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Mower Brush Attachment

olf Course

I his _I.!rui-r-t.".'. Greens Brush Attachment is unguestionably the
most important accessory offered the greenkeeper in many years
It has won the enthusiastic and unqualified endorsement of
every greenkeeper who has seen it

The |vik‘t‘.1rv shows yvou how this wire brush attachment rides
ahead of the mower. When not in use, it swings back against
the handle. It has several important uses. HERE 1S WHA
THE GREEN BRUSH WILL DO FOR YOI

113 It prevents the

brushes up the ma
Mower oan cut

grnsse Bo that the thus gives it a hardier, stronger growil
ball will travel uni-

from rtunning and 3y It prevents Bent from golng o seed and

formly fasit and free In any direction on any i) The Brush actx as a preventative of Hrown

part of the green ch and other Fun v thoroughly aeral
the turf nand Jettl the sun and air

{4y ft brushes in top dressings more thoroughly o

and quickly than it can be raked in—gols 15 It I8 only necessary to brush a green oo

it right down Into the roots of the grass onslonally 1o creeping Conae

You can top dress in the morning hnvae quently the n made easily nt

T | ¢t plaving green In the nfie 1 tachable to Je ns Mowers

JACOBSEN LEADERSHIP
IN PUTTING GREEN MOWERS

n supromacy in the
n ImowWers con
problems pre
g in putting
ately mel by
mprovements in

after year Jacobse
of power putting
Year after year, t}
by changing de
have beeén ndeq
aned

Some Recent
Additions to the
Jacobsen Roll Call

Olympin Flelds, Matteson, Tl

South Shore Country Club.
Chicago, 111,

f.tdo Country Club, Long
Bouch, L. 1. New York
Wilahire Country Club, Los
Angeles, Calif

Shaker Heights Country Club
Shaker Heights, Ohlo.

Interlachen Country Club.
Minneapolls, Minn,
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wnukee, Wis

Evansvilie Country Club,
Bvangville, Ind

Country Club of Detroft, e

ey, SO wi Bleteis, s Jacobsen Mfg. Co.
Dept. EE Racine, Wis.,, U, S.

Pieass mention GOLF DOM wnen writing advertisers

and 19-ineh modsl
1 every test and |

i ns of kecnest
from the best authorities, Jac
Y =en "ower Putting Green 3
, prade H er cul than any
VP H0W ey du il with les
and

Avo

eXre

=i

Demonstratlons
Without Obligation
Write I Iliterature on
Jucobren Mowers and ac-
cogsorios, and arrange for
i demongtration on  your

own aErpen.




GOLFDOM

P. G. A. Hour of Destiny
Is Here

So What Will Pros Do About It?
By HERB GRAFFILS

a4 Moses to lead them out of the
wilderness,

Individually, as business men, the rep-
resentative rank and file of the pro tribe
has progressed considerably during the
past two years. AR a cohesive and pow-
erful organized group, the professionals
continue to be the babes in the woods of

P ROFESSIONAL golfers are crying for

business, The P. G. A. as It is now run-
ning falls short of the demand of the
times,

Thig is not my own exclusive judgment,
but it's the verdict I have heard Irom
scores of professionals of prominence,
studious temperament and capability, in-
cluding some P. G. A. officials.

Before we go any further into this mat-
ter of presenting suggestions that have
been advanced for making the P. G. A,
membership “mean something,” let's un-
derstand perfectly that there are no per-
sonalities in this matter. It is to be a
calm consideration of the situation with
the good of the pros in mind. Personally
I have the wvery highest regard for the
P, G. A. national and state officials whom
I know; one of the high priests of the
bunch is one of the best, straightest shoot-
ing friends I have, Consequently these re-
marks deal with conditiong, not with cer-
tain men.

P. G. A, Is Stymied

Those who are unduly harsh in their
eriticism of the limitations of the present
activities and achievements of the P. GG, A.
can be easily silenced by calling attention
to the conditions which existed in the
pro field prior to the organization of the
present national P. G, A. body. There
can be no denial of the fact that the
P. G. A, has been the major factor re-
sponsible for awakening of a group aspira-
tion among the pros, for establishing some
ethical standards, and for drawing atten-
tion to the demands for business ability
in their everyday professional duties. The
P. G. A. has been functioning with increas-
ing vigor and results, and each vear has

made progress. That is admitted, but it
is the consensus of opinion that more
definite and co-ordinated work is urgently
d manded if the P. G. A. is to become one
of the recognized major powers in golf,

In looking for the spot where this new
policy must be instituted, we immediately
begin to wonder what sort of an executive
organization is to be established, The
way the situation stands today, an official
of the national or divigional P. G. A. is
doing nobly to handle the onerous detalls
of his unpaid office. A man's first duty
is to his family. In that connection han-
diing his job as pro in the most faithful,
intelligent and diligent manner Is the
right way of making sure that his family
is going to get a good income for covering
its expenses. When a man has done what
a pro job demands he hasg very little time
left for handling the many detalled duties
ineumbent upon his P. G. A. official work.

