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TH TARE IT P L I
By H RB R FFI

HAT d tail of adver ising commonly

T known as "cl a l r h lp .. ha a mor
important place in pro shop 111 rchan-

dising than it holds in almost any other
phas of retail III rchandistng. Th pro
an't put th same emphasis on p rsuasiv

and p rsis nt personal sal smanship that
YOIl witne s in a men's f'ur n ish irur stor .
• Ia ny of us can recal l going into a hab r-
dasher' for a pair or gart rs and coming
out laden with a few shirts, som tl s,
som underwear, hosiery and as rnu h
other merchandise as our bank-roll will
stand, simply b cau 'e some able sal man
deftly strong-arm d us into satisfying our
desires, if not our actual r qu irern nts.
Such sal practi would b l' sented at a
private dub pro shop, ven it w r possi-
ble to have man in the shop with time
enough to thoroughly work the shop's vis-
itors. At public and daily fee cours s
th re wouldn't 00 th res ntrn nt, but
ther still would b the lack of a big nough
selling for to mploy the policy.

om x ell nt d al r helps ar suppli d
to the pro shops by the manufactur rs and,
in g n ral, the ffe tive use of this mat -
rial is iner asing among the pros. If ther
is any practical value to this obs rv r:
idea he rill advance the judgment that a
lot of the sales helps suppl led to the shop
are too much on the gen ra I publicity
order and could stand a much more ap -
iftc hem. s it looks to u , the main

it m in the pro's uece sf'ul merchandising
op rations Is striking, sp I ifl and inviting
display. Look at the shop faciliti s that
ar suppll d mo t prof sslonals and you'Il
se that g ttln such a fli play is a tough
job. The clubs t the spotlight, and prop-
erly so. T'h ball, mayb too many of the
f 110ws figure, sell them lv a, and th y
ar thrown togeth r in a cas wher it i
conv nient for a m mb I' to pick what h
wants. The r st of h shop's stock, -ith
th pos ible rceptlon of ba s, is g nerally
I f to hift for itself in a cramped array
on the shelv s.

~h n th s pros start to segr at the
women's tuff' and Indlvidualtze tha de-
partm nt of th ir shop ith all displa'
and s lling fa ilitl s at th ir command,
then you'll see a new and w leome onrush
of I gal t nd r into the pro shop, On of
our llv Ii st manif stations of "nos ine s" (
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before the ad en of
H srmoniz d Se you u ual1

one at a time. Of cour ,
occa ion wh n you old

whole e of club -to a b ginner,
for in tance, but uch occa ion
w re all too rare.

The commonl accep d prac ic
wa for the golfer to pick up a club
here and th r e, merely accumulat-

club a he fel the n d
Con quently, in nin ty-
ou of a hundred ther

wasn't th lighte t re emblanc of
proper relation hip bet een th
club.

ow, with the ACGREGOR
Harmonized Set in which th r i
th proper mathematical r lat ion-
hip b tween each and every club

in the t from driver to putter
you can ell eleven clubs that swin
as one.

Tran Ia d into your
thi i lev n club hat ell a on
and you can ell the el ven club
with no more effort than you u d
to pend in llin on. There i a
" weet" profit in the e et for you.

hi

n'r,te us lor name 01 nearest goll supply house
stocking Drl-Lacket,

LID TED RP.

Thanks for tiling the dvertiser you "saw it in
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focal P lint that give a Il'W
rtain v to hort hal

other tee like it. B ·tter
back pin hot -prot t the turf. Pro
find it invaluab le, al 0, for in tru tion.
S'1I your cu tom r thi and other dcfi-
nit driving advantage for profit that
prot ct d ( GLE-TEF are not old

club in bulk.) ail the coupon O\V.

'IIII'. J HI.t.•..t".~ (0 .•
• II If'ril m Bldg., (11'~el nd, Ohio.
( ) Enter order. and hlp 1>1 pi Y

i rtona ot GJ.E-'l'EE (36 251' Jjo 1I r
( rt on)
.' nd ample or 'GLE TJ!:E.

Yam#" ..••.... , •. , , ..•.•.••••••...•

Cf ub ••••••••••••••••••••••••••.•••••.••••••••

GOLFOO

Addr II
...... Than'ki . for' telling 'the ad'v rtls r you "saw It in GOLFDOM."

man.
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•

The Tujhor e lint' a lire a ati factor choice
for our mo te1:Qctin member and a good
profit for Ott.

