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31'- cr to 20% iron and i , th refore, much
h air than sand.

ha e be n
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built.

00 a
T t i good port man hip for the Pro to
pu h the ale of Morley Yello Tee -

Hecau e the ~fori y Y 110
doe. not and cannot inj ur th
e pen ivc lawn mower.

And it i al 0 good bu inc common. en
for th Pro to pu h the Morley Yello
T -

th tee tha
olf lub'

B cau e he will find that M or! y pa e
a Ion to the Pro a larger profit than h
get on any oth r hi h quality t e.

H'rite to Yello-Tee Di lsion 01 the

IFG. O.
t tier Buildin
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Hit it, Gentlemen,
and watch it

SILl

Till grand ball-the Long Flash

-i guaranteed for 90 hole

(again 1 anything but 10 ). But

how it kip, and wing along. It'

gollol of ditance buill under it

tou rh old hid. Hit it, ~eutlemen,

and watch il ail down the fairway .

Tap it, gentl m n, and . it roll

tru to the pin.

75 cent

fJljC L 0 FL
Jon, wv: AMAKEH

\\ hull' a l e (,olf Di,tcihlltor

•• W\()HK

CIIIC (,0

110 TO

~I" 11'11r
!'JIII. IH.I.PHI \
1.0 L (;EU.
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I nings has thu
xpt n810n," th

clud 8.

vin-
and
con-

ing future than other r tail rs.
The pro's principal probl m Is cone rn d

with personal development in m rchandi z ,

ing and he can focus on getting th answ r
to that pcrpl ity in t ad of worrying
about bein ground down and smother d
by econorn lc d v lopm nts, such as th
chain stor growth, now cau ing acute
agony to smaller r tail tablishm nts in
the grocery, drug and other field '.

------
"W r Lucky'- am

for 20 ar
ro

Al Naylor has been at the Idlewi.d
Country club (Chicago District) for 20
years now, and his president pays him the
following tribute on hi twentieth anniver-
sary.

What the Idlewild pre ident ay about
Naylor should inspire many a young pro

get tarted right in hi career.

that has been luck y in ph-king th
profe siona 1.

I vonrler whether A J J. ~aylor thought he
was goin to have a steady job when
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Two example of club interiors tha how where good ta te fi ure ins ead of
heavy investment of money. The upper illu tration how the lodge a Club Rio

el Mar, and the lower the lounge a ipper ink.



HERE ar two an TIe to th mark d
success p rienc d with th motion
pictur cam ra in golf instru tion by

Wm. C. Jackson, pro at th am argo lub,
Madeira, 0., and presid nt of the Gr at r
Cincinnati P. G. , On phas i th di r ,

tinct and quick improvem nt in th
of his pupil '; the other th
sons.

Jackson, who is one of th sue ful
trail-blazer in pro golf, '0 far as rno ion
pictur cam ra in truct ion service i con-
C' rn d, passes the stor of hi' m thod
along in the following word

Jackson's Story
"I had a 'mall machin for' 'hi h I

paid about $1 0 ( .ond hand). It, ould
throw pi tur s on a sh t. Could be
sp ded up, slowed down or topp d at
any point.

"I sign d up a class of 20 for fiv I -
sons each at 6,00 per 1 sson. Th fir t
three lessons T gave without th cam ra.

n th fourth and fifth I sons T took
pictures of th pupils, und r tnstruction,
playing an iron 'hot and a wood n shot,
I th n took the same pictut . in actual
play on th course. T'ht to show him
how under str ss of play h would not
do th same as whil und r in truction.

"T would th n explain th Irnportanc
of p rf ding his gam through in true-
tlon and practi erath r than pl ying.

Please mention GOLFDOM when writing advertisers
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u
OU will pot the char-
acter in a VULCA

club the in tant you pick
it up-and you'll quickly
sen e your po ibilitie for
profit, selling clubs with
uch evident uperiority

in modeling, workman hip
and finish.