Then you must congider the painful
truth that the pros are sgelf-taught busi
ness men whose business experience has
been confined within narrow limits as
compared with the experience of men in
other commercial fields. That certainly
is nothing against the pros, but it is a
condition that has great bearing on the
situation.

What's The Answer?

The more the above factors are brought
to my attention, the more it seems to me
that the P. G. A. needs a man of marked
ability, resourcefulness and character to
serve as the pald executive secretary, or
whatever you want to call him, in devel-
oping each detall of the P. G, A. oppor-
tunity for substantial service to the pro-
fessionals and to golf in general, and to
outline and co-ordinate the work of the
various sectional bodies, co-operating to
the fullest extent with the officials of
these bodies,

The moving picture industry has its
Hays, the rubber indusiry its Andrews,
baseball its Landis, and the fur, garment
and other industries have their director-
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This Fall, make your Compost Pile
with a Toro Compost Machine

Ylll' can make compost quicker, cheaper and better with a Toro.
Capacity, all that five men can shovel into it. Composted mate-
rials, suitable for top dressing, can he pulverized and screened at the
rate of 6 to 8 vards per hour. Sturdy construction that stands the
racket., Over 200 of these machines have been in operation for over
three seasons, with less than $3.00 annual upkeep expense for replace-
ments. Requires 4 h-p to operate.

The TORO Standard Tractor can be used to operate the TORO

Compost machine

For hauling compost, the TORO Junior, with steel dump body, is an
ideal outfit. It can be run over the fairways at a speed of 4 to 7 miles
per hour without damage to the turf. It's a handy outfit to have
around for all light hauling.

Write for illustrated catalog which fully describes the above and
other TORO labor-saving equipment.

Toro Manufacturing Co., 3042-3168 Snelling Avenue, Minneapolis, Minn.

SERVICE STATIONS

BOBTON NEW YORK PHILATELPHIA JACKFONVILLE
CLEVELAND DETROIT CHICAGO INDIANAPOLIR
DES MOINES KANSBAS CITY LOS ANGELES SAN FRANCISCO
CALGARY VANCOUVER TORONTO HUENOS AIRES

Please mention GOLFDOM when writing advertisers
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generals, “czars,” or governors. They
have found the meed for such centralized
power, and considering the business genius
and wealth in these industries it certainly
is no reflection on the pros to suggest
that they might do well to employ a
capable man in like capacity.

In financing the employment of such a
man, 1 believe it within the realm of prob-
ability that the manufacturers of golf
goods would contribute readily to a fund
sufficient to maintain the man and an
office along the right lines. There are
notable business men in the United States
who have retired from active business
with fortunes, to devote themselves princi-
pally to playing golf. Among that class
it should not be hard to find a man whose
love for the game and his intense interest
would make him ideal for the situation in
mind. Perhaps one who is not subject to
the temptation to play at every opportu-
nity would be better, but that's a matter
that could be very easlly declded,

Certainly the manufacturers of golf
goods have enough to gain from the
P. G. A. functioning to the fullest extent
of its scope, to make their participation
in such financing a profitable move, with:
out the remotest idea of any particular
manufacturer making unfair use of the
office.

What Can the P. G. A. Do?

As the conditions now exist, the P. G, A.
doesn’t mean all that [t should to the
pros, to the clubs, the members or the
1. 8, G, A. One of the obvious things to
be done is to have the P. G, A. member-
ship a very positive identification of a
fully qualified professional. Professionals
of worth know how seriously the job sit-
uation is today with clubs hiring halt-
baked kids who will take a job for any
little money just to be called “pros.” The
clubs get a “burning” on this, that's true,
but in the meanwhile good pros are out
of jobs and the situation at the clubs
having the worthless pros are tending
toward taking away concession privileges
from the pros, good, bad or indifferent,
who follow these pseudo-pros.

