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Census Reveals Golf 
Leads Other Sports 

/ ^ O L F goods outranked all other types of 
sports equipment in terms of total 

factory value of 1939 production, according 
to a report just issued by the U. S. Bureau 
of the Census. A preliminary compilation 
of returns from the Census of Manu-
facturers taken during 1940, it shows 1939 
value of golf goods to have been $15,644,-
612, as compared with $13,797,080 for 1937. 

This is above the figure of $12,574,758 
in 1939 for fishing tackle, and $6,268,588 
for baseball goods. 

Output of golf goods was divided as 
follows in 1939: 2,881,667 dozen balls, 
valued at $5,602,611; 2,855,837 clubs, with 
a value of $6,557,548; 3,218,002 shafts, 
valued a t $1,530,737; 244,979 golf bags 
valued at $957,976 and an unreported num-
ber valued at $583,923; other golf goods, 
including parts, $411,817. 

All of these items show increases in 
both quantity and value over 1937, except 
shafts. The number of shafts produced rose 
from 3,151,289 to 3,218,002, but fell in 
value from $1,716,185 to $1,530,737. 

Golf and other sporting goods were 
made in 1939 by 350 establishments, with 
products having a total value of $64,753,-
813. This compares with 247 plants in 1937, 
and output of $52,074,270. During 1939 the 
industry employed in manufacturing opera-
tions 13,816 wage earners, receiving a 
payroll of $14,220,581, and 1,780 salaried 
employees, earnings $3,899,997. For ma-
terials, supplies, fuel, purchased electric 
energy, and contract work, it spent 
$26,689,795. 

Newsletter Editor Retires—Guy C. West, 
editor of the Newsletter the past 12 years, 
retired from office at the end of 1940. The 
Newsletter, official organ of the Green-
keepers' Club of New England, has been 
published since 1929. West, who has edited 
all 12 volumes of the magazine, is now 
employed on the sales force of Wood-
worth Bradley, Inc., seedsmen of Provi-
dence, R. I. 

New editor of the Newsletter is expected 
to be George J . Rommell, Jr. , who for some 
time has served the paper as business 
manager. Assisting Rommell, will be 
Henry C. Mitchell, greenkeeper at the 
Walpole (Mass.) CC. 

A Feature 
ONLY "Pros' 

can o f f e r 

N o t e the d i s t inct ive T e a r - D r o p 
Design and the famous Heddon 
Power-Shoulder. 

• • • • 

A v a i l a b l e in best C l u b s 
of the best-known makers. 
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• We're telling you now . . . about the complete range 
of Lyon lockers for golf clubs. Write for catalog number 
233. . . . about colorful, attractive Steelart bridge furni-
ture for use at the club and for prizes. Write for catalog 
number 868. . . . about big. roomy, gun cabinets which 
the pro can sell to the skeet shooters. Write for catalog 
number 434. . . . about golf bag racks made from steel 
shelving; write for catalog number 118. 

Sing le Tier 
Lockers 

If You Want to Know About 
Kiernan, Here's the Low-Down 

OPALDING SALES CORP. makes the 
^ simple announcement that M. J . Kier-
nan has been appointed Asst. V. P.— 
Golf, of the corporation and we s ta r t to 
dig up some biographical dope on Matt. 
Everybody knows that Matt has been 

Matt 
Kiernan 

Spalding's wholesale golf mgr. and branch 
mgr. in New York and has travelled for 
the outfit for years and knows everybody. 
Try to get the dope from Matt 's friends 
on his age and the guesses range all the 
way from 42 to 402. All they know about 
his business career is that he's worked 
for Spalding since he's been on his own. 

But we got to have a brief biography 
of Matt so here goes: Matthew J . (for 
Joseph, John or something) Kiernan was 
born at Brunstfield Links, Edinburgh, the 
year the course was opened, 1761, or on 
the crest of Bunker Hill the day the Red-
coats started to march up and lost out 
to a mob of f a rmers and Boston Irish. 
Nobody knows which, and nobody except 
Matt cares. He went to work for Spald-
ing July 4, 1776, an historic occasion 
which the nation still celebrates by com-
ing around to a pro-shop and buying a 
ball retail. 

He has heard more pros sob, bellyache, 
rejoice and tell about missed put ts than 
Ripley has recorded marching Chinese. 
He will live to be a million, a t which all 
others then alive will jubilate. 

