
River Crest Country Club, Fort Worth, Texas, A. G. Mitchell, Pro-Greenskeeper 

TORO'S Past Performance Points 
The Way to Lower Maintenance Work 
T ^ R O M Canada to Florida, from the Atlantic to the Pacific . . . under widely 

varying conditions and with different types of turf . . . TORO Grass-
Cutting machinery has given a clear-cut answer to the problem of efficient 
golf course maintenance at low cost. 

The River Crest Country Club is just one of thousands that has made it a 
habit to "buy TORO" whenever in need of new or additional equipment. 
They hjiow, from experience, that machinery built to T O R O standards is the 
cheapest kind to own and operate. 

Now is the time to plan on replacing old, worn out, obsolete and expen-

sive-to-operate machinery with the efficient, modern T O R O kind. Provide for 

this in your 1936 budget and everyone in the club will be pleased with the 

results and the savings next year and in the years to come. Write for catalog. 

TORO MANUFACTURING CO. 
3042-3168 Snelling Avenue, Minneapolis, Minn. 



This battery of three International Harvester Diesel Power Units drives two generators which 
provide low-cost light and power at all load demands for a Sulphur Springs, Fla., resort. The 

owners save approximately $300 a month with these Diesel engines. 

International Harvester 
Diesel Power Unit 

Low-Cost Power for Pumping Water 

CHEAP POWER for pumping water 
for fairway watering systems and 

swimming pools—that's what the Inter-
national Harvester Diesel engine pro-
vides. Its unbelievable economy is due 
to the low-priced fuel it burns, to the 
relatively small quantity of fuel it con-
sumes, to its high combustion efficiency, 
and to its low maintenance cost. The 
saving made by the Diesel units shown 
above gives an idea of the low operating 

costs of this engine compared to other 
forms of power. Similar savings are re-
ported wherever International Har-
vester's Diesel is working. If your 
present pumping costs are high, or if 
you are considering installing a water-
ing system, it will be to your club's ad-
vantage to investigate this Diesel engine. 
The nearest branch or distributor will 
give you complete information. 

INTERNATIONAL HARVESTER COMPANY 
606 So. Michigan Ava. O F A M E R I C A Chicago, Illinois 

(Incorporated) 

INTERNATIONAL HARVESTER 
You save time and money by depending on G O L F D O M advertisers 



Cut Your 
Upkeep Costs 
with this Fall 

Program 
Top-dress with Florida H u m u s now, 
and your club will save money for 
years to come. Florida H u m u s means 
not only greener, healthier, and more 
drouglit-resistent greens and fair-
ways, bill also, as many clubs have 
found out, it will save up to 5 0 % of 
watering and fertilizing costs. 

This is because of its high water-
holding capacity ( 5 3 0 . 6 4 % ) and its 
liigh content of organic nitrogen 
( 3 . 5 2 % ) on a dry basis. Further-
more, it is far less acid than other 
sources o f humus, and will not sour 
tlie soil. (Acidity, pH, 6 .0 . All fig-
ures <pi«>ted in this advertisement 
from Chemical analysis, No. 1 3 3 5 5 4 
hy Wiley & Co., Balt imore, 1 9 3 5 . ) 

F L O R I D A 
H U M U S 

Mined and Manufactured by 
FLORIDA HUMUS CO., ZELLWOOD, FLA. 

»ale* Office: 141 Milk St., Boston, H u i . 

DISTRIBUTORSi 
A T L A N T A : Evan« Implement Company 
B A L T I M O R E : E. Miller Richardaon & Co. 
B O S T O N : Joaeph Breck & Son«, Corp. 
B R I S T O L : (Va . ) : Wood Howel l Nur«erie» 
C H A R L O T T E : E. J. Smith Company 
C I N C I N N A T I : The J. Cha». McCullough Co. 
C L E V E L A N D : Sidney L. Dryfoos 
D E T R O I T : Terminal Sales Corp. 
J A C K S O N V I L L E : Jacksonville Landscape Co. 
N E W Y O R K : Stumpp & Walter Co. 
P H I L A D E L P H I A : Henry A . Dreer, Inc. 
P I T T S B U R G H : Beckert Seed & Bulb Co. 
ST. L O U I S : St. Loui« Seed Co. 
W I L M I N G T O N : Franklin J. Murphey 

Reduce your budget 
by using only 

GRASS SEED 
of "Known Quality" 

Tested for Purity and 
Germination 

Also fertilizers, equipment and 
requisites of guaranteed quality. 

