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field engineering and 
experimental staff 
does some extensive 
field engineering and 
experimenting 



in rece, 

Yo , OU see, we assume a very critical attitude toward 
our Hagen Products and we also take a great deal 
of pride in this golf equipment that we manufacture. y 
Having done everything in our power to build the , 
finest equipment that can be made, we then realize 
the many advantages that accrue from the proving 
of golf equipment under actual playing conditions. 

So we retain a group of experts—our field engineer-
ing and experimental staff—which includes Ed Dud-
ley, George Von Elm, Frank Walsh, Tony Manero, 
Chas. Guest, Johnny Rogers and Ralph Guldahl, 

* 

and also the country's two foremost golf equip-
ment specialists, Walter Hagen and Horton Smith. 

This staff of experts went into the recent major 
tournaments with the intention of testing Hagen 
clubs and the Hagen ball under fire. The results 1 

are very pleasing and the achievements of this golf 
equipment are set down here to show you the 
exceptional results. * 

* 

That Hagen Products have performed in such an 
outstanding manner in these major events, is cer-
tainly further proof and convincing evidence of the 
character of the equipment bearing the Hagen name. r 



major tournaments 

ST. PAUL OPEN JULY 26 
H O R T O N S M I T H won first place using a complete set of 
Hagen clubs and the Hagen ball. Besides Smith 's win, four 
out of the first five including Hagen, George Von Elm and 
Ed Dudley also used Hagen clubs and balls. 

CANADIAN OPEN . . . JULY 14 
W A L T E R H A G E N won the 36-hole play of f—af te r tying 
with Percy Alliss. Wal ter Hagen used a complete set of 
Hagen woods and irons — and, of course, the Hagen ball. 

NATIONAL OPEN . . . . JULY 6 
G E O R G E V O N E L M , a f te r tying Billy Burke for first at 
the end of the regular 72-hole championship, went an extra 
72 holes to lose by a single stroke. George Von Elm used 
Hagen clubs and the Hagen ball th roughout this marathon 
National Open. 

WESTERN OPEN . . . . JUNE 20 
E D D U D L E Y , the winner, and Walter Hagen, who 
finished second, both used Hagen clubs and the Hagen ball 
to bring a one, two victory to Hagen products . 

AGUA CALIENTE OPEN . JAN. 18 
G E O R G E V O N E L M played Hagen clubs and ball to tie 
with Johnny Golden for first honors. Golden won the 
play off. 

LOS ANGELES OPEN . . . JAN. 11 
E D D U D L E Y used Hagen clubs and ball to win this 
famous winter tournament . 

Such achievement is certainly 
indicative of the quality in Hagen Products 



. . . And here are the H a g e n 
W o o d s , Irons and Ball they used • • • 

W o o d and Iron Clubs made not on ly to pe r fo rm sensat ional ly 

but to sell . . . a n d increase your prof i ts. Hagen woods 

have large, d e e p - f a c e d heads fo r the la rge bal l . . . and 

the shafts a l low the w h i p . . . the suppleness so essential 

to w o o d clubs. W a l t e r Hagen "Compac t B lade" irons have 

rea l l y come into the i r own this year w i th the la rge bal l . The 

b lades are shorter , deeper , th icker . . . more compact . . . 

they place more w e i g h t where it b e l o n g s — b e h i n d the bal l . 

In the Hagen Ball a re assured the three qual i t ies o f greatest 

impor tance . . . max imum carry . . . abso lu te accuracy in 

f l i gh t . . . and accuracy on the green. 

For m o r e sales . . . more prof i ts . . . se l l H a g e n woods 

. . . Hagen " C o m p a c t B lade" irons . . . Hagen go l f bal ls. G o 

a f te r your share o f the prof i t . . . f ea tu re Hagen Products. 

THE L. A. Y O U N G CO. , DETROIT. Makers of Hagen Products. 



officially, all the prize donors. It also was 
resolved that the existence of Red Traut-
man answered "Why chamber of com-
merce secretaries?" As section B of the 
first resolution, it was noted that the do-
nors would have to depend on psychic 
powers to receive the expressions of grati-
tude. In explanation of the corollary, it 
might be said that the baseball, football, 
race and fight writers draw down offside 
emoluments without going on record and 
the golf writers, finally receiving a light 
sugaring, dare not risk mental and physi-
cal collapse by expressing delight. 