Now being fu r the r advanced as an ex-
ecutive and having the responsibility of 
delivering the usual formal interview con-
cerning business conditions, Matt de-
clared: "Business prospects in golf for 
1941 are swell. Did you ever see a winter 
in the golf business when business in the 
spring didn't look swell?" 
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G o l f B a g 
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Get Ready NOW for 1941 
GOLFDOM is headquarters for sources of supply, whether for golf course, pro-

shop or clubhouse. Each month we pass hundreds of buying tips on to leading manu-
facturers at the request of clubs everywhere. Use this page to locate the products 
you need. Check items wanted and mail this page to us. 

And if you have had an election recently, fill out the bottom of the page so that 
GOLFDOM will reach the men at your course for which it is published. 

GOLF COURSE 
Arsenate of lead 
Bag racks for tees 
Hail washers 
Bent g r a s s stolons 
Bird houses, sanctuaries 
Brown-patch preventives 
Compost distributors 
Drinking fountains 
Fencing 
Fertilizers 
Fertilizer distributors 
Flags (greens) 
Flood lights 
Green markers (practice) 
Hole cutters 
Hose, water 
Humus (soil conditioner) 
Insecticides 
Irrigation equipment 
Mole and gopher poisons 
Mowers 

• putting green • tee 
• fairway • rough 

Mower sharpeners 
Peat moss 
Pipe, water 
Playground equipment 

Pump (capacity?) 
Putting cups 
Rollers • green 

• fairway • spiked 
Sand green equipment 
Scythes (motor driven) 
Seed • fairway • green 
Seed treatments 
Seeders 
Shelters (golf course) 
Sod cutters 
Soil screeners 
Soil shredders 
Soil testers 
Sprayers • power engine 

• barrel pump 
Spike discs 
Sprinklers • fairway 

• greens 
Swimming pool data 
Tee mats 
Tennis courts 
Tractors 
Trartor wheel spuds 
Turf pluggers 
Turf renovator 
Water systems • greens 

• fairways 
Weed killers 

PRO SHOP 
Bags • canvas • leather 
Balls C3.35 D.50 Q 7 5 
Ball markers 
Bandages, adhesive 
Buffing motors • A.C. 

• D.C. 
Caddie badges 
Caddie uniforms 
Calks 
Caps 
C u b s : Woods • 

• Irons • Putters 
• Women's • Juniors' 

Golf dart boards 
Gloves 
Grip dressing 
Handicap racks, cards 
Hats, duck with vizor 
Movie cameras, projectors 
Pencils, golf 
Practice driving devices 
Prizes 
Rain jackets 
Score cards 
Shafts, steel 
Sockettes 
Sweaters 

CLUB HOUSE 
Adding machines 
Athletes foot remedies 
Bar equipment 
Bath slippers 

• paper Q wood 
Bars • fixed • portable 
Bath towels 
Beer • bottle • draught 
Cash registers 
Deodorants 
Disinfectants 
Floor coverings 
Kitchen equipment 
Laundry equipment 
Liquors • gin • whiskey 

• wine Q mixers 
Linens 
Lockers 
Playing cards 
Refrigerators 
Runners for aisles 
Showers 
Shower mixers 
Toilet seat covers 
Towels 
Water coolers 
Uniforms 

No. of 
Club holes?. 

Is course private, 
daily fee or municipal?. 

By Club Position 

Address 
Please fill in below. Help us send GOLFDOM free to the right officials 

PRESIDENT (or owner) 

Address 

PRESIDENT (or owner) 

Address 

GREEN-CHAIRMAN 

Address 

GREEN-CHAIRMAN 

Address 

CLUB MANAGER 

Address 

CLUB MANAGER 

Address 

HOUSE CHAIRMAN 

Address 

HOUSE CHAIRMAN 

Address 

GOLF PROFESSIONAL 

Address 

GREENKEEPER 

Address 

GREENKEEPER 

Address 
Is liquor for sale at your club? Beer? Wine? 



WHAT'S fa 
The Revere Electric Mfg. Co., 2949 N. Paulina, 

Chicago, specialists in outdoor lighting for many 
years, has recognized the growing demand for mod-
ern, efficient night sports lighting, and to meet this 
demand offers a complete line of engineered lighting 
equipment designed to lengthen the hours of sport-
ing activity. The accompanying photo shows one of 

North British, besides golf balls and other rubber 
products, handle the line of George Nicolls irons, 
the Pelwear, Nicholson and Leyland golf jackets, 
and other pro-shop merchandise. 