"Golf Turf" an instructive book 
on making and maintaining turf, 
as well as a complete catalogue 
on golf suppl i e s—free on re-
quest. 

Headquarters for Bents and Other Fine 
Grasses 

132 to 138 Church Street 
NEW YORK 

LITTLE GIANT — The ALL-PURPOSE 
Spreader — spreads compost, commer-
cial fertilizer, grass seed, lime, evenly 
and Accurately. Slashes upkeep costs. 
For fairways or GREENS. 

W r i t e for Folder 

P O R T A B L E E L E V A T O R M F C . CO. B L O O M I M C T O N . I L L . 

If you don ' t see what you need advertised in G O L F D O M , write us 



F o r v 1 9 3 6 
— a brand new fairway mower. 
— a mower with all the features that you have 

expected and hoped would some day be available. 

—it 's here! Ready for your course in 1936. 

IDEAL POWER LAWN MOWER CO. 
446 Kalamazoo Street Lansing, Mich. 

BRANCHES: 
161 Vester St., Ferndale. (Detroit) Michigan 

237 Lafayette Street, New York City 
CANAD IAN DISTRIBUTORS: 

Aikenhead Hardware, Ltd., 17 Temperance St., Toronto, Ont. 

I D E A L J i u l l d o g M O W E R $ 

Dea l with G O L F D O M advert isers; they pay for your subscr ipt ion 



Key i n s e r t e d In va lve . 
L a r g e " d r e a m - l i n e d " 
pas sage« a l l o w f u l l 
flow w i t h o u t loss o f 
p r e s s u r e . W h e n c losed 
t h e p r e s s u r e keeps it 

c l o s e d t i g h t . 

Quick Coupling Valves and Sprinklers 
For FAIRWAY IRRIGATION! 

" S t r e a m - F l o " S p r i n k -
l e r s a r e f o o l - p r o o f , 
a n d s u r e t u r n i n g . 
S h o r t , s t u r d y a r m s 
m a k e t h e m easy t o 

h a n d l e . 

1. Yon want the Sprinkl ing System 
best adapted to your Golf Course. 

2. You want the most economical in-
stallation. 

3. You want a sprinkling system that 
will give the best possible service. 

We will he lp you plan, without charge, 
the best system for your Club. 
Write us for our plan. 

L. R. N E L S O N M F G . C O . 
Peor ia , III. 

" S t r e a m - F l o " s p r i n k -
l e r s c o v e r e v e n l y 
a r e a s 100 to 2 2 5 f e e t 

In d i a m e t e r . 

ALL TUKF NEEDS AERATION 
S P I K E D I S C ' S s l i c ing cu t s can scarce ly be seen 
but they open t h e soil keep ing it hea l thy and 
permit moi s ture , s eeds and top d r e s s i n g to pene-
trate—resul t s that please the go l f er and do credit 
to the greenkeeper . 
L e a d i n g c lubs use spike d i scs f requent ly for good 
greens a n d fa i rways . 
Details. Prices at your Golf Equipment Dealer or 

J O H N H . G R A H A M & C o . , I n c . , S a l e s A g e n t s 
1 1 3 C C h a m b e r s St . , New Y o r k 
2 6 » M a r k e t St. , S a n F r a n c i s c o 

S 6 5 W. W a s h i n g t o n B lvd . , C h i c a g o 
M f d . b y S t o n e r - M a u r e r C o . ( S u c c e s s o r s t o W i l d e r -

S t r o n g C o . ) M o n r o e , M i c h i g a n 

Any New Greens 
to Plant? 
Use Scott's Creeping Kent Stolons 
or Scott's Creeping Bent Seed. 
Send your area f igures and let us 
quote comparative prices—stolons 
and seed. Stolons may be safely 
planted until snow flies. Fall is 
the time to put in new greens— 
get our prices now. 

