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for play by low handicap and tournament
players only.

"Hagen 2 Blue will test from 50 to 65
and ha a medium hard wound core with
cover of medium thickness. This ball is
for the average golfer who desires maxi-
mum distance, but who i not an e tremely
hard hitter.

"Hagen 2 Green will test from 40 to
50 and i wound at medium low tension
with tough cover. This is de igned to
meet the demand for a 75c ball combining
both distance and durability.

"A novel packaging idea will carry th
theme of the various color, and well-
designed counter cards will aid the profes-
sional in supplying the e act Hagen 2
that will suit th individual n ed of his
members.

"An attractive a ortment of counter
displays is now in course of preparation,
one of which features clubs for juniors,
and these will be ready shortly for general
di tribution." •

Th Burk Golf 0'. 1939 club line will
be changed but slightly from th features
introduced last May to the professionals,
and which scored a big hit with all the
pros. The Willie KI in Recorded line, the
Willie Klein K-27, and the K-60, which
cov r a wide price range, will carry the
double flange head introduced on the
irons a few months ago, whil the punch-
iron type of head will be used in the Billy
Burke R corded, the Billy Burke Auto-
graph, and the K-50. The conventional
type flange sole h ad is us d in some of
th less expensive irons.

Woods for 1939 hav been changed but
lightly due to the succes of th variou

models during the past season. valu-
able feature of th wood club line, which
also applies to the irons, is that various
lines of woods are made for the par-
ticular purpose of being fitted to definite
styles of play. Pros, in going over the
sample line, readily appreciate thi
feature.

The Burke bag line has been complet ly
r design d and repriced for the corning
year. Natural ste r hide is the favorit
I ather in the better grade bags, and a
n w grain leather, Barkrome tanned, ap-
pear for th first time in th interm diate
price range.

Th Burk company also announc an
ven b tter ball for 1939, with emphasis

made on the toughening of the covers
without detracting from distanc . Further
details on the Burke line for 1939 will
gladly be supplied by the company.

Golfers this year ar already howing
plenty of excit ment over three new

acGr gor wood clubs which made their
appearance in the Tommy Armour Silver
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cot line for 1939. Each of the three

models provides a ba ic feature in con-
truction and the e, together with other

tried and true Tommy Armour models,
gi e a selection of clubs that is complete
in every respect.

The famed pro-only policy of IacGregor
on Tommy Armour wood and irons is
going into its fifth season; it has consist-
ently gained new friends and fostered pro-
tected sales for pros throughout the coun-
try. Backed by eff ctive con umer adver-
tising and fine sales appeal the Tommy

rmour merchandi e is in the top rank
of popular acceptance.

MacGregor' outstanding new wood
model for 1939 is the Tommy rmour il-
ver cot Jumbo, patterned after the pop-
ular Tourney wood. It is an e treme
deep-faced driver with a span of 2 in.
from sole plate to top of head. The
rockem-sockem power in the Jumbo is
like a Howitzer blast that brings the
green clo er to the tees than they have
ver been before. MacGregor executives

have receiv d report that ordinary golf-
ers amaze themselve by getting upwards
of 40 yard more di tance from the tee

Silver Scot Jumbo wood.

with th Jumbo. Becau e of its enlarg d
head size it cannot be con truct d in weight
1 s than 13% ounces. It retail valu i
15.00.
The Tommy Armour ilver cot Model

202 i a trictly new MacGregor design.
It i a beautifully patt rned, pear-shap d
model which has earn d immediate accept-
ance among the pros. It has a r d fibre
inset face and poli h d mahogany finish.

The out tanding feature of the 202
Model is th p cial MacGregor Tru
Temper haft with a new "f el" en ation.
This haft is an exclu ive MacGregor de-
velopment that i being introduced for the
fir t tim in the 202 Mod 1.

