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Veteran Greenkeeper Urges Com-
bination Golf Exhibit

THIS suggestion for a group convention and ex-
hibit of greenkeepers, pros and managers
comes again from a prominent and successful
greenkeeper who prefers to remain anonymous.
He has been in course construction and mainte-
nance work for 18 years and is a charter member
of the National Association of Greenkeepers, and
sends his suggestion with the statement that in
making his proposal he "has the good of the
greenkeepers' organization vitally at heart."

This idea of a combination meeting has been
advanced several times since the passing of the
privately promoted "golf shows,” but never has
reached the stage of official consideration.

Due to a ruling of the Club and Ball Manu-
facturers' Associations, it is improbable that
leading pro suppliers will look with favor on the
idea of an exhibition of the proposed character.
The club and ball makers' bodies have approved
showings by their members only at the sporting
goods dealers' national convention.—Editor.

REENKEEPERS already are begin-
G ning to ask about the next National

Greenkeepers convention to be held
in New York City, February, 1932,

It is to be held at the Pennsylvania Ho-
tel, so the rumor goes, If this be so, 1
feel it is a mistake. It does not follow
that an idea which is successful in one
city, will be successful in New York.

The New York metropolitan district is
unlike any other section in the country.
Whereas Chicago, Detroit, Philadelphia
and other large cities form a hub, and golf
courses are equidistant from the city, New
York is entirely different. The metropoli-
tan area is divided into three distinct sec-
tions; Westchester, Long Island and New
Jersey. Any one of them equals any other
large city as to the number of courses.
For a time there existed a body, comprising
greenkeepers from these three sections,
known as the Metropolitan Greenkeepers
association. Thus was formed by the
Westchester division, (one of the first lo-
cal greenkeepers organization in the coun-
try). Internal dissention and lack of inter-
est helped to consign this organization to
the ashes.

Local organizations still function rather
actively in Weschester, Long Island and
New Jersey, although of these none is so
well organized and so thoroughly unified
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The
Improved

SIX
BALL
CLEANER

® One to Six Balls at a Time.
® Ejects Balls When Cleaned.
® It Does Not Splash.

® No Gears or Springs.

® Avoids Delay on the Tee.
® Requires Very Little Care.

Single Cleaner sold on
Money-back guarantee,
alone, send check for $8.50.
$1.795 extra. Prices F. O. B.

on quantity order.

THE W. G. MFG. & SALES CO.
33 North High St. Columbus, Ohio

Or at Your Dealer

10-day trial.
For cleaner

Stake,
Discount

NACO

“A GOLF COURSE FERTILIZER"

This complete and all or-
ganic fertilizer is long last-
ing and economical . ..
takes less rer green, less
per acre of fairway.

NACO produces a rich,
healthy growth of deep-
rooted turf, a velvety
stand of wear- resisting
grass.

Sold by Golf Supply and
Seed Houses ol:pv':dyt:r:o
the manufacturers.

NITRATE AGENCIES
COMPANY

104 PEARL STREET
NEW YORK CITY




Tractor Wheel
Spuds

The R. H. wheel spuds
save time Installing and
removing, they are made
in many sizes for any
type tractor or purpose,
Low price and quality
have been welcomed by
Golf Clubs, in use on
more than one-half the
clubs In U.S. and Canads.

Sample spud and cire
cular on request; advise
make of tractor and
purpose used for.,

(If your Ford or equipment
dealer cannot supply, write
diract. Immediate shipmant.)

R. S. HORNER

GENEVA, 0.
Manufacturer of Wheel
Spuds Golf  Tractor,

1f Wheels for Ford-
son and Truecks.

GOLF WHEELS FOR FORDSONS

The R. H. Golf Wheels are stronger, rims do not bend,
50% better traction, easier steering, and rounded edges.
Many clubs are replacing old wheels with these
stronger and better wheels.
Sold in singles, pairs or full sets. Immediate ship-
ment. If your Ford or equipment dealer cannet sup-

ly, write direct.
« S. HORNER (Mfrs.)