IMPORTANT 

I f y o u d o n o t o w n a b o u n d 
e d i t i o n of " L a w n C a r e , " 
w h y n o t d r o p S c o t t a c a r d ? 
N o o b l i g a t i o n a n d it d o e s 
m a k e i n t e r e s t i n g r e a d i n g 

f o r g r e e n k e e p e r s . 

# O. M. SCOTT & SONS COMPANY • 

3 5 6 - B Main Street, Marysville. Ohio 

Thanks for te l l i ng the adver t i se r y o u saw it in G O L F D O M 

" S t r e a m - F l o " 
V a l v e 



reasons why: 

] _ | t 1« • natural grain f o o d and st imu-
lant . 2 — I t i s • ba lanced manure con-
t a i n i n g A m m o n i a , 2 . 5 0 % P h o s -
phoric Acid and 1 to 2% P o t a s h . 
3 — I t conta ins n o l ive weed seeds . 
4 — B e i n g organic , i t a ids h u m u s and aids 
bac t e r i a l a c t i o n . S It can be a p p l i e d 
with a m i n i m u m o f l abor and expense , 
ft—Being more s o l u b l e than other man-
urea, 1» 1» m o r e ava i lab le . 7 — B e i n g 6ne-
\y pulver ised , i t is qnickly absorbed i n t o 
the soi l . 

It takes healthy turf to produce healthy club 
income . . . and natural grass food to produce 
healthy, v igorous golf turf. For years PREMIER 
has been "the old reliable" for producing better 
greens and fairways. It contains, in perfectly bal-
anced proportions, the e lements needed for de-
veloping healthy, hardy grass . . . all the qualities 
demanded by critical and thrifty greenkeepers. 
Plan a Business Building Budget for 1 9 3 6 — u s e 
PREMIER! 

W rife for complete information 
and name of your nearest dealer. 

327 So. La Salle St. P r « » m i o r P o u l t r y M a n u r e C o . Chicago, Illinois 

Use G O L F D O M ' S advertising pages as your safe buying guide 

P o u l t r y M a n u r e 
A natural grass food and stimulant 

Premier 
Feed 



Now is the time to plan for the 
installation of a watering system. 
A n d now is the time to get in 
touch with the Skinner Irrigation 
C o m p a n y which is in a position to 
extend any service from prelimin-
ary plans and estimates to com-
plete installation of guaranteed 
systems. 

Al l or any part of this broad 
service is avai lable to interested 
golf courses and parks. M o r e in-
formation will be sent on request 
—w i t hou t obl igat ion. 

T H E S K I N N E R I R R I G A T I O N C O . 

415 Cana l St. Troy, O h i o 

AND 
FOLLOWS 
THROUGH 

TO 
COMPLETE 
INSTALLA-

TION 

STAUDE u'.r Tractor 
$ 4 9 5 to $ 7 9 5 

F. O. B. ST. P A U L , M I N N . , U. S. A. 

A S T R I C T L Y high-grade, powerful, light 
weight, quiet running tractor for mow-
ing, hauling and other work on golf 

courses, parks, country clubs, cemeteries, air-
ports, etc. Its efficiency, sturdiness, depend-
ability and economy have been proved by 18 
years of service and by over 2000 golf clubs. 

STAUDE Mak-A-Troctor $ 1 5 5 
A t t a c h m e n t s — F . O . B . St. Paul and up 

For converting Models T, A, B, or V-8 
Ford pleasure car chassis into efficient trac-
tor . . . easily attached in a few hour's t ime. 
Sold under a money-back guarantee. Buy 
through your Ford dealer or write for full 
information, 

E. G . S t a u d e M a k - A - T r a c t o r C o . 
2696 University Ave. St. Paul, Minn. 

S-T-R-E-T-C-H 
tight Budget 

SAVE money «11 this new Dolge p lan : 
get both your ground and clubhouse 
maintenance materials 011 a combina-
tion deal. Dolge makes worm eradi-
eator , brown patch preventive, mole-
killer, golf ball cleaner, insect sprays, 
deodorants , disinfectants, r o d e n t -
killers, liquid soap, dispensing equip-
ment , general eleaning compounds , 
floor finishes—everything to keep 
your grounds and clubhouse inviting. 
Please write f o r details of this plan. 
It will be effective fo r a short time 
only. So act quickly. You incur no 
obligation. 