A pro to be a P. G, A. pro should be
man who has passed tests that reveal him
plainly to be a pro who Is a credit to his
club and to his profession and an asset
to his members. Determination of such
status might even go to the extent of
examining boards whose credentials, issued
to thy P. G. A. member, would have the
valic.ty and value of certificates on the
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order of a registered pharmacist’s certifi
cate,

With such an order prevailing it is not
too wide a streteh for the imagination to
conceive the day when a club belonging to
the U, S. G. A, the Western, or any other
of the substantial c¢lub bodies, would con-
sider only P, G. A, members in good
standing for pro jobs, and that the P. G. A.
employment service would he of vast
benefit to its members as well as an
assurance of competent professional serv-
fce to the clubs.

There is no well informed person who
can maintain that there hasn't been a
wonderful improvement in the pro credit
situation. The P. G. A. sectional bodies
have a_lot of gratitude due them from
the manufacturers on this account. Under
rigid and correct qualifications for mem-
berghip in the P. G. A. thiz matter of
eredit must figure prominently. If a man
wiltully and woefully disregards his obli
gations he is doing an injustice to his
fellow pros who are first class business
men because it is too often that the faults
of the few in the pro fleld are proclaimed
by the loud-mouthed and unthinking to be
the failings of the whole flock, Education
in simplified and standardized accounting
methods would be something falling with-
in the province of a thoroughly function-
ing P. (. A, With the limited executive
facilities now available this and other
work that the officlals are ambitious to do,
iz simply out of the question.

Need More Publicity

Pro golf is direly in need of more per-
sistent and planned publicity.

Part of the dutles of a pald executive
secretary would put the right emphasis on
supplying this need.

The P. G. A, championship has
first class earning potentialities for the
winner due to being second only to the
National Open in distinetion won by the
pro who triumphs over an allstar field.
Ag the event now is staged, it comes so
late in the season that football news
crowds it down to brief mention, and the
pro winner is too late for luerative exhibi-
tion dates. Publicity angles like that
should be considered,

Internally the professional field ig often
in ignorance of details of “what's going
on." The other day 1 was asked about
the ball sweepstakes to be conducted at
clubs whose pros were P, G. A. members,
the proceeds to be used for the P. G. A.
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— a new service hookup to

bringyou greater profits
thru the sale of the worlds
finest line of golf bags

.. A. Young Co. appointed exclusive
U. 5. sales agents for the famous

ALLIED HOOKLESS GOLF BAGS

)I((l."n know the qllnlit\ of Allied over-looked opportumty for sales, Many

Hookless Golf DBags. You have pros will find a large percentage of their

seen the L. A. Young Company put members’ bags readv for replacement,
the Walter Hagen line of galf clubs and It's up to vou,

balls right up at the top of the held n

a short space of time. Representatives of the L. A, Young

Company will bring to vou a line of
bags that will win the instant approval
of vour members—just a reasonable
amount of thought and attention to the

Sa, vou can accurately foretell what
this new sales service means to vou in
increased profits,

“hlind spot” and watch vour sales

Allied bags are the sole product of nerease,
skilled workmen. Each vear the Allied
line establishes the stvles in the bag held; You will ind the L. A. Young organization
the materials used are of the highest gquality alwavs considerate of your reguirements, and

so, there's a reason for the leadership of we have everv confidence in entrusting them
1ilied bags. with vour trade.
Golf bags have too long been a “blind spot” . i . .
in the operations of pro shops. White Manufacturing Co.
A glance at the bag racks will show vou an Wakers of Allied Hookless (solf Bags

The L. A. YOUNG COMPANY

Sale Natiomal Nales Agents for Allied Hookless Golf Bags

HOLBROOK at GREELEY, DETROIT, MICHIGAN

Please mention GOLFDOM when writing advertisers
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Benevolent Fund, The inguiring pro said
he had heard something about this fund
raigsing campaign but didn't know the de
tails. Nor did 1. So far as I have been
able to learn no information on this sub-
jeet has been sent to newspapers or golf

magazines. A case where the pro heart
was ahead of the pro hand. Not that |
blame the P. G. A. officials, for | know

from frequent observation that if they had
to care for all the detail work that comes
to them, they'd have no time left for the
job that gives them their bread and hut
ter.

