
Y O U I ¥ E E D T H I S 

F O R P U T T I N G G R E E N S 
H i t c h e s B e h i n d Tractor or Power Mower 

E s p e c i a l l y 
d e s i g n e d t o 
A e r a t e p u t t i n g 
greens , open soil t o 
b rea th ing , r e t a in seed 
and fer t i l izer . I l l u s t r a t ed model $50.00, weigh ts 
$13.00 e x t r a . M a n y o the r models f r o m hand 
opera ted to t r ip le ba t t e ry for t r a c t o r power , 
$15.00 to $120.00. Ci rcular and de ta i l s f rom 
your Golf E q u i p m e n t dealer or w r i t e : 

J O H N H. G R A H A M C O . Inc. 
Sales Agent! 

105-107 DUANE ST.. N. Y., 
565 W. WASH INGTON ST., C H I C A G O 

Manufactured by Stoner-Maurer Co., 
Monroe, Mich. 

Successors to Wilder-Strong Co. 
Also makers of Dunham Water Weight Rollers 

M O W E R S 

A new type Sickle Bar Mower for cut-
ting hay and weeds in rough. 
Before purchasing any mowers, it will 
pay you to write us and have our com-
plete mower catalog on hand. 

Power, Fairway, Greens mowers, Tractors. 
ATTRACTIVE PRICES 

Spring Fairway Feeding 
Nitrogen is the critical and important 
plant food element for established fair-
ways. Besides imparting pleasing green 
color, it is responsible for vegetative 
growth and hence an important factor in 
clover and weed control, for as density 
increases, both automatically diminish. 
In the absence of adequate nitrogen, grass 
fails to develop vigorous root systems. 
True organics, such as MILORGANITE, 
with most of the nitrogen water-insoiu-
bie, yet available, are best. For maxi-
mum benefits, rates should approach 1000 
lbs. per acre where turf is fair to good, 
and 1500 lbs. where grass is poor to 
fair. Soluble nitrogen fertilizer may sup-
plement, but not displace, the depend-
able organics. Their rate should not ex-
ceed 100 to 200 lbs. per acre. 
Contrary to the contentions of some, phos-
phoric acid is of secondary importance 
on established fairways, and is needed 
in quantity only if soil tests show avail-
able phosphorus low. Otherwise, or-
ganics containing 1 /3 to 1 /2 as much 
phosphoric acid as nitrogen, will supply 
all the phosphoric acid needed by grass. 
Potash can be ignored as unnecessary 
. . . possibly excepting fairways on peat 
or barren, sandy soil. 
Need for lime is the only other possi-
bility and should be based on acidity tests, 

e • • 

Tell us about your Turf Problem. Write to: 

Turf Servite Bureau 

THE SEWERAGE C O M M I S S I O N 
Milwaukee • Wisconsin 

W r i t e f o r C a t a l o g 

N A T I O N A L M O W E R C O . 
8 3 9 C r o m w e l l A v e . . S t . P a u l M i n n 

G O L F CLUBS use more 

M I L O R G A N I T E 
than any other FERTILIZER 



THANKS TO RESEARCH, 
/ FÊELD TESTS AHD 

w> F U N G Ö L 
STOPPING 
B R O W N 
P A T C H O N 

* HUNDREDS 
OF COURSES 

T H E SUCCESSOR T O O R D I N A R Y F U N G I C I D E S 

A M A Z I N G T U R F V E R M I C I D E 

Times change. Old fashioned turf chemicals give 
way to this newer and better product for combatting 
Large and Small Brown Patch. 

Actually hard to believe until you've tried Fungol 
on your own Greens. Then you'll see how powerful but 
safe this fine chemical compound is for keeping fungous 
turf troubles at lowest point the year round. 

By sending for free testing sample you'll discover 
how different Fungol is from ordinary fungicides. You'll 
find what the great covering capacity—3,500 to 7,000 
square feet of Green to a pound—will save you each 
season. 

Learn also about combatting Earthworms, Sod 
Webworms, Cutworms, and Grubs with Fungol by writ-
ing for literature and free testing sample today. 