THE C. B. DOLGE CO, 
W E S T P O R T , C O N N E C T I C U T 

Thanks for telling the advertiser you saw it in G O L F D O M 



COURSE WATERING 
• f 

will keep your club in the championship class 

• K e e p t h e m h a p p y in t h e c l u b h o u s e wi th 
c l e a n - r u n n i n g w a t e r . A r c o W r o u g h t 
C o p p e r P ipe a n d F u l l F l o w F i t t i n g s 
are easi ly ins ta l l ed , p r o v i d e l i fe t ime, low 
cost rus tp roof p ip ing . W r i t e f o r de ta i l s . 

ARCO CAST IRON AND 

WROUGHT COPPER PIPE 
is r e c o m m e n d e d by course i r r i ga t ion experts for 

^ Low Cost / Quick, Economical Installation 
V Low Cost Course Maintenance 

• When you're planning im-
provements for next year, 
count on Arco Cast Iron and 
Wrought Copper Pipe and 
Arco Full Flow Fittings for 
course irrigation. The first 
cost is low, installation is 
simple and upkeep is negli-
gible. Flexible couplings for 
cast iron pipe take expansion 

and contraction, strain and 
stress without leaking. Pipe 
can be removed and relaid 
with 100% salvage, in event 
of change in course design. 

A special finance plan is 
available for golf course 
i rr igat ion i n s t a l l a t i o n s . 
Terms are extremely liberal. 
Write today for the details. 

I N D U S T R I A L D I V I S I O N 

AMERICAN RADIATQRCQMPANY f jk% 
40 West 40th Street, New York, N . Y. ^ f j j v ' 

D i v i s i o n of AMERICAN RADIATOR FC STANDARD SANITARY CORPORATION 

FLEX BLADES 
T r i p l e M o w e r L i f e 
1 6 " t o 2 2 " l e n g t h s H a n d M o w e r s $ 1 . 0 0 
1 8 " t o 2 5 " l e n g t h s P o w e r M o w e r a 2 . 0 0 
2 6 " t o 3 1 " l e n g t h s P o w e r a n d T r a c t o r Mowera . . 3 . 0 0 
3 5 " t o 4 0 " l e n g t h s P o w e r a n d T r a c t o r Mowera . . 3 . 5 0 

USE FLEX BLADES AT OUR RISK 
S e n d t h e f o l l o w i n g FLEX R L A D E S , w h i c h we m a y re -
t u r n w i t h i n t h i r t y days , if n o t s a t i s f a c t o r y , u n d e r , 
s t a n d i n g o u r m o n e y will b e r e f u n d e d . 

Q u a n t i t y a n d s i c e s : 

Name 

Address „._ 

City State 

FLEX LAWNMOWER 
2 0 V E S E Y S T R E E T 

BLADE CO. INC. 
N E W Y O R K , N. Y . 

Don't Remodel Your Course . . . 

until you have read Robert Hunter's 
famous hook on golf architecture. 

•• The UN 2 

This recognized authority was a "best 
seller" at $4.00. All remaining copies 
are offered to COLFDOM readers post-
paid at only 81.25. 
Sorry, no C.O.D. A valuable addition 
to your greens library. To be sure of 
a copy, order today. 

(wolfdom Hook 
14 E. Jackson Blvd. 

Department 
Chicago 

R. H. T r a c t o r 
Wheel S P U D S 
quickest to put o n or 
take off . Increase tractor 
ef f ic ieacy and cul t ivate 
turf . . . that 's w h y more 
than half the U . S . and 
Canadian c lubs u s e them. 
Durable and low priced. 
All size» for all purposes . 
Sample spud and circu-
lar on r e q u e s t ; advise 
make of tractor a n d pur-
pose for w h i c h intended. 

I m m e d i a t e s h i p m e n t 
If y o u r F o r d or equip-
ment dealer c a n n o t sup-
ply, wri te direct to 

R. S. HORNER 
Geneva, Ohio 

MFR. O F S P U D S , F O R D -
SON W H E E L S , ETC. 