(Mr.) Harry (Snakes) Salsinger, eminent 
Detroit sports writer, was chairman of the 
awards committee. The prizes were award-
ed on the basis of regular hours, clean 
living and care in choice of companions. 
(Mr.) Salsinger is a companion. 

A cut Johnny Walker Cup championship 
may be staged prior to the National Ama-
teur. The venue will be the private course 
of A. D. Lasker, which is one of the golfing 
show spots of the country. Only minor 
details prevent official announcement of 
this event. One detail is that Lasker 
doesn't know about the event yet, and an-
other is that he may not want it when 
he does know about it. 

Tentative official roster for the cut 
Johnny Walker match, proposed for Aug. 
28, is: 

Chairman, tournament committee—A. D. 
Lasker. 

Chairman, refreshment committee—A. D. 
Lasker. 

Chairman, prize committee — A. D. 
Lasker. 

Chairman, handicap committee—A. D. 
Lasker. 

Chairman, transportation committee— 
Larry Fisher. 

Watch Your Stock, Says Pro Store 
Man 

FRED ROBINSON, former pro and now 
sales manager of the golf department of 

the Honus Wagner Co., sporting goods 
dealer, Pittsburgh, Pa., counsels his pro 
friends to keep close watch on their inven-
tories! and to give thought to the P. G. A. 
proposal of a clearance sale as the season 
nears its end. 

Robinson says: "Sporting goods stores 
do not stand on ceremony in this matter 
of clearing out slow-moving stocks. Lines 
that fail to move fast enough are disposed 
of at bargain prices to make way for the 

merchandise that does sell. The problem 
i s one that must be handled delicately as 
the pro doesn't want to establish any 
reputation as a cut-price store with the un-
healthy inference that attaches to chronic 
cut prices. Nor does he want to give any 
evidence of being a bum guesser in buying 
his stocks. However, in all businesses 
there are some items that simply don't 
move. These products frequently are good 
merchandise but just don't seem to meet 
the requirements of the club where they 
are offered for sale. A national pro clear-
ance sale would dispose of this merchant 
dise and not keep the pros holding the bag 
for dead stock during the off season. 

"Store owners often make drastic cuts at 
the end of the season for they realize that 
models of clubs are being changed in these 
t imes more than ever before. What stock 
the manufacturers are left with usually 
goes on the bargain counter at the start 
of the next season and makes sales that 
the pro had a chance to make months in 
advance. 

"Pros will do well to re-read Willie 
Hunter's article on a pro clearance sale in 
the November, 1930, GOLFDOM. It gives 
them a policy that I know will profit them, 
as I gave this policy plenty of work-out In 
a pro shop prior to getting into the sport-
ing goods store business." 

G . F. Underhill, Star Reddy Tee 
Salesman, Dies 

GARDINER F. ("Undy") UNDERHILL, 

for over six years traveling represen-
tative for the Nieblo Mfg. Co. and per-
sonally known to nearly all the golf pro-
fessionals of the country, died suddenly of 
cerebral hemorrhage on July 22 at Flush-
ing, Long Island. He was 50 years old. 

For over 35 years Underhill was closely 
allied with the sporting goods industry and 
in 1925 joined Nieblo, traveling most of 
the time and contacting the pros on Reddy 
Tees. His conscientious selling and mis-
sionary work were most important in 
maintaining the high annual volume of the 
Nieblo Co. 

C H A N G E THE cup on a green as soon as 
the grass around it begins to show 

bruises from the golfers' trampling. Dur-
ing mid-summer, after a Saturday after-
noon of heavy play, be sure to change the 
cups to fresh locations before the early 
Sunday players arrive at the course. 
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T h i s lake, on the p r o p e r t y of Los Ser ranos C. C., Ch ino, Ca l i f . , not on ly solves the c lub 's 
w a t e r p r o b l e m , but serves m a n y rec rea t iona l purposes as we l l 

