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GOO DYE A R 
HOSE 

In Goodyear Emera l d Cord Hose — 

that de luxe hose for golf courses—pro-

vision is made for the effects of sun 

011 rubber. This is one of the great rea-

sons Emerald Cord Hose stands up so 

stoutly to golf club service. That emer-

ald cover—so pleasing a match for turf 

—holds a tough resistance to exposure. 

Through the hottest summers this leak-

free hose holds its pressures — stays 

staunchly watering for you. 

Goodyear has put the finest mate-

rials into Emerald Cord Hose. Each 

detail of its manufacture was carefully 

thought out to b r ing you savings. 

Rubber compound, the finest double-

double cord ribs which writhe away 

kinks and ward off damage, and that 

smart green color! Emerald Cord is 

the finest hose you can buy. 

Naturally enough, first cost is a bit 

h igher than ord inary hose. But in 

terms of saving over a period of years, 

Goodyear Emerald Cord Hose will turn 

back your money many times over. 

In and 1 " sizes and in 

lengths up to 500 feet! 

For specifications or other infor-
mation .about Goodyear Hose for 
Golf Clubs write Goodyear, Akron, 
Ohio, or Los Angeles, California 

T H E G R E A T E S T N A M E I N R U B B E R 



Newspaper Neglect of Golf News 
Contrasts Wi th Golf Ads 

THE A T T I T U D E of some newspaper 
sports editors toward gol f is one of 
l i fe 's l i t t le myster ies that may be due 

for a bit of study by newspaper publish-
ers these days. Newspaper advert is ing total 
is showing a 20 per cent loss the first four 
months of the year while golf advert is ing 
is one of the f e w sections that shows a 
gain. 

One of the exhibits pointing to the wis-
dom of a modernizat ion of sports section 
line-up of news is the accompanying cut 
showing gol f news and golf supply adver-
t is ing in a F r iday morning issue of a fair-
ly representat ive mid-western newspaper. 
In the terr i tory covered by this newspaper 
are at least 125,000 men and women go l fers 
but the paper 's golf news gets only an 
inch or so more than the piece devoted to 
the death of a couple of third ra te al leged 
race horses. N o w gaze at the bulky ad-
vert is ing directed at the go l fers . 

Somebody's Wrong ! 

W h o is wrong , the sports department or 
the advert isers? P la inly the comparison 
shows that some one is gui lty of bum 
guessing. A s the advert isers have spent 
a lot of money to be taught, w e a r e in-
clined to be l i eve that they are r i gh t and 
the sport department is still th inking along 
the l ines that prevai led when the fight 
promoters, the baseball magnates, the race 
track owners, and other commerc ia l sport 
interests had those juicy funds f o r "promo-
tion," although these parties at no t ime 
have been prominent as spenders for 
leg i t imate advert is ing. 

In the case of the newspaper whose 
gol f news and advert is ing line-up is shown 
here there can be no suspicion that sam-
ples f r om " the ice-man's fund " passed out 
to the wr i t e rs influenced the a l lo tment of 
news. Th is paper was one of the pioneers 
in ruling that none of its men were to 
accept expenses or " g i f t s " for cover ing 
sports events. It pays its men wel l and 
insists on journal ist ic chastity. T h e policy 
is not only proper but heal th ier for its 
reporters, as was boldly demonstrated 
about a year ago. 

In some of the communit ies professional 
golf events have had a tough job get t ing 
newspaper publicity because of the lack of 
a " p romot i on " fund. Chamber of Com-
merce off icials who have sponsored gol f 
events to quicken business and attract 
travel and interest have found it hard to 
ge t sport department co-operation. They 
also have been unable to get a rational and 
outspoken answer to any query concerning 
the w h y and where fo re of allotting big 
space to clown fight cards promoted by 
minor public enemies and awarding skimpy 
attention, if not complete neglect, as the 
lot of the golf tournies. In v iew of the 
agi tat ion against the costly evi l of press-
agentry , the comparison of news space al-
lotments on the sport pages becomes 
especial ly important. Editor and Pub-
lishcr, leading business paper in the news-
paper field, started this attack against the 
space g ra f t e rs and aroused the publishers 
to the point where they are beginning to 
appraise what goes into the paper under 
the guise of news. 

Golf Is Sport Page Orphan. 
The players, the pros and the manufac-

turers never have questioned any allot-
ment of newspaper space that is not com-
mensurate wi th public interest but they 
are beg inning to wonder why some of the 
papers seems to be so blind to golf news. 
I t is hard to ge t away f rom the s imple 
figures on attendance and play at sporting 
events as a fair indication of news inter-
est although the radio reports undoubtedly 
are cutting into attendance at baseball, 
and footbal l games and fights. But taking 
just the bare figures as guides, what sport 
can match go l f ' s record of an annual and 
ac t i ve " g a t e " of more than 40,000,000 
rounds played. This is figured on a rather 
conservat i ve basis of 2,000,000 players 
ave rag ing 20 rounds a year. The actual to-
tal rounds of gol f p layed each year is 
probably near the 60,000,000 mark. 