GOLFDOM has no axe to grind in this
matter. One of the big planks in our plar
form is to see the good pros get the good
that is coming to them and in this con-
nection we advance the suggestion of a
highly competent and Industrious paid ex-
ecutive secretary. We're not siding in
with the bovs who blame the P, GG. A. for
everything. Taking all angles into con-
sideration the P, G, A. has done one hell
of a lot more than was expected when it

took on its lease of life in its preseni

GOLFDOM

shape.  Its achievements have been mad
despite a sad lack of co-operation from
fellows who are hairtrigger critics of
the P. G, A. shortcomings. The P. G. A.
officials know what a task it is to get
the lads to come to the meetings, o pay
dues promptly and take a comstructive
co-operative interest in the P. . A, affairs.
There is with us alwavs the boy
quick to howl and slow to help
But now the P, G. A. has made a far
advance from the day when it took in
anybody who would sign up. Potentially
it is one of the big leaguers in golf. The
time is here for its further advance in
accordance with the demands and promise
of the situation. The P. G. A. is entitled
to recognition of a standing so high that
no good pro could afford to stay out of i,
GOLFDOM

who is

very respectfally and sin-
cerely suggests that the next national
P. G. A. meeting give thoughtful consider-

ationm to this matter. In the meanwhile,
If any profesgional has comment to make
on this subject—{or or against—GOLF.
DOM will welcome his statement,

“Champion’s” Treatment
Makes Sales

By TOM STEVENS,

Pro, California Country Club, Culver City, Ca!
HE golf professional of today has to
be more than just a student of golf and

an expert player. He has to be a sales-
man of top water. Competition has caused
the modern pro to berome a real sales-
man.

In his shop he must carry a full line of

supplies In every detail. He mnst know

Chishaolin

Tom Stevens and His Staff, With tke Pro Shop in the Background

ot

his merchandige and be able to push it in
an efficient and quick manner,

My shop is divided into a salesroom, a
workshop and & buffing room. In this way
my stock is Kept clean and 1 can display
it in ways that are attractive to my pa
trons. Some new display, something fresh,
always helps. They notice things and
stop to look the new articlesover. It may
be just what they have wanted but only
these displays would have brought it to
their eyes. To have tables showing golf
apparel and little “what nots™ for the
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Golfers re will welcome
this perfectéd w Scoring Device
=]

‘ OFSKOR does away with the tire-
some—and not always truthful:

card and pencil. It keeps score automati=
cally and perfectly for each hole and clicks
off a running total of &// strokes.

S1im, graceful, handsomely encased,
Gorskor will sell on the sheer artistry of
its design alone. Let your ardent golfers
once sce this watch, take it in their hands
and work it for a while, and they won’t be
happy until they own one.

Golf enthusiasts the country over point to
Gorgxor as onc of the most important con-
tributions ever made to the game. 1ts mar-
ket runs into the millions. Dozens of your
club members will want Gorsxor, not only
for their personal use but as gifts to others,
It makes a zoonder fully novel and practical
golf traphy.

WRITE FOR DETAILS TODAY!

Gorsxor retails ot attractive prices and yields 2
handsome profit.  National advertising will fntro-
duce this patented scorer to golfers evervwhere.
A special counter display stand in leather, gold
and silk has been crented for Gorsxon,

E. Z. GOFSKOR

DISTRIBUTING COMPANY, Inc.
IS West 47th Street  New York City

I Chromiam,
Nickel—absolutely
sevatch-praof  and
ruid-propf,
Diainctir ."-1;"'",
Lise price, $12.50

Dy Luxe wmedel in
1k, White Golid-
Klled care.

Lizse price, $20.00

Please mention GOLFDOM when wriﬂl;l‘ advertiners
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zolfer will always tend to bring a nice
revenue to the pro. Once you have the
members buying these goods, it is easy
then to show them your “latest model”
clubs and often results in sales.