"More Than a Golf Club" Means 
Many Plant Problems 

By ARTHUR LANGTON 

MU C H M O R E T H A N a n o p p o r t u n i t y t o 
play golf is offered by many Califor-
nia country clubs in the attempt to 

satisfy as many player wants as possible. 
The conditions which allow for and give 
rise to the demand for these extra features 
are directly traceable to the nature of the 
state itself. The natural wonders of Cali-
fornia as dwelt upon at some length in the 
magazine advertisements actually do pro-
vide lakes for boating, fishing, swimming, 
and other aquatic sports; woods, hills, and 
dales to invite the installation of a string 
of saddle horses; and shrubby grasslands 
wherein shootable game delights to hide. 
Golf courses of the state have adopted 
these and other features until the clubs 
have incorporated well nigh every form of 
outdoor amusement. And the fact that 
these sporting features may be somewhat 
synthetic need not detract materially from 
their enjoyment by club members. The 
lakes in many cases may be, and probably 

are, serving the dual role of reservoirs; 
the wooded hills and dales in all likelihood 
have been made so by dint of much trans-
planting and irrigation; and the game 
birds do have to be replenished at frequent 
intervals; but withal a purpose is served. 

Play Plants Are Extensive 
Typical examples of the extra-amusement 

golf club may be cited at length. The Los 
Serranos C. C., a transformed rancho near 
Chino, presents a galaxy of amusements 
besides golf. A reservoir lake provides 
swimming, fishing, and boating, besides 
adding a scenic touch; horses enable the 
equestrian to scour the surrounding hills; 
tennis courts are there for those who wish 
to use them; and the location of a game 
farm in the vicinity of the club grounds 
suggests that some day hunting will be 
available. The Peter Pan C. C. at Big Bear 
Lake offers a similar list of sports in addi-
tion to skating, snowshoeing. and tobogan-



The P . G . A . l i n e is h a n d l e d o n l y b y m e m b e r s o f t h e 
Pro fess iona l G o l f e r s A s s o c i a t i o n of A m e r i c a 

If your members 
like a long roll — 

recommend a 

R G . A . Golf Ball 
WITH f a i r w a y s d r y a n d h a r d , 

t hey wi l l w a n t a b a l l t ha t takes 
a d v a n t a g e of this cond i t i on — a 
b a l l l i ke the SPALDING-P. G . A . t ha t 
g ives d is tance w i t h every shot. 
But, if they t o p o c c a s i o n a l l y a n d 
n e e d du rab i l i t y as w e l l as d is tance, 
g ive t hem the P .G. A . - KRO-FLITE. 
Both of these ba l ls 9 " 7 5 c 

There is a lso the P. G . A.-FIFTY, 
w i th a m a z i n g d i s t ance a n d d u r a -
b i l i t y f o r 9 9 9 v 5 Q c 

In g o l f c l u b s y o u c a n o f f e r a 
P. G . A . - P R O L A T E D SET of 8 
m a t c h e d a n d r e g i s t e r e d s t e e l 
sha f t ed irons fo r 9 9 

Jrofessional Golfers 
jftssociation 

of America c^s 

W A Y S A N D M E A N S C O M M I T T E E 

George Sargent Wi l l ie Ogg JackPirie Jack Shea Charles Hal l J. B. Mackie 



Los Ser ranos of fers s w i m m i n g , boat ing and 
f i sh ing in add i t i on to go l f , t h a n k s to the 

presence of the lake on i ts grounds 

ning which altitude makes possible in the 
winter. The Midwick C. C. near Alham-
bra besides incorporating a fine golf course 
noted for its fairways is internationally 
famous for the quality of polo which is 
played there. Eric Pedley, sharp-shooting 
rider on America's championship team, 
claims Midwick as his home club and on 
its turf has locked sticks with the best 
players of several continents. Incidentally, 
southern California has become somewhat 
of a polo center and the game is becoming 
increasingly popular. This is of interest 
to greenkeepers only in that the upkeep 
of turf on a polo field offers a number of 
unique and interesting problems. 