A. H. Tull, golf architect, formerly associated 
with Arthur D. Peterson, Inc., is now located at 
14 Bancroft Parkway, Wilmington, Delaware. 

U. S. Rubber Co. advises that an item in 
October GOLFDOM's "What's New" section re-

•ferred to one of the balls in the U. S.. line as the 
"U. S. Royal." The sentence in question should 
have read—"The U. S. Fairway (Geer patent 
cover)—for the golfer who wants the most in golf 
ball economy." 

Revere's "4200" Series floodlights, designed for driv-
ing ranges, stadiums and other playfields. The re-
flector is made of Alzak aluminum, which possesses 
highest reflecting characteristics. The entire unit is 
absolutely weather tight. 

AU-Steel Equipment Co., Aurora, 111., locker 
manufacturer, recently moved into its new offices. 
Illuminating and air-conditioning work done in the 
new establishment is said to make it outstanding 
in office design. 

Pro visitors to the golf center on Park Place, 
New York City, will be greeted after January 15th 
by a prominent second floor window at number 22, 
marking the new address and much larger quarters 
of the North British Rubber Import Co. of America, 
Inc., Graham Johnston, vice-president and manager. 

The Murdock Mfg. & Supply Co., Cincinnati, 
Ohio, originators of the first outdoor water service 
devices in 1853, in describing their full line of 
"Genuine Murdock" outdoor hydrants, street 
washers (lawn hydrants) and drinking fountains 
for installation on golf courses, point out the 
following features of Murdock fixtures: Murdock 
devices are made of the best grades of heavy grey 
iron, and 85% red brass castings; all parts are 
built to standardized dimensions so they readily 
interchange, are carefully machined to gauge, and 
all parts are tested prior to assembly in the fixture 
to 150 lbs. hydraulic pressure, with the completed 
device being given a final test to insure delivery 
of as nearly perfect an operating fixture as possible. 
These features, the makers say, are the underlying 
qualities that the words "Genuine Murdock" signify 
to the trade. 

The Murdock Outdoor Bubblefont is the fountain 
the company recommends for golf course use, and 
this is the fountain in popular use today at many 
of the nation's courses. The Outdoor Bubblefont 
can be installed anywhere on the course, and if 
the valve and working parts are placed below the 
lowest possible freezing point, it need never again 
be touched except to be periodically re-washered 
and the bubble stream occasionally adjusted to 
insure a comfortable drink to the user. These are 
all metal fountains of bronze, brass, iron and steel, 
designed to resist public abuse to the utmost and 
once installed should give many years of continuous 
service at a minimum of maintenance expense. 

Another popular Murdock fixture is the "Lock-
Lid" street washer or lawn hydrant which was 
designed at the request of park officials to effec-

Again Joe Roseman, with his 37 
years of golf course maintenance ex-
perience, comes along with a new 
design to go along with the latest 
Ford (Ferguson system) tractor. An 
outstanding feature of the tractor is 
a patent (applied for) hydraulic lift 
that raises mower ten inches from the 
ground simply by moving control 
handle. Th is enables operator to go 
over curbstones, and travel 1 to 2."> 
miles an hour in reaching rutting 
objectives. Note, too, the "knee-

action" of the front wheels. 



tively prevent tampering with unattended fixtures. 
The 'lock' is of simple but sturdy construction 
integral with the fixture, and is opened and closed 
by the same "key' that operates the fixture. De-
signed to afford easy access to the maintenance or 
service man, it will at the same time resist entrance 
of the vandal with the tools he usually carries, 
thus preventing him from turning on the water, 
allowing it to waste a considerable amount of 
water, and also doing damage to the working parts. 

The Murdock 'Lock-Lid' lawn hydrant is set in 
the sod, paving or other surfacing flush with the 
top, and is practically concealed and out of the 
way when the lid is closed. This 'Lock-Lid' hydrant 
and the Outdoor Bubblefont represent, the makers 
feel, the best fixtures of their types in the field 
today, and these will be pushed in 1941 advertise-
ments in GOLFDOM. Catalog and complete data 
on Murdock fixtures will be gladly supplied upon 
request to the company. 

