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—It is a natural grass
food and stimulant.

I+ is a balanced manure
containing 6% Ammonia,
2.509, Phosphoric Acid and
| to 2% Potash.

I+ contains no live weed
seeds.

Being organic, it aids
humus and aids bacterial
action.

I+ can be applied with a
minimum of labor and
expense.

Being more soluble than
other manures, it is more
available.

Being finely pulverized, it
is quickly absorbed into
the soil.

betier!

That’s not only the story
but the actual record of

Premier
Poultry Manure

A natural grass food and stimulant which has
proven its value in promoting thick, bealthy and
hardy turf on golf courses and other fine turfed
areas in every part of the country.

Premier Poultry Manure’s record of results assures
you more and better turf for 1931. Try it!

Write today to your nearest dealer. There is
one close by, ready to fill your order promptly

DEALERS

Joseph Breck & Sons Corp'n Grenshaw-McMichael Seed Co.,
85 State Street, Boston, Mass. E. Broadway at 35th Street,
George A. Davis, Inc., Tampa, Fla.
5440 Northwest Highway, Grand Rapids Growers, Inc.,
Chicago, IlL Grand Rapids, Mich.
William P. Philipps & Co,, E. L. Winn, Inc.
519 Monroe Street, 355 Jersey Avenue,
Toledo, Ohio Elizabeth, New Jersey

PREMIER POULTRY MANURE CO.

327 SOUTH LA SALLE ST. - - - - CHICAGO, ILL.
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—which add beauty as
well as protection.

Good looking golf shel-
ters need not be expensive.
This shelter and refresh-
ment stand, for example,
costs, ready to set

MR oRky oL N $700

Hartmann-Sanders have specialized erect, painted one coat, thus saving
in outdoor structures for thirty years in completed cost. You may select

and have perfected structural features . a stock design, or we will be glad to
which add many ex- prepare original designs to harmonize
tra years of service. With other features of your Club.

Structures are Hartmann - Sanders also make
made complete at benches, bridges, lattice screens, per-
our factory, and golas, swimming pool shelters and
shipped ready to garden structures of all kinds.

HARTMANN SANDERS

Descriptive
litezature on
OQutdoor
Structures

for the Mod-

ern Country FACTORY AND SHOWROOM EASTERN OFFICE & SHOWROOM
Club. Write! 2155 Elston Avenue, - Architects’ Bldg.,, 101 Park Ave.,
Chicago, 1. New York

SVOEPEY,.

A fine textured, wholly organic material. Especially pre-
pared, ready to mix with soil for top dressing: Its fibrous
structure builds a lasting and perfect SOIL TEXTURE.

QOur belief in its value on golf courses is based on the
best authority —the testimony of Greenkeepers now

using SEDGEPEAT.

A PRACTICAL SOLUTION OF THE TURF PROBLEM
Write for information and methods of application

RICHARD GERSTELL ....... Grafton, W. Va.

PHILADELPHIA TORO CO., NEW YORK TORO CO.,

1528 Bellfield Ave., Philadelphia, Pa. 67 Warburton Ave., Yonkers, N. Y.
PITTSBURGH TORO CO., LONG ISLAND TORO CO.,

127 Dunniston Ave., Pittsburgh, Pa. 76 Roslyn Rd., Mineola, N. Y.
GOLF COURSE SUPPLY CO., INDIANAPOLIS TORO CO.,

3049 Carnegie Ave., Cleveland, O. 229 W. Georgia St., Indianapolis, Ind.

L QA a8 R NRANRER)RRRRNASR EAR LA RRR R s AR AR R RSN RREESE . ay
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FIT for the
Open Championship,

when the year’s
first foursome tees off !

As scores of good green-keepers
know, one guaranteed way to “open
up,” this Spring, without inflicting
temporary greens on your member-
ship, is to feed the grass with Loma,
the perfect food for putting greens.

Begin right now. Give all those
greens a generous Spring tonic of

L.oma. The
grass will
come up

thickly and

LOma is clean, odorless and easy to use.
for you now, in six sizes, up to 100-pound sacks.

quickly, healthy and deep-rooted. By
tee-off time have eighteen
weed-free velvet carpets ... the finest
putting surfaces in your section of
the country! With no extra labor,
and at little extra cost. Distributors
of lawn and garden supplies have
Loma ready for you — also, the
LLoma spreader, for convenient ap-
plication on large areas. Tennessee
Corporation, 61 Broadway, New
York, N. Y.

you'll

Loma

. . . the perfect food for putting greens

Ready

A few of the

many courses

with velvet, LLoma greens:

Belle Mead Country Club. .Nashville, Tenn.
Cedarcrest Country Club..Fort Worth, Tex.
Highland Golf & Country Club,

....................... Indianapolis, Ind.
Sands Point Club...Pt. Washington, N. Y.
Hillcrest Country Club...... Cincinnati, O.