Third of th new MacGregor Tommy
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RE YOUR
GOLFD l\1

DO Eft
~~the be -t part of the galne ~•

There's no better way to get "in right" with your
members than to install Powers Safety Shower Mixers
at your club before next spring. Besides giving them
a new experience in shower comfort, you'll save on
fuel and water costs because there's no waste of HOT
and cold water and time. You'll eliminate the con-
stant risk of shower accidents caused from scalding.
Safety features prevent scalding and unexpected
"shots" of hot or cold water. They keep the tempera-
ture of the water where the bather wants it.
Ad now, get an estimate of the cost of installing
Powers Mixers. Be among the hundreds of other clubs
who are enjoying real shower bath comfort-you'll
have a better club 'all around'.

THE POWERS REGULATOR CO.
2746 GREENVIEW AVE. CHICAGO, ILL.

Use Quickmail coupon No. 18
today to get further information
and prices on Powers Shower
Mixers.

Armour woods is the Penna Model, and
in every respect it is a different wood. It
it a long spliced-neck type that is a varia-
tion of the Tourney Wood and modeled
after the personal-use clubs of Tony
Penna.

•
In accordance with the annual practice

of bringing all Spalding golf salesmen to
the plants in Chicopee, Mass., the entire
company's golf sales force descend d upon
this quiet New England town in the early
part of September. Several days were
spent in going over 1939 merchandise and
in formal trips through the factory.

The automatic golf driving machine was
brought into use, proving the merits of

Line-up of Spalding men who attended the
annual sales get-together at the Chicopee
plant and came away all pepped up over the

merits of the line for next year.

the line in actual play. Special enthusia m
was voiced by the men as they went over
the new line which promises to be a great
boon to golf sales and player's scores.

The new Spalding Christmas Golf Ball
Package, which is radically different this
year and adaptable for sale th year
'round, was shown at this meeting and
met with great nthusiasm from the sales
force. •

Two new top line wood models for the
1939 Macdonald Smith line have been an-
nounced by N. C. Lyon, president, Lyon,
Inc., Nashville, Tenn. The model feature
insert faces, one ramshorn, the other
fibre. Lyon also anounced a new low
price line of woods and irons to be known
as "Truline." The entire line of Macdon-
ald Smith models has been improved for
1939, Lyon said.

•
The Horton Mfg. Co., Bristol, Conn., an-

nounce that the new Bri tol line of club
has been greatly improved over former
years. Th main change is in th Pyra-
mid irons, the h ad of which have been
thickened at the top of the blades, and
th y all have the r tard d heel, and are
more compact than ever. These chang

( ontinued on Page 65)
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GOOD

LOCKER
AND

SHOWER
FACILITIES

ARE A MARK
OF A

CLASS-A
CLUB

By CARL
HATTROB Battery of hower tall at George Wright

T HAS been said that a good course, good food, and good shower-rooms
'make' a golf or country club, while the lack, or poor condition, of one or

more of them will 'break' a club. I'm not going into the first two of these
conditions because this magazine has
articles written regularly telling how
to bring the course and cuisine up
to best possible standards, but I
would like to make a few comments
on shower and locker-room facilities
and what they can do for the club.

Right now i th tim to con ider
show r and locker-room improv ment ,
and g t them into op ration b fore play
begins in th pring. Clean, mod rn
lock r-room facilities ar om thing v ry
m mber greatly appreciates, and pa for,
and th co t involv d in bringing the
equipm nt up to dat i gen rally paid
for many tim s ov r with more c1ubhou
patronag , additional m mbers, and an im-
proved di position around th club.

Wh n T look around and se how much
modern how r and lock r-room quip-
ment help and means to a club, I can't
und rstand why some, with all th grumpi-
n ss and complaints they receive, can con-
tinue to put up with in ad quat, anti-
quated quipment. Lock r-rooms filled
with st am, or shrieks of ngon: from
some m mber who has b len scald d un-
mercifully with boiling hot wat r or
froz n stiff with hots of icy water, ju t

b cau e a n arby flu h valve ha been
used, seem to mak little or no diff rence
to a few club official , but how long th
can continu to ignore the e "handwrit-
ing on th wall" i another thing.