Geneva, O.

Anyone interested in Golf eventually
gets

FRASER’S FREE ADVANCE
BUYING GUIDE

100 pages of classified ads. of the important
manufacturers and wholesalers everywhere,
(Have you a copy?)

or buys the big book of 500 pages, answer-
ing every buying guide and reference ques-
tion about golf,

9th Annual Edition Ready, Price $2.50
FRASER'S INTERNATIONAL GOLF YEAR BOOK

Grand Central Terminal Bldg., New York City
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as the New Jersey association. As a mat-
ter of fact, I believe the New Jersey group
is a model for every sectional organization
in the country.

The National Greenkeepers have had
five conventions, at four of which they
have had exhibits run very successfully by
themselves. First they staged exhibits
at Detroit, then Buffalo, Louisville and
this year at Columbus. They have an or-
ganization which is a going concern and
are naturally very jealous of its successes
and question any suggestion of co-opera-
tion with kindred organizations such as the
Professional Golfers, or the Club Managers
associations. There is really no good rea-
son for this attitude any more, because the
greenkeepers have established themselves
well enough now, to call for admiration
from these associations instead of reverse
attitude of a few years ago. Why have
the skeleton always in the closet?

For the National Greenkeepers to hold
their New York exhibition at any hotel is
stifling it. For them to take the Grand
Central Palace alone is too large an under-
taking. The Flower Show held there in
March had 175,000 paid admissions. A
complete golf show has almost as wide
appeal as the flower show.

The time is ripe for a co-operative effort,
Greenkeepers, professionals, and club man-
agers, can get together and put a show
over for their own benefit on any division
mutually agreed. It requires no imagina-
tion whatever to see what each of these
organizations would mean to the ultimate
success of such a project. Greenkeepers
would bring equipment and supply men;
professionals would bring club and ball
makers, accessories, apparel, ete. Club

A Better
GOLF SWEEPER
Sweeps clean—Reduces labor.

One man does the work of five. 7
Ask Your Dealer or f
Write Us Direct
Springfield Lawn Sweeper Co.
Sprin,

gfield, Ohio

Also makers of tractor drawn sweepers

To YOUR OWN CLUB BE TRUE
AND IT WILL FOLLOW —that before
ordering Charge Checks, Score Cards, Guest Regls-
ters, Caddle Cards and other forms you will first
see our line of standardized golf printed matter.

JOHN H.VESTAL COMPANY
703 South La Salle Street - - Chicago




JUNE, 1931

managers would bring clubhouse equip-
ment manufacturers, food and beverage
manufacturers, ete.

Let John Morley as president of the Na-
tional Greenkeepers association call a meet-
ing to form an advisory board with such
men as H. H. Ramsey, president of the
U. S. G. A.; Albert R. Gates, administrator;
Charles Hall, president of the Professional
yolfers Assn.; Thomas Carey, president of

the Club Managers association; Robert
Powers, editor of the National Green-
keeper; Grantland Rice, editor of the

American Golfer; Charles Gregson, editor
of Golf INlustrated, and Herb Graffis, editor
of GOLFDOM.

Why hesitate or delay?

Pros Make Golf Market, Manufac-

turers Learn

HE PRO can get a good close-up on his

importance in golf goods merchandising

when he talks with some of the manu-
facturers. It is plain, from the manufac-
turers’ remarks, that the pros who are in
gsolid at good jobs are invariably good
merchandisers. Although merchandising
is only one of the pro duties at a club it is
so closely interwoven with all other of his
activities that it is the tip-off to the man’s
general rating.

