
Night Lights for Pools. 
A n o t h e r recent innova t ion in s w i m m i n g 

pool cons t ruc t ion is the u n d e r w a t e r light-
ing sys tem. Th i s g rea t ly enhances the 
u t i l i ty a n d beauty of a n y pool, and in-
sures m a x i m u m safe ty a t al l t imes. I t 

. gives crystal-c lear , evenly d i f fused l igh t 
t h r o u g h o u t t he wa te r of the pool a t n igh t , 
and can, by the in t roduc t ion of colored 
lenses, be obta ined in a mul t ip l i c i ty of 
color schemes . I t inc reases the enjoy-
ment of t he specta tor a s well a s the swim-
mer, who seems f r o m the shore l ine to be 
moving t h r o u g h l ight r a t h e r t h a n water . 
The Spr ingf ie ld C. C. will h a v e the first 
outdoor pool so equipped. 

Most of t h e coun t ry c lubs ins ta l l ing 
s w i m m i n g pools a re doing so wi th t he 
in ten t ion of f r eez ing the pool over in win-
ter and so p rov id ing an e x h i l e r a t i n g win-
te r spor t f o r the i r members . If the pool 
is set in a n a t u r a l or a r t i f ic ia l hollow, it is 
advisable to use enough w a t e r to com-
pletely f reeze over the pool p rope r , as t h i s 
will i n su re a n even t e m p e r a t u r e of 32 deg. 
F. all w i n t e r , t h u s p r e v e n t i n g t h e act ion 
of f r o s t t h r o u g h t he s t r u c t u r e . 

S C H A V O L I T E H A S N E W M E N O N 
F O R C E 

New York C i t y — S c h a v o l i t e Golf Corp., 
16 W. 45th St., announces t he a p p o i n t m e n t 

of R o b e r t W. Kil-
pa t r i ck a s general 
m a n u f a c t u r i n g super-
i n t e n d e n t of t he Scha-
volite p l a n t . Bob was 
born a t St. Andrews in 
1897 and c a m e to t he 
S ta tes in 1900 wi th 
his f a t h e r , who is wi th 
Spaldings . Bob, per 
the usua l custom, is 
re la ted to mos t of t he 
pro golf no tab les who 
hail f r o m St . Andrews . 

K i l p a t r i c k s t a r t ed to 
work fo r Spalding ' s 
in 1912. In 1919 he 
went to Mt. Hope, N. 
Y., a s a s s i s t a n t to 

Jack Adams . In 1925 he r e t u r n e d to the 
Spa ld ing o rgan iza t ion a n d w a s f o r e m a n 
for t he S p a l d i n g 
Springfield p lan t prior 
to jo in ing Schavol i te . 

T h e Bos ton office 
opened a t 115 Fede ra l 
St., w i th Ha ro ld Cos-
grove in charge , is do-
ing a good business . 

B o b Ki lpa t r ick 

H . J . Cosg rove 

An EVERSON SWIMMING POOL 
makes a Country Club of any 
Golf Course 
Noth ing will be more apprec ia ted by go l fe rs 
t h a n a good s w i m m i n g pool r igh t a t t h e 
Club. Pools t h a t a r e properly designed, 
buil t and m a n a g e d usual ly prove an excel-
lent investment for golf clubs. Everson 
Pools a re a lways popular for the wa te r is 
a lways clear, s p a r k l i n g and of d r i n k i n g 
pur i ty . 

Specialists in 

S W I M M I N G P O O L 
Design - Construction - Equipment - Maintenance 

Filters Sterilizers 
Heaters Chemicals Pumps 
l l a i r Catchers Suction Cleaners 
Pool Fittings Spring Boards 
Ladders Diving Towers 
Toys Hafts Floats 

Underwater Lighting Systems 

Much in format ive d a t a has been compi led 
for dis tr ibut ion to officials of golf clubs 
which will be sent if requested. 

E V E R S O N F I L T E R CO. 
648 No. Green St. Chicago, III. 

I EVERSON SWIMMING POOLS 

B* R* L E A C H 
R I V E R T O N , N. J. 

Consulting Turf 
Specialist 

(Originator of the lead 
arsenate treatment of turf) 

for 
GOLF COURSES 

and 
P R I V A T E E S T A T E S 

Study, diagnosis and conditioning 
recommendations. Special attention 
given to grub, earthworm and weed 
control. 
Write for details of time available 
and terms. 