Edwin L. Morris, vice-president in charge of sales 
promotion for the Pabst Brewing Co., has been ap-
pointed vice-president in charge of advertising and 

Wolfe (I.) and Morris look over advance proofs 
of two forthcoming Pabst advertisements. 

sales promotion, according to a recent announce-
ment by Harris Perlstein, president. 

Clifford H. Wolfe, formerly assistant advertising 
manager of Swif t & Co., has joined the Pabst or-
ganization to assist Morris in his advertising 
activities. 

Penfold has again lined up its own sales force 
following a year's trial with a sales agency. The 
move is intended to increase the personal relation-
ship between professionals and the Penfold office 
where the coffee is always on the fire. Large 
shipments of Penfold balls have already been made 
to all territories. 

The Penfold 1941 setup is as fo l lows: George 
Braid, Midwestern sales manager; Robert J. Van 
Stone, branch manager at Cleveland ; John Stevens, 
Eastern sales manager; Stan Kazmark, Southern 
sales manager; and R. C. King, branch manager 
of the Seattle office. 

Representatives and their territories are: "Col." 

FOR YOU AND ALL 

A M E R I C A 

N A T I O N A L P A R K « A R K A N S A S 

From east, west, north and south, people 
come to Hot Springs for H E A L T H and 
R E - C R E A T I O N ! The opportunities afforded 
by this Government owned and supervised 
spa for invigorating exercise, rejuvenating 
thermal baths, rest and pleasure, have 
given thousands release from daily drudg-
ery and care, as well as from pain and 
illness, opening the way to new life, naw 
health and happiness! 

Your stay at Hot Springs will be more en-
joyable if you stop at the Majestic. Beau-
tifully furnished 2, 3 and 4 room apart-
ments and single rooms with or without 
bath. A splendid dining room featuring 
the really fine cooking of the South at 
moderate prices. Room rates are l o w — 
from $1.50. 

For Pictorial Booklets 
Writ« FRANK W. BYRNES 

Manager 

H O T E L 

M A J E S T I C 
APARTMENTS A N D BATHS 

Direction 

Southwest Hotels Inc. 

M R S . H. G R A D Y M A N N I N G , Chairman 

R. E. M c E A C H I N , Gen ' l Mg r . 



GRASS SEED 
of 

"Known Quality" 
Write for Our New Prices 

SPECIALISTS IN GOLF GRASS SEEDS, 
FERTILIZERS AND EQUIPMENT 

132-138 Church St. (Cor. Warren St.) New York 

IMPROVE 
GREENS and FAIRWAYS 

AT LESS COST 
with 

RUHM'S PHOSPHATE 
insures 
• SPRINGY TURF 
• NO BARE SPOTS 
• LONGER ROOTS 
• DENSE GRASS 
• RESISTANCE TO 

DROUGHT AND DISEASE 
Better, cheaper source of the phosphorus which 
grass and flowers need. Pays to apply early. 

RUHM PHOSPHATE & CHEMICAL CO. 
M T . P L E A S A N T , T E N N . 

WRITE 
for prices 

and full 
particulars. 

R. H. Tractor 
Wheel SPUDS 

quickest to put on or take 
off. Increase tractor effi-
ciency and cultivate turf 
. . . that 's why more than 
half the U.S. and Canadian 
clubs use them. Durable 
and low priced. All sizes 
for all purpose«. 
Sample spud and circular 
on request; advise make 
of tractor and purpose for 
which Intended. 

Immediate shipment. 
If your Ford or equip-
ment dealer cannot supply, 
write direct to 

R. S. HORNER 
Geneva, Ohio 

M F R . OF S P U D S . F O R D -
S O N W H E E L S . E T C . 

E. F. House, metropolitan New York; Jack 
O'Connor, Philadelphia distr ict; R. B. Nickerson. 
N e w England section ; E. J. Hayes and Ray Graves, 
Midwest section ; Bryan Winter, Southwestern sec-
t ion ; Stan Thompson and Carl Kopplin, Southern 
Calif. ; R. C. King and E. R. Fredericks, North-
west section. 

Kaddie Kart Mfg. Co., 105 N. Clark St. , Chicago, 
reports over 100 California golf courses have in-
stalled Kaddie Karts since Labor Day. F leets of 
20 to 50 of these bag carriers to a course are in 
constant demand. 