Tell us any i dea for malt ing S O L F D O M a d v e r t i s i n g m o r e he lp fu l 



"Go get the ax, 
there's a fly on baby's bean 

What a way to nail a fly! Yet it shows the fau l t of using 
a tool that 's unf i t ted . Regarding p r o p e r p ropor t ions , why 
pay the ponde rous expense of magazines reaching mil-
lions to sell only those who play go l f ? 
Look at the golf m a r k e t : 

A v e r a g e N u m b e r 
1 , 5 5 5 p r i v a t e c l u b s , 1 8 ho le» o r l a r g e r 2 3 5 m e m b e r s 3 6 5 , 1 2 5 
2 , 6 0 0 p r i v a t e c l u b s , 9 h o l e s o r l a r g e r 1 0 0 m e m b e r s 2 6 0 , 0 0 0 

9 9 

4 9 1 da l ly fee c o u r s e s 1 8 h o l e s o r l a r g e r 1 0 0 p l a y e r s 1 9 7 , 6 0 0 
5 1 2 da i ly f ee c o u r s e s 9 h o l e s o r l a r g e r 1 2 5 p l a y e r s 6 1 , 0 0 0 

3 2 0 m u n i c i p a l c o u r s e s 1 8 h o l e s o r l a r g e r 1 , 0 0 0 p l a y e r s 3 2 0 , 0 0 0 
2 5 6 m u n i c i p a l c o u r s e s 9 h o l e s o r l a r g e r 2 0 0 p l a y e r s 5 1 , 2 0 0 

6 2 5 , 1 2 5 

261,600 

3 7 1 , 2 0 0 

TOTAL U. S. GOLFERS* 1 ,258,225 
*These figures are the most accurate obtainable and check with those of the golf industry. 

Private club members, then, make-up just half the above total; their families 
also play and account for a still larger share of total rounds and purchases. The 
most active public course players follow club members in the type of equip-
ment they use. The remaining public golfers play less frequently and use bar-
gain utensils until they can afford to buy better and play more often. 
But in the meanwhile they can get equipment at "leader" prices from stores 
who cash in on your advertising to the general public. 
The 625 thousand club member families constitute about 70% of your market 
and decide the purchasing of an added 15%. Of this important majority, 
GOLFING alone reaches the most active 300 ,000 families who play at any of 
2 2 0 0 private clubs. 
The advertising rate per thousand of this dominating coverage is less than 
that of the average golf magazine and fits snugly into the manufacturers' 
modest margin. 
With kntnen factors like these, the only logical answer to your sales problems 
is GOLFING. You can't figure otherwise and be right. 

Double-check: These companies which sell 
the most golf playing equipment are those 
which advertise most strongly in GOLFING. 

Triple-check: l ead ing businessmen pros will 
tell you that GOLFING really moves mer-
chandise through their shops. 

14 E. Jackson Blvd. CHICAGO 

3 0 0 , 0 0 0 P R I V A T E G O L F C L U B F A M I L I E S 
P R O N O T E : — T h i s is the story that GOLFING presents to the golf goods manufacturers, showing 
that advertising that helps the pros DIRECTLY by reaching pro members DIRECTLY is more 
profitable than general advertising encouraging stores to cut prices on standard brands of golf 

merchandise. 

Thank y o u fo r b u y i n g f r o m G O L F D O M adver t i se r s ; t hey a re O K 
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òma rt B U D G E T S I N C L U D E 
J A C O B S E N M O W E R S 

0 "How to get the most for our 
m o n e y ? " That is the problem that con-
fronts every golf club executive when 
planning a maintenance budget—and 
that is why smart budgets include 
Jacobsen Power Mowers for cutting 
and brushing greens, tr imming traps 
and bunker faces—and for all mowing 
that can not be handled with the fair-
way gang. 

Jacobsen power mowers more than pay 
for themselves the first year in actual 
t ime saved. And every bit of mowing 
time saved can be used to advantage 
for the other 101 jobs essential to the 
well kept course. 

0 For cutting greens, the Jacobsen 
Power Putting green mover is in a class 
by itself. It reduces cutting t ime to a 
min imum and gives the green a truer, 
more un i form putting surface. The 
patented brushing attachment is in-
dispensable for brushing up matted 
bent. This is done at the same time 
the green is cut—saving the extra time 
required by other methods. 