LANDSCAPING TIPS 
FOR GREENKEEPER 

S H R U B S T H A T S T A N D A B U S E A N D T H R I V E U N D E R N E G L E C T 
(No te : " R e m a r k s " r e f e r s to the s h r u b ' s l i fe , appearance , i m m u n i t y to disease a n d 

insects . *Not na t ive to N o r t h Amer ica . ) 
Botanical Name Common N a m e He igh t R e m a r k s 

Acanthopanax pentaphyllum A c a n t h o p a n a x 9 fee t Good 
Aronia arbutifolia Red Chokebe r ry 9 f ee t Good 
Aronia melanacarpa Black Chokebe r ry 3 fee t Good 
Benzoin aestivale Spice bush 15 fee t F a i r 
Berberís thunberg* Japanese B a r b e r r y 6 fee t Good 
Clethera alnifolia S u m m e r s w e e t 9 fee t Very good 
Comptonia asplenifolia Swee t f e rn 3 fee t Good 
Corylus americana Amer ican H a z e l n u t 9 fee t Good 
Forsythia Most species F o r s j th ia 8 f ee t Good 
Gaylussacia baccata (Acid soi l ) Black H u c k l e b e r r y 3 fee t Good 
Hamamelis (a l l species) Wi tch Hazel Ta l l Good 
Ilex glabra Ink B e r r y 6 fee t Very good 
Kalmia latifolia Mounta in L a u r e l 10 fee t Very good 
Kalmia angustifolia Lambki l l 3 fee t Good 
Ligustmm ibota* Ibu t a P r i v e t 6 fee t F a i r 
Ligustrum vulgare* European P r i v e t 12 fee t Good 
Lonicera morrowi Morrow H o n e y s u c k l e 7 fee t Good 
Lonicera tatarica F u t a r i a n Honeysuck le 9 fee t Good 
Lonicera maacki A m u r Honeysuck le 15 fee t Good 
Lonicera fragrantissima W i n t e r Honeysuck le 6 fee t Good 

Severa l o the r h o n e y s u c k l e s 
Lucium (a l l species) Ma t r imony Vine Creep ing Good 
Myrica carolinensis Nor the rn B a y b e r r y 6 fee t Good 
Rhododendron (al l na t ive unhybr id ized species) Var ies Very good 
Rhus (a l l spec ies) Sumac Tal l Poor 
Ribes (a l l species) C u r r a n t Low F a i r 
Viburnum cassonoides Witherod 7 fee t Very good 
Viburnum dentatum Arrowwood 15 fee t Very good 
Viburnum molle Kentucky Viburn m 12 feet Very good 
Viburnum lentago N a n n y b e r r y 25 feet Very good 
Viburnum prunifulium Blackhaw 12 fee t Very good 
Viburnum lantana W a y f a r i n g T r e e 15 fee t Good 
Viburnum venosum Veiny V i b u r n u m 9 fee t Good, F a i r 

Severa l o ther l ess common V i b u r n u m 
C h a r t p r e p a r e d by P e n n s y l v a n i a S t a t e College, School of L a n d s c a p e A r c h i t e c t u r e . 

Does the Spreading Work of a Dozen Hands— 
Here is the master all-purpose 

H O F M A N N . S R . 
DISTRIBUTOR 

AN extremely economical and com-
pletely satisfying solution to your -msf̂ ^ 

spreading problems. Quick, yet as exact-
ing as a specially trained force of experts * -
—and can be handled by a boy. Feed adjust- ' 
ment easi ly controlled without stopping. Ruggedly VJf 
built, yet balanced for swift handling. 120 lb. capac-
ity, and wheels that leave no marks. Write for further details 
and name of nearest dealer. 

T H E S A L E M T O O L GO. SALEM. O H I O 

B E T T E R ! 

Takes Spread-
ing Off the 

I'ayroll 
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Miniature 
Golf Courses 

Pay Big Profits! 
Crowds of people—swarms of them—stream 

into the new and better style Miniature Golf 
Courses. This fascinating new business offers a 
genuine BIG MONEY OPPORTUNITY TO MEN 
OF ACTION. Only nominal capital is needed. 

At Atlantic City we own and operate the TEE-
ZEE GOLF COURSE, beyond doubt the largest 
and most beautiful, as well as most practical 
Miniature Golf Course in all the world. Now 
open and DOING A CAPACITY BUSINESS 
DAY AND NIGHT. TEE-ZEE COURSES are 
"Planned for Profit." 

Rush your name and address for detailed advice 
about Complete Plans and Instructions for build-
ing and operating Profit-Paying TEE-ZEE GOLF 
COURSES. Previous experience not essential. 
The PLANS cover every single detail—all about 
locations, selection of holes and hazards, cost of 
building, materials to buy and where to get 
them, plans for getting and holding capacity 
business, etc. 

We confidently predict that TEE-ZEE GOLF 
will produce a new crop of millionaires. Today 
this fascinating outdoor business is in its in-
fancy. The time to establish your first course is 
RIGHT NOW. Then expand and prosper with 
the rapid growth of the Miniature Golf Business. 

TEE-ZEE GOLF CO. 
4 2 3 Boardwalk - - Atlantic City, N. J. 