Biggest resistance that representatives of Kaddie 
Kart meet when sel l ing the product to golf courses 
is the fear that introduction of the carriers will 
reduce the demand for caddies, putting some of the 
boys out of work. Actually, it is stated, the carts 
put no boys on the sidelines, since it is found that 
the gol fers who use Kaddie Karts are the ones who 
never employ a caddie. And after a fleet is avail-
able for a short while at a course, many go l fers 
who habitually hire a caddie also rent a cart to 
make the boy's work easier and permit him to per-
form his caddying duties more efficiently. 

The company also points out that the national 
defense program is go ing to mean smaller and 
younger caddies a s the older boys dri f t into service 
or factories. Easing the young lads' burdens with 
Kaddie Kart will solve a problem likely to arise 
before long. 

Acushnet Process Sales Co. after making "whole-
some increases" in 1940 golf ball sales on its 1939 
sales figures, looks at 1941 in confidence it'll con-
t inue its highly satisfactory progress with its pro-
only policy and its comprehensive line. 

The Titleist for professional use, which has 
proved so popular ever since its introduction last 
spring, will again be offered as the leader in the 
high-compression construction bracket. The Title-
ist for expert use, the Bedford, the Green Ray and 
the Pinnacle for 1941 will carry on the Acushnet 
tradition for uniformly fine performance in their 
own price classifications. The Club Special is held 
in the line to meet the demand for a really good 
25c ball. 

Greatly expanded manufacturing facil it ies, which 
it is e x a c t e d will be in operation for the opening 
of the spring season, wil l help speed up deliveries. 

The H. B. Humphrey Company, advertising 
agents for the Acushnet Process Sales Company, 
reports that consumer advertising in national 
magazines, which has proved so effective during the 
past two years, will be continued on about the 
same scale this year. As always, Acushnet will 
hold to their policy of selling only through the 

CADDIE BADGES—We have a number of designs 
in metal. Circular on request. The C. H. Hanson 
Company. 303 W. Erie St . , Chicago, III. 

• BENT GRASS • 
B O T H S O D A N D S T O L O N S 

Vigorous, healthy stock that develops 
fine, true putting surfaces. Wr i te for full 
information. 

HIRAM F. GODWIN 
Box 122, Redford Station, Detroit, M i c h i g a n 



Lock -L id L a w n H y d r a n t 
Lid locks! No monkeying with fixture 

by paddies or other "playful" persons 
who might leave water running. Write for 
catalog "L . " It is free. It is very 
important to get the Genuine "Murdock" 
Lock Lid Lawn Hydrant. Murdock Water 
Devices standard since 1853. 

MURDOCK 
The Most Reliable Name on Water Service Devices 

Ant i - F reez ing O u t d o o r Bubb le Fon t 
Most widely-used, sturdiest, most depend-

able anti-freezing Outdoor Drinking Fountain 
in U. S. New. modern "octagon" design. 
Pedal action. A fresh drink each time. 
Fool- and vandal-proof. 

The Murdock Mlj & Supply Co., Cincinnati, Ohio 

w 
GET READY NOW.. 
fa that llmUic/htifU) <J&jr 

w 
• KEEP MEMBERS 

AND GUESTS AT THE CLUB AFTER DARK 
for Increased Revenue 

Revere can show you the way to increase attendance 
by floodlighting your practice driving ranges and putt-
ing greens, swimming pools, club house and parking area. 

Outdoor floodlighting is a specialized business with 
REVERE. For years, the combined resources and en-
gineering skill of our organization have been devoted ex-
clusively to the production of floodlights, poles and 
lighting equipment. 
Write for Full Information and Sports Lighting Bulletin 

INDOOR a n d OUTDOOR LIGHTING EQUIPMENT ol EVERY DESCRIPTION 

pro-shop. A l o n g this line it is reported that Acush-
net now has plans underway which wil l assure 
the golf pro even more complete protection against 
undesirable competit ion than in the past . 

A1 Link, Hillerich & Bradsby representative in 
the Illinois-St. Louis section, has introduced a novel 
method of displaying the new H.&B. l ine of pro-
only Power-Bi l t clubs. An idea of the display 
arrangement provided for the convenience of the 

A1 Link (r . ) demonstrates display to Eddie Gayer, 
Chicago district pro. 

pros may be obtained from the photo herewith, 
which shows how the Power-Bi l t l ine has been 
displayed a t many clubs where the pro has the 

space and facil it ies to permit its being set up on 
the grounds near the pro-shop. The display thus 
presented has captured the attention of many club 
members, whose subsequent complimentary remarks 
are o f ten accompanied by a desire for one or more 
of the i t ems shown. 