With the survival of the fittest working
out in the golf field, as everywhere else,
the pros have been showing a vastly im-
proved character of business operations
during the past few years. The result has
been that the makers of first class golf
products now find it more necessary than
ever before to make pro volume and pro
good-will major factors in their own sell-

Plant material for landscape, Horticultural
and Forestry Projects. Choice line of
Strong Perennial Plants, Trees, Shrubs,
Vines and Evergreens, Lining Out
Stock, Native Plant Material
ROCK GARDEN PLANTS
Catalog Upon Request

NAPERVILLE NURSERIES
Naperville, Illinois

JACK

DARAY

Winter Address: 1640 W. Beaeh Drive,
Biloxi, Miss,
GOLF ARCHITEOT

Personal Supervision of
OCONSTRUCTION AND MAINTENANCE
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Ralph Hamilton Hall

LANDSCAPE AND
GOLF COURSE
ARCHITECT

Brevard Court  Charlotte, N. C,

MILORGANITE

THE IDEAL TURF
FERTILIZER

SEWERAGE COMMISSION
P. O. Box 1167 Milwaukee, Wis.

DIAMOND
Steel Center
TrACTOR SPUDS

Long wearing —
sharp until com-
pletely worn out—
because of hard
tool-steel center—
outside wears away
faster, Made in all
sizes to fit any size
or make of tractor,
It your dealer
can't supply you,
write direct for
sample or literature

DIAMOND CALK

HORSESHOE CO,

4702 Grand Ave.,
PDaluth, Minn,

 Racks HAN DICAP. Cards ‘:
John Willy Handicap Racks and Cards are

standard with practically all the leading
American golf clubs. Write for booklet.

B Joun WiLLy, INC. & oo Tnon |
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Ostdos
MURDOCK R

The Best Outdoor
Drinking Fountain

Write hv_—lullol

MURDOCK’S
Since 1853

Cincinnati Ohio

ing. When it is considered that the com-
petition of other retail outlets also has be
come more aggressive during recent years,
the pros are identified as especially en-
titled to credit for their advance.

Candid comment from Gordon Beckley,
secretary of the Beckley-Ralston Company,
brings into print some significant details
of pro-manufacturer relations as they pre-
vail today. Beckley is an amateur golfer
of better than average ability in his own
bailiwick and as a representative of that
class had a proper appreciation of pro au-
thority on playing. When he became a
maker of golf goods he also was disposed
to favor the pros but temporarily lost hope
of pro outlets as feature spots because the
pros didn’t jump at his goods. Now, after
four or five years observing the pro busi-
ness advance and thus earning the right
to speak with some authority on the golf
market, Beckley offers some interesting
views on the prevailing conditions in golf
goods merchandising.

“It is bound to be impressed on any
golf goods maker,” begins Beckley, “that
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WEED OUT;

Hand digging of weeds from Yo
lawn no longer necessary, —
WEED OUT chemically destroys
Buckhorn, Plantain, Dandelion,
Crab Grass, Dock, Chickweed.-
Ground lvy, Yarrow, Sorrel,—=
Sourgrass, Moneywort, and
other weeds common to lawns
without destroying the
Adds to soil fertility.
applied. 7 .

Write today for durﬂpflw lllrramrc and pri:

McCLAIN BROTHERS COMPANY i

Dept. 61-0 CANTON, OHIU

the most successful companies in the field
are those that have been closest to the
professionals. The statement holds good
gince the birth of golf goods manufactur-
ing in this country and recently has been
emphasized by unusually speedy successes
made by two comparatively new factors
in the club and ball business of the coun-
try. The veteran manufacturers were
largely responsible for establishing and
nursing pro golf in the United States by
acting as employment agencies, exhibition
promoters, financiers and father confessors
of the professionals. They made it pos-
sible for the pros to develop the ability to
handle employment and financing prob-
lems for themselves, This latter develop-
ment indicates the progress professionals
have made—a progress that is continuing
at a constantly increasing gait. As a manu-
facturer, I'd say that today one of the
grave mistakes any manufacturer could
make is to fail to realize how much that
the pro situation has changed for the bet-
ter during the last three years.

“Pros today have authoritative standing

COCO0S

CREEPING BENT SEED

will bring you the last word in
putting turf—Iimagine 18 Cocoos
Bent greens, velvely, firm and nn
true as a billlard table . .
which you can putt with conﬂdence
and hear the ball drop.