For 
ALL 
Golf Course Work 
T h e Staude Golf Course Tractor does all 
the work demanded of it. Users are sur-
prised with the great speed and power of 
such a low priced tractor. 

Model A, with d u m p body 
$695.00, F. O. B., St. Paul. 

Staude 
Golf Course Tractor 
Send for list of satisfied users, prices and 
easy payment terms. Sold o n money-back 
guarantee. 

E.G. STAUDE MAK-A-TRACTOR CO. 
2696 Univers i ty Ave. , St. Paul, M i n n . 

Are You One of 
the Many Pro-
fessionals Who 
Bought Our 

GOLF 
POLISHING 
MOTOR 

Last Season? 
If so, you well know— 
The shop t ime it saves ; 
T h e leisure it af fords fo r golf in-

s t ruct ion ; 
I ts low cost for upkeep. 
If you a r e a prospect ive mo to r 

user, you should specify H O L T Z E R -
C A B O T because th rough m a n y y e a r s 
it has p roved its electrical a n d m e -
chanical wor th . 

T H E HOLTZKR-CABOT ELECTRIC C o . 
125 A m o r y St. 6161 S. S t a t e St. 
Boston, Mass. Chicago , 111. 

T H E R I C H M O N D 

S O D C U T T E R 
YOU'LL do a n ea t er j o b of sodding 

w i t h th i s profitable t i m e and labor 
s a v i n g sod cutter. Cuts a strip 14 
i n c h e s wide; a d j u s t a b l e , un i form th ick-
n e s s ; any desired l e n g t h . Cut w i th the 
R i c h m o n d Sod Cutter you g e t a 
s m o o t h e r , firmer turf , e spec ia l ly on 
e m b a n k m e n t s . Can be d r a w n by e i ther 
horse or tractor. 

T h i s speedy sod cut ter truly p a y s for 
i tse l f in one day of l ine—write us to -
day for d e t a i l s — c o m e s complete , rea ly 
for use, $35. F. O. B Richmond. 

RICHMOND SOD CUTTER CO. 
Richmond, Indiana 



Expert Food Buying Is 
Test of Manager 

By ROBERT E. LOVE 

TH I S is the second of a series of 
articles on golf club food service and 

deals with the various problems of food 
purchasing. Too much emphas is can-
not be placed upon the gross error of 
buying food solely on the price basis. 
Especially is this t rue of golf clubs, 
with their fastidious, high class patrons 
constantly demanding the best of foods. 
T h u s the highest quality food mus t not 
be sacrificed for the apparent saving of 
a few cents in price. 

IN T H I S modern age the business of 
food purchasing, like m a n y other 
forms of activity, has become scien-

tific. The scientific s tudy of re la t ive food 
values has accurately proven tha t high-
est quali ty foods with a correct percep-
tion of their use is the measu r ing stick 
of success. Food purchas ing wi thout a 
clear and definite knowledge as to its re-
qui rements and usage spells f a i lu re with 
a capital F . 

Golf club s tewards should be ever alert 
to the cons tant ly changing m a r k e t . They 
should s tudy the daily marke t fluctuations 
in price, supply, and demand. The club 
steward should, whenever possible, pur-
chase the food directly on the spot, ra ther 
than order by telephone. Th i s helps to 
prevent er rors , insures better qual i ty , bet-
ter sa t i s fac t ion on the par t of the patrons, 
with a r e su l t an t increase in profits. The 
club steward is being constant ly ap-
proached by na t iona l concerns, as well as 
local houses, wi th special buys or bar-
gains. These should be s tudied and 
handled very cautiously, a lways bear ing 
in mind the profitable guide—only the 
best of foods a t all t imes. 
Buy "Bargains" Cautiously 

Sometimes you may be able to make a 
good buy with one of these so-called "bar-
ga in" opportuni t ies , but be ever careful , 
and if the food offered is a slow-moving 

i tem which will t ake several months to a 
year to consume, it is well to stop and 
figure the inves tment a t regular in teres t , 
plus a few cents for depreciation, and 
compare th is resul t with the regu la r 
price, before buying. 