One of the metropol i tan district news-
papers is running a dai ly-fee gol f course 
tournament as a tie-up with the Jones 
mov ies . More than 2,000 players are com-
peting, and the event has not been g iven 
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" C A T E R P I L L A R " 
POWER AND "CATERPILLAR" TRACTION 

T H E firm, velvety grip of tracks shod with rubber — the tremendous power 

of the motor in the "Caterpillar" T e n — n o wonder this 5-gang mower goes 

anywhere! N o bogged wheels to tear and slip and waste fuel. N o zigzag — 

positive steering prevents damaged trees and scarred bunkers. N o waiting for 

the weather to be "just r ight"—"Caterpi l lar" Tractors are bigger than the 

weather. Build golf courses or maintain 

them With "Caterpillars" traction, Prices—f. o. b. Peoria, Illinois 

TEN . . $1100 TWENTY $1900 
versatility and long life soon repay the FIFTEEN $1450 THIRTY $2375 

SIXTY . . . . $4175 first cost. 

Caterpillar Tractor Co. 
PEORIA, ILLINOIS, U. S. A. 

Track-type Tractors Combines Road Machinery 
(There's a "Caterpillar" Dealer Near You) 

C A T E R P I L L A R 
REG. U. S. PAT. OFF. 

T R A C T O R 



That tiny little island to the left is the golf news, a minute fraction of one newspaper's 
sport section. Note the amount of golf advertising in the same issue. 

any especial ly bold treatment on the sport 
pages. Some of the sport edi tors still howl 
about f e e course news in the same loud 
and agg r i e ved tone of the famous hound 
that sat down uncomfortably but was too 
lazy to ge t up and change posit ion. These 
boys maintain that f ee course news is 
publicity f o r the courses and should ap-
pear in the advert is ing columns, yet they 
devote space to printing the dope on dog 
races. 

Co-operation Brings Ads. 

W h e r e the newspapers work with f e e 
courses, the papers build up a we l come vol-
ume of advert is ing. No te the advertise-
ments of 21 Detroi t district f e e courses 
shown in the accompanying cut of two fac-
ing pages f r om a recent Sunday issue of the 
Detro i t Free Press. Newspaper publishers 
have been witness ing a serious reduction 
of Sunday space. W h e n condit ions are 
analysed they see that many of the men 
who used to l ie around the house and read 
the voluminous Sabbath edit ions now are 
ge t t ing up ear ly and h ik ing to the first tee. 

W i t h women coming into go l f in such 
numbers there is an increase of the circu-
lation and advert is ing values of the game 
to eve ry newsaper. It is only a question 

of t ime—probably this season—when the 
newspapers wi l l p lay up the scores of 
women 's days at gol f clubs with the same 
thoroughness as they do the Saturday 
scores of men in the Sunday papers. T h e 
paper that leads its competi tors in this 
respect wi l l take on a feature that is cer-
tain to attract the most act ively spending 
women in every community . 

Prev ious r e f e rence has been made to the 
vo lume of go l f p lay as compared wi th 
baseball , football , races and fights. A l l 
that need be said about the quality and 
spending act iv i ty of the go l fers in com-
parison with all of those sports except 
foo tba l l is to look over the average c rowds 
at events in these other fields and then 
consider the ave rage of private, dai ly- fee 
and park course players. The conclusion 
is that golf c irculat ion of a newspaper 
must mean something to the advert isers. 

Golf News Must Be Dug Up. 

T h e error in playing down golf news is 
not that of the gol f wr i ters on the papers. 
T h e y have much tougher jobs than the "ex-
pe r t s " cover ing the other sports. T h e 
gol f wr i ters have a lot of terr i tory to cover 
in person and by phone. They can't sit 
down comfortab ly and have the game go 
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Diminishing the need for repairs as 
well as the expense of making them 

Crane engineers hold that no plumb-
ing fixture or fitting is worthy of being 
included in the complete Crane line, 
unless it meets two requirements. First, 
makes a real contribution to the well 
being of users. Second, advances the 
interests of those who installed it by 
diminishing the need for repairs as 
well as the cost of making them. Sat-
isfied that the Foot Operated Flushing 

Valve complies with these require-
ments, Crane Co. now offers it to clubs 
and hotels in the knowledge that on 
five separate counts it will save them 
expense and complaints. 

J It eliminates the necessity of tearing up 
the floor whenever a leak occurs, as the 
flush valve is concealed in a utility 
corridor. 

O It costs less to maintain; the main valve 
is in a utility corridor and is easily ac-
cessible for adjustment. The auxiliary 
valve and connections are located in a 
cast iron box built into the floor and 
can be removed without disturbing 
the floor. 

o It reduces cleaning costs, for the push 
button is the only exposed part. 

It is more convenient; to operate it one 
merely needs to step on the button. 

Ci028f-A Crane EXPEDIO closet with 
a Foot Operated Flushing Valve. 

^ It offers greater protection to health; as 
hands are free from contact with the fix-
ture, the danger of infection is reduced. 