Lecco—nm complete grass food. A

scientifical diet for turf. A grass food contain-
ing all the elements necessary for producing and
maintaining fine turf . . ., more especially the
bents. Application—10 1bs. per 1000 sq. ft.
Washington Creeping Bent Stolons and Sod
Write for information,

LYMAN CARRIER, Granger, Ind.

THE PEERLESS MOWER SHARPENER Y

PRO‘I'!CT your
turf against
damage with a
Peerless Mower
Sharpener that
grinds and recon-
ditions by *‘lap-
ping in” all
makes of power,
horse, or hand
tools as only a
Peerless can —
scientifically —
quickly—perfectly. Operated by 14 H. P. motor. Pays for
itself in no time. Write for catalog and list of users.

The Fate-Root-Heath Co., 888 Bell St., Plymouth, Ohio
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that can be converted into cash far more
extensively than at any previous time in
pro history. It cost us some time and
money to learn this when we brought out
our Stroke Savers. We could go into
stores and after answering the first ques-
tion of the store buyers, “how much?”
do some business. But the pros insisted
no waiting to see whether or not the clubs
would do what we claimed for them.

“Naturally we wanted action and took
the line of least resistance. When pro busi-
ness, which developed slower, grew to good
dimensions, we made the interesting dis-
covery that in every territory where pros
were selling a good volume of our clubs,
store business hiked too. Then it became
plain to us that pro business ig the first
play of the manufacturer whose product
will earn pro endorsement, We decided
that if you get pros boosting your line the
gtore business will line-up with far less
effort and on a much better price basis.

“About the time when we'd arrived at
the conclusion to play the pro business
strong, the Sand Wedge came along and
confirmed our beliefs. The advertising
given that club by the pro players and the
quick distribution through pro shops made
this selling success a convincing demon-
stration of the pros' prime importance in
golf merchandising. The same general
policy had worked wonders in establishing
ball sales leadership and was repeating
its performance for another maker of golf
balls.

“We learned from analysis of our own
case that we had lost several valuable
years and a big potential profit by not mak-
ing a strong, sharp effort to get pro en-
dorsement right at the start of our cam-
paign. It is our experience that when new
clubs are introduced through stores there
is public suspicion and a tendency to re-
gard the new design as freaky instead of
as a substantial advance. We can date
our own ‘coming of age’ in the golf busi-
ness when the pros approved our goods,
and other manufacturers, I guess, must say
the same.

“Close study of what the pro wants
rather than trying to push on him what
you have to sell, is particularly good busi-
ness in the golf field because the master
professional knows clubs to the extent that
his judgment can be thoroughly trusted.

“One pleasing sign of pro business ad-
vance is the receptiveness toward new
ideas; new ideas, born of the national in-
ventiveness and intensity in studying the
sport, are bound to be a feature of Amer-
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ican golf. Even from the early days of
the game in the United States this Yankee
inventive faculty figured, as I understand
the veteran George Mattern was the first
to make wood club heads of persimmon
which represented an improvement over
the beech formerly used for the imported
heads. This modernization of the old
ideas has been given impetus by the pro-
fessionals becoming aware of the necessity
of keeping their market interested and
live. The approach clubs, the Sand-wedge
type niblicks and variety of ingenious put-
ters all serve to keep the golf market from
getting stagnant and for that reason are
given prominence by pros who are prosper-
ous merchants. We have found with the
Walloper, a new club, that the novelty of
the implement is being utilized to provide
a live spot of interest in the pro shops,
and especially in the cases of veteran pro-
fessionals this modernization of one of
golf’s oldest clubs is the subject of com-
ment that leads to sales.

“I should say that the novelty of clubs,
playing accessories and selling ideas
should be emphatically featured at pro
shops for it is at the pro shop the custom-
ers should go first for the close-up on
what's latest in good golf. Selling ideas
like installment purchase prices on
matched sets, demonstration sets, and
equipment that differs from orthodox de-
sign and construction, but retains its legal-
ity, are being adopted by the professionals
so extensively and successfully that the
whole picture of pro merchandising has
been changed for the better in the last
few years.”