Write toda /0'- co, pi t
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011
This Will
Keep Them
Hlppy-
Duned Good
Exercise, Too!

nppurutu - nt-

Palmer Golf '0111' ':

opened January 1 and .los d D I mb t :H.
Number of players on the first 9 holes
w re 93,645, or an av rag p r day of 256.6.
The second 9 holes op n d on ugu t 3
and clos d 0 ctob l' 31. [umber of <lays
operated w re 90, and play 1'8 numb red
21, 92, or an av rag' p r day of 242.2. Th
total number of plt y rs on th scours s
was 115,537, and th average plavers p r
day for th cornbin 0 cours '8 W~lS 316.5.

Rackluini Golf 'OIlI'Si': This course
opened on pril 1 and closed D c mh r 2.
Number of days op rated was 2!HI, uno
number of players 56,767, with th av irng
per day of 24 .

Rouge Golf Course (9 hol('.~): This
course opened on May 2 t and clo d D ,.
c mb r 2, with 193 op rating days. Play-
ers numb r d 41,740, or an av rage per
dyof216.3.

The d partment is constru ting an ad-
ditional 9 hol s at the River Rouge Park,
and 9 hoI shave h en fln lsh d at 'handler
Park. This cours will b ready for play
about July 1G. n addittonal 9 holes ~t
Chandler i und r construction and vi1l
be r ady for play a y ar henc

Profits from th s four golf courses for

GOLFOO.

u ,.
PROFITS FOR PRO
o JU GLEGYM JR.
Sell Jun legym Jr. to
members for hom us.
For childr n " to 10
years. Writ for plan.

'81('-
Profits from f ...••..•.••...
Ref ·t ry .

Pol mer-«
Profits from f . • . . . . . . . . . . .. 3, 21.
H.If ctory 1, 1.

Rackh ani-«
Profit from f s .
l{ 'f ctory .

Hi cr ROllgc-
Profits from te s .
It 'f .tory .
Th total numb r of round lila' d

these four cours s during th
2 7,O!)O.

Th season a th
show d a marked
Th

THE \V LThR J~. R ~

Only reliable to adverti e in GOLFDOM.
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to You Ball
imm diat 1 of thi onportunitj to rut
tand rdized ball marked ~ t m.

,'
is

. 2
9,257
6, 07
7,731
7,35!l
,1 6

1,996

Jun ••.............•......
July ...........•.....•...•.

.l TO' mh r .
D mb r .

1929
January .
Ii bruarv .
A larch .

pr il .
fa •••..••.•.••••.•••••••••

'I'otal 64,7
"In addition to th 1 -hol

Dyk r ach Park th Park
on rat a mlniatur
nin putting .J' •.................•.......••
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G n 1"01 El trfc photo.

Night practice course at Cleveland makes lighting pay long hour profit.

G0r.",F enthusiasts of CI veland have in-
troduced an entirely new vogue with

the recent opening of an electrically-
lighted practice course, operated each night
for the benefit of the host of players who
wi h to learn or "limber up" in readiness
for a stiff game. The practice course,
providing the player with a liberal oppor-

tunity for practice unci r the most fa OT-

abl conditions, both nigh and day, , ith
the least interf renee from oth r play rs,
was laid out, and will . rv as an illu '-
tration to other communities as to ho .
best to overcom the obstacl s of
whose sunlight provides very
periods to a host of golf devot s.

ight golf exhibitions have been popularized by Jack Redmond, trick hot arti·t
under Bob White's management.
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..mad
BT • Golf
in every en e of the word.
typical BTl 'feel" i put into the
club by careful hand-fini hin by
rna ter club maker. Regular line
BT Club h ve built into them
tho e factor which make for b t-
ter golf. Order for club with
pecial qualitie are cheerfully ac-

cepted and produced, in rno t ca e ,
at regular price •

Cataloc and price li t on request.

"When bett r oU club ar mad
you will b too old to reo ••

'u
t doH r hall

When you m n tion GOLFDOM th

GOLFOO

t d

C rrled in
the b a I.
100 9 just
II e another
iron dub.

It' Good Bu 10

a d
Common

to Pu h
" ELLO"

The Morley "YELLO" T i. a safe,
standard tee of high st quality. M d of
resilient fibre, with fin enamel finish.
th y'll harm n ither the Iub, nor the
COUri quipment, They are fir t choic
with thousands of golfers. We have a
real proposition for you. Ask for priceJ.

Write to Yello-Te« Divisio« of the