Another profitable practice which also 
helps br ing about in ter-depar tmental co-
operat ion, is for t he s teward to consult 
the chef, pan t ry girl , pas t ry chef and the 
like, in reference to the above and other 
food purchas ing problems, instead of re-
lying solely upon his own judgment . In 
m a n y instances th is advice sought f rom 
the var ious ki tchen depar tment heads, has 
proven of invaluable ass is tance to the 
s teward , and also has the splendid resul t 
of giving the various depar tment heads a 
sense of greater responsibil i ty and a keen-
er in te res t in thei r duties. 
Large Clubs Can Deal Direct 

Most golf clubs do not have a food busi-
ness which w a r r a n t s direct connections, 
cu t t ing out the middlemen's profit. How-
ever for the extra large golf course wi th 
a big food business, direct dealings with 
the wholesale jobber will br ing about con-
s iderable savings. For example, if you 
use fifteen or more sacks of granula ted 
sugar a week, you can purchase direct 
f rom the broker, thereby effecting a sav-
ing of 35c to 40c per sack over the whole-
sale grocer 's price. It is also usually pos-
sible to secure jobber 's discount of f rom 
10 to 15% with 2% cash, 10 days on sev-
eral i tems of nat ionally-known canned 
goods and groceries. Many other i tems 
when purchased direct, effect savings of 
f rom 25 to 30% over the local m a r k e t 
prices. The path to lower prices for qual-
ity foods is governed solely by the volume 
of business being done. 

Thus , the average golf club must deal 
with the local marke t s . The golf club 
s teward mus t seek to establish himself 
as rapid ly and firmly as possible as an 
"hones t" t rader . Always be fa i r when 
deal ing wi th the var ious concerns, and 
above all do not make fictitious demands, 



Women have this attractive lounge of their own at the palatial new home of the Make-
tewah C. C. at Cincinnati. 

when seeking lower prices. Always back 
up your a rgumen t s with sound reasoning 
and s t ra igh t facts . Again, let me em-
phasize t h a t t he steward mus t s tudy mar-
ket conditions, consult produce m a r k e t re-
ports and out of town price l is ts which 
are submit ted by numerous dealers, and 
then talk them over daily wi th the firms 
with whom you are doing bus iness regu-
larly. Thus you can usually a r r ive at the 
lowest price possible on the qual i ty pur-
chased. 
Diversify Purchases 

Competition is still the guiding force in 
the business world today. This impor tan t 
fact should not be overlooked in food pur-
chasing. Do not do all your business with 
one or two firms, but select several reput-
able dealers in the different b ranches of 
food lines, and let them bid aga ins t each 
other for your patronage. Thus , the 
various dealers will be very anxious to se-
cure your business, especially so since the 
patronage of a high class golf club will 
greatly help to augment the pres t ige of 
the firm in the community. These dif-
ferent dealers will consequently make cer-
tain concessions, which the firm t h a t has 
a monopoly on your business would never 
consider. Of course with some i tems, you 
will have to t rade mainly wi th one or 
two concerns, but these must be constant-
ly checked to insure lowest prices. 

The food purchaser should s tudy intel-
ligently the dai ly menu, and know the re-
quirements and usages for which the food 
is to be employed. Accurate da t a should 
be kept on the food inventor ies . The 
steward should study the t rend of his 

business, and know wha t the patrons want , 
and when they want it, forecast ing and 
es t ima t ing the f u t u r e necessities of the 
food depar tment . Special care should be 
taken of perishables, as most clubs a re 
s i tuated some distance f rom town, necessi-
t a t i ng the t r anspor t ing of this par t i cu la r 
group of foodstuffs by t ruck , consequently 
increas ing the hazard of spoiling. 

What Test Scores Tell 
Wherever possible the use of test scores 

is advocated, as they a r e of great assis-
tance in br inging about a successful food 
business. The test score is simply an 
ana lys i s of what can be obtained, i ts eat-
ing qualit ies, i ts sui tabi l i ty for the pur-
pose purchased, and a basis for a r r iv ing 
at. profits. For example, test scores made 
on meat , showing the shr inkage a f t e r 
cooking, and the por t ion yield, have 
definitely proven t h a t qual i ty products will 
a lways give a greater percentage yield, as 
well as being fa r more pleasing to the pa-
t rons . However the problem of purchas-
ing mea t and fish products , is one of 
such grea t scope and impor tance t h a t it 
will mer i t a detailed discussion in a la ter 
issue of GOLFDOM. 

Tips on Buying Canned Goods 
In the purchas ing of canned goods, an 

extensive knowledge of the requi rements 
anu usage is vitally necessary, especially 
so since considerable money outlay is 
involved in th is l ine of food. Canned 
goods should not be purchased in any 
quan t i ty until a f te r a very accurate s tudy 
of m a r k e t conditions, government surveys, 
crop reports , dealers ' reputat ion, and 



quali ty of foodstuffs, has been carefully 
made. 

Tests should be made to ascer ta in the 
eat ing qual i t ies of each product purchased. 
Other impor tan t factors in regard to the 
purchase of canned goods a r e : grading as 
to size, var ie ty offered, net content weight, 
price asked in comparison with the qual-
ity offered. Canned foods a re na tu ra l 
foods, cooked and sterilized by heat, and 
their nu t r i t ive value is the same and of-
ten grea te r than tha t of corresponding 
raw food, purchased in the m a r k e t and 
cooked in the r e s t au ran t k i tchen. 