Indian Springs Golf Club,
.................... Silver Springs, Md.
Lakewood Country Club...... Dallas, Tex.
Glenwood Golf Club.............. Erie, Pa.
Woodside Golf Club....... Des Moines, Ia.
Irondequoit Country Club..Rochester, N. Y.

When you mention GOLFDOM the advertiser knows you mean business.
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At Last!!?

A complete manual
of greenkeeping ...

GOLF COURSE COMMONSENSE

By G. A. FARLEY

The golf field has waited long
for this valuable and practical
guide to good greenkeeping. It
presents, for the first time, full
details of the methods of the
country’s foremost greenkepeers
in simple, usable form. “Golf
Course Commonsense” tells you
what the most successful green-
keepers and the leading turf scien-
tists do to put and maintain
courses in the top-notch condi-
tion demanded by exacting play-
ers and club officials.

Each chapter of the book is
rich in working instructions based
on a careful study of the methods
employed by leaders in the course

construction and maintenance
field.

PARTIAL TABLE OF
CONTENTS I

Soils, Fertilization and Growth.
Grasses. Fairways. Hazards.
Weeds and Diseases.
Equipment and Supplies.
Greenkeeping in the South.
Golf Course Trees. '
Drainage and Water Systems.
Tees. Putting Greens.
Topdressings and Turf Repair.
Birds, Animals and Insects.
Keeping Course Records.
Concrete Construction.
Growing Choice Flowers.

The Golf Course in Community
Welfare.

This is the business book that is essential to the library of every
greenkeeper, green-chairman, professional, supply man and manager in-
terested in course maintenance.

The price, postpaid,

$ 4.00
GOLFDOM, The Business Journal of Golf

BOOK DEPARTMENT

236 North Clark Street

CHICAGO

Tell us any idea for making GOLFDOM advertising more helpful.
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THE NEW UNI-T-STAND
AND ROTO WASHER

Real tee convenience at last. Uni-T-Stand is
light, portable, handsome and pr actical. New
model Roto Washer cleans balls with 4 or 5
turns of crank, and returns ball through open-
ing. No more splashing suds and spotted
clothing. Guaranteed for two years. Qu]u
from your dealer or ask us for descriptive
folder. !

S WRITE TODAY

Cogsdill Manufacturing Co.

6511 Epworth Blvd. Detroit, Mich.
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" JteNew Dagion
\GfiEEN WAY/

N agnd
FAIRWAY . « « «

The New DAYTON “"GREEN-
WAY" provides a simple, foolproof,
low-cost, large-area Sprinkler for the
efficient \s'alcring of both Greens and
Fairways. It not only gives EVEN cov-
erage at ANY pressure without puddling or
washing, but also gives a maximum spread of
150 feet over which it will evenly distribute
one inch of water in onl)’ two hours,

Has the famous DAYTON Slo-Motion Head
which is positive on any pressure and will not clog.
With the three nozzles furnished, any degree of
moisture from a Fine Mist to a Drenching Rain
can be obtained. Hose connection and spray fit-
tings are brass; bearings are bronze and German
silver. Nothing to wear or get out of order Re-
movable bushing permits use of 34” or 1” hose.

Roller runs free and cannot drag or bruise or
tear the turf.

Order the DAYTON “GREEN-
WAY"s you need now and be sure of bet-
ter watered Greens and Fairways this sea-
son or, if you wish additional infor-
mation, write at once.

If interested in under-
ground systems, write for
information on the

DAYTON *“POP-

JP" Slo-Motion Head
with Grass Top. With
water off, Head is in-
visible and will not in-
terfere with roll of
ball or mowing of grass.

DAYTON IRRIGATION CO.

DAYTON OHIO

You save time and money by answering GOLFDOM ads.



