
KLEN·ZIP
REMARKABLE NEW

CLEANER FOR GOLF BALLS.
Newest chemicalfor removing dirt, grime

and stains. Colorless,odorless. Does not get
rancid, foul.or slimy. No injury to hands or
clothing. No soap, alkali or acid. Write for
literature and free testing sample.

McCLAIN BIIOTHERS COMPANY, Canton,Ohlo

IIGRIP-SPIKES"
PREVENT SLIPPING

CUT STROKES - IMPROVE STANCE
Used by Leading Pros and Best Golfers. 8

sizes, flat or pointed stud. Inserted by hand.
Pros-Order your requirements now.

NORTH & PFEIFFER MFG. CO.
PROVIDENCE, R. I.

Showcase at First Tee
Aids Pro Sale

WILLIE KIDD, Interlachen CC pro, has
a shop some distance from the club-

house and off the beaten track. Other
pros are in the same fix and they know
that there's no chance of getting a pro-
shop built for most convenient sales ser-
vice. They can take a tip from Willie and
have built a showcase that can be wheeled
to a location near the first tee or at any
other strategic merchandising spot.

The Kidd case is 7 ft. long, 2 ft. wide,
and 3 ft. 6 in. high. It is mounted on 4 in.
rubber ball-bearing casters set to give ad-
ditional strength to the base of the case.

The case has a glass door in top and
glass front in its upper part. It has four
drawers for stock. A tilted shelf for dis-
play is at the back of the upper section
of the case.

This case was made to order for Willie.
He's sent blueprints for the job to
GOLFDOM where they are available for
loan to other pros who want to take ad-
vantage of this ingenious idea for making
merchandising service convenient to
players.

Clubs desirous of putting on fireworks displays
July 4 may obtain complete information by ad-
dressing the Schunck Fireworks Co., Willoughby,
Ohio. Finished commercial sets from the Schunck
concern sell from $10 up.

With the closing date still a month away, entries
for the 1942 Peter Dawson National Ringer Tour-
nament on May 30 were ahead of the 1941 total
on that date. Entries close June 30, so clubs
with private membership,. 18 holes and a course
of at least 5,850 yards, who wish to enter this
unique tourney, should write immediately to Daw-
son headquarters, 2 Park Ave., New York, N. Y.,
for details.

June, 1942

The L. A. Young Golf Co., Grand Rapids, Mich.,
announces the following changes in its personnel:
J. J. Dragoon, well-known Detroit golfer, now rep-
resents the company in the state of Michigan;
A. D. Hagen, who has worked Ohio, Mich., Ind.,
and Wis. for Hillerich & Bradsby, will now cover
Ill., Ind., Wis. and Minn. for Young. At the
home office in Grand Rapids, R. B. Stewart is now
secretary and assistant treasurer, and E. P. Rankin
has assumed the job of sales manager.

The Young company also announces it is now
ready to make immediate deliveries on re-covered
golf balls.

In line with the golf ball conservation program,
North British announces regarding its ball re-
covering service, that in addition to processing
North British balls, the Company will re-new all
makes of recognized 75c, 50c, and 35c brands.
North British offers this reprocessing service to
professionals only, in line with the company's con-
sistent sales policy. For details, write Graham
Johnston, North British, 22 Park Place, New
York City.

Horton Bristol Sales Corp., Bristol, Conn., has
issued another one of its golf calendars on which
the leading tournament dates appear.

WANT ADS.
Wanted: Repair Man for first-class golf course in
Southern California. Must be 'experienced in
maintenance, over-hauling motors and acetylene
welding. Good pay and steady job for an efficient
man. Address: Ad 600, % Golfdom, Chicago.

Club Officials-Are you seeking high grade Man-
agers, Stewards or Bookkeepers? Write: Club
Systems Service, 5540 Hyde Park Blvd., Chicago.

Pro-Greenkeeper-Club Manager or concessionnaire,
20 years experience, all tYP2S of golf work. 'Cham-
pionship experience, can remodel, layout and
maintain, lowest possible budget, best results.
Now employed, desire change either for now or
next season. Fail' salary, also can furnish as-
nistant. AddJ"ess: Ad 601, % Golfdom, Chica.qo.

New Jacobsen fairway mowers and greens mowers;
also rebuilt gang mowers, power greens mowers
and bunker mowers. W. E. Hoch, Fairfield, Ia.

KEEP 'EM COMING
Keep reminding your players to turn
in their used balls for reconditioning.
It's important to the game-it's vital
to pro profit.
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Next to the Stars and Stripes .AS PROUD A FLAG AS INDUSTRY CAN FLY
Signifying 90 percent or More Employee Participation

in the Pay-Roll Savings Plan
IT doesn't go into the smoke of battle, but wherever you see this flag
you know that it spells Victory for our boys on the fighting fronts.
To everyone,it means that the firmwhich fliesit has attained 90 percent
or more employeeparticipation in the Pay-Roll Savings Plan ... that
their employees are turning a part of their earnings into U. S. Sav-
ings Bonds regularly, everypay day,with the goal being 10 percent of
the gross pay roll allotted to Bonds. You don't need to be engaged
in war production activity to fly this flag. Any patriotic firm can
qualify. For facts about the Pay-Roll Savings Plan, write Treasury
Department, Section D, 709 12th Street, NW., Washington, D. C.

MAKE EVERY PAY DAY uBOND DAY"

This Space is a Contribution to Victory by GOlFDOM