THE USE of color is especially valuable
in a clubhouse that is being remodeled;
too dark rooms can be salvaged with warm
vellows, reds, orange and gold, while sun-
ny rooms can be made cool retreats after
a hot day on the links with cool blues,
greens, grays and mauves.

If you are doing something
to promote better operation of
golf clubs pass the details

along to GOLFDOM'S
thoughtful readers.
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“BURN-ALL”
INCINERATORS

SPARK-PROOF
OUTDOOR—ODORLESS
For quick and safe disposal of Gar-
bage, Refuse, Rubbish, Leaves, Grass
Cuttings, in fact BURN-ALL INCIN-
ERATORS burn anything burnable.

NEW PRICES 1931
No. Al—Capacity 2'4 Bushels...$27
No. 4—Capacity 4', Bushels... 45
No. 8—Capacity 8% Bushels... 82

Made and Guaranteed by

SETH SALES CORP.

62 W. 14th Street, New York City

GOLFDOM

EMMET, EMMET & TULL
Golf Course Architects

19 West 44th St.
New York, N. Y,
Vanderbilt 3-5517

Devereux Emmet
Devereux Emmet, Jr.
A. H. Tull

PIPE for water lines and golf construc-
tion purposes. All sizes at reasonable prices.
Prompt shipment from stock. MAX ZEIG-
LER & BROS., Muncie, Indiana.

Greenkeeper—College trained and recom-
mended, desires change, Understands turf
culture and course maintenance manage-
ment in all phases. Ten years experience,
single, sober, conscientious. Excellent ref-
erence. Will guarantee results. Address:
C. R. E., % Golfdom, Chicago.

Pro with successful experience as pro, man-
ager, greenkeeper and salesman wants loca-
tion in South or California trom October 15
to April 15. Does not intend to return to pre-
vious winter location. 39 years old. Married.
Wife keeps books and acts as hostess at club.
Excellent record as player, instructor and
clubmaker. Teetotaler. Very competent and
successful golf operator and money-maker for
winter establishment. Highest recommenda-
tions from officials and players. Address: Ad
1301, % Golfdom, Chicago.

General Manager—Twelve years' experi-
ence, past three years general manager prom-
inent Southern club, Experienced in construc-
tion and maintenance of golf course; house
management and successful cafe operation.
Highest recommendations from any officer of
club with which I am now connected. Will be
open for position after June 15th. Address:
Ad 1300, % Golfdom, Chicago.

We have several new Toro Tractors—1929-
30 models at about half price. Just the trac-
tors for small courses and estates. Address:
J. Oliver Johnson, Inc., 956 W. Huron Ry
Chicago, 1lI.

REPRESENTATIVES WANTED
Full or part time to call on clubs and prac-
tice courses with Cord Driving Mat. Chi-
cago users say: “Its simplicity and advan-
tages as real piece of equipment assures Cord
Practice Tees of paying for themselves in two
weeks.” Address: Walton Automatic Tee,
Box 253, Oak Park, Illinois.

. Produced and
: Protected
by

“FRIEND”’

FINE GREENS and FAIRWAYS

A “Friend” at Exmoor C. ¢. (GOLF SPRAYERS
cago
“FRIEND” Golf Sprayers deliver a spray
which is soft and penetrating. ou-
ble eomqartment tanks; Drip-proof, easily
adjustable, high ’pmanm pumps.
Write for particulars.
FRIEND MFG. COMPANY
DEPT. G. GASPORT, N. Y,

WINTER HARDY—ACCLIMATED

BENT
GRASS SEED

Direct from my farms where it is grown 1

GUARANTEED RESULTS

A. N. PECKHAM

KINGSTON s 4 ¢ ¢ oo Rl

e

New
Low
Prices

4 Cutting Edges to Each Blade!

Easily attached; quickly changed.
Send for Price List G.

