
THOMPSON 
FERTILIZER 
SPREADERS 

SAVE LABOR—Spread Uniformly 
P l a n t F o o d s , S u l p h a t e of A m m o n i a a n d A r s e n a t e o f L e a d 

No m a t t e r how t h i n or how heavy the appl ica t ion , there Is a Thompson 
Spreader which will do the job for you. Th i s uni form sp read ing adds 
to t he economy of h igh analys is fer t i l izers . Tell us w h a t you wish to 
spread, the appl ica t ion desired, and we will recommend t h e type of 
Spreader for the purpose . 

The Thompson Golf Special Seeder b roadcas t s g r a s s seed 
evenly a n d accura te ly as f a s t a s a m a n will wa lk . Backed 
by 50 yea r s of Seeder and Spreader bui lding experience. 
Thompson Spreaders and Seeders a re sold by l ead ing golf 
supply houses. Wri te today fo r l i t e ra tu re . 

O. E. THOMPSON & SONS 
351 River Blvd. Ypsi lant i , Michigan 

O U T S T A N D I N G 
A C H I E V E M E N T S 

I N T H E 
P R O D U C T I O N O F 

F I N E T U R F 

PRINCE EDWARD ISLAND 
BENT SEED 

BUCKEYE BRAND SEASIDE 
BENT SEED 

I 
NEW BRUNSWICK 
CREEPING BENT SEED I 
VELVET BENT SEED 

All Government Inspected, Sealed 
and Certified 
Our booklet, 

"The Fine Bent Grasses," 
free on request 

THE J. M. McCULLOUGH'S 
SONS CO. 

316 W a l n u t S t r e e t C i n c i n n a t i , O . 

Espoma Brand Poultry Manure 
A Natural Plant Food, entirely organic, grows turf in a natural 
way. An ideal top-dressing for greens and fairways. Contains no 
weed seeds. Specially composted and prepared—It Will Not Burn. 

BRADLEY & BAKER, 420 Lexington Ave., N E W YORK, N.Y. 
Sales Agent« for Eastern States Poultry Manure Corp. 

M O D E L 3 0 - B 

PRIZER 
FERTILIZER 

APPLICATOR 
A por tab le fer t i l i ser d i s t r ibu tor , which, 
t h rough au tomat i c ag i ta t ion , delivers a 
uni form distr ibution of a n y soluble f e r -
tilizer. Wri te for complete Information. 

PRIZER MFG. CO. 
S O L A N A B E A C H , C A L I F . 

You save t ime and money by answering QOLKDOM ads. 



Dressing U/>" the Course Has 
Big Vlace in Greenkeeping 

By G U Y G. W E S T 
Superintendent, Fall River (Mass.) Country Club 

ALTHOUGH the condition and quality 
of the turf on the golf course is prob-
ably the prime requisite in green-

keeping there are other factors of im-
portance to good course management. One 
very important factor might be termed 
"the dressing of the course." This is of 
especial importance at the off season of 
play, because much work can be done now 
along the lines which this factor covers. 
During the busy season it is often difficult 
to find time for any side issues, but by 
planning ahead, the course may be well-
dressed when heavy play s tar ts up again. 

Probably those who play golf on a cow-
pasture would be just as well satisfied if 
they had no tee markers, had tin cans for 
cups, and a stick with rag tied to it to 
mark the hole, and other things in the 
same degree. However, when courses 
spend thousand of dollars to maintain qual-
ity turf , they should not only be willing 
but eager, to spend a little extra time and 
money to dress up the course. 

It has often been said that "it is the 
little things that count," and this is 
especially true on a golf course. It is not 
alone the missed putt which makes the 
player curse the greenkeeper. It sometimes 
is the missing tee towel, or no soap or 
water in the ball washer, or waste paper 
all over the course, or similar things which 
come under this heading of dressing the 
course. 

