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onstruction come in from the ambitiou
pros in the smaller towns at a rate to
identify the e men a one of the most
promising fa tors in the progress of golf
outside of the metropolitan t rritori .
Th r are a lot of .flne, arnhltlous young
fellows being dev loped as small 0 'n pros
right along, and a lot of mighty good, but
sadly discourag d and underpaid, boys in
these situations today. Of course, ther
ar som of the mall town pros who ar
temp ram ntally hop I ss and valu 1 s,
but the survival of th fittest tak ar of
tll m.

If he smaller tow n club is to make the
most of its spl ndid oppor unity in olf it
might as well make up its collectiv mind
now that money must be inv t d in a
carefully sel ct d and compet nt pro. Th
club will save money over a two or thr -
year period and get ahead in .flourishing
fashion by picking the right man and
giving him enough to make the job and
the opportunity attractive. Ther ar
pl nty 0 good boys, studious, n rg tic
and cons i ntiou , to supply this crying
need. Some of th m have small own jobs
right now, but have about abandoned hop
and interest b au e of the short-stghted
policy of und that too gen rally
prevails.

I've t lk d ov r my observations and
conclusions with club officials, rru nuta -
tur rs and prof ssionals and find that they
ch ck with me. So it looks from where
your correspond nt slts now t hat the
slogan for adv nc ment of good olt in the

mall I' town should h "More Dough for
th Pro."

Rang p ur

TOD Y, du to the I' atly incr as d
iopular+ty of the game and the appar-

nt in r as in ard n y on the part of th
play rs, the p ditlng of h avy w k- nd
play has b com a more pressing question
than vel' b for .

lcGuir , h ad of both h
Old \v tbury lub at Gard n ity, L. 1.,
and th Clearvi w Club at Bayside, L, I.,
working with his Gre n committ e 'hair-
m n, ems to ht ve hit upon an in niou
solution of the problem with uniform d
ranger qulpp d with blcycl s.

Thes ran rs ar giv n roving commi .
sions and are furnished with a t of asily

Wh n v r th r i
th y sp ed to th
10,\ ••• play ra or 1 t

GOLFDO
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%
of golf J IS 'eatest pta ers amateu: s nd profes ionals
use the L I LL in their tou nament pta)!

I·R}' it record 0

far thi year:
ince the fir t of the ear, every

major golf t urnament, e el t two,
ha heen \ yon with the palding Ball.

n an a erage, 90% of the entire
field in each of the e tournament
played the palding Ball.

In four of these tournament, a
pro imate1y 95% of the field played
the palding Ball.

In one of the e tournament the
) ngele 10, Open, all but

9 out of 129 entrie played the
paldin Ball.

In another, the orth and outh

H

Amateur hampion hip, the \ inner,
the e t f the fir t 16, a \ ell a
the entire e nd 16, pia Ted the
palding Ball.

1 'Tor i thi a recent ri e in the
\ rorld, r in the pa t twelve ear,
the paldin Golf Ball ha won
thr e time a man' major t urna-
rnenr here and abroad - a all
other ball ombined.

u hare ord ug e t that eery
10\ -handi ap pla er hould trv thi
ball. Perhap the rea on that make
it a fav rite in golf' greate t t ur-
narnent will make it a favorite

\ ith 'ou to. e 1929. A. G. . • B.

L t GOLFDOM adverti r help
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Worthington Lawn Tractor and
Con v rtible Quintuple Mow r

Illu trating the fastest and most economical lawn tractor and
gang mower in the world. utting swath nearly 12 f t.

Tractor .00 S-unit gang mower 610.00

It i igni/icant that Worthin ton Gang
Mower are u ed on more golf cour in
the world than all other make combined.

B ton:
150 Milk tr t

Branche: hie 0 Office an War hou
517..21 . Laflin treet

Thank you for buying from GOLFOOM'
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0" cutting unit quipped
with 7 blad r 1.

111 wearina

moothcr ut tin f turf.
L draft. 0 h ck ~

Chi f On
mower.

ow r
eon

Thank you for buying from
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The "Overgreen" will cut an avera e
reen in 15 minut . The rno t r -

markabl machin offered for r due-
tion in golf maintenance sine \\ orth-
in ton a re to the world the fair ay
gang mower. Li ht, effici nt, 36"
wath. FuJly guaranteed.

Price complete

For private e tate, approaches to
green , tennis turf, tee , etc., 5-blade
high pe d re 1.

vath-Price
50" wath=-Pric

a
uildin It tr t
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I chain tore idea of

ALE
rgent need of pr ?

By B. H. BL K

The author is a manufacturer in the golf field and i' hi ood money h t
he ha spent in tudying the pro merchandi ing ituation. He pomt out hat th
pros have more control of the golf market than they probably re liz nd dvi
them to make use of their power.

We doubt exceedingly that hi recommendation of tandardized c1u h n-
dIed only by the pros is a hunch that can be practically worked out, for th re i
too much valid difference of opinion on what' be t. But w do thin hi id
about more uniform merchandi ing method' i worthy of thought.

WHF .•HF"; you . smoke you will find
smoldering ernb 1'S. If left to their
own development they will ] iap into

flame ann soon .onsume very thing within
reach. Right HOW this condition dsts

-Ith tn professional ranks, and just as soon
as it gets a better draft. you can look for
a r al conflagration. This hould, and
probably will, consume one of th gr at-
est obstacles to th fut rr suce ss of th
prof sslonal field.