ROGRESS moves slowly . . . Improved

mowing methods have gained acceptance

most rapidly on the greens, because of the
fine turf required. Even the manufacturers of
side-wheel mowers have proved to themselves and
to golf clubs that ROLLER type mowers are the
most efficient and most durable on putting greens
and tees.

How long will it be now until all greenkeepers
and greens chairmen realize that hollow roller
mowers are more necessary on fairways than on
Putting Greens, and that Roseman, in developing
the roller gang mower, was ten years in advance
of progress?

Also, how soon will they realize that low first
cost does not represent economy?

(The above was conceived and writ-
ten by a Roseman owner who is still
using the gang of Roseman Hollow
Roller Mowers purchased in the
vear 1921.)

(Our patents give us the exclusive right to all ganging of Roller Type Mowers)

GOLFDOM

The advertisers pay for your GOLFDOM; deal with them,
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U.S.G. A.and P. G. A. Go Into
the Business Together

By HERB GRAFFIS

— —

IGNS point to a welcome extension of U. S. G. A. interest in golf's business
S activities. President Ramsay's move to help the pro employment situation and

the prospect of more intimate participation of greenkeepers in the Green
Section's work, forecast by Ganson Depew, head of that section, at the Green-
keepers' convention, promise better business at the golf clubs.

The united attack of the club managers'-greenkeepers'-professionals' organiza-
tion officials on golf club operating problems, made at the Mangers' convention,
points to a further need of the U. S. G. A partnership with club department heads.

PENING of a strenuous campaign to

make plain the qualifications and

identity of competent professionals
js the most recent P. G. A. achievement
engineered by Charles W. Hall, president
of the pro organization. :

Hall, enlisting the interest of the U. S.
G. A. in the pro plan, had his efforts
promptly rewarded by the following notice
gent to U. S. G. A. clubs on the golf as-
sociation’s stationery, and signed by its
gecretary, Prescott S. Bush:

70 MEMBER CLUBS:

The attention of clubs is called to the
fact that the Professional Golfers associa-
tion, First National Bank building, Chi-
cago, Illinois, maintains an employment
bureauw which will be glad to furnish, upon
application, the names and qualifications
of golf professionals available for club em-
ployment.

It is recommended that all clubs making
changes in their professional staffs or re-
quiring information of this character, com-

—

municate with the Professional Golfers
association on the subject.

Hall, during a conference with H. H.
Ramsay, president of the U. S. G. A, pre-
sented the P. G. A. idea of definitely aiding
clubs with pro vacancies by making avail-
able to them a choice of professionals
meeting the strict requirements of the
P. G. A. Ramsay heartily endorsed the
plan and made it possible to carry it on,
so far as the clubs are concerned.

It is the first positive advance that has
been taken toward a solution of the pro
employment problem that will be mutually
satisfactory to both the clubs and the pros.
In the case of P. G. A. members, only
those having Class A qualifications will
be submitted as endorsed applicants for
the vacancies. This requires a background
of five years' training, inasmuch as three
years’' apprenticeship in the shop and two
vears as a P. G. A. probationary member
are required for a Class A card.

Substantial professionals, whether or



not members of the P. G. A, are hailing
the Ramsay-Hall agreement as the most
promising solution of today’s toughest
problem in pro ranks. Under the pres-
ent conditions, leaders in pro ranks com-
plain, any sharpshooting or fast-talking
male is liable to jump into a pro job,
despite his lack of qualifications, simply
because he will work for less money. This
has resulted in the clubs that were un-
fortunate enough to hire the pseudo-pros
getting soured on the whole deal. Club
officials didn’'t know how to discriminate
between the real pros and the false alarms.

Now, through the U. S. G. A. participa-
tion in the P. G. A, effort to fit the right
man to the right job, it becomes strictly
up to the P. G. A. to see that the highest
standard of professional ability and per-
formance is established and maintained.
Hall, on behalf of the pro organization,
has assumed a responsibility that is far-
reaching and serious. The acceptance of
this responsibility is evidence that the
P. G. A. efforts of the last few years have
reached the point where the association
can stand sponsor for the pros who are
under its banner.