As a player, especially a visitor to a 
course, often gets impressions of a course 
from the first tee, and sometimes carries 
these impressions all the way around the 
course, it is important tha t the first tee 
should not only be large, even, and have 
good turf, but it also should be well 
dressed. If tee stands are used, the sand 
should be clean, water should be clean, 
towels and brushes should be changed 
whenever necessary. Tee markers should 
be clean, and painted as often as neces-
sary. Jf bal} washers are used, they should 

be kept in shape so that they will really 
wash a ball; soap and water should be re-
plenished whenever necessary, and towels 
changed often. A waste receptacle should 
be provided at the first tee, and at other 
tees if possible. Waste and debris should 
be kept picked up. Any other course equip-
ment around should be kept in good con-
dition, clean and well painted. These ob-
servations can also apply to all other tees. 

An example of to what extremes clubs go 
in this matter of dressing the course came 
up recently in a discussion I had with 
several greenkeepers regarding tee towels. 
One greenkeeper bought tee towels fo>' his 
club at five dollars per dozen; the towels 
were changed daily at every tee, and 
laundered at cost of half cent each per 
laundering. At another course, they bought 
a towel for every tee at start of season 
and when season ended threw the towels 
away! And there are all of the fifty-seven 
varieties in between these two examples! 

"Sunday Clothes" for the Course. 
On the greens much can be done to dress 

up the course. The trend now seems to be 
toward better cups, poles and flags. Steel 
and aluminum poles may now be pur-
chased; they give a feeling of security and 
strength. Flags should be changed before 
they are rags; poles should be painted be-
fore they shame a good green! The trend 
is toward a dressier green! The golfer 
shoots at the pin, and he wants it to at-
tract attention and be neat. 

Around the greens, the formerly often 
seen piles of grass clippings are now dis-
appearing. They now are being bagged 
and in many cases gathered daily with the 
truck. Hose and sprinklers should not 
clutter too close to the green. At some 
courses, these are gathered with the truck 
after use, and then taken around when 
needed again. This is too much effort for 
the average course, but boxes can be made 
and left ft little away from greens, out of 



"THE GOLFER WITH THE HOE" 
K i n g s t o n A. N. PECKHAM R h o d e I s l a n d 

F O R 10 Y E A R S 
has been furnishing direct to the golf clubs 

CREEPING BENT and RHODE ISLAND BENT 
G R A S S S E E D 

grown under the rigid cl imatic conditions of N e w England. This winter hardy 
seed makes the most permanent and desirable turf for your greens, fairways, tees, 
fine lawns, etc, 
P U R C H A S E Y O U R S E E D D I R E C T F R O M T H E F A R M S W H E R E I T IS G R O W N A N D 

T H U S S A V E A L L M I D D L E - M E N ' S P R O F I T . 

T h e MACGREGOR COMPOST DISTRIBUTOR 
Saves Time, Labor and Material 

For 3 years MacGregor Compost Distributors have 
been in use on many of the country's finest courses. 

U s e r s say tha t M a c G r e g o r s top dress t h e i r 
g reens in one - th i rd to one - f i f th t h e t ime , sp r ead 
m o r e u n i f o r m l y a n d b r u s h i n m o r e t h o r o u g h l y 
t h a n a n y o t h e r m a c h i n e o r m e t h o d t h e y eve r 
used . T h a t m e a n s t r u e r a n d h e a l t h i e r g reens . 

STURDY—EASILY H A N D L E D BY TWO M E N 
Write for descriptive folder—today 

Order direct and save 20% _ 
The machine distributes 

M A C G R E G O R C O M P O S T D I S T R I B U T O R C O . 7 n [ ^ o u g h l y -
B O X 717 W H E A T O N , ILL. ^ ^ ^ ^ ^ ^ in one operation.^ 

U* S- GOLF ARCHITECTS 
I N C O R P O R A T E D 

DESIGNERS and BUILDERS 

WE SPECIALIZE IN REMODELING COURSES 

310 SO. M I C H I G A N AVE. 
C H I C A G O 

STANLEY F. PELCHAR JAS. J. PRENDERGAST O T T O CLAUSS 
Golf Architect Consulting Engineer Landscape Architect 

Use G O L F D O M advertising pages as your safe buying guide. 



the way of play, and hose and sprinklers 
stored in these boxes. Other equipment 
needed around the greens, such as rollers, 
should be out of the way, and should be 
kept in good condition. Worn-out or dis-
carded equipment should never be left 
where players see it; it will look too much 
like inefficiency to the uninformed, and 
they will probably think it was the green-
keeper's fault it wore out! 