Clubs ar fa t coming to the realization
that nothing can 0 thorou hly up' t an
oth rwis p rfect da of golf than or a
play r to com into the locker-room after
a round, step under a hower and, in try-
ing to r gulate it, i alternately frozen
and calded. That do sn't mak for happy
member , and tho e who have thi ex-
p rienc thrown at them time aft r tim
ar going to giv up their affiliation with
the organization.

ne vet ran official, in r cognizing thi
fact, made th following pertinent r mark
when n w lock r and hewer-room fa-
cil iti w r in. tall d at hi. club:

" n th b Ii f that good show rand
luck r-room faciliti add to th pl a Ul

of a rood golf gam , and that inferior
equipm nt of this t. p can d troy all the
njoym nt that ha b n gain d on the



64

For a betler, bigger 1939
- Play and Sell RALPH
TYLER'S "MOR-KIK"

Woods and Irons
Each club individually hand made
to exacting specifications, for super
feel and extreme distance. Features
built-in by exclusive methods. Use
Quickmail coupon No. 17 today to
get 1939 pro-only price list and in-
formation on Impactum "Mor-Kiks"
and complete Tyler golf line. It'll
mean more profits and more satis-
fied customers for you in 1939.

•
Ralph G. Tyler & Co.

1315 N. WALNUT STREET
MUNCIE, INDIANA

Reduce Your Sales Effort!
Locate in The Lytton Building-the 'golf
mart' of the Middle Westl Take advan-
tage of the drawing power of the golf
companies-golf publishers-and the golf
associations in this building.

This Is the Headquarter for Pros!
~ Chicago Office Should Be Here!

The following concerns are cashing in on
this locationl WHY NOT YOU?

The Burke Golf Co.
Golfing
Golfdom
The Kroydon Company
The L. A. Young Golf Company
Jackman Sportswear Co.
Professional Golfers Ass'n of America

THE L
14 E. Jack on Blvd.

D
Chica 0, Ill.

GOLFDO f

links, we have made an investment of
$18,000 in improved shower and locker-
room facilities.

"All of our old style marble howers
with tile floor were ripped out. With
them went the old master mixer, set for
120 degrees, which was supposed to sup-
ply non-scalding water for all the shower
stalls. In their place we now have 14
modern shower stalls of grey Carrara
glass, each equipped with safety shower
mixers, individually set to prevent scald-
ing. To harmonize with the grey of the
shower stalls, the ceiling was painted a
distinctive shade of blue and the walls
an old rose. In such a setting, we felt
that white shower curtains would be out
of place, so we arranged to obtain some
of an old rose tint for the outer compart-
ment of the shower stalls. In the shower-
room, as well as in the rubbing room,
modern terrazzo has replaced the old tile
flooring.

"N ow the club has shower facilities
which the members feel are second to none
and in which each takes a personal pride.
With such facilities for after the game,
slices, hooks and missed putts are the more
easily forgotten-and the shots that
"clicked" are the more happily r mem-
bered."

ew Locker'
Provide Every eed

Many clubs are making new locker in-
stallations, replacing out-of-date, worn out
units with the very latest equipment.
Lockers are designed nowadays to provide
for the member's every need and to pro-
mote locker-room happiness, and to do it
the manufacturers provide a selection
ranging from the luxurious double door
deluxe model to space conserving single

G
HIRAM F. GODWIN

80ll 122. Redford St••• Detroit. Mich.

BENT GRASS
BOTH SOD AND STOLONS

Vigorous, healthy stod that develops fine,
true putting surfaces. Write for full infor-
mation.
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s
FOR SMALL AND LARGE CLUBS

EXPERIENCED PLANNING
KEEPS COSTS WITHIN

LIMITED BUDGETS

INFORMATIVE LITERATURE
ON REQUEST

CONCRETE OR STEEL POOLS

ACKLEY. BRADLEY & DA
Designers of Fine Pools

STARR BUILDING, PITTSBURGH, PA.