M c C L A I N BROTHERS CO., Canton, Ohio 

G R A S S S E E D 
M I X T U R E S A N D S T R A I G H T S E E D 

( W H O L E S A L E O N LY) 

GOLF EQUIPMENT AND SUPPLIES 
J . O L I V E R J O H N S O N S E E D C O . 

9 4 0 - 9 6 0 W . H U R O N S T R E E T . . . C H I C A G O 

At Every Tee! 
MULTI-BALL ROTO 

New Washer ea. SI5.00 
PADDLE TYPE 

The proven single ball 
washer. 

1 to 10 ea. S6.00 
11 to 20 ea. S5.50 

G . B . L E W I S C O 
D e p t . G-5 W a t e r t o w n , W i s 

Three Styles of O n e - C o l o r 

Score Cards 
of Excellent Quality are 

Priced $20 to $25 for 5,000 
Produced by a New Process they 
are complete and of correct size. 

Sample* of these and higher priced 
2'color card* to club* on request. 

J O H N H. V E S T A L C O . , Printers 
703 South La Salle Street - - - Chicago 



EVERYBODY'S FAVORITE! 
T O R O P O N Y 

The Toro H a n d Putting Green M o w e r with a 
fine fifteen yea; reputation is now equ ipped 
with a V i H . P. motor to drive the reel. 

The c o m p l e t e 
unit, w e i g h i n g 
only 9 0 pounds, 
does a beautiful 
job of cutting and 
is easily handled 
at a definite sav-
ing in time and 
energy. 

TORO 
Manufacturing 

Corporation 

Minneapolis. Minn 

I I •II 
G U N I T E ' 

SW IMM ING POOL 
IN P E N N S Y L V A N I A 

Thi s is a " G U N I T E " Swim m i ng Poo l bui l t by 
us , to our c o p y r i g h t e d design, fo r t he Leh igh 
Coun t ry Club, Al len town, P e n n s y l v a n i a . I t will 
open shor t ly for i t s f ou r th season, and to da te has 
cost not one cen t for repairs . 

T h e r e ' s still t ime to have a " G U N I T E " Pool at 
your Club th i s s u m m e r — if you ge t on the job 
at once ! T h e pool shown above w a s comple t ed 49 
days a f t e r excava t ion was s t a r t ed , and w a s buil t at 
much less cost than any of several de s igns invest i-
ga ted . W e h a v e a lot of in te res t ing in fo rmat ion 
about this and o t h e r " G U N I T E " pools t h a t we'll 
g ladly lay before you if you' l l wr i te , a s k i n g us to 
do so 1 

CEMENT GUN COMPANY 
ALLENTOWN, PENNSYLVANIA 

Let S P E C I A L S E M E S A N 
put Brown Patch 
out of your life! 

Get acquainted with S P E C I A L SEMESAN, 
and see how quickly you'll forget all those 
troublesome days with brown pa tch! 

Greens protected this way are doubly-
protected, for S P E C I A L S E M E S A N con-
tains two organic mercuries for quick and 
longer-lasting effect. Recommended dosages 
safe to turf under varied weather conditions. 
Easily applied in water solution or dry with 
compost. And the low cost is the happiest 
surprise of all! S P E C I A L S E M E S A N gives 
greater coverage; one pound t reats 6,000 
square feet—an average green—for as little 
as $1.23. 

Order now from vour supply house. Five 
lbs., $7.00; 25 lbs., S33.00; 100 lbs., §122.83. 

OTHER DU BAY BROWN PATCH FUNGIC IDES 

Regular S E M E S A N 
5 lbs . $ 9.00 

25 Iba 45.50 
100 lbs . 171.10 

N U - G R E E N 
5 lbs $ 6.30 

25 lbs . 29.00 
100 l b s 109.45 

For free Turf Disease Pamphlet, write 

BAYER-SEMESAN COMPANY, Inc. 
Du Pont Building, Wilmington, Delaware 



TZ&d&ft TlufS fTtorfit*/ 
J o i n - u p W i t h T h e s e S m a r t P l a c e s . . . 

GIVE PABST THE PLAY! 