Dressing up the course as far as the 
rough goes, largely is cleaning what is 
there, and possibly a little extra planting 
out of the way of most play. Trees in the 
rough should be pruned of lower limbs so 
that a player may play a ball out toward 
the fairway with a half swing at least. 
Stumps should be removed, depressions 
filled, grass seed sown in bare areas, 
stones and debris picked up, and area in 
general kept clean. 

All signs, out of bounds stakes, etc., 
should be kept in good repair, painted fre-
quently. In general, areas marked "Ground 
Under Repair" should be as few as pos-
sible, in order that course may look its 
best. After any new construction, care 
should be taken to clean up any debris, 
and make the new work as well dressed 
up as the older parts of the course! 

All workmen should be instructed to pick 
up and police the course as they work on 
it. They should report anything they no-
tice out of order, or needing attention. 
This is a great help in keeping the course 
well-dressed during the season. 
Promoting Players' Comfort. 

Dressing the course properly means com-
fort for the players. Seats placed on tees 
will help greatly. Bridges across ravines, 
steps up and down steep hillsides, good 
walks between greens and tees,—all are 
means of dressing the course and likewise 
providing comfort. Draining wet areas 
aids in appearance and also in comfort. In 
many ways the two go hand in hand. 

Dressing the course by means of land-
scape development is not within the scope 
of this article, as much could be written 
along this line. This field is hardly 
touched as yet by many clubs. It might 
be well to point out here that true land-
scape architecture aims to secure the max-
imum of beauty coupled with the maxi-
mum of utility, and hence anything which 
helped beautify the course while it did not 
hinder or lessen the usefulness is a land-
scape development. Those in charge of 
golf courses should do all in their power 
to use the parts of the landscape which are 

theirs, a tree or trees here, and a mass of 
shrubbery there, a stream on one side, and 
a vista on. the other—all should be used 
as far as possible to perfect the landscape 
development insofar as they do not affect 
the play on the course. Planting can be 
done between greens and tees, and in 
stretches along holes out of the way of 
play. Native species should be used, and 
only informal planting desired. Wild flow-
ers growing naturally on the course should 
he encouraged if they are desirable species. 
The proper enjoyment of the game comes 
first, but there are many landscape features 
which can be introduced to beautify the 
course and be no detriment to play. 

There are other side lines to this dress-
ing of the course. Encouraging birds to 
nest on the course, by feeding them, provid-
ing food and water summer and winter, in-
stalling bird houses, keeping their enemfes 
away, and in general, being friendly to 
them, is a means of dressing your course. 

You probably will think of many others; 
if this article encourages someone to stress 
this part of golf course maintenance a lit-
tle more, it will not be in vain. These 
suggestions are made with this idea in 
view of stimulating interest in this other 
side of greenkeeping. Although it may 
not be of such great importance as the 
establishing and maintaining of good turf , 
it is a proper companion to such work. 
A good course, well-dressed, should be the 
aim of the good greenkeeper! 

N. E. Club Managers Hold 
District Meeting 

On Feburay the 5th, a district meeting 
of the New England Club Managers' asso-
ciation was held at the Hotel Statler, Bos-
ton. This meeting included all of the local 
chapters throughout New England, large 
representations particularly from the Con-
necticut chapter, Rhode Island chapter and 
the Boston chapter as well as many other 
members and guests from cities which do 
not have chapters but whose managers are 
members of the New England association. 

This meeting started at four in the after-
noon with the following program: 

A lecture, with motion pictures, on 
"Deep Sea Fishing and Sea Food Products." 
A lecture on the "Oyster Industry" of es-
pecial interest to New England managers. 

A dinner at the Statler Hotel at 7 P. M. 
with additional educational features and 
association business followed the dinner. 



" A o t a f i r t tb a I l o u r d " 

USE NAGA to control grubs and 
worms—to deter weed growth, too! 
Prominent greenkerpers »11 over the country 
insist upon Naga—the tested Sherwin-Williams 
turf protector because it is threefold in its bene-
fit to greens, tees and fairways! 