Worthington Mower Co., Stroudsburg, P a . , an-
nounces t w o new appointments among its distribu-
tors. J . S. Connolly is the new Philadelphia 
distributor for the Worthington company, handl ing 
the sales and service of Worthington products in 
eastern P a . , southern N . J. , and Del. His address 
is 1520 Belfield Ave., Philadelphia. Leo G. Heller, 
formerly the company's Southeastern distributor, i s 
in charge of the Philadelphia office. 

N e w Southeastern distributor is Henry Westal l . 
whose headquarters are at Beaver Lake Golf Course, 
Ashevil le, N . Car. Westal l wi l l personally supervise 
Worthington sales and service in both the Carolinas, 
nnd eastern Tenn. 

The Case "VI" tractor and sickle bnr mower 
manufactured by J. I. Case Co., Racine, Wis . , 
was announced to the public for the first t ime in 
May of last year. Designed primarily for the mow-
ing of highways, golf courses and large turf areas, 
its acceptance far exceeded the plans of the manu-
facturer. It has proven i tself , through its first 

Get your share of the profit- ^ ^ ^ 
able SNOW PROOF business. 
Nationally advertised. Water-
proofs. reconditions golf shoes, 
golf bags. etc. Stops dry rot. 
Prevents mildew. Guaranteed 
by Good Housekeeping. Odor-
less, colorless, not sticky. Sold 
only in Blsmark Brown cans. 
Retails at 3*i oz. 25c, 1 lb. 
7,r>c, 5 lbs. $3. Money-back 
guarantee. Descriptive folder 
and sample can sent FREE on 
request. 

Dept. 13 
THE SNOW-PROOF CO. 

Mlddletown. N. Y. 

M A K E T H E S U N N Y D A Y S M o n e y Days 

SELL Conytr SUN HATS! 
C o n g o , the nationally-

famous Sunhats, are made 
in several styles and in a 
va r ie ty of m a t e r i a l s . 
Models to retail at 50c 
and $1.00. 

Also a complete line of 
Visors and Caps for tennis, 
golf and all outdoor ac-
tivities . . . models to re-
tail at 25c, 50c and $1.00. 

Write us for Catalog .. .Order from your Jobber. 
HEADQUARTERS FOR SUNSHINE HEADWEAR 

T H E B R E A R L E Y C O . . R O C K F O R D . ILL. 



38 G O L F D O M 

HENDERSON'S 
Golf Grasses 

N o w that you're thinking 

of your requirements for 

the coming season,why 

not write to us for 

prices? 

PETER HENDERSON & CO., 35 Cortland St.. i Tor* City 

season, t o be particularly well adapted for use in 
combination with g a n g mowers, the makers say. 

An outside turning radius of 7 f t . g ives the 
flexibility demanded today by golf courses through-
out the country. The weight of only 2,200 lbs. is 
well within the limit of safety for use on all 
types of turf . Powered by a 4 cylinder motor of 

124 cu. in. displacement, and designed throughout 
to meet all Case standards of excellence, it has 
ample power for either 3, 6 or 7 g a n g mowers. 

Tire equipment has been tested in different sec-
t ions of the country and under all types of turf 

condit ions so that all danger of damage to fair-
w a y s through wheel sl ippage has been eliminated. 
A four-speed transmission gives the operator an 
opportunity of cutt ing at any speed his particular 
condit ions demand, and on any grade where fair-
w a y mowers may be expected to travel. 

United States Rubber Co., Rockefeller Center, 
N e w York City, announces the fo l lowing changes 
in the personnel of the company's golf ball depart-
m e n t : W. C. (Bi l l ) Frederick has taken over the 
territory lef t open by the resignation of J. E. 
( J i m ) Coker as of October 1, 1940. This territory 
comprises the Carolinas and a small part of 
Virg in ia . Bill Frederick has heretofore covered 
accounts on Long Island, N . Y. Jim Coker, in-
cidental ly , resigned in order to join the Royal 
Canadian Air Force, wi th which he is now affil iated 
"somewhere in Canada." 