Most canner ies are located in the pro-
duction areas, and the foods a re canned 

Protex-Foot 

Flexible Wood Sole 
Sandal 

" P R O T E X - F O O T " 
Flexible and Regular 
Wood- Sole Sandals 
Prevent Foot Infec-

tions or Injury 
Their use urged by Phy-

sicians, Athletic Directors 
and Health Authorities for 
indoor and outdoor wear. 

Swimming pools and locker rooms, whether public or 
private, cause three-fourths of all skin disorders, de-
clare leading medical men. One thoughtless person 
may quickly spread contagion by going barefooted. 

Easy on and off. Substantially made and water-
proofed. Several styles and colors. Made with or 
without silencers. New Design-patents applieJ for 
Request illustrated circular G9. 

D E T R O I T S A N D A L CO. 
150 W. Larned St., Detroit, Mien., Ph. Hand. 0185 

DOES YOUR GOLF COURSE 
NEED REMODELING? 

W e ipeclalize in reconstructing 
courses for established c lubs . 

Course» Remodeled in 1929 
B R O O K W O O D C. C. . . . C H I C A G O 
O R C H A R D R I D G E . . . FT. W A Y N E 

N e w Courses Built in 1929 
BEVERLY S H O R E S . . M I C H . C I T Y 
P R E S T W I C K C. C. . . O R L A N D , ILL. 

National Golf Course Builders 
202 South State Street, Chicago 

Charles E. M a d d o x in charge of construction. 

W E R E M O U L D YOUR O L D 

G O L F BALLS 
Look a n d p l a y l ike new ones . L o w cost . 
L e t t e r e d . W r i t e us. U s e our U N I F O R M 
ba l l p a i n t e r f o r b e t t e r p a i n t i n g . 

M U L H E R I N R U B B E R CO. 
3328 Locus t S t . St. Louis , Mo. 

T—COUPON S C O R E C A R D S -
M E D A L P L A Y T O U R N A M E N T C A R D S 
MATCH P L A Y T O U R N A M E N T C A R D S 
G R A P H I C H A N D I C A P P I N G C A R D S 

T O U R N A M E N T R E C O R D B O O K S 
Write for D e i c r i p t l v e Circulars 

T H E G R A P H I C SCORE B O O K CO. 
100 Main St., Park Ridge , 111. 

while f resh, thus preserving their n a t u r a l 
flavor and highest degree of nu t r imen t . 
Commercial canning has now advanced to 
a degree which permi ts the use of the new-
est equipment, as well as expert supervi-
sion both in the product ion and manufac-
tu r ing ends of the business. The Nat ional 
Canners ' association, in co-operation with • 
the United States Government, have 
established a net weight list of canned 
products which is invaluable to pur-
chasers of food. The list shows the mini-
m u m amount of foodstuffs t ha t the 
var ious size cans should contain. The 
reputable packers usually go beyond th i s 
m i n i m u m requirement so tha t their prod-
ucts will cut out to advantage. 

For de te rmin ing the drained weights, 
the contents of the Number 2%, and small-
er t i n s should be careful ly emptied on a 
c i rcular y8 in. walled mesh screen, 8 in. in 
d iameter . Then the contents should be 
carefu l ly dis tr ibuted over this screen to 
an equal depth. For de termining the net 
contents of the No. 10 can, use a 12 in. 
tes ter , instead of the eight inch. The 
length of the period for d ra in ing has been 
set a t two minutes for all sizes. 

Beware of Wild-Cat Brands 
The so-called "wild-cat" brands should 

never be purchased a l though the sample 
may appear to be of t he best quality, and 
the price most a t t rac t ive . For in these 
infer ior and relatively unknown grades, 
the pack will not run uni form, which is a 
serious handicap to h ighest quality club 
food service. 

In the purchas ing of f resh f r u i t and 
vegetables, quality is t he predominat ing 
de terminer . Following a re several valu-
at.ie a ids in the purchas ing of var ious 
f resh products : Green asparagus has a 
super ior flavor and is edible almost to the 
end of t he stalk. The f reshness is ascer-
tained by breaking the stalk or by punc-
tu r ing i t with your fingernail to see tha t 
it conta ins plenty of moisture , and by ex-
amin ing the t ips which decay rapidly, and 
observing the ends of the stalk which be-
come dry and brownish when old. 

Beets, carrots , and tu rn ips of medium 
size should be purchased, and with greens 
on, when possible, as they help preserve 
the f r e shness and can be used for garni-
ture , etc. The smaller sizes of s t r ing 
beans should be purchased, as they a re 
younger and more tender . For guidance 
in purchas ing other food products, let 
quali ty be your first s tandard bearer. 