• Use 9UICKMAIL Coupon No. 7 to answer this ad •

door units, either singl tier or double
tier.

When changes such a the above are
made at clubs, sometime it is possible to
gain ufficient space to permit installa-
tion of a cocktail corner right in the
locker-room. A radio and modern chrome
steel table and chairs can provid fur-
ther enjoyment of that 19th hole, right in
the locker-room. Other clubs hav in-
stalled a barber shop at th arne time
they w re making locker-room changes.
At any rate, there's a lot that can be ac-
complished, at a small expenditure, that
will go a long way in making the club a
happier, b tter place to enjoy one If.

-When you think of

Fine Turf-think of

L'
GRASS SEED SPECIALISTS FOR FIFTY YEARS
Send for Our Complete C ••.•t ••.•logue of
EQUIPMENT ••.•nd SUPPLIES for the Course.

GOLF'S MARKET PLACE
(Contin ted from Page 62)

have improv d the club without depart-
ing from the principle of the Pyramid
method of weighting; namely the horter
and heavier the club, the lower the PYra-
mid wight on the blade. •

The wood club line contain several n w
model , the chief characteristic being that
the face on the driver model ha b en
deepened, creating a decided difference in
depth b tw en that of the driver and the
bra ie, poon and wood cleek. The shaft
in all of the higher priced Bri tol club
will a ain f ature the Equi-Tuned haft.

In the current motion picture, "Care-
free," Fr d staire does a golf novelty
dance number that arou e th admira-

THOMP ON&JO
GOLF COURSE ARCHITECTS
45 West 45th Street. New York. • Y•

•
o er 100 olf ('our e from Rio d Janeiro
to ancouver. If ou nre planning major
or minor Impr-ovement t3k advanlag of
the training and e pertence of a comp lent
golf architect. The problem which fa

ou tod ar hi life', work.

Lexington y. at 44th St.

New York City

Where golfer m t in the atmo phere of 'Old
Heidelber '-the perf t combination of deli ht-
ful eating place and '19th hole' in the heart or ew
York. Open Sundar ••

~n want!. to see you/
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tion of every golfer who views the pic-
ture. Astaire's demonstration proves that
he pos esses considerable skill as a shot
maker and further confirms the importance
of a sense of rhythm and proper balance
in hitting a golf ball.

Astaire's knowledge of balance and
rhythm has made him "tops" in his pro-
fession, which gives a great deal of point
to the following statement he makes con-
cerning Wil on golf clubs:

"In my new picture "Carefree" I used
Wilson golf clubs because of their
rhythm of swing." (Signed) Fred
Astaire. •

Allis-Chalmers Mfg. Co., Milwaukee,
Wis., have placed on the market a new
tractor, the Model HE," which is ideally
suited for work on golf courses, public
parks, cemeteries or wherever fast, de-
pendable, low cost power is required. The
Model "B" engine is a 4 cylinder, vertical
valve-in-head type, and develops 16.31
belt hp, with the engine at 1,400 rpm.
Large, low pressure hydromatic tires are
standard equipment. The hydromatic tires
are filled with liquid ballast to place
extra weight close to the ground for added
traction.

The Model "E" has 3 forward speeds
and reverse. A special variable speed gov-
ernor makes it possible to set and main-

tain the engine speed at any desired point
up to 1,800 rpm. The Model "B" de-
liver, without extra equipment, at $495.00
f.o.b. Milwaukee. It is made to handle
3, 5 or 7 gang mowers or other drawn
equipment. Further information can be
had by writing the company.