Problem Is Delicate

What effect this agreement will have on
the employment of professionals not spon-
sored by the P. G. A. is causing lively
debate in pro ranks. There are some good
pros who are not P. G. A, members. That
is admitted, as is the fact that some of
the P. G. A. members live up to the letter
but not the spirit of the qualifications.
But in the latter respect, the P. G. A.
officials can put up an excellent case of
having their roster as right as it is pos-
sible to get in this world of human be-
ings. They maintain that they’ll stand
comparison with the personnel of any or-
ganization of strictly professional men,
and be a long way from found wanting.
The P. G. A. officials do believe, confident-
ly, that this enlistment of U. S. G. A. co-
operation is going to be a strong force in
bringing the first-class, qualified pros into
P. G. A. ranks, and cite records to show
that comparatively few of these pros who
can pass the tests are not, at present,
members,

The U. S. G. A. letter, while significant
and very helpful to all concerned, will not
provide an immediate answer to the pro
placement difficulty. It will take plenty
more work on the part of the P. G. A. and
further aid from the U. S. G. A. to get the
clubs to use the P. G. A. employment bu-

GOLFDOM

reau, and it will take some smooth steer-
ing by the P. G. A. to make the bureau
work out happily. Some of the pros un-
doubtedly will emit baseless complaints of
favoritism, despite the fact that the apply-
ing clubs will be supplied with an im-
partial list of names of men qualified for
the job. It may be that some of the sec-
tional P. G. A. bodies will want to keep
their men in their own sections. But,
regardless of the details, the initial out-
come of the session between Ramsay and
Hall is something for which the pros have
hoped, not only as a positive push toward
the solution of their employment situation,
but as an indication that the P. G. A. can
count on the U. S. G. A. officials for lively
co-operation for the good of the game.

New Catalogs Vital Aids to Good

Greenkeeping

ARRIVAL of the time when the post-
man gets hunchbacked bringing in
new catalogs prompts the suggestion that
the greenkeeper who hasn’'t a properly
maintained and handy catalog file is over-
looking a sure help to efficient course
management.

The manufacturers and supply houses
who are responsible for these catalogs
have gone to a lot of trouble and expense
to present to greenkeepers a vast amount
of definite and detailed information that
assures satisfactory buying. In many
cases the supply houses have had made to
their order special items of equipment to
fill needs expressed by expert greenkeep-
ers and have induced makers of supplies
to make changes in their products that
would fit the materials exactly to the golf
field.

Before us are representative catalogs of
early season publication; Toro Mfg. Co.,
Stumpp and Walter Co., J. Oliver John-
son, Inc¢, New England Toro Co., and
Golf Course Supply Co. Starting on this
list and adding to it the names of other
manufacturers and distributors, the green-
keeper can spend a little of his time dur-
ing the next few days to no better ad-
vantage than checking up on his receipt
of catalogs and writing his other suppliers
in the event their 1931 catalogs have not
been received.

The assistance of a complete catalog
file in making out the budget, making
emergency purchases or considering more
effective operation is a weighty factor in
good greenkeeping.
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Pics - to. :Hold' Business: Conlit
June 26-27 at Columbus, O.

ECISION by the Ways and Means com-

mittee of the P. G. A. to hold the first
professional business conference at Colum-
bus, Ohio., during the Ryder Cup matches,
June 26 and 27, put the finishing touch
on the plans of Ohio golf enthusiasts to
make the Buckeye state the center of the
golfing universe from the start of the
Western Open to the final play in the Na-
tional Open.

By the time the business conference is
held it is expected that the Merchandising
committee of the P. G. A, will be function-
ing vigorously and will make its public
debut as a welcome constructive force in
the professionals’ organization.

At the Columbus conference, it is
planned to have exhibits of equipment,
and addresses from leading authorities on
merchandising. Just how this program
can be crowded into the schedule already
arranged by various organizations for the
Ryder Cup event, remains to be decided.
It is the earnest purpose of the P. G. A.
to make the business affair one that will
draw professionals from far afield and
give them specific business ideas and in-
spiration that will make them of more
value to their clubs and of greater indi-
vidual earning power.

Plans Makers’ Participation.

Preliminary plans call for an active
participation on the part of the leading
makers of golf playing equipment and sup-
plies. The manufacturers have shown a
keen interest in the prospects of such a
meeting, as it is becoming more evident
each day that the profits of the makers
of quality golf goods depend largely on
the pros’ business advance.

