
Pros... 
A message from the President 

of the P. G. A. 
A short t ime ago y o u read the an-
nouncements of t h e new " U . S . " 
Professionals selling plan — built t o 
h e l p y o u m a k e 1 9 3 0 y o u r m o s t 
profitable year. 

We know you'll be interested in 
reading what Mr. Alex Pirie, Presi-
dent of the P. G. A. , has to say 
about the plan. Here are some 
comments from his letter: 

You are to be complimented on the Pros, 
Players and Profits plan as an excel-
lent, practical collection of business 
building ideas from most successful Pro 
experience as well as adaptation of ef-
fective sales development methods of 
other commercial lines. 

It is something that is of value to the 
Pro cause not alone because of its util-
ity value but to a great extent as an in-
spiration, portraying as it does how far 
our profession has advanced in its sell-
ing methods. It is pleasing to learn of 
the extent to which you surveyed the Pro 
field prior to the actual work of getting 
the plan into pictured and printed form. 

Your "U. S." salesman will go over the entire plan 
with you and explain in detail how it will help you. 
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