•
Almost every day there comes news

of another golf marathon where the
Acushn t Titleist golf ball proves its
mettle, eu hnet officials report. The lat-
est tory comes from Pueblo, Colo., where
Charley Oakley, City Park pro, used a
single Titlei t in his 174-hole workout.
Using ju t one club, a No. 3 iron, Oakley
averaged 4 2/5 strokes a hole. He started
at 4:50 a. m., taking only an hour and a
half for lunch and rest. Exc pt for being
stymied by darkness, he could have played
several hours more, Oakl y stated.

Judging from the many unsolicited let-

OL·n 1
ter being received by th Acu hnet com-
pany, the new Titleist ball i the big hit
of the marathon craze. Aft r 232 hol
of record-making play, on Tit! i t, ac-
cording to a recent letter, wa till fit
for doubling its record.•

Retirement of Frank W. Hei kell a ad-
vertising manager of the International
Harve ter 0., after 45 years of ervice
with that company and McCormick Har-
vesting Machine Co., has b en announced
by C. R. Morrison, vice president. Hei kell
was succeeded as advertising manager on
October 1 by A. C. Seyfarth, who wa the
former assistant advertising manager .

Seyfarth, widely known in the adver-
tising profession, entered the employ of

F. W. Heiskell A. C. Seyfarth

the Harvester company in 1904 after at-
tending the U. of Michigan and the U. of
Chicago, and after working for a hort
time as advertising solicitor. Hi fir t
job with the company was as a catalog
writer. Succes ive promotions advanced
him to chief catalog writer and cop
chief, where he was in charge of all ad-
vertising copy production. He became as-
sistant advertising manager in 1913.

Heiskell's entire business' car er was
given to the service of Mc ormick Har-
vesting Machine and International Har-
vester companies. On August 1, thi y ar,
he round d out his 25th year as adv rti -
ing manager of the Harvester company.

Carroll E. Johnson has be n nam d as-
sistant advertising manager' of the Har-
vester company, succeeding Seyfarth in
that position. Johnson join d the adver-
tising department in 1903, aft r several
years of retail selling experi nee. His
first job was in charge of direct-mail and
hous organ distribution. In 1909 J ohn-
son joined the copy departm nt and wrote
gen ral copy until 1915, when he was
made copy chief, the position h ha held
until his r cent promotion. When John on
became copy chief, around 1,000,000 piee s
of direct mail copy were mailed out ach
year. Now an average of 5,000,000 pi ees
is mail d from Chicago annually.

•
A n w timber, gr enh art, imported

from British Guiana, is bing activ ly
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many ca R.

Union ount (N. J.) Park ommi ion
is considering greenheart for flooring and
t ps, a t st indicat that golf ho

cleat will scarcely penetrat th wood,
. which i rot-proof and requir no

painting.
Inter ted lumber us r ar urged to

writ the importer for an int re ting
bookl t d scribing gre nh art .•

Dunlop introduced it n w 1939 Picard
P ronal Model Wood with a unique di -
play at the H r hey C during th re-
c nt H r he round - robin invitation
tournament.

In a giant di play, depicting an old time
golf scene, four wood dated back to 1 94
wer display d und r the hading "Golf
Club of Y terday" and w r contra t d
with the n w woods which w r design d
by H nry Picard, th Her h pro. Th

di play, n ar the giant scor board, at-
tract d much attention, and th new club
too, r c ived much favorabl comment.•

On of the loud complaints of green-
ke pers is the difficulty they xp rience in
r moving cup from on spot to anoth r.
Th cups would corrode and b com solidly
ncas d in the turf, and th ir r moval
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Before the True Temper exhibit at the recent
Cleveland $10.000 Open stand George Shaw
(left). American Fork &. Hoe Co.• and L. B.

Icely, Wilson Sporting Good Co.

eri-

How many time hay you mad om
joking remark on th golf cour about
th d sirability of an scalator when
climbing toward ome di tant " r en"?
That tim may come after all, beau th
Pittsburgh (Pa.) Field Club i doing n
better than that by actually installing an
el vator to carry golfer from th 17th
~r en to th 1 th t ,a v rtical distanc
of 70 ft., quivalent to abou a 6 or
7-. tor, building.