Not only does Naga control I he expensive 
ravages of grubs and earthworms, but it also 
actively deters the growth of weeds and at the 
same time stimulates the growth of Bents, 
Bermuda grasses and certain other fine turfs. 

Bead these reasons why: 
Naga contains 2% more Arsenate of Lead to 

the pound than ordinary Arsenate of Lead. 
Naga cover« more turf per pound because it 

is fluffy and ground extremely fine; 99.5% 

passes through a silk screen of 350 mesh to the 
square inch. 

Grubs and worms are sure to get an effective 
quantity of this fine material. Their mouth 
parts are very small and cannot swallow a 
coarse material. 

Naga mixes perfectly with Sulphate of Am-
monia and other approved fertilizers but is not 
recommended for Poa Annua. 

Write for more information on Sherwin-Wil-
liams Naga. Greenkeepers of leading golf clubs 
acclaim it as the safest, surest protection against 
these pests. 

Semi for rahinhlc free pamphlet gitili# full 
instructions for ftruh and earthirorm priMtfing. 

T h e Sherwin-Will iams Co. 
D e p t . 716, 601 C a n a l R o a d , N . W. , 

C l e v e l a n d , Ol i i» 

P R E P A R E D 

NAQA 
ARSENATE OF LEAD FOR FINE TURF 



A r m o u r s SPECIAL 

This booklet 
"Solving the Turf 
Problem" tells you 
how to feed for a 
strong, healthy turf 
with |>roi)er root 
structure. Write for it 
now without fail. Use 
coupon on opposite page. 



TURF FERTILIZER 
10% Nitrogen, 8% Phosphoric Acid, 6% Potash. All Available. 



plan now 
to irrigate your 
fa i rways this 
summer 
ADEQUATE WATER, PROPERLY APPLIED WIN 

carry vour fairways through the dry season 
. . , . and thiough increased membership activity, 
will bring profitable reactions to all depart-
ments ot your club. 
We originated full golf course irriga-
tion—the slow motion sprinkler—the 
hoseless system—the self closing snap 
valve for hoseless systems—and now, 
we offer phenominal improvements 
for 1930. 

It is s ignif icant that more B u c k n e r Sprinklers 
and V a l v e s are in u s e on golf courses in U n i t e d 
S ta te s than all other m a k e s ot sprinklers and 
v a l v e s combined . O n l y superior per formance 
could create this o v e r w h e l m i n g preference . 

Write your nearest dealer, 
listed below, or direct 
to factory, for literature. 

BUCKNER'S 
California Hoseless 

Systems 
GOLF KING No. 6 

Sprinklers 
GOLF KING 

V a l v e s 
S E L F CLOSING 

Snap Valves 
Plan your hoseless system now! 

BUCKNER EQUIPMENT IS 
STANDARD THE WORLD OVER 

BUCKNER MFG. CO., FRESNO, CALIF. 
LEADERS IN THE DEVELOPMENT OF SPECIAL SPRINKLERS FOR GOLF COURSES 

Inc. J . Oliver Johnson , 
Chicago, ill. 

Ph i l ade lph i a Toro Co., 
Ph i lade lph ia . P a . 

New York Toro Co., 
New York City 

"Wendell P. 

SPE< IAI j REPRESENTATIVES 
H. V. Car ter Co., San Francisco, Calif. 

Guy R. Champla ln , Pa r i s , Ky. 
J o s e p h P. Breck & Sons, Boston, Mass. 
R i t ch i e Bros. & Co., Vancouver , B. C. 

EASTERN ENGINEERING REPRESENTATIVE 
Miller & Associa tes - - - - - Columbus, O. - -

Ivan W. Lee, 
Seatt le , Wash . 

Golf Equ ipmen t Co., 
P i t t sburgh , Pa. 

Huey Phi l ip H a r d w a r e Co. 
Dallas, Texas. 

Chicago. 111. 



WITH THE MANUFACTURERS 
Pros, P layers and P r of its is U . S . 

Rirya/'s Valuable Help to Better 
Business ^Aethods in Pro Selling. 