C. A. (Carl) Fenner has been assigned to the 
wes tern Michigan territory formerly covered by 
L. A . (Leo) Martin, w h o is now district manager 
of the Detroit sales off ice of the General Products 
divis ion of the U. S. Rubber Co. Leo Martin started 
in this capacity last September 1st, when W. F. 
( W a r r e n ) Pressey was transferred to the N e w 
York General office as sales development manager, 
General Products division. 

Walter E. Chapman has been assigned to the 
territory on Long Island, N. Y. formerly handled 

Three Styles of One-Color 

Score Cards 
of Excellent Quality are 

P r i c e d $20 t o $25 for 5,000 
Produced by a New Process they 
are complete and of correct size. 

Samples of thes« and higher priced 
2-color cards to clubs on request. 

J O H N H. V E S T A L CO., Printers 
703 South La Salle Street - - - Chicago 

for better 

GREENS 
and 

FAIRWAYS 
Samples and Prices on Request 

Send for Our Complete Cata logue of 
E Q U I P M E N T and S U P P L I E S for the Course. 

MICHELL'S Philadelphia, Pa. 

CRASS SEED SPECIALISTS FOR FIFTY YEARS 



by Bill Frederick. Walter Chapman was assistant 
pro at Tupper Lake GC, during the 1940 season, 
and was formerly assistant to Charlie Mayo, pro 
at Lido CC, Long Beach, L. I. 

Arthur D. Peterson, Inc., 420 Lexington Ave.. 
New York City, announces that J. R. Van Kleek 
has become associated with the Peterson organiza-
tion. Van Kleek was formerly with the firm of 
Stiles and Van Kleek, golf course architects, and 
has supervised the building of several municipal 
courses in the New York Metropolitan district. 

Burke Golf Co., Newark, Ohio, is making the 
Tuning Timer invented and patented by A. J. 
Chapman, well-known pro of the Wheel ing (W.Va. ) 
CC. Chapman's device consists of a weight that 
slides on the club shaft and which is released by 
a spring catch located slightly below the grip. 

Pro-Greenkecper desires connection for '41; wide 
experience in operation of private and public 
courses. Wife can assist in operation of club. Best 
of references, can go anywhere. Address: Ad 115, 
% Golf do m, Chicago. 
English Golf Professional—Middle thirties, nine 
years most prominent club in Canada, five years 
well-known Philadelphia club, perfect record, top-
notch credit, wants Western or Southern connec-
tion. Runs well-appointed shop, knows his business 
thoroughly. Address: Ad 105. % Golfdom. Chicago. 
Caddiemaster—Age 27—Available March 16th; 10 
years of golf club experience. Wishes position with 
Club requiring high standard of service. Will sig.t 
for reasonable salary and go anywhere. Address: 
Ad 114, % Golfdom, Chicago. 
Professional — Ten years' successful experience. 
Capable of taking full charge of clubhouse and 
coarse supervision. Well educated, good character 
and personality. Married. Age 29. Address: Ad 
106, % Golfdom, Chicago. 
Greenkecper—At present serving Eastern resort 
club to its high satisfaction, desires new location 
with greater earning possibilities. Thoroughly ex-
perienced man with excellent record of first class 
maintenance at low cost. Diligent, resourceful and 
versatile worker who gets a lot of work from a 
contented, well-managed maintenance force. High-
est recommendations. Address: Ad 107, % Golfdom, 
Chicago. 
Experienced Caddie-Master and Starter—Seeks posi-
tion at top-grade club where perfectly trained cad-
dies and efficient first tee starting is desired. Ex-
pert member handling. Prefer mid-west position. 
Address: Ad 108. c/o Golfdom, Chicago. 
For Sale—A bargain. Championship 18-hole golf 
course on 260 acres of wooded rolling land. Large 
clubhouse completely equipped. Course adjoins one 
of the best and fastest growing cities in Florida. 
Addressj Ad 109, % Golfdom, Chicago. 
Professional—Years of experience with two of the 
finest clubs in America. Expert teacher, college 
course in horticulture. Reference as to ability and 
character. Address: Ad 110. % Golfdom, Chicago. 
Pro—Seeks new location with c lub; exceptional in-
structor, business management, expert greenkeeping. 
Highest recommendations. Wife is ful ly familiar 
with club work. Address: Ad 111, % Golfdom, 
Chicago. 
Greenkeeper with over 22 years' thorough experi-
ence—-all phases of first-class construction and 
maintenance, wants year-round position with mod-
ern club. Reasonable salary. Highest references. 
Address: Ad 112. % Golfdom, Chicago. 
Caddiemaster—One of the country's most efficient 
wants new permanent position. 39 years old. 23 
years experience. Expert in recruiting, teaching and 
supervision of caddies. Highest character and ability, 
references. Address: Ad 113, % Golfdom, Chicago. 

