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our prof ion \l here e clu ive Fifth Av -
nu m rchandi ing '\ ork . But a a whole
it won't. Th on urn r bas e of golf i.
g tting broader, and low r in price. We
mu t not for t that mo t of th mer-
chant princ hav found it n c . ar to
maintain a bargain ba em nt b n ath the
smart, xclu ive emporium that ha made
th ir name synonymou with fin mer-
chandise.

Wh th r w like it or not, th b ginner
th mo t important gu in the whole

s tup to u. He' a bang-up pro p ct for
addition to our acti e m rchandi ing Ii t-
a list that i never too large, even at it
b t. 0 w 'd just a well make up our
mind now as any tim to play ball with
this boy-and at hi own t rm . H is at
a los to under tand why we pro cannot
furni h him with b ginn r' quipment
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at the ame price it i available downtown.
One of the mo t urgent problem in pro

golf in th e time i that of lettin th
public know that it doe n't have to pay
a premium for buying in a pro- hop but
g t plu valu and expert individual at-
tention a w 11 a a elect tock of mer-
chandis at all price by going to the pro.

Too long we've been doing bu iness on
th Broadway hit how box-office ba i ,
and wondering why we re not getting more
volume in club ale. The movie popular-
price type of competition i cutting into
our sale. The tragic part of it i tha
the pro could handle the lower-priced line
with th ame command of the market a
he has in the upper-priced line, if he'd
tudy thi opportunity and keep hi tock

in a price balance be t uited to the finan-
cial ituation of all player at his club .

•I ales-
GOLF gift for hri tma continu to

grow in volume a a part of pro de-
partment bu ine. omparativ ly few
pro wer abi to regi tel' ub tantially in
thi bu ine up to a couple of y al' ago,
de pit the fact that tor hri tma bu i-
ne in golf i a big part of ' port
volum ov r th holiday.

Pros who have b n mo t ucc sful in
g tting this Christmas volum say that
not th I a t of its profits i the education
it giv in salesman hip and marketing
policy. On discovery mad by these
pros is that women, in particular, make
up a big market for Christmas golf pres-
ents. Th pro who telephone , or call
in p rson, with a definit ugg tion of
golf equipm nt it ms for husband, on,
daught r, or ood friend i w lcomed with
his hopping help.

n thing activ pros hav
about thi hri tmas pr S nt bu in is
not to tall on it. One pro who is very
activ in hri tmas selling found out that
on of his big corporation prosp ct had
plac d an order for 600 gift duff'l bags
arly in ept mber. Duffl bags, h ad

cov r ,ball and putt rs ar it m mo t
favor d by corporations that nd hri t-
mas pr S nt to th ir ustom r .

n much of this busin s, d spit th
pro' "in" with th purcha r, th r i
k n pric comp tition. ually th ball
pric comp tition is keen, but pro who
s 11 hundr d of doz ns of ball a
poration Christma gift, do busin

pointing out that when a ball of the pro-
shop grade and standard Grade A brand
i ent as a present it really cores,
wherea a private-brand ball i received
a evid nc of the giver's desir to get
off as ch apl a po ible while trying to
observe th formalitie.

olicit Member Early

Becau many club member ar in
executiv po ition and are re ponsibl
for the el ction and purcha of their
companie gift, the pro hould 10 e no
time in calling on them with his ugges-
tion for Chri tma pr sent. Th se men
know th e tabli h d r tail pric for the
sort of merchandise that the pro carrie ,
henc when th pro makes a price con-
ce sion for quantity purcha es it carries
weight with th prospective buy r.

everal companie offer a per onal
name marking ervice on balls in quantity
lot. Thi has been responsible for orne
larg gift order pros have receiv d. Thi
bu ine s mu t b solicit d early a the
Christmas gift rush nece itat plenty
of Ie way in delivery date.