At t h e A m b a s s a d o r P u m p R o o m . Chicago— 
Pabst Gets the Call. Ultra-Smart. Bulging with 
celebrities and socialites. A ndfor the peak of pleasure, 
their choice is Pabst Blue Ribbon. 
Upper Right: 
At the <>reenhrier. White Sulphur Springs 
-Pabst Gets the Call. In this world-famous spa and 
sports center, for more invigorating refreshment 
with meals, after golf, or at bridge and backgammon 
-Pabst Blue Ribbon is the brand in demand. 

• The better class of trade prefers Blue Rib-
bon! That's the simple reason why Pabst Gets 
the Call at smart restaurants, hotels and clubs 
all over America. 

You see Pabst is lighter, brighter for keener 
refreshment. Not logy . . . nothing heavy or 
syrupy to slow up its sparkling lift. Once your 
customers try Pabst they'll stick with it...and 
come back to you again and again for more. 

Yes, good customers follow the Blue Rib-
bon sign. Draw them your way! Increase jour 
prestige and profits. Give Pabst the Play! 
C O P Y R I G H T < 9 3 9 , P A B S T S A L E S C O M P A N Y , C H I C A C O 

At Miami ' s R o n e y - P l a i a - M i / C W s 
the Call. Where the elite of America find 
luxurious recreation. At the gay pool-side 
Cabana Club, they perk-up with 'Pabst Blue 
Ribbon for a keener, thirst-quenching thrill. 

SEND FOR FREE MENU RIDERS* 
Why not boost your check averages 

as hundreds are doing? 
Write for free 
sample menu 
riders today! 
D e p t . 518. 
Pabst Sales 
C o m p a n y , 
Chicago, i l l . 

*Onlyin states where permitted. 

PASS m £ WORD 
roo SERVE Pabst BLUE RIBBON 
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IN THE DOLDRUMS? 
This article is crammed full of tips telling how 
to get out of the doldrums, if you're in, and 
how not to get into them, if you're out 

By Frederick G. Meyer 

/ ^ \NCE in awhile some golf club goes into 
^ a slump. The clubhouse porch is as 
deserted in June as it is in December; the 
woodchucks dig holes unmolested in the 
fairways; the few caddies have plenty of 
time to polish up their Black Jack game. 
Joe, Charley, and Wilbur can't find an ex-
t ra man to make their Sunday morning 
foursome; there's nobody on the veranda 
to swap gossip with Mrs. Smith; and there 
isn't enough money in the t reasury to 
patch the leak in the locker-house roof. 
That 's the doldrums. 

Now's the Time to Check-Up 
If your club has never hit the doldrums, 

you may use these suggestions to see that 
it never does; if it has, you may use them 
right now to pep things up. For, f rom 
a selfish point of view, haven't you noted 
tha t the sleeping or disinterested member 
never takes lessons, never buys clubs or 
balls? And, more selfishly, some day the 
club might awake, wonder what 's happen-
ing, shif t the blame to you, and you'll be 
on the outside looking in. It isn't the eas-
iest thing in the world to find a f a i r club, 
when you have been bounced from one for 
"doing nothing." 

Star t first with the members you have. 
How many are active golfers? How many 

come to the club for any other reasons? 
Apply the pressure to the stay-aways. By 
a little clever manipulation — which de-
pends fo r its success on your tact and 
ability — show the active members the 
state of affairs. They most likely have 
recognized it but were wait ing for some-
one to take the lead. Subtly as possible 
play politics at the next club election. Un-
doubtedly the present moguls have been 
in there since the days of plus-fours and 
sun-visors; undoubtedly they haven't done 
more than keep the books s t raight in the 
past five years; undoubtedly they wouldn't 
mind a bit, if relieved of the "responsi-
bility" of the office. 