I L S* GOLF ARCHITECTS 
I N C O R P O R A T E D 

DESIGNERS and BUILDERS 

WE SPECIALIZE I N REMODELING COURSES 

310 SO. M I C H I G A N AVE. 

CHICAGO 

S T A N L E Y F. P E L C H A R JAS. J. P R E N D E R G A S T O T T O C L A U S S 
Golf Architect Consulting Engineer Landscape Architect 

Racks HANDICAP Cards 
John Willy Handicap Racks and Cards arc 
standard with practically all the leading 
American golf clubs. Write for booklet. 

J O H N WILLY, g ^ ^ S E 

In the Nation's Capital 
A n Hotel of Excellence 

In t h e c e n t e r of t h e s h o p p i n g , bus i -
n e s s a n d t h e a t r e c e n t e r , t r a v e l e r s t o 
t h e C a p i t a l wi l l find t h e H A M I L T O N 
. . . a n h o t e l of e x c e p t i o n a l c h a r m . 
R o o m s a r e l a r g e a n d s u n n y , e q u i p p e d 
w i t h t u b a n d s h o w e r b a t h , e l ec t r i c 
f a n , a n d f u r n i s h e d w i t h t a s t e . 

Hotel Hamilton 
14th Ht K Stree t 

C A I R O H O T E L T h * M A R T I N I Q U E 
W A S H I N G T O N , D . C. 

B U F F A L O PITTJBURÛH B U F F A L O « ^ ¿ S j H ® PITTJBURÚH 
PHILADELPHIA | [I WA1HINÚTON 

A B e t t e r 
G O L F S W E E P E R 
S w e e p s c l e a n — R e d u c e s labor. 
One m a n d o e s t h e work of Ave. 

Ask Your Dealer or 
Write Us Direct 

Springf ie ld L a w n Sweeper Co. 
Spr ingf i e ld , O h i o 

Abo makers of tractor drawn swetftrt 

Your Business is More Urgent Than Ours 

THE intimate details of an hotel routine are apt to be 
»¡tally important to the man who is going some place, 

doing something. A brisk shower is an excuse to take 
your morning exercises with an honest- to-goodness 
man's-s ized- towel . . . the Coffee Shop tempts you if 
you must hurry . . . if you have driven, your car is at 
the door—clean and slick and as ready to go as you are 
. . . Here f t the Hotel Pennsylvania . . 10 minutes 
from the dust and din of down-town . . . Come soon 
, . . *nd you will come again 

DANIEL CRAWFORD. Jr.. H U t . f 

Batbti.00 O T E L 

PENNSYLVANIA 
3 Q T H & C H E S T N U T ST» PHILADEI PHIA 



Golf Shelters 
by Hartmann-Sanders 
Hundreds of quaint and unique de-
signs made especially for golf courses! 
Prices are very moderate. Send for 
catalog, number 39, which is profuse-
ly i l lustrated with Hartmann-Sanders 
Golf Shelters, Rose Arbors and Trellises. 
Hartmann-Sanders Co., Factory and 
Showroom: 2183 Elston Avenue, Chi-
cago. Eastern Office and Showroom 
6 East 39th Street, New York City. 

H A R T M A N N - S A N D E R S 
Pergola« Colonial Entrance« Rol l Columns 

Rose Arbors Garden Equipment 

A R R O W B R A N D < 4 -

Dept. O, 

i 

H I C K O R Y G O L F S H A F T S 

/ The Champion \ 
Demands 

HICKORY 
DO Y O U ? \ / 

GOLF SHAFT & BLOCK CO. 
M e m p h i s , Tenn., U. S. A . 

L E O N A R D M A C O M B E R 

GolJ Course Architect 

En ¿ineer, Contractor 

6 6 4 N o r t h M i c h i g a n A v e n u e 

C H I C A G O 

QUALITY is THERE 
and 

A Saving is Effected 
in the use of o u r 

Standardized Printed Forms 
Clubs that 'Shop most advantageous ly ' 
B U Y of U S C O N T I N U A L L Y 

Let us send your club samples of 
SCORE C A R D S GREENS C O S T FORMS 
C H A R G E CHECKS C A D D I E C A R D S 

and Many Other Forms 

J O H N H . V E S T A L C O . , P R I N T E R S 
7 0 3 South La Salle Street - - Chicago 

Greens'StafF Management 
Demands Tact 

By T O M F. MASON 
Greenkeeper, Hendotx (England) Golf Club* 

OW I N G to the la rge a reas of the m o d e r n 
golf course, w i th i t s corners and out- 1 

of-the-way places ( w h e r e the o p p o r t u n i t y 
fo r t h e s lack m a n to do a quiet dodge is 
so o f t en p r e s e n t ) , we al l real ize how nec-
e s s a r y it is for the g reenkeeper to bui ld 
up a staff of good, honest , consc ien t ious 
worke r s , and, h a v i n g them, to look a f t e r 
t hem in such a way t h a t they in r e t u r n 
will be a lways r eady to do the best f o r 
h im a n d for the c lub who employs t h e m . 