A great boo t to pro olicitation of
Christma ift bu ines is the gift pack-
aging and pr mium various ball manu-
factur r mak availabl. Th pro who
will call on hi members with an a sort-
ment of th s packages is et to do a lot
of off- a on bu ine as a reward for hi
n rgy and sale manship.
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TO PRO HO HA
T E ITE

Following the successful practice of the
motor car manufacturers who have advanced
the release of new models from January up to
October, Wilson will release new improved
J94J Golf Equipment in November instead of
next spring. This is one of the most important
merchandising improvements in the history
of golf.

tatistician a sure u that mor than 700/0 of merican Golf Profe ional
have no teady, assured income from October until pril.

If you are one of tho who stay at hom during the wint r and try
to do enough hu ine during the golf eason to tid you over tit long
winter month , we think you will welcom thi n w plan of our •

It Is de Izned e pecially to help you and other like you to olve your
winter problem -another f ature of our cooperation work with Pro.
IIere i how it work :

AmonO" your club member hip there ar probably quit a numb r
who will take Winter Vacation trip during which they will play golf. Rail-
road, airline and hotel anticipate tit higg t winter re ort trav I bu i-
ne in year, this winter.

There are oth r member who win be inter t d in winter pra ti e-
and many to whom the hri tma ea on i a fin time to u olf quip-
ment a gifts-to them selv ,if not to oth r •
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ith thi ondition nd our ondition in mind il on ha d .d d
to tak a I af from tit ar anufa tur r ' b and do an unpr •
ed nt

of n
will pr

and improv
If how of In

ou a full fiv month It ad tart n omp titi n.

our ompI t lin
r word b Ita in

willour

ad
hi i on of tit rno t important in

of it you an Iarael 0 r om
and in om •

ation on r ord.
that u tomar wint r

ta
n t ad

t 19 .1

lat t impro m nt -
If all and a compi t

of tit p an
tit w·ll b abi to

nw

r al you 9
hri tma gift -and n w

who will b in pir d by tit m ri a
ram to practi durin th wint r.

hi n w il n re- prin win
pra ti all It' a lif • av r· you will ma u
d n't hav to wait until n .t prmg t tart

ou an ta t now-- ivin play r a han
n w club durin tit wint r.

m r handi to

for ou. It' n t
It m all tl at you
9 m rchandi .
familiar wi t tit ir

ft
the

o th r you ar . han to beat th pning
fiv month -tit opportunity to turn th d ad wint r month
profit. ill you do it?

If you hay n t n tit detail of our 11 w 9. in all on your
n ar t il 011 Branch or 0' t in touch Ith u at on •

WIL p TI •
Chicago, New York and Other Leading Citie

ITIS WILSON TOD Y PORTS E9UIP T
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Report on Promotion r-Ied
National Golf Foundation
Tells Aims and 1940 Results

CONTI VANCE of golf promotion co-
ordinating effort of pros, public rec-

reation authoritie , and manufacturer , i
detailed in the report and budget of the

ational Golf Foundation recently sub-
mitted to golf goods manufacturers who
finance this market-building work.

Glenn H. Morris, director of the Na-
tional Golf Foundation which was de-
veloped from the pro market extension
activities formulated by GOLFDOM and
GOLFING, prior to submitting detailed
plans for 1941, presents major aspects of
golf promotion as follows:

Golf market development according to
the policy of the original PROmotion
plan and its successor, National Golf
Foundation, considers the game in its
third American period.

First was the introductory period when
adult amateurs, mainly of Scotch origin,
established clubs and immigrated profes-
sionals to instruct club members and
manufacture clubs.

Second was the period when American
golf, having received impetus from the
social and financial standing of its pio-
neer amateurs, developed a large number
of caddies. Boys who were members of
families in moderate or well-to-do cir-
cumstances grew into club member class.
From families of limited financial circum-
stances came professionals who supplied
the game with a commercial development
factor.

N ow, the second period's caddie impulse
is absent. Present-day caddies mainly are
those who must consider golf primarily a
source of family financial aid.

chool , ollege Are ur ery
Consequently, golf market extension

and protection must come from educating
high school and college students to a
lively interest and ability in the game.
Hence the emphasis on golf promotion in
schools. This is having increasing suc-
cess.