Officers Must Be Workers 

What type of men should the new of-
ficers be? Let a few "don' ts" be your 
guide. Don't elect Martin B. Moneybags, 
just because he is well known and influen-
tial. Success in one field doesn't necessar-
ily make fo r success in another, although 
everything in America f rom the presi-
dency on down is run on the assumption 
that it does. Don't pick a man who is 
prominent in a service club, in politics, in 
anything else tha t takes up spare time. 
Don't choose anyone but a man who thinks 
as much of the club as you do. If you do 



Pueblo, Colo., Recreation Commission did 
some fine promotion early this spring plugging 
its City Park Course, and recent reports show 
that its efforts were well received by the Pueblo 
golfers. 

The Commission's committee on golf did a 
real selling ¡ob in the letter and folder pictur-
ing and describing the course, which was sent 
to all known Pueblo golfers, pointing out that 
the course had been considerably improved 
during the past winter, and promising that the 
regular greens would be ready for them by 
April first. And they were! 

• 

need an ornament, an extra vice-president 
never did any harm. 

Check up on the men who used to be 
members. Some of them dropped out be-
cause of controversies tha t time has an-
swered; others because they couldn't 
afford the club. They may now find their 
finances in bet ter condition. Others may 
have children who have grown up to the 
age where they could make good use of 
golf club membership. Try to find out 
why the former members resigned and go 
a f t e r them for reinstatement. 

Now for a few improvements to the 
course and the clubhouse. Change appeals 
to all people and they usually look on 
every change as a great improvement. 
"Boy, have you seen No. 6 at the club. 
They've made it shorter and have taken 
off tha t out-of-bounds penalty." Immedi-
ately Joe Duffer remembers No. 6 and his 
usual eight on it. With tha t changed, he 
can shoot good golf. Nothing keeps them 
coming like good scores and a chance for 
bet ter ones. 

Don't Neglect the Clubhouse 
Changes wouldn't hur t the clubhouse 

either. Redocorate a room, add a wing, 
a l ter something. And you might even get 
some added action and interest by having 
a campaign to raise the necessary funds. 

How about the club's social l i fe? Al-
though there are many feminine golfers, 
there are many good wives who have 
never played the game and never will. 
What a re you doing for them? Do you 
have something to a t t r ac t them while 
their husbands are out losing quar ters? 
Do you have organized bridge, a porch 
with a view, plenty of reading material, 
play rooms for the younger children ? Do 
tha t much — then the dances and parties 
will take care of themselves. You know 
the ladies! 

Now we want some new members, 
younger members. Sickness, death, posi-
tion changes, and a host of other reasons 
make heavy inroads on a club year a f t e r 

year. To keep your club at a peak, you 
must have new members to fill up the 
ranks. A membership drive more often 
than not brings in the briars with the 
wheat; so it isn't advisable. Instead, talk 
it over with the active members and let 
each one make a few contacts. They are 
sure to know some newcomer in the com-
munity; some young man or woman who 
is just becoming established and needs a 
club as a recreational and social hub. 

How about the club's initiation fee and 
yearly dues? Even if you tap only the 
blue-bloods, there is more than a possi-
bility tha t the ten year drought has even 
affected their financial wells. Check on all 
dues and fees. If they need a revision, go 
to bat to revise them. Remember, more 
active members, even if they do have less, 
mean more fo r you and the club than a lot 
of millionaires with arthrit is . 

Look Af te r New Members 
Your new member should be more than 

a name on the roster. See to it yourself 
tha t he is having a good time. Not only 
introduce him to everyone but see tha t he 
is thrown in with the old-timers, both on 
the course and a t the club proper. It 's 
your job to be a host as well as a teacher. 
Arrange for him to be placed on commit-
tees, to be given club responsibilities. A 
good s ta r t is 99% of the battle. 

The old members are now back a t the 
club and the new members are doing their 
level best to break a hundred. Let 's do a 
bit more to keep up the interest, to turn 
the publicity spotlight on the club (and 
you), and thus avoid fu tu re doldrums. 

The first thing to do is to grab a tourna-
ment of some sort. Of course, the ordin-
ary club can't have the National Open or 
even the s tate amateur , but there must be 
something floating around that you can 
have. Even a left-handed tournament for 
insurance men is better than nothing. Or, 
if worst comes to worst, institute a new 
tournament. Inter-city, inter-county, in-
ter-profession tournaments are sure-fire. 

