ave. Tom
Robbins, MacGregor’s New York manager,
says the move is not one of curtailment
but rather of expansion, since the new
quarters are considerably larger than
those formerly occupied.

Even with gas rationing and other re-
strictions due to the war, MacGregor plans
to keep every one of its branches open and
has arranged to maintain large stocks of
golf equipment and sportswear at various
branches in order to save shipping depart-
ment labor and transportation, and to
eliminate numerous local delivery prob-
lems, all of which will tend to better serve
their pro customers.

If you want to know what’s happening
to some of the rubber you can’t have, a
new film released by United States Rubber
Co. will give you many of the answers.
It's a fast-moving film that takes you
from plant to plant of the company’s
Footwear Division, shows you war prod-
ucts in volume production, then shows
each product in actual use.

For example, you'll see pictures of bar-
rage balloons being made, then see them
floating in the air guarding essential war
industries. You’ll see in the making those
inflatable boats that rescue flyers forced
down at sea, then watch those boats in
actual use.

Life-saving suits that help rescue men
of the Merchant Marine when boats are
torpedoed, pontoons for quick bridge-build-
ing, self-sealing gasoline tanks, large stor-
age tanks, aviation wading suits, protec-
tive footwear and protective clothing for
our armed forces are just a few of the
things you’ll see in production and in
action.

“Rubber Goes To War” is a 16 mm film
in black and white with sound track. Its
two reels have a running time of 21 min-
utes. It is available without charge by
writing to Footwear Division, United
States Rubber Co., 1230 6th Ave.,, N. Y. C.

While priority lists are diminishing pro
shop inventories, A. G. Spalding & Bros.
is doing its best to see that professionals
have golf ball stocks on hand this spring.
In spite of material shortages, the com-
pany still manages to produce war-time
golf balls from old ones collected from
whatever sources will yield them,

As fast as the old balls arrive at the
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onkeepers!
SAVE 4 WAYS

- effective new Du Bay fungicide

| TRUST your turf to THIOSAN! It saves

four ways! Saves greens because it is highly
effective against brown patch and dollar spot,
but well-tolerated by turf—no shock, no yel-
lowing, no retardation of growth. Saves time
and labor. And saves money, both in original
cost and frequency of application! Order from
your supply house now. 5 lbs., $6.45; 25 1bs.,
$30.00; 1001bs., $115.00.

Write for free THIOSAN pamphlet
BAYER-SEMESAN CO.,

DEL.

WILMINGTON,

:(8

OF IRRIGATION
*

... makes your course
independent of RAIN

Now is the time to get information on
the Skinner System Planning and Engineer-
ing Service and make plans to keep your
course fresh and green all summer long.
Write for catalog and details of Skinner
Service. No obligation.

SKINNER IRRIGATION COMPANY
415 CANAL ST., TROY, OHIO

*
Semd for
CATALOG
Ne Obligation
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factory, a special reclaiming process goes

to work to recover the usable rubber.
The illustration shows a workman remov-
ing covers after the old balls have been
sorted into types. To make sure that the
remade balls measure up to the high
standards set, a compression machine
checks hardness before they are shipped.

Although finished golf balls are leaving

the factory in reassuring volume,
Spalding urges pros to continue
soliciting old ones from members’
lockers, attics, and garages to guard
against any possibility of empty
shelves later.

Rogers Diesel and Aircraft Corp.
of New York City, N. Y., has ac-
quired through its Edwards Com-
pany division the Ideal Power Lawn
Mower Co. Commenting on this new
addition, R. B. Rogers, president of
Rogers, said: “The Ideal Power
Lawn Mower Co. has subcontracted
for us for some time. In our effort
to supply a continuous flow of diesel

power equipment to the armed
forces, we found it advisable to make
Ideal a part of our organization. This

move wiil insure uninterrupted produec-
tion of the parts which Ideal has been
supplying us.”

At present the plant is operating close
to 100 per cent on subcontracts for war
work, and will continue to devote its fa-
cilities to war production for the duration.

THE CLEARING HOUSE

For years, these small classified advertisements in GOLFDOM have been

productive, Now,

courses and clubs needing experienced employees or

under war conditions,

they are even more effective for
hand equip t:

able pros, greenkeepers, and managers in search of employment; selling or

leasing semi-public layouts; ete.

Rates are extremely reasonable—just 10c¢ a word, with a minimum of

$2.50, payable in advance.
the next issue of GOLFDOM.

Use this service; send ad before March 25 for

For Sale -Two new recovering ball machines. Com-
plete with trimmer, marker 3 molds, motor, paint,
thinner, and 20 Ibs, balata to cover 10,000 balls at
a small cost. $225.00 each. Good profits for a pro

or driving range operator. Address: Ad 312, 9%
Golfdom.
For Sale—Practically new large indoor net with

12 rubber practice mats, with ball attached. Keep
them practicing during the duration. Price $100.00.
Address: Ad 313, % Golfdom.