SIGNAL recognition of the pros' status 
as business men is obVious in the 1930 
sales plan of the U. S. Rubber Co. on 

its U. S. Royal golf balls. This plan 
brought together in a key-book entitled 
"Pros, Players and Profits," represents the 
ambition of the U. S. Royal people to pre-
sent to the pros a complete and practical 
sales development campaign. Highly fa-
vorable pro comment has been passed on 
this enterprise. Many pros have been ac-
quainted with details of the plan by Ed 
Conlin, golf ball manager of the United 
States Rubber Co., who has been trouping 
around the various P. G. A. sections with 
the story of the merchandising educational 
effort put forth for pro use. Conlin has a 
picture projection device that tells the tale 
of golf business history and has been at-
tracting large crowds to P. G. A. meetings 
with this feature that the boys call "Eddie 
Conlin's U. S. Magic Lantern Show." 

Slides from the picture presentation, 
some of which are shown herewith, tell the 
sales story of golf right from the start of 
the game's big development in this country 
and vividly emphasize what policies and 
practices the pros have to adopt in order 
to meet the competition of other retail out-
lets of golf goods. This part of the show 
tells the boys what they are up against 
and the rest of the act shows them what 
the U. S. Royal folks are doing in this 
year's campaign to help them increase the 
pro ball sales volume. 

The Pros, Players and Profits book, which 
will be distributed by the U. S. Royal men 
to the pro trade about March 15, tells how 
the plan presents the ideas many of the 
most successful professionals have found 
successful in actual work. The main book 
considers the various phases of pro business 
operations and is a general pro business 
policy treatise. With this book there is a 
manual of pro business practice which is 
the first thing of its kind that ever has 
been put before the pro trade. This sales 
manual notion has been considered for 
some time by various association and pri-
vate interests and the reception the U. S. 
book has been accorded amply testifies to 
the importance of the contribution to pro 
business progress. The book gives the 
methods that the foremost pro business 
men use in their display, selling and ac-
counting methods. The accounting part is 
especially interesting and valuable, for it 
is the first time there has been anything 
of this kind generally placed before the 
pro trade. 

Five letters that the pros are to send out 
in developing merchandise and instruction 
income are part of the advertising plan. 
There is another letter the Royal plan of-
fers that is one of the best advertising 
stunts they ever put out. It is a sugges-
tion for a letter to be sent by club presi-
dents in behalf of their pros, to the mem-
bers. This letter has been tried out and 
went over big. 

"cDart^ystcct" 
(TRADE MARK REGISTERED) 

G o l f B a g R a c k s 
( P a t e n t N o . 1 6 8 8 4 1 2 ) 

Designed and built entirely of steel with angle frame and curved shelves that fit the 
bags—clubs lie flat—no warped shafts-—smooth shelves do not tear or scrape bags— 
each compartment numbered—nicely finished in olive green enamel. 

Cost no more than wood racks—last longer—shipped knock down -easy to assemble— 
start with small installation which can be added to as additional bags are needed— 
write for prices. 

E d w a r d J . D a r b y & S o n 
UJE 4 0 0 B R O W N S T R E E T P H I L A D E L P H I A , Pa. 

M a k e r s of " D a r b y s t e e l " Golf E q u i p m e n t 
H o l e C u p s H o l e C u t t e r s F l a g p o l e s T e e S tands M a r k e r s 



The Pro sells only golf goods. His customer» 
come in to his shop of their own free will — 
automatically giving him his chance to sell. 

The dealer never overlooks a trick 
in selling after the person is in 
the store. He uses planned over-the-

counter selling methods. 

Solution i. A direct mail campaign of six letters, 
expertly written. This campaign 
covers the most essential points of 
Pro selling. w 

Solution 2. A series of small display cards that sell 
lessons and the Pro ' s services. Occupies 
small space. A new card each month. Y o u 
will find them a welcome departure. 

Solution 3. A handbook of business. T h e 
facts in it are all sound practices that 
golf Pros have actually used successfully. 

Solution 4. A book with your name on the 
cover. It contains the widest range of 
golf data interesting to players that has 
ever been put between two covers. «7 

Two strips from the U. S. Royal Pro 
Business Film. 

I l f J i M 