By the time of the Columbus conference,
it is expected that the Jones-P. G. A. in-
struction films will be released and an
important part of the session be devoted to
a consideration of the most effective and
profitable manner of using the P. G. A.
films in instruction. The Wethered and
Vardon pictures now are available to pro-
fessionals and have made a huge hit with
the hopeful amateurs, as well as with the
studious professionals. Due to the Jones
tie-up with Warner Brothers for instruc-

tion films to be released through the
motion picture houses, the P. G. A. held
back on its release of Bobby's super-slow
films. Possibly the P. G. A. films could
have been immediately released after a
legal set-to, but Hall expressed the attitude
of the pros neatly in recent newspaper in-
terviews by saying, “If holding off a few
weeks on the P. G. A.-Jones films will
mean more money for Bob, we'll gladly
do it, and hope he makes a million dollars
out of his public movies.”

The comment, widely printed, did the
pro cause a lot of good as a good-will
move, and put a strong publicity push to
the P. G. A. films. It was an excellent
“smoke-up” as the public was again made
acquainted with the fact that the P. G. A.
films were of a unique character and
would be shown only by the professionals.
It is the opinion of many of the foremost
professionals that Jones' contract with the
movies will mean a fortune to the pro-
fessionals who use the P. G. A. instruc-
tion films.

To Get New Goods Ruling.

Further evidence of the part the P. G. A.
is playing in getting the field on a busi-
ness basis, probably will be bright at the
Columbus conference as a result of the re-
cent agreement made between the U. S. G.
A. and the P. G. A. on the matter of new
goods. In accordance with the terms of
this arrangement, new goods submitted
to pros for purchase will be given a prompt
and official ruling on their legality by the
U. S. G. A. This will avoid repetition of
the unfortunate sand-wedge experience.
The club was the biggest selling distine-
tive weapon brought to the market in re-
cent golfing history. Thousands of them
were bought as Christmas presents and
thousands were bought for 1931 retailing.
Ruling of the U. 8. G. A. made public
shortly after the first of the year caused
consternation and monetary loss to the
players, the pros and the manufacturers.
The outcome was a vivid reminder that
golf ig a business as well as a game these
days, and called for the USGA-PGA deal
that should prevent any future oversight
and delay of this character.
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This photograph of the Columbus show’s delegates and speakers includes only a portion

Record Buying at Columbus

RECORD volume of course equip-
ment and supplies buying was the
pleasant surprise developed at the
annual convention and exhibition of the
National Association of Greenkeepers of
America, held at Columbus, O., Feb. 2 to 6.

There were 533 registered attendants at
the affair and probably 100 who did not
go through the formality of registration,
so in men, as well as in money in circu-
lation at the event, the meeting estab-
lished another high mark.

It was made plainly evident that the key-
note in course maintenance this year is
the replacement of men by machinery.
Maintenance budget trimming mnaturally
has hit the payrolls hard, leaving the
greenkeeper the problem of keeping the

course in good condition with smaller
forces. Extensive mechanization is there-

by being forced on the golf clubs, accord-
ing to all signs in view at this meeting.

The program gave indication that the
men responsible for golf course mainte-
nance are availing themselves of each
promising item of scientific aid. The
speaking part of the convention had
an interesting flavor of “Seeing America
First.”” The opening session was held in
the basement of the Columbus Auditor-
jum. Hammering of men engaged in con-
struction of booths for an automobile show
provided too much competition for the
straining vocal organs of the greens ex-
perts, so the second session was held in

the balcony of the Auditorium. Strung out
on this perch the boys listened to the
second battalion of talent and gazed in
wrapt horror at Prof. George McClure
jauntily parked on a flimsy railing 20 feet
above the concrete floor of the amphithea-
ter. The faithful seekers of the light fol-
lowed the peripatetic convention to the
Deshler-Wallick hotel for the final session.
But it was a great show, with a program
of positive practical value.

Addresses presented at the convention
will appear as space permits in GOLF-
DOM, and later will be available in a
booklet issued by O. M. Scott & Sons Co.
Many of the addresses were lengthy af-
fairs but, at that, could not be cut with-
out sacrificing important details. The
tenor of the material plainly showed
that the master of course maintenance is
the fellow who is on his toes to grab the
latest findings of the scientists and the
practical men, and at the same time to
be such a versatile sort of a gentleman
that the average golfer's idea of a green-
keeper as a sort of a sublimated plow
pilot becomes rank slander.

Considering the addresses at the con-
vention one was brought to the conclu-
sion that the Philadelphia District course
maintenance men in calling their Associa-
tion an organization of golf course super-
intendents, rather than greenkeepers, were
absolutely right in employing descriptive
and “selling” terminology instead of being