The new "Sturdex" has filled a crying 
need for a power mower that will trim 
traps, bunker faces and the edges of 
greens. It enables one man to keep 
these hard-to-get-at places neat and 
trim in the fraction of the t ime re-
quired by hand methods. 
S e n d f o r i l l u s t r a t e d b o o k l e t " P u t t i n g G r e e n 
M a i n t e n a n c e by M o d e r n M e t h o d « " — i t t e l l * h o w 
t o g ive y o u r m e m b e r * b e t t e r g o l f f o r Ie»a m o n e y . 

JACOBSEN POWER 
M O W E R S 

j a c o b s e n m a n u f a c t u r i n g c o m p a n y 

7 3 4 W A S H I N G T O N A V E N U E . R A C I N E , W I S . 
N E W Y O R K O F F I C E , D E P T . G . 1 0 1 P A R K A V E N U E 

Only reliable companies are allowed to advertise in G O L F D O M 



TRUE I EM PER 
O N T E S T C A S H 
D I S T R I B U T E D 

T o the winners, congratulations and to those who were near and yet 
so far , better luck next time. 

T h e contest was divided into four classif ications as fol lows: 

1» Pros representing clubs with less 
than 150 playing members. 

2* Pros representing clubs with at least 
150 but less than 300 playing members. 

3* Pros representing clubs with 300 
or more playing members. 

4 * S t ra igh t f ee courses, i n c l u d i n g 
Municipal Courses—regardless of size. 

Prizes 
CLASS 1 - 1 s t : $200 . . 

2nd: $100 . . 
3rd: $ 50 . . 
4th: $ 25 . . 
5th: $ 15 . . 
6th: $ 10 . . 

CLASS 2 - 1 s t : $200 . . 
2nd: $100 . . 
3rd: $ 50 . . 
4th: $ 25 . . 
5th: $ 15 . . 
6th: $ 10 . . 
7lh : S i x T R U E 
TEMPER Shafts 

CLASS 3 - 1 s t : $200 . . 
2nd: $100 . . 
3rd: $ 50 . . 
4lh: $ 25 . . 
5th: $ 15 . . 
6th: $ 10 . . 
7lh: S i x T R U K ' 
TEMPER Shafts 

HERE ARE THE W I N N E R S 
ROY BRONSDON Wiano Golf Club, Osterville, Mass. 
JACK PIRIE . . Madison Golf and Country Club, Madison, Ohio 
ALBERT ESTONEY . Rockport Country Club, Rock port, N. Y. 
CHET BLANKENSHIP . Cushing Country Club, Gushing, Okla. 
WALT ADAMSON . . Cherokee Country Club, Cherokee, Iowa 
C1IAS. DANNER . . Kingsport Country Club, Kingsport, Tenn. 

. Hillcrest Country Club, Kansas City, Mo. 
. . . . Omaha Field Club, Omaha, Nebr. 
Sunset Ridge Country Club, Winnetka, III. 

Country Club of Lincoln, Lincoln, Nebr. 
. . . Denver Country Club, Denver, Colo. 

Wheatley Hills Golf Club, East Williston, L. I. 

. . Oak Park Country Club,Oak Park,III. 

WOLF C. RIMANN 
STANLEY DAVIES 
DAVE TOSH . . 
ED NEWKIRK . 
JOHN E. ROGERS 
WILLIE KLEIN . 

HORTON SMITH . . 

AL WATROUS . Oakland Hills Country Club, Birmingham, Mich. 
GEO. SAYERS Merion Golf Club, Ardmore, Pa. 
DAVE OGILVIE . Oakwood Country Club, Cleveland IIts., Ohio 
ALEX McINTYRE Edison Club, Rexford, N. Y. 
RUSSELL DAVIDSON, Westwood Country Club, Rocky River, Ohio 
R. TAYLOR Minikahda Club, Minneapolis, Minn. 

AL LESPERANCE . . . Westmoreland Co. Club, Wilmette, III. 

CLASS 4 —No entries qualified from Public Courses. 
THE AMERICAN FORK & HOE COMPANY • Sporting Goods Division, Geneva, Ohio 

TRUE TEMPER RFJD-S HA FT S 
Thanks fo r te l l ing the adver t i se r y o u s a w ' i t in G O L F D O M 