BUDD MOWER BLADES

Budd Mifg. Co,, Ravenna, Ohio
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This Helps Y our Buying

Use this page to notify GOLFDOM of your club's requirements for course,
clubhouse and pro shop, and you will get prompt and complete details from

leading manufacturers.

Check this page and mail it to

GOLFDOM, 205 W. Wacker Drive, CHICAGO

Announcement boards

Architects—Course;
Landscape

Arsenate of Lead

Awnings

Bags (golf)

Balls

Ball markers

Ball washers

Bath Slippers—Paper

Bath Towels

Benches, tee

Bent stolons

Beverages

Beverage bars

Bird houses

Brown patch preventives

Buffing Motors

Caddie badges

Caddie time clocks

Oalks—for golf shoes

Chickweed eradieators

Clubs

Club racks

Compost distributors

Compost mixers

Coolers, water

Discing machines

Dish washers

Display cases

Fountain—Drinking

Furniture—~Olubhouse,
Ground, Porch

Garbage Incinerators
Handicap racks
Handicap cards
Harrows

Heating Systems—Clubhouse,

Water
Hedge trimmers
Hole cutters
Hole rims
Hose
Indoor putting surfaces
Insecticides
Kitchen equipment
Landscaping material
Laundry equipment
Lawn sweepers
Linens
Lockers
Mole traps

Motion Plcture
Projectors

Mowers—Falrway,
Rough, Tee

Mower blades

Mower overhauling
Peats of Various Kinds
Phonographs, automatie
Pipe—Drainage, Water
Playground equipment

Cameras,

Green,

Seed—Falrway, Green
Seeders
Shafts—Hickory, Steel
Shelters, Course
Shoes
Showers
Shrubs, Trees
Silverware
Sodeutters
Boda fountains
Soll screeners
Soil testers
Sprayers
Spreaders

(arsenate of lead)

Sprinklers

Sprinklers (automatic)
green, falrway

Sprinkling carts

Swimming pools

Tags, Tickets

Tanks—Elevated, Gasoline,
Underground

Tea room equipment

Tee boxes

Tee data plates

Tee markers

Tee towels

Tee umbrellas

Tees—Patented

Teeing devices, antomnatie

Tennis court equipment

Drags Plumbing supplies
Drainage engineers Prizes and trophies T“P_Dr‘l:;"’
Depess Pumps (shallow—deep—) IS Testom.
Dump earts Putting cups Tractors
Electric systems Restaurant Checks Water softeners
Fencing Refrigerators Water systems
Fertilizer Renovators, turf Water system engineer
Fertilizer distributors Rollers—Fairway, Green, Weed killers
Flags Spiked Weed stingers
Flag poles Score cards Worm eradicators
Flood lights Scythes, motor-driven Yardage Markers
(PLEASE PRINT SIGNATURE AND ADDRESS PLAINLY)
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For Greens Like This

T Y

Use Barbak 211...

Smooth, velvety greens, free from deadly Brown Patch—greens such
as every greenskeeper wants and works for—can be yours with normal
care ﬂn(l r('g\llﬂr ﬂ’)“l“ alions 1){ l%ﬂrbak 2‘ I

Barbak saves both labor and material. It's economical. A single ap-
p]u‘al(l(m of Barbak 211 lasts 30 to 40 days. And it's so casy lo
apply. It does not cake in the can. It can be watered in with as little
as 50 gallons of water on the average green. Or it may be applied
with your top dressing. In neither case will it burn the turf.

Barbak 211 is both a balanced fertilizer and an effective disinfectant.
As a preventive or as a cure for Brown Patch it not only checks the
fungus growth immediately, but it also quickly brings back a normal
stand of turf,

Check up all these Barbak advantages on your own course. If your
golf supply house does not have Barbak, write us for the name of the
nearest distributor.

AMERICAN CYANAMID SALES COMPANY, Inc.
535 Fifth Avenue New York City

abd

WO 02“ o ELEVEN

TURF DISINFECTANT