The World War definitely contributed
toward increased golf. The total number
of V. S. golf courses in 1916 was 742;
this total increased 156% in the following
five years to 1,903 courses. War profits
accounted for an increase in private clubs.
At that time male employees of firms in

war work spent their new surplu on ilk
shirts and other such luxuries.

Now, the broadened base of golf give
the game an opportuni ty as well as a re-
sponsibility.

There are 705 public cour es and 1,199
privately-owned daily-fee courses in the
U. S. The participating recreation
policy is registering with th American
worker. He-and she-no longer is con-
tent to be a spectator. WP A work ha
greatly expanded facilities for low-cost
golf play.

Public eed Toughening
President Roosevelt has asked John B.

Kelly of Philadelphia (a former Olympic
athlete) to devise a plan for civilian
physical training to "toughen up" Ameri-
ca. Failure of the National Guard, in re-
cent maneuvers, to march but little more
than 5 miles a day, revealed need of
adult physical conditioning such as golf
supplies to a wide age classification, and
to both sexes.

Those factors are consid red in the
plans of golf promotion which the a-
tional Golf Foundation intends to push
harder with employers, industrial recr a-
tion directors, and with community and
government bodies.

Prospect of extension of the draft cur-
tailing young men's golf market, dictates
close watch on compensating ectors of
the market.

Public and daily-fee courses, pecially,
are to be enlisted in 1941 in a drive for
getting adult golfers as part of the na-
tional physical fitness campaign.

"Golf in Schools" booklet, mailed to all
schools and colleges and to all golf pro-
fessionals in the Unit d States, brought
response far ahead of previous issu s.
The 1940 book offered physical ducator
and school officials for the first time de-
tailed plans for carrying out golf instruc-
tion programs. The circulation of this
book greatly stimulat d request for the
free material furnish d by th Founda-
tion.

During th spring semester, schools and
colleges alone r quest d and r c ived al-
mo t 400,000 instruction sh ts. Many
prominent prof ssional from all parts of
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• Lik all Power-Bilt model that
have gone before, the 1941 Loui vill Power-
Bilt tand out a theea on' marl t golf club •

Look at their t ling and eye appeal-then
wing a Pow r-Bilt to feel its balance and power.

Our repreentative i on hi way to call on you!

Ladie' Power-Bilt Wood - Model W9,t. A
. trcamlincd model for women golfer 'ith
laminated face in crt. hafted b Tru -Temp r ,

ct of 1 c1ubs- 36.

Pov er-Bilt Wood-Model K90 i the
] 9-11 Edition of the patented Progre.
Grip Power-Bilt wood. Shafted with
th tri d and tru Tru -Temp r tep-
down shaft. It "Poweriz d" tr ated
p rximmon head i tini. hed in rich 'al-
nut. t of 4 clubs- 40.

WRITE FOR 1941 T LOG

H ILL E RIC.. & BRA D S Bye 0 ., INC., LOU I S V ILL E, KY.,
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The weather man sure rai •.ed hoh with L pring

golf business, and you know the results. a-

son's total were down. Bur here' the point.

The fellow who urged "Play the luh the

Pro' Pia}" had 00 umbrella over their course

=-rhcy had the arne tough, pring. But, hen th season

did break the), really went to town the majority of

them making up every 10 'S - and man going on to new

ales. rc ord .

They did it by putting them Ivc in more olid with

the golfers in their localitj ... by building pcr onal

prestige and acquaintances. How? Their picture ap-

peared in J ,963,4R9 page~ of national advcrri: ing for one

thing. Then local nc\npapcr featured golf lc: son' that

carried their names and if you want to knov . the fol-

lowing of home town golfers who eagerly ought these

daily tip, just listen to thi -one new paper mi. ed an

issue - and 3fJ colfers called the pro that day to ask

"How come." That's action! Then they got action ova

to the Ji tening audience with Radio Lessons. Again they

were built lip ... ag.lin their names were more d(?cpl)

impressed upon the golfers who really counted for them.