The success, however, is due to the pub-
licity the affair obtains beforehand. The 
more interest you have in it, both in and 
outside the club, the more good it will do 
you. You will be the goat for this pub-
licity. You will have to tell long stories 
to newspaper men; shiver before micro-
phones; spend long hours with your type-
writer. But if i t 's a boost for your club, 
i t 's a boost fo r you. 

When your tournament is out of the 
way, pull a few stunts. They are good 
for the club morale, good for the publicity. 



I am not going to give them out to you 
as original thoughts, for most of them are 
not. But I can say that most of them 
have been tried and that their result 
meant a lot of fun to the club members 
and a revival of interest for some time. 

1. "One club" contest, with the mem-
bers drawing for the club each will 
have to play for the round. 

2. Moonlight golf or golf under lights. 
This is a good s tar t fo r a summer 
evening party or dance. 

3. Airplane golf (rather risky and ex-
pensive). You play the game by drop-
ping a golf ball from a plane as near 
as possible to the green. If you don't 
bop your partner, he holes out. Don't 
forget government permission to drop 
things f rom a plane. 

4. Distance driving contests. Have sev-
eral members drive a ball f rom some 
point in the town to the club. Police 
protection is easily available for this 
horse-play. 

5. Golf leagues, run like a baseball lea-
gue. This keeps up red-hot interest 
during a whole season. Allow teams 
to trade players, to buy them, etc. 

B. Golf classes, especially for the younger 
men and women. You know where to 
stop—just where they'll begin to want 
lessons. 

7. Motion pictures of the members in 
action. These are amusing and can 
be very instructive. 

8. Have special golf events for the chil-
dren of club members. Fa the r and 
son tournaments, mother and daugh-
ter, and a mixture of the two, make 
for family interest. 

9. Have other interests besides golf, for 
the most avid duffer t ires a t times. 
Arrange such things at the club as 
tennis, ping-pong, shuffle board, arch-
ery, billiards, horseshoes, swimming, 
shooting—all are come-ons and stay-
ons. 

10. Give every player a chance to feel 
like the knight in the tournament. 
Give his non-playing fr iends and rela-
tives a chance to watch him in action. 
Wifey would just as soon wait on the 
course as any other place, provided 
she's comfortable. In fact if she can 
tag along and can see par t of the 
round, it might be the difference be-
tween hubby's presence regularly and 
his just as regular absence. 

Good luck, Mr. Pro, on get t ing out or 
keeping out of the doldrums. Remember: 
running a good club is an upstream row— 
rest on the oars and back you go. 

G.S.A. Educational Conference 
Will Aid Eastern Greensmen 
y H E FIRST Eastern Sectional Educa-

tional Conference, sponsored by the 
Greenkeeping Supts. Assn., and its East-
ern affiliates, will be held at the Canoe 
Brook CC, Summit, N. J., June 5-6. Al-
though the meeting is being sponsored by 
the GSA as a part of its service to its 
members, it is open to all who are inter-
ested in golf course management ar.d 
maintenance problems. 

This is the first time tha t any golf or-
ganization has ever at tempted to s tage 
an event where scientific experts will lec-
ture and actually conduct turf experiments 
in the field. In addition to talks to be given 
by noted turf experts, a t r ip through the 
New Jersey Experimental Station is sched-
uled, at which time there will be an ac-
tual test and talk on the subject of Japa-
nese Beetle control, supervised by Dr. 
Howard B. Sprague of the station. He will 
be assisted by practical experts from the 
GSA and, since this form of turf pest is 
becoming increasingly prevalent, the ex-
periment should prove very interesting to 
all par t ies interested in turf management. 

Timed for Active Season 
This meeting has been purposely sched-

uled during the growing season so that all 
individuals may reap the most practical 
benefit f rom it. 

Golf officials in the Eastern section have 
indicated an interest in this new and edu-
cational project and among those who have 
promised to attend are Robt. F. Arnott , 
of the N. J . Golf Assn., and Eugene L. 
Larkin of the Metropolitan Golf Assn. 
Both of these men are chairmen of their 
respective groups. In addition, personal 
invitations have been extended to all club 
officials in the Eastern area along with 
invitations to all persons within the golf 
industry. Sheets have also been prepared 
to be displayed on club bulletin boards, 
calling attention of the members to the 
meeting. 