Wanted — Pro-Greenkeeper for midwestern city
population of 60,000, Membership of 250. Man
must be thoroughly experienced in greens and
grounds, capable of handling grounds crew. Low
expense and high efficiency. Address: Ad 811,
% Golfdom.

For Sale—Beautiful nine-hole country club in middle
west ; fully equipped ; large club house; seven-room
modern home; ample water supply for 18-hole
course; sacrifice for immediate disposal. Address:
Ad 810, % Golfdom.

Driving Range For Sale—In operation 9 seasons:
215 blocks from street car; bus stops at entrance.
60 tees, 5,000 balls, generator for 12 flood lights,
3-gang mower; model T Ford with tractor hitch;
26-in. power mower. 2 small houses for living quar-
ters and pro rhop. Reasgonable price. Son in Army
and am too old to carry on. Write: Maria Rose-
brock. 3540 N. Marshfield, Chicago. Phone Lakeview
1574.

For Sale—3 section Dunham water weight fairway
roller. Weight empty 1,300 lbs., filled 5,000 Ibs. ; good
as new. Price 875.00. James L. DeVore, Princeton,

Scotch Pro—Twenty years at last two posts, Was
golf coach to private schools in Scotland. A letter
will be appreciated. Address: Ad 315, % Golfdom.
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Professional—Of outstanding ability, character and
reputation, wishes change of location. Will stand
the strictest investigation. Willing to go anywhere,
and be interviewed if necessary. Address: Ad 346,
% Golfdom.

Wanted: Assistant pro-caddie master. Immediately.
Must know club repair work, and will supervise
caddies, Splendid opportunity for young man.
Apply: Riverside Golf Club, Riverside, Illinois.

Wanted—A 6-foot front sickle bar for a Ford-
Ferguson tractor, good condition. Write Paul
Sheeks, 1479 Thornapple Ave., Akron, Ohio,

Position Wanted—As pro, pro-greenkeeper, or pro-
greenkeeper-manager, Either combination. Qualifi-
cations Al; 25 years experience; draft exempt. Will
go anywhere., Al references as to ability, character
and credit. Address: Ad 814 % Golfdom.

Wanted—Elderly couple, man for greenkeeper, must
experienced ; woman to take charge of club-
house ; living quarters furnished; $125 per month;
concessions given on candy, soft drinks, balls.
Galion Country Club. 128 S. Boston, Galion, Ohio.

Golf Books bought and N n

sold. All magazines,
articles and rarities on golf warted. Libraries
bought. Now in preparation, the world's first
bibliography of golf with 2500 listings. Golf Book
Service, 42-05 Layton St., Elmhurst, New York,

Pro-Greenkeeper with 28 years experience at some
of nation's leading clubs and with reputation for
smart, economical operation, wants position where
real results are expected. Address: Ad 360, o
Golfdom.

Wanted—50 or 60 used steel lockers. Quote prices
and delivery F.0.B. Luckey, Ohio. W, H. Hunts-
man, United Engineers & Constructors, Ine.,
Luckey, Ohio.

Golfdom



Kauffman’s, at 139 E. 24th St.,, New
York City, is all set for a market created
by the rubber conservation program. About
a year ago, the company began buying up
all types of horsedrawn vehicles—car-
riages, buckboards, pony carts, broughams
and station wagons, mostly from famous
New York area estates. Such famous
makes as Brewster, Studebaker, Healey
and McMurray were acquired.

Now, Kaufman’s is finding a ready
market for these vehicles among people
who need a horsedrawn vehicle for trans-
portation. Among these buyers, country
clubs have been well represented, and if
there is no easing of regulations as the
season advances relative to motor-driven
vehicles, nearly all clubs without public
transportation facilities at their very doors
are expected to adopt the horsedrawn
vehicle plan to get members to the course.

Chicago USO Plan
(Continued from Page 26)

the USO is acting solely as agent for the
club hosts and that the rules of the clubs
regarding guests must be strictly observed.
Each man getting a pass at the USO
office receives a sheet on which the CDGA-
CHICAGO USO golf plan is explained and
on which instructions are given the players.
The sheet reads.
Explanation
Extending golf privileges on private
courses must be handled with discretion.
Those who are serious golfers and know
the etiquette of the game should have the
privilege of playing. In civilian life, the
beginner, if he has not been able to take
private lessons, usually learns on public
fee courses or uses driving ranges. Pri-
vate clubs should not be expected to take
the place of this procedure for service
men. Those who issue passes, therefore,
should follow the policy implied by the
above statements.
Instructions
1—Participating golf clubs will be listed
on weekly assignment sheets at the
Central USO Club at 131 S. Wabash,
Franklin 2976. These sheets will carry
spaces for the number of passes to be
issued on each golf elub on each duay.
2—These passes will be issued in duplicate
and will be serially numbered.
3—Players will be given the originals for
admission to the golf elubs. The dupli-
cates are to be retained and mailed
each Monday to the Golf Chairman,
USO Ciub, 131 S. Wabash, Chicago.
The originals will be collected by the
golf club managers and wmailed also
each Monday to the USO Golf Chair-
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¥ CHECK YOUR
CLUBHOUSE SUPPLIES

At the 19th hole, it's cleanliness and
sanitation that count. Be sure you
have the proper supplies to keep your
clubhouse in tip-top form.