Chapman and other pros have found the device 
very effective in teaching a smooth, well-timed 
s w i n g and in developing the pupil's balance. Retail 
price of the Tuning Timer is $10. 

Schenlcy Distillers Corp., 350 Fifth Ave., New 
York City, announces that Jack Redmond, noted 
trick shot golfer, is now busy booking exhibitions 
and making preparations for another tour of the 
nation's golf clubs in his promotion of Golden 
Wedding whiskey. 

One of the Redmond promotions for Schenley 
is the distribution of a golf putting card, which, 
when set up indoors on any flooring or carpeting, 
gives a golfer valuable putting practice. For in-
formation on obtaining Redmond for exhibitions, 
and also in regard to requests for practice putting 
cards, address Schenley at its New York office. 

CLUB OFFICIALS — 
are you seeking high grade Managers, Stewards 
or Bookkeepers? Write to: Club Systems Service, 
4836 Drexel Blvd., Chicago. 
Excel lent Pro, Expert Greenkeeper, and Eff ic ient 
Business-manager wants a connection for 1941. 
Available March 1. Courteous and Reliable. Best of 
references. Address: Ad 104, % Golfdom, Chicago. 
Position Wanted. Man and Wife, to manage country 
clubhouse. Fifteen years experience; understand 
food, liquor control; can manage all types of em-
ployees to an advantage. Can assure you we can 
produce results and give satisfaction. Write: Ad 
102. % Golfdom, Chicago. 
Pro-Greenkeeper—For 11 years, assistant to out-
standing pro-greenkeeper at noted club, seeks job 
of his own. Well-trained and competent in teach-
ing, greenkeeping and business management of 
greenkeeping and pro departments. Thoroughly re-
liable ; pleasant character. Highest references. 
Address: Ad 103. c/c Golfdom. Chicago. 
For Safe or Lease—188 acre. 18-hole Takodah Golf 
Club. Fully equipped, modern clubhouse; cocktail 
room ; modern showers and lockers. Pro-shop. Best 
P'.iMic f ee course within fifty miles. Write W. 
Conan Thornton, 82 South Macy Street. Fond du 
I a c , Wisconsin. _ _ 
¡Ed Vines , Assistant Professional under Alex Baxter 
at Kenwood Country Club, Cincinnati, Ohio, 
desires club of his own. Two years' experience in 
teaching, selling, managing, etc. Competent, re-
l iable; highest references furnished. Age 24. Will 
go anywhere for personal interview. Address: 
Ed Vines, Kenwood C. G , Cincinnati, Ohio. 
Wanted Immediately—Man and wife to take charge 
of clubhouse, all concessions, and pro department. 
Club is semi-private 9-hole all-year course, with 
average regular membership of 120. Small but 
modern clubhouse. Living quarters in clubhouse, 
wi th l ight, fuel and water furnished. If interested, 
wr i te : Secretary, Coos Country Club, Marsh field. 
Oregon. 
Pro-Greenkeeper—Wants new job. As practical, 
hard-working maintenance expert has put present, 
and other courses, in great condition for very little 
money. Excellent teacher, thoroughly experienced 
and reliable man with pleasant personality. 18 
years' greenkeeping knowledge; will consider pro 
or greenkeeper job, or combination. Highest ref-
erences. Available at moderate salary. Address: 
Ad 101. % Golfdom. Chicago. 
We want a young, ambitious professional. No 
loafers or drinkers. Club membership 200. Michi-
gan location. Lots of young members. 18-hole 
course. Address: Ad 116, % Golfdom, Chicago. 
Greenkeeper Wanted—Must understand all phases of 
greenkeeping and course maintenance. Rpnly seat-
i n g age and experience. Give references. Tom New-
love. 1832 S. State St. , Syracuse, N. Y. 

WANT ADS: Rates, 10c Per Word — Minimum, $2.50 
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