The GSA committer in charge of this 
Eastern Educational Conference is headed 
by Ed Cale, superintendent a t the Canoe 
Brook CC and recently elected director of 
the GSA. He will be assisted by J . A. 
Gormley, vice-president of the GSA, 
Joseph Ryan, 1938 GSA president, Robert 
Mitchell, John Anderson, and Eberhard 
Steiniger. 



Archi tect ' s d rawing of new $100,000 clubhouse tha t will be available within six months for New Orleans ' 
City P a r k golfers . 

$100,000 Clubhouse for New Orleans 
A NEW municipal golf clubhouse, to be 

one of the finest and best-equipped in 
the United States, will be built in New 
Orleans' City Park, according to an an-
nouncement by Superintendent Marcel G. 
Montreuil. 

Montreuil, who designed the structure 
in cooperation with the architect and local 
golfing enthusiasts, and his assistants 
have worked on the plans for more than 
a year, carrying out suggestions by New 
Orleans golfers, to provide a clubhouse of 
which all players would approve. 

Mayor Robert S. Maestri bought the 
property adjacent to the present clubhouse 
with municipal funds; he also contributed 
the city's share of the building cost, the 
balance to be furnished by the federal 
government, through the W.P.A., which 
funds were obtained through J . H. 
Crutcher, administrator f o r Louisiana. The 
cost of the new clubhouse, when com-
pleted, will be approximately $100,000. 

The clubhouse will be ready for the New 
Orleans $10,000 Open tournament, held an-
nually jus t prior to the Mardi Gras. To the 
present building will be added another 
building like it, and a two-story structure 

has been designed to match the smaller 
buildings and will be situated between 
them. 

The present club-
house (shown direct-
ly below) fo rms the 
lef t wing of the new 
building. Grille has 
been enlarged, and 
women 's locker-room 
and lounge greatly 
i m p r o v e d . S e c o n d 
floor ( p l a n s h o w n 
r igh t ) will be used 
chiefly as ballroom, 
for meet ings and lec-

tures. 

t\ 
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The present clubhouse will form the 
left wing of the new structure. It will 
contain quarters for women and an en-
larged grille. The central section will be 
two stories, and the right wing will con-
tain men's lockers, which will be increased 
f rom the present 75 to 250, and of a larger 
type. The extreme end of the r ight wing 
will be used for storing bags and cleaning 
clubs. 

Montreuil says of the new building: 
"The proposed additions are made neces-

sary by the ever-increasing number of 
players on the course. The present build-
ing is to be remodelled for use of women 
players, with locker-rooms, showers, maid 
service, etc. 

The grille is to be enlarged into a room 
24' x 40', and service bar and storage 
rooms connected thereto are to be in-
creased great ly to accomodate increased 
patronage. The additions to the present 
building consist of a two-story central 

Right wing of new clubhouse 
will house locker and shower 
rooms for jun iors and seniors, 
por ter ' s room and pro's quar te rs . 
P lan f o r rooms for 
bag racks, repairs , 
and cleaning, shown 
lower r igh t , joins 
por te r ' s room. Note 
display room for 
pro's equipment r ight 

off main lounge. 

section to match the present building in 
appearance. This central section has porte 
cochere entrance leading to a 22' x 40' 
general lounge, off of which is a wide 
staircase to second floor, consisting of 
s tair hall and a large room, 38' x 44', to 
be used as lecture room, for dancing and 
other meetings. 

"Beyond general lounge is a one-story 
wing. This wing will house the pro-shop, 
250 men's lockers (built of a design to give 
perfect ventilation), all necessary showers, 
toilets, boiler room, storage space for 450 
golf bags, and golf repair and cleaning 
shop. Other facilities include valet 



service and constant hot and cold running 
water. 

"The materials and finish of additions 
are to match the present building and the 
same type of architecture is to be fol-
lowed. The building is so planned that 
the central portico overlooks the course 
in a direct line f rom the s tar ter 's station. 