T h e r e is, in t he opinion of m a n y green-
keepers , room for m u c h improvemen t in 
the r e l a t i ons be tween t he g reenkeeper a n d 
h i s s taff , and I v e n t u r e to put f o r w a r d a 
few sugges t ions fo r t h e cons idera t ion of 
those who m a y not h a v e given the m a t t e r 
much thought . 

T h e good g reenkeepe r never loses s igh t 
of t h e fact t h a t t he successfu l w o r k i n g a n d 
upkeep of the course depends as much upon 
t he staff as upon h imse l f , and it is up to 
h im to do h is p a r t in deal ing wi th those 
u n d e r him. One h e a r s occasionally of a 
g reenkeepe r who h a s adopted the m a n n e r 
of the Kaiser , a n d f anc i e s he is go ing to 
ge t t h e best out of h i s men by bu l ly ing 
m e t h o d s ; bu t sooner or la ter t h i n g s a r e 
bound to go wrong , a n d the resu l t will be 
s e r i ous t rouble al l r ound . On t he o the r 
hand , where too much leniency and fa-
m i l i a r i t y a re prac t iced t h e men get out of 
hand , and the course and everyone else 
suf fe rs . 

To be a successful g reenkeeper one m u s t 
be above e v e r y t h i n g else t ac t fu l . H e 
should know each of h i s men ' s capabi l i t i es 
a n d a l lo t to everyone t h e job he is best 
su i ted for . At the s a m e t ime I do no t 
advoca te the old-fashioned me thod of 
t e a c h i n g a m a n one job and keep ing h im 
to i t , f o r in my opinion every m a n should 
be t a u g h t ano the r m a n ' s work, so t h a t in 
case of emergency , i l lness, etc., t h e r e is 
a l w a y s a man ready to fill up a gap. A 
g reenkeepe r who h a s t r a ined his men in 
t h i s way not only r i d s himself of one of 
h i s m i n o r worr iee , bu t is ready for a n 
emergency . 

I t m a y he said t h a t i t is too difficult a 
t a s k to teach every m a n a n o t h e r m a n ' s ' 
wo rk , pa r t i cu l a r ly when , at c e r t a in t i m e s 
of t h e year , every m a n h a s his own work 
cut ou t to get t h r o u g h h i s own p a r t i c u l a r 



This Helps Your Buying 
Use this page to notify GOLFDOM of your club's requirements for course, 

clubhouse and pro shop, and you will get prompt and complete details from 
leading manufacturers. 

Check this page and mail it to GOLFDOM, 
236 N. Clark St., CHICAGO 

Announcement board« 
Architect«—Course; 

Landscape 
Arsenate of I.ead 
Awnings 
Hags (golf ) 
Balls 
Kali markers 
Rail washers 
Bath Slippers—Paper 
Bath Towels 
Benches, tee 
Bent stolons 
Beverages 
Bird houses 
Brown patch preventive« 
Buffing Motors 
Caddie badge« 
Caddie t ime clocks 
Calks—for golf shoes 
Chlckweed eradlcatora 
Clubs 
Club racks 
Compost distributor« 
Compost mixers 
Coolers, water 
Discing machine« 
Dish washers 
Display case* 
Drags 
Drainage engineer* 
Dryers 
Dump carta 
Electric system« 
Fencing 
fer t i l i zer 
Fertil izer distributors 
Flags 
Flag poles 
Flood- l ights 
Fountain—Drinking 

Furniture—Clubhouse, 
Ground, Poroh 

Garbage Incinerators 
Handicap racks 
Handicap cards 
Harrows 
Heat ing Systems—Clubhouse, 

Water 
Hedge trimmers 
Hole cutters 
Hole rims 
Hose 
Indoor putUng surfaces 
Insecticides 
Kitchen equipment 
Landscaping material 
Latindry equipment 
L a w n sweepers 
Linens 
Lockers 
Miniature Golf Courses 
Mole traps 
Motion Ticture Cameras, 

Projectors 
Mowers—Fairway, Green, 

Rough, Tee 
Mower blades 
Mower overhauling 
Slower sharpeners 
Organizing service 
Phonographs, automat ic 
Pipe—Drainage, Water 
Playground equipment 
Plumbing supplies 
Pumps (shal low—deep—) 
Putt ing cups 
Refrigerators 
Refrigerat ing Machines 
Rollers—Fairway, Green, 

Spiked 

Score cards 
Seed—Fairway, Greea 
Seeders 
Shafts—Hickory , Steel 
Shelters, Course 
Shoes 
Showers 
Shrubs, Trees 
Silverware 
Sodcutters 
Soda fountains 
Soil screeners 
Soil testers 
Sprayers 
Spreaders 

