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SOLD
SCOTT’S

RECLEANED
GOLF
COURSE
SEED

When you can say that
1895 Golf Clubs thron‘honl
the country are '{
on SCOTTS GOLF COURSE
SEED . . . that's saying something! That
GOLF CLUBS is exactly how SCOTT stands today . . . the
MORE result of selling nothing else but pure grass
USE seed of the right mixture to those who appre-

MILORGANITE - | glate the better quality of SCOTTS GOLF
COURSE o s o W R
THAN ANY know the meaning of FREE!

; weed-free seed in build-
OTHER LE_!"LZ‘R S ing thick, beautiful and

o permanent turf, Why not
\ try it this coming season?

WRITE ¥FOR YOUR
COPY of “LAWN CARE,”

| LO R G A N I T E an unm('tl\-‘;\ binder \\-hll(.'h
| brings you a complete file

of this helpful house organ

| of ours on grass mainte-

G R O W S G R A S S nance. There's no charge
or obligation.

0. M. Scott & Sons Company
“Makers of Beautiful Golf Courses”
3419 MAIN STREET MARYSVILLE, OHIO
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WELL/

THE SEWERAGE COMMISSION ‘

MILWAUKEE, WISCONSIN