Th in tallation con Ist of a teel tow r
conn cting with a bridg tructur about
270 ft. long, running from the tower to
th t e. Th I vator, bing in tall d by
th Oti El vator Company ha full auto-
matic pu h-button control, with an auto-
matic arrang m nt so that a soon a th
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GRASS SEED
of

"Known 9uality"
Write for New Fall Prices

f!/ifiiilij11llr!telG
SPECIALISTS IN GOLF GRASS SEEDS,

FERTILIZERS AND EQUIPMENT
132-138 Church St. (Cor. Warren St.) New York

Three Styles of One ..Color

Score Cards
of Excellent Qualu, are

Priced $21 to $26 for 5.000
Produced by a New Process they
are complete and of correct size.
Samplel of thele and 4 higher priced
2·color card. to clube on requelt.

JOHN H.VESTAL CO., P"'*r.t
703 South La Salle Street .. .. .• Chicago

THE ROOT
SPREADE~

Rubber or
Metal Tires
Optional

THE ROOT MFG~ CO.
POWER AVE., CLEVELAND, OHIO

R. H. Tractor
Wheel SPUDS
qul.ckest to put on or take
off. Increase tractor etll-
cleDC1 and cultlnte turf
• • • that'l wby more than
half the U.S. and Canadian
elubs UBe them. Durable
and low priced. All Ilzes
Cor all purpose•.
Sample IPud and cireular
on requelt: ad,lIe make
oC traetor and purpose Cor
wblch intended.
Immediate Ihipment

It 10ur Ford or equip-
ment dealer cannot IUPP17,
write direct to

R. S. HORNER
Geneva. Ohio

MFR. OF SPUDS, FORD.
SON WHEELS. ETC.

GOLFDOM

players have left the elevator at the upper
level it will automatically return to the
lower landing to receive the next group
of passengers.

•
About 6,500 men have returned to work

in the International Harvester Co. auto.
motive plants during the last few weeks.
Tractor .business has been a factor respon-
sible for re-employment. IRC reports
doing very well in golf club tractor sales
this year, and having excellent prospects
for 1939 orders.

•
Slammin' Sam Snead, Canadian open

champion and leading 1938 money winner
among golf professionals, proved himself
the hardest hitter among t:-" entrants in
the Glens Falls (N.Y.) ope tournament
who tried out a laboratory de, ~e installed
by General Electric enginee« , Snead's
top swing was 81.1 m.p.h. whi. was about
two miles' per hour faster than the speed
recorded by any of the other golfers, and
12 miles faster than the best swing to be
made by Gene Sarazen. Ho .vever, Snead
tested his strength before play, whereas
Sarazen made his test upon completion of
18 holes in the morning round.
The device consists of two photo tubes

and light sources which effect two beams
of light about 6 in. apart. These beams
run at right angles to the path of the
club, which is swung from a platform.
The driver cuts the first beam a split

Snead is shown testing swing speed on G.E,
measuring device.

second before it strikes the ball on its
tee and almost immediately afterwards
cuts the second beam. Both phototubes
operate Thyratron tubes, the first one
causing a condenser to begin charging and
the second one stopping it. The resulting
voltage charge across- the condenser is
measured by a meter, which is calibrated
in terms of miles per hour.
Several women golfers tried the device

but none was able to record more than
5'5 m.p.h.
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This page, for the convenience of club officials, is the most efficien means you can a e 0

get literature and prices from dependable sources of supply. It is a great aid to intelligen
purchasing.

Study the ads in this issue of GOLFDOM carefully; you should find most of the products your
course, clubhouse and pre-shop need for efficient opera ion. If you need further information on the
products listed below, return this page, filled out, to GOLFDOM. 14 E. Jackson Blvd., Chicago.
You'll get complete information.