Special new~rarcr ads - driving contest: with .tll the

hig little things like Bag Tag~ actually so.ooo hag (ap

were used by these pros to build good will build their

names!

As a result, the. c boys arc not .singing the blues. How

about you?
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the country praised the sheets and re-
quested supplies for use with their golf
classes. These lesson sheets have been
one of the largest factors in golf promo-
tion during the past two years.

The school golf introduction plan has
proceeded beyond the most optimistic ex-
pectations. Great credit is due PGA and
individual pro foresight in this develop-
ment.

The school plan, even that advanced
portion of it in which pros enlist the in-
struction services of physical education
teachers the pros have trained in the
fundamentals, has served to acquaint the
budding golf market with the complex
and expert character of the master pro's
services. Fears of the few apprehensive
pros that details of the school instruction
plan would develop a new crop of com-
petitors qualified to compete for pro jobs
have been proved to be entirely unwar-
ranted.

Consequently, each year, more exten-
sive and valuable pro cooperation is be-
ing received.

PGA May Sponsor National
Junior Event

AMONG 1941 plans to be discussed at
the forthcoming national PGA annual

meeting i that 'Of ectional boys' cham-
pion hip under supervision of the vari-
ous PGA section, with a pro-boy competi-
tion as one feature of the event.

Golf pros have noted that the attention
of tennis pros to junior competition has
been a valuable factor in promoting the
growth of tennis, the wholesome interests
of youngsters, and the income and reputa-
tion of the tennis pros.

Several golf pros who heard the remarks
of Miss Elizabeth Ryan, noted tennis
coach, at the Chicago C of C luncheon dur-
ing the recent national pro tennis cham-
pionship at Chicago, expressed the opinion
that tennis amateur and pro groups were
progressing farther and faster than golf
governing bodies in junior promotion.

The U. S. Lawn Tennis Assn. in its S p-
tember Service Bulletin said: "The
USLTA is extremely int rested in the
work which the coaches are doing to teach
young ter how to play better tennis and,
by the force of their example, to encour-
age boys and girls to be better sportsmen
both on and off the court. We want to

GOLFDOM
cooperate with them to increase the op-
portunities for coaches of ability and char-
acter to obtain positions with schools, col-
leges, public parks and clubs. We want
their cooperation in encouraging schools
and colleges to make tennis a major sport
and to encourage competent teachers to
coach their teams. We need experienced
coaches for our Junior (boys) Davis Cup
squads, Junior (girls) Wightman Cup
squads, preparatory squads and tennis
clinics. It will help to raise the general
standard of coaching, if the best coaches
and the USLTA can agree on certain fun-
damental methods of stroke production for
schools and colleges to teach. Working
together, we can produce educational ten-
nis films and illustrated pamphlets which
will help the average coach develop stroke
technique along the most modern lines."

Golf pros have made tremendous strides
in junior golf development in schools dur-
ing the past three years, coordinated
nationally by the National Golf Founda-
tion.

The USGA has not looked favorably on
the idea of a national junior tournament
due to the expense requirements, but it is
thought that junior championships con-
ducted in the various PGA sections, and
under careful, competent supervision of the
PGA in association with regional amateur
bodies will have the hearty endorsement
of the USGA.

Heart Attack Fatal to
Mrs W. V. Hoare

MR . WILLIAM V. HOARE, wife of the
veteran widely known pro, died in a

Chicago hospital Sept. 30 from a heart at-
tack occurring the day previou Iy. Mr.
and Mr . Hoare had been married 33 year .
Mrs. Hoare was born in Chicago. Her
maiden name wa Bertha Marie Weidinger.

During Willie's invalidism of th past
6 years she had cheerfully and com-
petently kept his spirit at a high point
and beautifully attended him during a
tedious but amazing convalescence.

