
The BALL of the Year! 

The LINE of the Year! 

Greater Sales . . . Quicker Turnover 

and Better Profits for the Pro . • . 

f HE New Three Star U. S. Royal 
is the talk of the golfing world! 

Never before has there been a 
"U.S . " ball that has met with such 
immediate enthusiastic response. 
In a remarkably short time the New 
Three Star U. S. Royal—best ball 
"U.S . " has ever made — has be-
come the country's largest selling 
high grade ball. 

What does this mean to you? Just 
this. You'l l find the Three Star U. 
S. Royal a real money maker. It's 
extremely easy to sell — and keep 
sold—first because of its peerless 
performance. Second because it 
has the backing of a forceful na-
tional advertising campaign in lead-
ing magazines. Third because it is 
specially packaged for attention-
arresting display. Fourth because 
it has the support of many valuable 
sales helps, sales literature, shop 
and looker-room posters and a 
variety of other selling material. 

With its 1933 program "U.S ." has 
created an unparalleled business 
opportunity for the golf profes-
sional. For not only does he enjoy 
the outstanding sales advantage of-

fered by the Three Star Royal—his 
profit opportunity applies also to four 
other excellent new "U.S." balls—the 
new U. S. Royal, the new U. S. Fairway, 
the new U. S. Nobby and the new U. S. 
T iger—every one proved and pre-
ferred value in its price class. 

Moreover, the "U.S . " line is a one-
price line. No one can buy any "U.S . " 
ball more cheaply than you can. You 
are thoroughly protected against every 
form of cut price bargaining—that's 
an iron-bound rule with "U.S." 

I f you are interested in making money, 
you are interested in "U.S." Golf Balls. 
Get in touch with a "U.S." representa-
tive and learn more about this sure-
selling, quick-moving, profitable line. 

T H E N E W T H R E E S T A R 

U . S. R O Y A L 

The b a l l o f t h e ye.n 

the t a l k o f t h e go l f ing 
w o r l d ! L o n g e r flight. 
Feels r i g h t . Stays whi te . 
A very p o p u l a r ba l l w i t h 
the be t t e r- t han-ave rage 
go l fer . 

T H E N E W U. S . R O Y A L 

A fine a l l - round ba l l f o r 

the go l f e r w h o wants du-

r a b i l i t y m o r e t h a n ex-

t reme d i s t ance . A favor-

i t e w i t h t h e a v e r a g e 

p layer . 

¿The NE¿Three Star * * * 

U . S . R O Y A L 
Un i t ed States R u b b e r C o m p a n y 

THF. N E W U . S . 
F A I K W A Y 

The ha l l w i th a m i l l i o n 
f r iends . The largest sell-
i n g m o d e r a t e l y p r i c e d 
ba l l o n the m a r k e t . 

THE N E W U . S. N O n B Y 

A n e x c e l l e n t v a l u e f o r 

the money . A b a l l w i t h 

u n u s u a l p e r f o r m a n c e 

and d u r a b i l i t y . P o p u l a r 

everywhere. 

T H E N E W U . S. T I G E R 

A very g ood b a l l f o r a 

very low pr i ce . A lways 

i n d e m a n d . 