CHECK THIS LIST

ALTA.CO POWDER TILEBRITE

(white, ‘non-staining) ald to remove rust and wa-
to Athletes Foot preven- ter stains from tile and
tion. poreelain,

DEODOROMA

in five delightful frag- TINK

rances to overcome foul for effective cleaning of

odors. clogged or frozen pipes.
BAN BALMA
for faster, easier, eco- the aromatic, skin-brac-

nomical dirt-chasing, ing ligquid soap.

Because of the gas and tire situation,
our service man may not be able to
reach you except in emergencies—but
our home organization is ready to work

with you. Drop us a line!
5

WESTPORT |0oLGE| CONN.

- HENDERSON'S
Golf Grasses

¢z DOLGE

Now ready!
Special Golf Price

List—Write Today.

PETER HENDERSON & CO., 35 Cortland St., New York City

reoF PRINTING!

Specialists, for years to many of America’s
lafgest and most exclusive
courses,can best serve you,too.

Score Cards - - Charge Checks

Greens Maintenance Systems, Pencils

Caddie Cards - - Handicap Systems

Forms for Locker and Dining Rooms

and for the Professional.

Samples to your club for the asking.

VESTAL CO,. 703 S. La Salle, Chicago

—
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man, as above. This will permit a
check to be made on the mis-use of
privileges or mon-use of the passes
after securing them.

4—A supply of these numbered passes
will be distributed (subject to agree-
ment to cooperate) to other USO
Clubs, Service Men's Centers, and to
special service officers in Camps, ete.,
and other officers as arranged.

5—Fach person in charge of issuing
passes must telephone the Travelers’
Aid Desk, USO Club, Franklin 2976,
before issuing each pass, because each
golf club has specified the number of
players to be accommodated each day.
These quotas must not be exceeded. A
list of the places and names of those
who are authorized to issue passes will
be provided each golf elub manager.

6—Privileges will be extended to both
Commissioned officers and other ranks,
unless otherwise stated.

T—Passes may be issued one week in ad-
vance, except for those officers and
men stationed in the Chicago Loop dis-
trict, who will be allowed to make a
24-hour advance reservation.

8—Playing equipment is available at the
Chicago USO Club, 131 S. Wabash
Awvenue. If use warrants it, some of
this equipment will be placed at other
places where passes are to be issued.

9—The above plan may be revised accord-
ing to the number of passes which are
1ssued from certain places for specific
golf elubs. Thus, if justified, some of
the assignment sheets for North Shore
golf clubs might be kept at North
Shore USO Clubs in order to eliminate
long-distance telephoning. Such a 7re-
vision would be made only with the
approval of the CDGA Committee.
The record sheet at Central USO office,

on which pass data is kept consists of a

sheet for each participating club.

Jack Burke Dies—Jack Burke, nation-
ally known professional whose golfing
achievements include the 1941 PGA
Seniors’ title, second place in the 1920
National Open (tied with Vardon, Diegel
and Hutchison) and several wins of the
Minnesota state open during the six
yvears (1919-24) he was professional at
Town & Country Club, St. Paul, died
suddenly Feb. 2 in Houston, Tex.

At the time of his death, Burke was
professional at the River Oaks CC of
Houston, a post he held since 1924. He
is survived by his wife, three daughters
and four sons.

Golfdom
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THIS CHART SHOWS
ESTIMATED PARTICIPA-
TION INPAYROLL SAV-
INGS PLANS FOR WAR
SAVINGS BONDS

(Members of Armed Forces in-
cluded, starting Auvgust 1942)

There is more to this chart

than meets the eye. Not seen,
but clearly projected into the
future, is the sales curve of
tomorrow. Think what $41%
BILLION per year in War
Bonds,

saved through the

Se wiith
War Savings Bonds

* Approximate

Payroll Savings Plan, will buy
in the way of brand new con-
sumer goods tomorrow.

Here indeed isasolid founda-
tion for the peacetime business
that will follow Victory. But
there is still more to be done.
As our armed forces continue
to press the attack in all
quarters of the globe, as war
costs mount, so must the rec-
ord of our savings keep pace.

Clearly, on charts like this,
tomorrow’s Victory—and to-
morrow's sales curves—are be-
ing plotred today.

This space is a contribution to America’s all-out war effort by

GOLFDOM