She was beloved as a great and gra-
cious charact r by the hundred of golf-
ers who met her when Willie was active
in the gam , and who saw h r at hom
when they vi it d to engage in liv ly con-
ver ation with Willie.

Interm nt was at Graceland c m try,
Chicago, October 2.
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lRUE EMPER
ST P DOWN GOLF SHAFTS

WI THO 5 OS 0
EW FRIE OS CH YEA
In 1940, more tournament winners, more

tournament player, and more good golfer
-by many thousand -u ed TRUE TEMPER
hafted Club than ever before.

TR TEMPERha again proven to be the
Golf haft of Champion -fir t in power-
weetest in action - perfect in balance-

univer ally chosen by player of every degree
of kill the world around.

In 1941, TRUE TEMPER tep Down Golf
haft will add many time more sale and

profit to the busine of Profe sional than
all other shafts combin d. Your customers
know TRUETEMPER tep Down Golf hafts
-and prefer them. Plea e your players-
give them the best. The American Fork &
Hoe ompany, Cleveland, Ohio, Maker of

U£



Clubs Find Bowling
On Green Popular

LA W bowling is rapidly becoming a
major sport in America. Well over

15,000 American players now enjoy this
ancient outdoor game in the U. S. and,
undeniably, country clubs are adopting
lawn bowling in extending their cope of
attendance. Lawn bowling has all the tan-
talizing perplexities known to any golfer
who ha attempted holing a 20-foot putt.
You may doubt this, but watch a lawn
bowler roll his Mineralite and be amazed
at the accuracy he attains with hi round,
black "bowl."

It is a game that requires the judg-
ment of a putting "shark" and it is not
too strenuous.

The lawn bowling green provides a
game in which members of both sexes
of all ages can meet in keen sociable
competition. A level, well-kept bowling
green will accommodate 64 players at
one time, and, very important, can keep
these players occupied and contented until
late in the evening. Maintenance prob-
lems of the lawn bowling green are not
many or expensive. Veteran bowlers
from England and Canada have been
deeply impressed by the excellence of
bowling greens at American country clubs.

Lawn bowling is a popular night at-
traction at the country clubs. After golf
has ceased because of darkness, the bowl-

GOLFDOM
ing green gives an opportunity for leisure
entertainment.

A full-size bowling green i 120 feet
square. This is divided into 8 equal
spaces called "rinks." Each rink is 14 ft.
wide and 120 ft. long, and will accommo-
date 16 four-man teams. Reason for the
120 ft. square measurement is that the
direction of play can be alternated each
day to avoid excessive wear and tear
on the ground. You bowl north and
south one day and east and we t the
next day. This preserves the ends of
the rinks which otherwise would tend to
become unduly worn.

Describes Syracuse Plan for
Red Cross Events

WM. B. TARK, president of the ew
York tate GA and of the yracu e

GA, a k the cooperation of golf rand
golf club officials in adopting what now i
known as the Syracu e plan for rai ing
Red Cros funds.

Considerable use of this plan has been
made in New York state. All there is to
the plan is asking every golfer to play
in at least one Nassau system scoring
over a designated week-end. The victors'
winnings go into a Red Cross box in the
locker-room. Contents of the boxes are
turned over by the clubs' Red Cross com-
mittees to the local Red Cross.

Raise 400 In One Day
In Syracuse large posters were dis-

played at the clubhouse. The boxes were
brought into Red Cross headquarters at a
designated time and emptied into a pile.
No record was made of any individual
club's contribution. Approximately $400
was raised by Syracuse golfers on Labor
Day by this method.

The idea's a grand one. It's something
that the fellows and girls ought to go for.
The reason for money changing hands in
a golf bet is to teach the opposition a
proper respect for real class and ability,
and not because the winner needs the
money and takes to golf for making a
living ... theoretically, anyway.

•
Fairways on British golf courses were allowed

to grow long during late summer in order to
provide additional crops of silage. Royal Bur·
gess course began the campaign.