Where Golf Alone Suffices 
These clubs are only three shots at ran-

dom but will serve as illustrations. There 
are other clubs offering all of the amuse-
ments named and some more besides. The 
presence of all these outside-the-pale at-
tractions adds to the problems of golf 
course management and gives rise to the 
question of whether or not their presence 
is desirable. Logically it might sound that 
the course with the most attractions would 
be the most successful and popular, and 
conversely, the course with nothing but 
golf to offer would be the least played. But 
the actual situation gives no evidence of 
the truth in this line of reasoning. In fact, 
a cursory examination of the situation 
might convince the observer that the most 
successful courses were those which offered 

nothing but unmitigated golf. However, 
this conclusion would be made without an 
understanding of all the circumstances in- / 
volved. 

It is true that the best-known courses in 
a given district in California, examining 
the southern part for instance, offer golf • 
only. But these clubs are either in or ad-
jacent to the metropolitan area of Los An-
geles, and their membership represents 
the wealthier portion of the golfing public.* 
The Los Angeles, Wilshire, Hillcrest, 
Riviera, and other private courses have 
practically nothing on their grounds not 
directly connected with golf. A tennis | 
court and a swimming pool perhaps as a 
concession to wives and children, but little 
else. 

The reason for this situation is that peo-
ple who belong to such clubs have joined 
them for the sole purpose of playing golf 
and nothing else. For other sports enter-
tainment they belong to beach or athletic 
clubs, have cottages by the sea and cabins 
in the mountains. This condition should 
not be surprising inasmuch as all wealthy „ 
metropolitans have a decided tendency to-
wards specialization in all they do. They 
have specialists in human ailments work 
upon them when they are sick; they have 
several different cars for a variety of pur-
poses; they visit one restaurant because It 
serves one kind of food and visit another 
because of some other specialty; and when 
they tire of one kind of wife or husband 
they go to Reno. The idea that they* 
should go fishing at their golf clubs is as 
strange to them as the proposal that they 
should eat their beef steak a la mode. 

But such is not the case in the wide 
areas composing the hinterland of Los An-
geles where golf and other forms of amuse-
ment are less accessible to the less wealthy 
but sport-loving populace. The golf club" 
must fill the place of a number of institu-
tions which are available to the city man. 
Mr. John Orangegrower of the country 
while not being so affluent as Horace Got-
rox in the city, still is comfortably well off 
and has as keen an appetite for the sports 
that the city man craves. Therefore, the 
golf club caters to his needs by being a * 
combination athletic, social, and country 
club. 

Location Determines Facilities 
A decision which must be made by all 

club managements is in determining 
whether their clubs will make an appeal 
to the people of the metropolitan or coun- ' 



Punch.... 
Power.. Whip 

• "Until a month ago, I alzvays 
had to play short of the brook on 

* he 380-yard 9th, making it im-
possible for vie to rcach the green 
in 2. I nozv drive over the brook 
and usually get home in 2. That 
is a sample of the results I've 
been getting since using my nczv 
clubs zvith Bristol Torsion steel 

"shafts." (Report from an ama-
teur golfer. Name on request.) 

A punch that gives the ball a final kick. A 
liveliness that puts pozt'er behind the club 
head. A whip that spells distance. All in one 
golf shaft, the only steel shaft with Torsion, 
the Bristol Torsion steel shaft. 

On all kinds of courses, in all kinds of 
weather, all kinds of golfers have tried them 
out. Of course, we haven't heard from all. 
But of all we've heard from, not one fails to 
mention increased power in his shots. 

There is nothing mechanical or artificial 
about Torsion in a golf shaft. It was a nat-

' ural quality of all good hickory shafts. Now 
you can have it in steel shafts. 

Try out irons and woods of any good make, 

equipped with Bristol Torsion steel shafts. 
Test them for distance, accuracy and feel. 

Bristol Torsion steel shafted clubs are 
made and sold by McGregor, Spalding. 
Wilson-Western, Hiilerich & Bradsby, Krov-
don, Vulcan, Great Lakes, Butchart-Nichofls 
and others. 

A postcard brings the facts 
Eventually you will want to know all about 
Bristol Torsion steel shafts. Why not send 
for them today. A postcard brings you the 
current issue of the Bristolite containing the 
full facts. Write to the Horton Manufactur-
ing Company, 188 Horton St., Bristol, Con-
necticut. 

It is not a Bristol 
> Torsion Steel Shift if 

you don't see this 
trademark and the 
open Torsion seam 
that runs the length 
of the shaft. Its 

r double steel walls 
five it g r e a t e r 
strength. 