(arsenate of lead) 
Sprinklers 
Sprinkling carts 
Swimming pools 
Tanks—Elevated. Gasoline, 

Underground 
Tea room equipment 
Tee boxes 
Tee markers 
Tee umbrellas 
Tees—Patented 
Tennis court equipment 
Ti le—Drainage 
Time recorders 
Tractors 
Trophies 
Water softeners 
Water sys tems 
Water sys tem engineer 
Weed kil lers 
Weed st ingers 
Worm eradicators 

(PLEASE P R I N T SIGNATURE AND A D D R E S S PLAINLY) 

Club 

By 

Pos i t i on 

Addres s 

Date 1930 



Tractor Wheel 
Spuds 

The R. H. w h e e l spud» 
save t ime i n s t a l l i n g and 
removing, t h e y are made 
in m a n y s i z e s for any 
type tractor or purpose. 
Low price and qual i ty 
have been w e l c o m e d by 
Golf Clubs, In use on 
more than o n e - h a l f the 
clubs in U .S. and Canada. 

Sample spud a n d cir-
cular on reques t ; adv ise 
m a k e of t rac tor and 
purpose used for. 

(If your Ford or tquif-
ment dealtr cannot t u f f l y , 
writs dirtct.) 

R. S. HORNER 
G E N E V A . O. 

Manufacturer of Whee l 
Spuds, Golf Tractor, 
Golf W h e e l s f or F o r d -

son and T r u c k s . 

G O L F W H E E L S F O R F O R D S O N S 

The R. H. Golf Wheels are stronger, rims do not bend, 
50% better traction, easier steering, and rounded edges. 

Many clubs are replacing old wheels with these 
stronger and better wheels. 

Sold in singles, pairs or full sets. Immediate ship-
ment. If your Ford or equipment dealer cannot sup-
ply, write direct. 
R . S. H O R N E R (Mfrs.) G e n e v a , O . 

THE R. H. GOLF CART 

Four or e i g h t ft . body, flat faced w h e e l s with 
round edges . Tr ips clean. W r i t e for c ircu-
lar if dealer c a n n o t supply. P r o m p t s h i p m e n t . 

R. 8. H O R N E R , Geneva . O h i o 
Mfr . of Golf Tractor , Spuds, W h e e l s , e t c . 

job; but, my fr iends, you will find tha t if 
t ac t fu l ly approached a man will a lways 
respond to your request to quicken up a 
trifle, when he knows t h a t the t ime gained 
is going to be used to his own advance-
men t and the good of the course. This , 
a t least , is my experience, for I have al-
ways found my men keen in th is direct ion. 1 

My experience has t augh t me that , how-
ever big the staff, all can be made as one; 
th is again by the use of a little tact . I 
have adopted in the o rd inary work on t h e 
course a mild form of competition wi th 
the very best results , one of which has 
been to br ing out the bet ter man. Th i s 
gives the man confidence in himself, and 
those not quite so good confidence in him. 
At the same t ime the greenkeeper is in 
the position "of being able to select" h i s 
unders tudy wi thout f r ic t ion of any sort , 
which is certainly most desirable. 

On the other hand I admi t tha t wi thout 
tact the result of such a competition might 
upset a whole system of good work. 

One m u s t be diplomatic in all th ings , 
s t r ic t wi th regard to t imekeeping, as ready 
to play as anyone when the leisure t ime 
comes, but stern when necessary. Encour-
age your men by never fai l ing to appreci-
a te good work done. Such a policy, I am 
sure, cannot fail to give the greatest sat-
isfaction to those who work under you 
and to the club who employs you. 

*From the Jour, of Golf Oreenkprs. Assn. 
(England). 

N E W B U D D B L A D E P E R M I T S 
S H O R T E R M O W I N G . 

Ravenna , 0 .—Engineers of The Budd 
Mfg. Co. have recently embodied new fea-
tu re in the Budd "4 cut t ing edges" blade 
tha t will s t r ike a responsive note among 
mower users everywhere. This fea ture is 
a tension plate, which fits between the 
mower bed plate and the Budd at tach-
ment, thereby, it is claimed, allowing 
shor ter mowing, an advantage many 
mower users have long wanted. Moreover, 
this tension plate fea tu re is said to pro-
vide an easier cut t ing touch on the reel 
The new fea tu re is supplied only on Budd 
equipment made for mowers of 22-inch cut-
ter bars, and larger. 

H O V E Y C A T A L O G O U T 
Boston, Mass.—Hovey & Co., 150 Milk 

St., have a new edition of thei r catalog of 
course supplies and equipment . The cata-
log gives extensive detail concerning a 
big line. A copy will be sent f ree on re-
quest to any greenkeeper or chairman. 


