
ffer your members MORE 
than just a 
Golf Ball 

F A I R W A Y — w o r l d ' s most pop-
ular 501 ball 

G 1931. U . S . R . C o . 

"US'-'c^R m Golf Balls 

Golf professionals know, better / 
than anyone else, what confi-
dence means in the game. Did 
you ever realize that you can 
sell confidence, every time you 
sell a golf ball? 

It doesn't require a college 
degree to figure out that, in the 
larger and lighter ball, balance 
becomes even more important 
than before. It is merely com-
mon sense. 

It is likewise common sense 
that a golf ball 's balance begins 
with and depends upon its cen-
ter. These are the reasons why 
" U . S . " superiority in the new 
size is not a mere claim. It is a 
matter of scientific fact. 

The famous " U . S . " true-cen-
ter construction method pro-
duces 1931's two outstanding 
golf bal ls—the Royal for dis-
tance—the 444 for toughness. 
Both have the consistent accu-
racy that can come only f rom 
true-center. Both have a click 
and a sweet feel that delight the 
seasoned golfer. 

Sell the confidence that goes 
with True-Center accuracy. You r 
members will thank you for the 
improvement in their games. 

" U . S . " R O Y A L — f o r maxi-
m u m distance and accuracy 

" U . S . " 444 — t o u g h e s t d i s -
tance hall made 