I T 'S T H E O N L Y S T E E L S H A F T W I T H 

T O R S I O N 

L 

T O R S I O N S E A M 

d o u b l e s t e e l w a l l s ' 



try districts. Ordinarily the location of the 
club in relation to a city will be an indica-
tion of the proper course to pursue, but 
there are clubs so situated that they rest 
on the borderline. These clubs must sur-
vey conditions carefully and make a deter-
mined appeal one way or the other. Expe-
rience in California has demonstrated that 
there can be no half way measures else 
the club that tries them is liable to find 
itself perched uncomfortably upon a fence, 
appealing to neither class. 

In this state there are a number of clubs 
located 20 miles or more from a large cen-
ter of population which have tried to make 
a city appeal. The fact that they have, in 
many cases, fine courses and clubhouses 
has been to no avail. The city residents 
have refused to drive out so far, and the 
local people have felt that the clubs were 
not made for such as they. One club in 
particular which was once said to have 
one of the best courses in California went 
bankrupt because it was a city club too 
far away from the city. At the present 
time the creditors are trying desperately 
to make an about face and get anybody 
to play who has a green fee. Whether or 
not they will be successful is doubtful be-
cause the club site was chosen for scenic 
purposes and is remote from even small 
towns or agricultural centers. Good adver-
tising is their hope. 

Promotors Learn—With Sorrow 
City golf clubs which attempt to make 

an appeal to the suburban rather than 
urban minded players are not as prevalent 
as the pseudo city clubs in remote country 
districts. This is largely due to the fact 
that property prices and taxes are pro-
hibitive, limiting the clubs to as small an 
area as possible for the establishment of 
a golf course and leaving no ground to 
spare for other features. 

Several years ago one such club was 
started. Hundreds of memberships were 
sold for a song; a championship course 
was planned; and an impressive clubhouse 
was started. But although this may be the 
home of democracy, no solid citizens with 
heavy bank accounts were attracted to 
membership lo establish a sound credit 
basis. Today the ground on which the 
course was planned has reverted to its 
former s ta te and the skeleton of the club 
house stands on the hill as a monument 
and a warning to those promotors unwary 
enough to try and establish one kind of a 
club in a region suited only to the other. 

Management of the two types of courses 
presents different problems from at least, 
the greenkeeper's standpoint, although the 
distinction is chiefly in intensity. Mem-
bers of the city clubs demand that the 
slightest details on the course represent 
absolute perfection, that the tee benches 
be placed so many feet from the teeing 
ground proper, that the hand towels on" 
the boxes be spotless, that the traps be 
perennially raked, that there be no un-
sightly hose left within sight during the 
day, and so on. They want nothing to de-
tract from the business at hand which is 
golf. The suburban player, on the other 
hand, is not so fussy about details, bu^ 
has not so much respect for the game and 
its traditions, being apt to cause the green-
keeper annoyance or embarrassment by his 
occasional unorthodox requests or actions. 
Players of this type taking time out to 
eat a picnic lunch or pick flowers are not 
unknown on the courses far removed from 
the maddening crowds. < 

Humorous stories to the contrary, the 
primary purpose of golf is for recreation 
and amusement and the best type of golf 
course is that which provides the player 
with the most enjoyment. Observation 
over a long period of time indicates that 
more amusement actually is obtained from 
the country course than from the city 
course. Whether or not this is due to thje 
course, its surroundings, or the people w'n6 
play it is problematical. 

Limited Term Club Protests 
Federal Tax Payment 

W I L M E T T E (111.) G. C., o r g a n i z e d o n fr 
10-year membership plan, is contesting 

payment of the federal 10 per cent mem-
bership fee tax. Wilmette was one of the 
earlier clubs in which limited term m e n u 
berships were sold by a company owning 
the course and clubhouse and its success 
had much to do with the recent popularity 
of the plan. 

Payment of the taxes have been made 
under protest and now the club and the 
treasury department are going to a court 
battle to determine the legality of the lim-" 
ited-term membership fee and dues tax. 
Wilmette is represented by James H. Cart-
wright, of Winston, Strawn and Shaw, emi 
nent attorneys of Chicago. 