The introduction of matched sets of
irons to golf has stimulated the pro's bus-
iness to such an extent that where, be-
fore, he was only able to sell five or six
irons, now he is able to sell sets of six to

Introduced these matched
members putting them
competitions, ete. These
very popular and when
have won of these
members Lecome in-
terested and desire these graduated
and balanced sets for themselves

A professional who goes out of

nine irons
sets to our
for varifous
tests prove
of

sets

new
by up
con
BOTIE
members

other

our
the

one
s500n
new

his way

to be of service to his members is the one
who henefits in the long run. To give the
members real service yon must have a

staff of snappy and willing assistants who
do the things you, yourself, would for
the members’ pleasure,

To make the ordinary dub feel just as
important the club champion around
vour shop is a bit of personal treatment
that makes your shop a bright spot

as

GOLFDOM

at for Brown-Patch

Often Enough

THOUGH this
cially bad for brown-patch in the Cin
0., district, the

Tr

season has been espe-

\ L

cinnati, Camargo club has

been immune. The greens at Camargo are
of mixed German bent The principal
reason for the course’'s f(reedom from
brown-patch, as stated by Wm, C, Jack
son, who is responsible for the fine con
dition of the c¢lub's grounds, lies In the
frequency of applyving preventive treat
ment

Jackson uses calomel, two to three

ounces to a thousand square feet of green

applying it in just enough sand to dis-
tribute it over the green. Jackson main-
tains that many greenkeepers whose
courses suffer from brown-patch expect an
application to last too long. He sometimes
applies his treatment as often as two o1
three timed o week when thunder showers
are prevalent, making the applications the
morning after the rain. The treatment is
allowed to remain on the green for two or

three hours before watering-in

GoodSportsmanship and Darned Good Profits

It is good sportsmanship for the Pro to
push the sale of Morley Yello Tees—

Yello is the tee that
does not and cannot injure the Golf Club’s

Because the Morley

".\Ii(‘ﬂﬁi\'t‘ lawn mowers.

And it is also good business common sense
for the Pro to push the Morley Yello
Tee-

find that
along to the Pro a larger profit than he
gets on any other high quality tee

ﬁ TER
y‘m‘“,

Boston, Manss., p ¥

T

Because he will Morley passes

Writa to Yallo-Tas Divirion of the

MorLey Burron Mrc. Co.
Statler Building

MORLEY

Please mention GOLFDOM when writing advertisers
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What’s in the Pro Job?

The Bright and the Drab Sides of
a Professional Career Analyzed by
BOB WHITE

MONG the obstacles that are handi-

capping the work of putting golf on

a business-like basis is that of de-
lay. It is difficult to get a golf club's
operations on as substantial basis of
promptness as that of a well conducted
business enterprise, but there are plenty
of places wherein avoidable delay penal-
izes the club and its employees in more
ways than that of unpardonable extrava-
gance.

One of these sources of vexations and
cogtly delay concerns the employment of
a professional. 1 have often wondered
why a pro job reported open in Novem-
ber is not filled until March, with everyone
on the anxious seat all winter, The golf
manufacturers are forced to make up rush
stocks at the last minute and the pro shop
doesn't get operating properly until the
season is pretty well advanced, so every-
one pays the cost of the last minute rush.
Even when the selection of the pro is “cut
and dried” the other pros, who are eagerly
awaiting an opportunity to make a con-
nection, are not given treatment that
really is fair, because definite news of the
appointment has not been made.

Some of the delay wounld be avoided if
the pro knew just how to go about getting
connected with the right club for him. He
would be able to “sell” himsell properly.
One thing that a pro should think about is
a cold-blooded analysis of his job. One of
the troubles with pro golf ig the fact that
many so-called professionals who have so
few qualifications for a pro job are calling
themselves “pros” and subjecting the
legitimate pros to competition that vie-
timizes the able pros and the golf clubs
alike. These pseudo professionals get into
the pro busginess thinking that everything
is all “peaches and cream.” But golf as a
professional’'s source of income makes
stern demands.

Let us consider the advantages and dis-
advantages of a gollf professional's career,
For the purpose of discussion, we will
limit the various angles of the subject to
seven topies, placed in three groups for

closer classification.

To most of us, the

item of financial interest is first to be con-

sidered and it will he =0 regarded in this
article.
Financial Financial
Advantages. Disadvantages.

1. No rent problem 1. Uncertainty of
for shop. business  due 1o

2. Trade secured
without advertising
expense,

3. Income fairly
good,

4. Possible “tips”
on  business deals

from members.

Physical
Advantages.

1. A healthiul ca-
reer,

weather conditions.
2. Difficulty of col-
lecting certain
charges.
3. Danger of loss
of stock by robbery,
4. Department
store competition.

Physical
Disadvantages.
1. Mental and phys-

ical strain of teach-

ing,
Social Social
Advantages. Disadvantages,

L. Opportunity to 1, Uncertainty of
meet a very desira- permanent address.
ble eclass of people.

2, Opportunity to B
travel,

Possible  dis-
favor of the “all im-
portant” member.