T'h fact that so much is bing written
about the pro losing some busin ss through
every Tom. Dick and Harry s lling
golf supplies, and at cut-throat prices,
indicates that th situation ne ds .or rec-
tion. If the writings continue, vhich
they no doubt wH1, it is a foregon con lu-
sion that ~ way viII b found to brin th
business back to th home wh re it be-
longs. You can look out for such men as t rv memb r

srs. Ogg and Sargent. 'I'h y ar think-
ing s r iously, and don't forget ther are
many mor Oggs and arg nts in th
ranks 'ho opinions at th start of f

campai n hav not r ceivcd o much pub-
licity, but "110' rill b om rnor bold as
th discussions become mor h sated. One
or two m n annot do v ry mu h with a
problem as gr at as th one at issue, but
they can tart the ball rolling. s it go s Standardize Selling
along it , ill attract oth rs to give it a
push, and b fore long th re w ill b nough
for e d v loped to carr" th ball ov r the
goal.

1\ fi ld a large as prof sional golf n d
to b hound mol' clo Iy tog til r. The
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Th palding ~". The ba II to u e when 'ou 're hi ttin them
quare on the no e. ot as durable a the

PGA r -Flite, but for the golfer who doe n 't WOtT about topping
'em, it the one to bu '. It di tance v hen ·ou conne twill ur-
pri e ·ou. 011b' 75 Cents

YO-Pitt ~"A ball that never know when it had
enough. Top it, hack it, bound it off the

harpe tone -you'll find it till round and whole. You Ina T

crutch the paint, but ·ou can't cut the cover. Each, 75 Cents

HEN electing our new club, 1 k over the PGA line of Custom Made golf
club both \ ·ood and iron. Model cho en b • the Selection Committee of the

MERI

Selection Committee: GORGE T \VILLIE G JAC PI IE JACK STAIT

GOLFDOM thank you for your buying inquiri •



48

the mbarras m nt and Ia k of
"punch" that th r would b if th r re
a core of strong manufacturers fightin
for the "po t" po ition. l~v n now th r i
enough diff ren e in what th various pro
r omm nd to 1J wild r th buy r. If th r
could be establish d a condition ill this fi ld
similar to the r a onabl standardization
that xists in th prof s ional ' teaching. I
b Ii v th unit d front soon 'Would vln
the confiden of th play rs to th ·t nt
they would no long r b tempt d by the ut-
price bait on golf m rchandis of une rtain
quality.

Staudardization of specification ov rin
the important mils in golf playing equip-
m nt by h pr f sslonals, with enough
grad s to ov r the various price rang s,
and with distribution of goods of th s
sp cifications confined to the pro. would b
til practical fonndation of a succ s f'ul ' n-
traliz d buying bur a u, such as fro Ogg
has b n visioning. This would capitaliz
and prot ct th pro's po ition H the maker
and controller of olf markets, 0 it s ms
to me.

There ar some who say this zannot be
done, for no on has -et b n su C ssful
in other fields. But, with this set up w
have nothing mor than th H T ~
STORFJ idea applied to the golf fi ld.
Ev rybody knows what chain tor
accomplish d in the various f Ids.
go into anyone of a hain and you will
s the same lin s of merchandis ex-
hibit d as you will find in any of th oth r
links. What on or th m boosts th oth r
do 5 also. C ntra.llzed buying nahl s them
to und rs 1l the old time stor , but not 0
much as w g neral ly b Iieve, Th sam
product displayed in very stor . and th
am selling seh me, r peattng it' adv r-

tising pow r each time on ws lks into
their s or , do s mor harm to the old
time merchant than the little £litTer nc in
price.

Just think what it ('0 t to change the va-
rtous f Ids of merchandising from th
ingle unit on to the chain id as. Iil-

lions of dollars w r spent in ach group.
Th n figur how little it would cost for
th prof ssional golf field to chang to th
same id a.

A Pro-Made Success
It might be r 11 to m mnon at this tim,

another situation that is not quit as pr ss-
Ing or s rious as the on aIr ady discuss d,
but hich is growin fast r than is
healthy. That is the gi in away of t s
by th club th ms lv s. We will a11 giv

pr ov n
It has

ommission r,
th bas ball fi

and ambitions.

that 1 ha

e of

L~D
rI ht name and addr

your club' official.
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Tha nk you for bUYing flom GO FDO '5 advert: r. They O. K.
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o r boo
youneedfo a
go f ibra y!
GOLF ARCHITECTU E

I A E CA
By George C. Thomas, Jr.

is a detailed study of architectural
principles. profusely ilIu trated with
sketches and photographs that rna
it a practical working classic. Price.
$5. postpaid.

THE LI K
By Rob rt Hunter

Internationally pronounced a mas-
terpiece on sound architecture. Pre-
sents world-famous holes in estab-
lishing safe practice for cour e de-
sign. Price. $4. postpaid.

A.B. C. OF TU
CULTU E

By O. J. oer

Understandable and comprehensive
treatment of various factors respon-
sible for developing first class golf
tur. Lots of good dope on fer-
tilization. Price. 3. postpaid.

GOLFDOM BI DE
A binder that preserves a year's
numbers, month by month. of
GOLFDOM so they are pr served
in neat shape for handy reference.
Price. $1, postpaid.

L
The Bu ine Journal of Golf
236 orth Clar r., Chi 0

Larger and Licht r all
Jan. 1, 1

GOLFOO

fficial
•