"We had at the time of the first Robert 
S. Maestri $10,000 tournament in 1937, 
one 18-hole golf course and one 9-hole 
course. To be able to take care of the 
phenomenal increase in players, we had to 
extend nine more holes to our present No. 
2 course, which will give us by the first 
of the summer, two 18-hole courses. 

Construction on the new clubhouse is 
to begin immediately; the project is ex-
pected to be finished within six months. 

Golf Associations Watch Junior 
Results in Chicago District 

7\ JUNIOR golf promotion enterprise is 
being organized by the Chicago Dis-

trict Golf Assn. The plan worked out by 
the CDGA is one being watched with keen 
interest by other regional golf associa-
tions because, if the CDGA plan clicks, it 
marks a milepost in golf association work. 

Appointment of Mel Keim, a veteran 
amateur of the Chicago district, as chair-
man of the junior golf committee, was the 
first step in the plan of the CDGA presi-
dent Allan Hale, the directors, and mem-
ber clubs of the organization in gett ing 
youngsters encouraged in taking up golf. 

Keim's plan, as approved by the CDGA 
board, involves the following primary 
action: 

Creation of an advisory and cooperative 
board consisting of representatives of the 
Chicago Park district, Chicago and subur-
ban high schools and parochial schools, 
Illinois PGA, daily-fee courses, sectarian 
athletic organizations, newspaper sports 
departments and golf goods manufactur-
ing companies. 

Issuance of Cards First Step 
An initial step in the operation of the 

plan is issuance of cards in the Chicago 
Junior Golf Assn., to which youngsters 
are eligible when properly accredited by 
the school officials or athletic organization • 

New Jersey course supts. have a mimeo-
graphed bulletin on lawn care which is dis-
played on bulletin boards of clubs at which 
members of the N. J . greenkeepers' organiza-
tion work. Copies are available for club 
members. 

officials. The purpose of this detail is to 
focus responsibility. 

Arrangements are being worked out 
with fee and public courses to g ran t hold-
ers of the Chicago Junior cards special 
ra tes a t hours when play a t the courses 
normally is light, but which are conven-
ient to the youngsters. Private club co-
operation is being arranged f o r kid 
tournament play at off-times for members, 
and under supervision of the youngsters ' 
school or athletic association sponsors. 

Many Courses Plan Classes 
Private, public and daily-fee courses, 

due to Illinois PGA strong interest in jun-
ior promotion, are planning junior class 
lessons on a routine schedule and are a t 
work on kids' tourney programs. 

Youngsters will be provided with di-
gests of the rules of golf and instructional 
material on the essential character of 
good sportsmanship in golf. Sports editors 
have given the movement their hear ty ap-
proval. 

Back of the CDGA action in junior golf 
there is not the primary idea of building 
up the replacement battalions of young-
sters for golf club memberships, although 
tha t is hoped to be an inevitable develop-
ment. The CDGA clubs' interest is funda-
mentally tha t of community service. The 
rap of selfishness and u t ter detachment 
f rom the affairs of those not financially 
qualified for private club membership has 
been agitated to the point that thel CDGA 
believes interest in kid welfare beyond the 
point of caddie matters, is urgently 
needed. 

Energetic action is being taken in the 
initial s tages of what is recognized to be 
a tedious, long, and experimental affair . 

200 at Midwest Greenkeepers' Par ty— 
Approximately 100 couples attended the 
third annual dinner-dance of the Midwest 
Greenkeepers' Assn., held at Mohawk CC 
(Chicago distr ict) . The par ty was the 
merriest one of the successful series of 
affairs with which the Midwest green-
keepers bid farewell to social l i fe and 
plunge deep into the season. 

Peter Stewart was chairman of the en-
ter tainment committee, and had as co-
workers, William Stupple and Fred Ing-
werson. Music and entertainment was pro-
vided by a Scottish band, kilts and all. 
Most of the greenkeepers present turned 
'speakeri for a few minutes following the 
dinner, which brought out a lot of good 
laughs and plenty of words fo r real 
thought. 