For proper explanation, let us devote a
paragraph to both sides of all the points
as listed above, bearing in mind that no
particular professional's position is being
considered but merely the profession as a
whole.

Money Angles

1. The item of rent is always very im-
portant to one in business and it is un-
doubtedly a splendid aid to the profes-
sional to know that this overhead is elimi-
nated. It is only fair that the club furnish
quarters for the professional at no cost
to him since it is clearly seen that he is
under a handicap because of his depend-
ence upon weather conditions. These are
particularly uncertain in the early spring.
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following a winter of unemployment for
the average professional goller.

2. Advertising has always been consid-
ered a great aid to business, and the fact
that the professional secures his trade
without more than a small item of this ex-
pense is an advantage to him. But, on the
other hand, he cannot pick his customers
and almost all professionals will vouch for
the fact that there is always some money
“standing out,” Unless the golf club pro-
tects the professional in his financial deai-
ings with the members, there is quite like-
Iy to be a definite Joss to him each season.

3. The golf professional's income is
usually satisfactory, despite the handicaps
of weather and unpaid charges due him.
He earns his money through sirict devo-
tion to his work. However, even conscien-
tious effort may go to naught due to the
fact that the average golf shop is easily
accessible to thieves. Records are not
available concerning the quantities of go'f
balls and other goods stolen yearly but to
the writer's belief the figure is large.

4. Often in the course of a [(riendly
match, a professional with some surplus
funds to invest learns of a profitable busi-
ness deal. However, that is a matter of un-
certain results,

A real definite handicap to the profes-
sional is the tendency of department stores
to conduct sales of low priced and often
poorly made golf goods which affect the
business of the professional at his club.
This is possible because of the resources
and far reaching facilities of the store,
which competition the professional can-
not meet without the co-operation of his
members. Consider this, club officials: the
department store has many interests, the
professional only one. Which {s more
likely to give the closer attention to the
guality of merchandise? If standard goods,
the price is the same at either store or
shop so why not help the professional
whose business Is necessarily lHmited to
the members of his c¢lub? There are no
restrictions of this nature Imposed on the
store. The professional will expand his
stock to take in clubs of all prices if he
has sufficient demand.

Health Side of Pros Job

1. Undoubtedly a golfer's career is a
healthful one, combining exercise with the
necessity of working outdoors, teaching
and playing. But, there is a severe strain,
of a mental and physical nature imposed,

GOLFDOM

If you compare the hours of a golf instrue-
tor with those of a college professor. a
football coach, a music teacher, ete., you
will find that the average professional is
engaged in his duties longer and more
arduously than any other type of tutor,

Social Advantages

1. In the course of his duties, a profes-
sional comes in contact with a high type
of people who often take a decided inter-
est in his welfare and aid him to secure
greater benefits from his knowledge of
golt, But the fluctuating fortunes of the
average professional force him to change
his position at frequent intervals. For
that, of course, he can hardly be censored,
but such traveling makes it impossible to
reap the full advantages of all his friend-
snips.

2. The opportunity
the professional, particularly during the
winter months when play on northern
courses is suspended, brings him a great
deal of pleasure, with the attendant ex-
pense. To travel during his active season,
the average professional must sacrifice his
income from business to a large extent in
addition to railroad and hotel expense. His
activities in this direction are also likely
to create dissatisfaction at the club, par-
ticularly if it be a “one man” club with
important influence behind “him.”

Summing up the gituation in a few
words, it seems that the benefits and
handicaps of the professional golfer should
be considered thoroughly before the low
scoring amateur and graduated caddie de-
cide to enter the game a* a livelihood.

Let each consider that while the sport
ig increasing in popularity, its very nature
is such that professional golfers remain in
their positions for twenty-five, thirty and
thirty-five years or more. Charles Hunter
was professional at the Prestwick., Scot-
land, links for more than fifty years and
his son David has been so employed at
the Essex County Country Club, Waest
Orange, New Jersay, for more than twen-
ty-five vears. Gther cases can be men-
tioned.

If the newcomer to the ranks of profes-
sional golfdom will be reconciled to a start
at the foot of the ladder, that is as caddie-
master or assistant professional, it will
work to the future advantage of all con-
cerned, Ability does not remain unknown
on such a widespread testing ground as a
golf course and the experienced and ex-
pert employee reaps hig reward.

to travel afforded