POB 'l'HB GOL COU'BSB

Arsenate of lead
Bag racks for tees
Ball washer
Bent grass stolons
Bird houses, sanctuaries
Bookkeeping systems
Brown-patch pr ventlves
Compost distributors
Container., waste
Drinking fountain
Dump carts
Fencing
Fertlllzers
Fertilizer distributors
Flags (greens)
Hole cutters
Hole rims (putting cup
Hole rims (sand green)
Hose, water
Humus (soil conditioner)
Insecticides
Irrigating equipment
Mole and I'opher poisons
Mowers

B putting I'reen 0 tee
fairway 0 rough

Mower sharpening machines
Peat moss (soil conditioner)piae

perforated for drainage
water

Playground qulpment
Pumps (state capacity).........................
Putting cups
Roller.

§ fairway
gre n
piked

Sand green equipment
Scythes (motor driven)
Se d

§ fairway
green
roul'h

Seeders
Shelters (golf course)
Skeet layout
Sod cutters

Soil screeners
Soil shredders
So11 testers
Sprayers

~

barrel pump
power engine

Sp e disc
Sprinklers

8 greens
fairway

Swimming pool Information
Tractors
Tractor tires

Blow pressure
pneumatic

Tractor wheel spud
Water systems

B for greens
for fairways

Weed burners
Weed kill rs
\Vorm eradicator

•
POB 'l'HB PBO SHOP

Bagso canvao Ie ther
BarIso .35 0 .50 0.75
Ball marking machines
Belt
Bookkeeping system
Buffing motorso A.C. 0 D. C.
Caddie badges
Caddie uniforms
Caps
Clubso Bra si 0 Drivers

§ Irons 0 Matched sets
Putters 0 Spoons
Women's

Club racks for pro hop
Gloves
Grip dressin
Handicapo racks 0 cards
Hats, duck Ith vizor
Leather jacket
Leather preservative
Movie cameras, projectors

Practice driving devices
Prizeso cupo trophies
Rain jackets
Score cards
Shafts

8 hickory
steel

Shoe spikes
Shoe trees
Sockettes
S veater
Teeso wood
Trap-shooting

Oshell

o celluloido trapo tar ets
•

Adding machine
Ie

J thletes Foot Remedies
Bar equipment
Bath slipperso paper 0 ood
Bars

B fixed
portable

Bath towels
Beer

B bottle
drau~ht

Beer coolmg equipment
a h regi ters

Deodorants
Disinfectant
Kitchen equipment
Laundry equipment
Liquors

~ ~Clskeyt1 wineo mixers
Linen
Lockers
Mineral water
R frigerators
Rugs-runners for aisles
Showers
Shower mixers (automatic)
Soda fountains
\Vater coolers

Qub .

Addre

By Cluh Po Ition .

•
To D••••••••••••••••••••••••••••••••••••••.••• ••••.•••••••••••••••••••••. tate Date .

•IMP RTANT-FIU 0 T FORM REV·R o THI P G
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Thanks-In Advancel
It's no trouble for you to fill out this page and mail it to GOLFDOM, and

you'll be doing us a great favor.
You see, this magazine is edited solely for those men listed below and

is crammed with information to help them "do a job" for your course and club.
That's why GOLFDOM wants its mailing list up-to-date at all times. Don't let
your club's copies reach the wrong men.

Fill in this page NOW and mail to GOLFDOM, 14 East Jackson Blvd., Chicago.

Club _ _ _ _ _ _ _ _ _ .

Town _ _ __ _ __ State _ _ _ _ .

Number of Holes _._ _ Is Course Private, Daily Fee or MunicipaI1 _ .
If course formerly operated under another name, write OLD name here

PRESIDENT
(or owner)

Address

GREEN.
CHAIRMAN

Address

CLUB
MANAGER

Address

HOUSE
CHAIRMAN -

Address - ~--

GOLF
PROFESSIONAL

Address

GREEN·
KEEPER

Address

Is liquor for sale at your club1 _ _.._.Beer1 Wine1 -- - - .

SEE OTHER SIDE


