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for di-
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A po tcard will bring you th fact about it
and about llin policy which uar-

antee you protection a a pro
m rchant.

I

1', {It Lon Beach Coum,,, Club,
Tong Besch, Cal.

Mor
Mor

Bon Dear m tch d
ball. Every Bon De
i th arne! You r com-
mend matched club -

OW you can recom-
mend matched ball !

!
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b 1\ int I' st th
pro and 011 r or
pro should ut pric s, and I

thought a few words from the sal sman'
point of vi \' might hay om nractical
a ngl .

I m lgh ay h re by 'uy ot in rodu .tion
that 1 hay b en selling pros and tor s
101 th last 10 years; the pa t thr years

I start d my 0\\ n company [ have
Hin th pro almost xclu lv ly.
tha [was a pro mys lf', so hay a

Jant at the situation from hoth id s.
.\[y id a i that th pro should not 1 t

t h bars down and t, rt to cut pric . If
h i not lling 10% of his memb rs, why
cut his profit on the other 90% 0 t he
buaines of that 10%?

I zannot se vhere th pro can corup te
hy cutting price with his limit d sal".
He would hay to buy rut price m rchan-
dlse, and to 11 thi rould ki11 hi sal s
on his tandard m r handise, and injure
his own r putation.

pro hould handl standard nationally
advertis d goods, and he will seldom s
the pric cut on th s by stor •. if ma ker:
an help it. The stor s must buy m r

chand is of inf rior quality or th w 11·
known makes under privat brand for
ales,

T'h pros have a 1 gitimat oblectton to
handling m rchandi from manufactur rs

ho make th am mo I clubs for stor s
und r prIv te brands for sale purpos s
'I h pro should not buy from manutac-
tUI' rs who delib rat ly s 11 whol salers

110 stv discounts off to any industrial
hou , bank or anyon who am S along,

'ell as han s \\ ho II by mail order
at ut prtc s.

Most of th m rchandls so sold i not
nationally adv rtis d stand. I'd goons. The
merchandise that is sold that 'ay an
easily b tra d by a pro commi sion ann
put up to the manufa tur r.

One of the orst vils a pr
ombat today, worse than ut pric s by

r tail tor , I b lie" , i the fa t that th
manutactur r ar llln 0 many jobb r

A Market Survey
this tim of h
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Live One Are Awake
Som pro ar ov rlooking oppor tun ltt s

for mon y making. J c Pa terson 'n
in my om e r c ntty, and w ' re dis-
cussing raincoats. II said he had old
7 raincoats in one da at a tournam nt.
Iast y ar: at anoth r tournam nt h sold

3 b eaus that a all h had or ould
g t, and he aid h ouid hay old t vice
us many. ack runs all of his tourna-
ments on rainy days and 0 has sold, T

ratniack than anyon in
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w Tract rand
1 Quintuple 0 r-

Illu tratin the fast t and rno t economical lawn tractor and
aang mower in the world. Cutting swath nearly 12 fe t.

Tractor 4 00 S-unit gang mow r 610.00

It i ignificant that Worthington Gang
Mower are u ed on more golf cour e in
the 10rId than all oth r mak . c mbined.

tun t U a copv of ur 1 29

Branche: Chi 0 Office and W r hou
517..21 o. Laflin tre t
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Golf Out-draw Bas b 11
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