There are in the complete Crane line 
many such materials which are espe-
cially fitted to the requirements of golf 
clubs. A visit to the Crane Exhibit Rooms 
or a question directed to Crane Co. wil l 
post you on them. 

Val-vti * C R A N E ' 
C R A N E CO., G E N E R A L OFFICES : 836 S. M I C H I G A N AVE. , C H I C A G O 

N E W Y O R K OFF ICES : 23 W . 44TH S T R E E T 
Branchti and Sales Offices in Two Hundred Cities 

Fittings 
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Daily fee course advertising is producing more newspaper advert is ing revenue and more 
habitual reader interest than any other sport ever contributed to the advertis ing pages. 

on in front of them or be liberally sup-
plied with press releases. They have to 
"go out and get it" with no particular help 
other than that supplied by the occasional 
releases of the golf associations, a fair 
amount of help from the pros (despite 
its cold turndown in many instances) and 
intermittant tips from club managers or 
other officials. The mistake in judgment, 
where it is committed, is either the pub-
lisher's or the sports, editor's. Golf copy 
is cut to the bone on many papers by or-
ders of sports editors who made their com-
mercial debut as copy-boys and escaped 
the now national kid training of caddying. 

Consider what the newspaper golf writer 
frequently is up against and it is amazing 
that the newspapers have developed as 
many star special writers on golf as can 
be named casually. But the really impres-
sive feature of this matter of golf as a 
sport section hot spot comes when the 
Editor and Publisher statement of news-
paper advertising for the first quarter of 
1931 is studied. With very few exceptions 
the newspapers that give golf news a good 
play are those with the best advertising 
lineage records for the period. It may be 
just a coincidence, or it may be 

Your PRESIDENT 
G R E E N - C H A I R M A N 
M A N A G E R 
PROFESS IONAL 
GREENKEEPER 

are entitled to a copy of 
G O L F D O M 

free each month. Are all five on our 
mailing list? 

Neighbors Have Guest Days 

L i ERE IS a stunt to boost the club's 1931 
income. Several clubs in adjacent Iowa 

towns are instituting "Guest Days" this 
season, the idea being to throw open, in 
turn, the facilities of each course and club-
house to members of all the other clubs 
on a scheduled day without green-fees. 
These members have the privilege of sign-
ing charge tickets for meals and other 
purchases, adjustment being made later 
between the clubs. Golfers who visit the 
various clubs can bring along their own 
home club foursome. 



IT'S A BETTER BALL 

M u c h more could be said about the Hagen ball, but 
that one phrase "it's a better ba l l " describes it as well 
as words can express. It has carry—maximum carry— 
and yet it is deadly accurate, and for an extremely 
long ball, is very durable. W e feel that most people 
playing golf today are anxious to use just such " a 
better ball ." So we say—sell them Hagens. 
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INDER ONE COVER 
> * 

that carry can be built into a golf bal l ; the 

> it. The careful, even winding of the H a g e n 

round the special plastic center produces the 

.»ssion which insures maximum carry in the Hagen 

* first quality and golfers are g lad to use the few 

78 Hagen. 

I 

I 
t enough. The Hagen ball is accurate as well, 

in the air and on the green. Putts hold their line, 

nots fly true because accuracy is built into the 

(e beginning. W h a t ' s more important, it remains 

Carry a nd accuracy being always maintained, 

possesses one more important feature. 
» 

ft 4 

> • 
/p. is usually a secondary consideration in an 

rj|# the Hagen stands up surprisingly well under 

•Intake its share of hard knocks and come up 

» have the Hagen ball—carry, accuracy and dura-

b i l i t i e s of greatest importance under one cover, 

.sell golfers the best, sell them Hagen golf balls. 



THE QUALITY LINE 
- H A G E N PRODUCTS 

M o r e and more are pro's realizing the 
true qual i ty of H a g e n merchandise. O f 
course, this golf equipment, to warrant 
your sales effort, must be fundamental ly 
right from the design standpoint. But 
that other less tangible f ea tu re—the 
sales policy, the upholding of prices on 
H a g e n merchandise, further justifies your 
selling the qual i ty l i n e — H a g e n Products. 

Remember, that besides bui lding the 
finest golf equipment that can be made, 
we are also do ing everything possible to 
place the sale o f t h is golf merchandise on 
a uniformly priced, profit assuring basis. 
The standardizing of H a g e n prices a nd 
our constant effort to maintain these 
prices is just one more important reason 
why you should sell H a g e n Products. 

Hagen woods, H a g e n 
"Compact B lade" irons 
and the H a g e n bal l 
dese rve y o u r sales 
concentrat ion. 

T H E L. A . Y O U N G 
C O . , D E T R O I T 

Makers of Hogen Products 
Also sales offices at: 

New York . . . . 1 7 W . 45th St. 
Ch icago . . 1 4 E. Jackson Blvd. 
Sa n Francisco . . . . 153 Kearny 
Los Angeles . 730S. Grand A v e . 
Seattle . . . . 709 Fourth A v e . 