Then, when you have
tudied VULCAN'S plan

for co-operating with the
Pro you' 11 understand why
o many are getting in

line.

\1(/rite today for our 1928
catalog and complete infor-
mation.

VULC GOL COMP
Port mouth, Ohio, U. . A.

GOLFOOM

tart d twenty y ar ago. II i th nly
pro the dub has had. T'h m 1111> r all
call him bv hi' tir. t nam .

During th
hard on

II

r say w ar lucky.

ovi id in If
In tru
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HILL PP
=the completely
atisfying answer

to your need of
cold, cryst-al-
pure drinking
water.

HE f r t co t and th
operating co t f th

hillippi golf cour foun-
tain is such that every g od

lub can afford this ne dcd
utility.

pie ( f ic last t\VO

or three day. Th
I merit i c ntain d in a

r t pit an d t h wa t r
not at any tim c m

int contact with th Ice.
The water i cool d by
agitation, m aning p dy

action and thrift in ic con-
umption. Th ped al

bubbling fountain with
vitreou china bov 1 i
inche hizh.

It i a y to k p th
- hillippi ic d. The ic ca-

pacity i 1 0 11 . and th
chamber i kept air-tizht.

Writ f r c0111pl t d-
tail of h Phillippi today

an hay in talla-
p ratinv at y ur

cour b for J th h t
weath

ADN D

HILLIPPI nd au s
for Special R quirement of

GOL COUR ES--R UR S -- 0 ICES -- CTORIE

Please mention GOLFDOM when writing advertiser
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ree
GOLFOO

p r

FREE AMPLE of this "U .. " Royal Ho e
sent 011 request. Look it over before you buy thi
year's SIIppty of water hose. It will be the mo t
economical hose your club has ever bought.

THE PRICE:
in length up to 500 feet, uncoupled, double braid

~4 inch • • •• .18 per foot
1 inch . • •. .25 per foot

For working pre urc over too pound tripl braid
is recommended.

when writing adverti er
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I buil, fo
olf tub

t far mot requent and
garden ho . Handled

uch

er fifteen
old 0111 to

Let II scud 011 it ample of
-u. ," Ro III Hose for Golf our. es

United State Rubber Camp ny
1790 Broadway ork ity

Plea mention GOLFDO when writing
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"THE other day Westbrook Pegler
said that I'd old my name for u e

on a golf ball. We tbrook didn't tell
you the half of it. Of cour e he didn't
know of my interest in the L. A. Young
Company and that it wa n't a ca e of
elling my name at all. Al 0 he didn't

know that the ball he referred to is not
just a ball with my name on it and that
there is no other ball on the market like
the Walter Hagen ball.

I have de igned this ball for my own
per onal use becau e I wanted not only
a long accurate flying ball but a ball
that responded properly on approach
hots and on the putting green; al 0, a

ball with the e qualitie that would take
puni hment.

If you have ever played the Walter
Hagen ball you know that we finally got
what I was striving for. And that's why
the ball bears my name.

Last sea on I won both the Western Open
and the Profes ional hampion hip with thi
ball. (Mr. Pegler please take note) and I hope to
win the British Open again with it thi month.

One thing sure. if I don't win I can't blame
the ball.

Keep your eye on-the Hagen B[lII--it' bound
to be one of the bigge t elling seventy-five
cent balls in your shop,"

GOLFDO

41Th n at th

tur '.

Psychology Helps

Player's Experi nee
F'or the very valid r a on that hi' c-

r tary of Bell & How 1l 0., motion pictur
cam ra mak r's, and a f Ilov who is int r-
ested in bett ring his g m , ' Ziebarth
has done 'om v ry significant work in
motion picture instruction.

Relativ to his xp ri nc with he
movies in improving his olf', Mr. Zi hal' h
t ·11s GOU'DO\I:

"T might 'tart by advisln that during
1927 T redu d my handicap at h Wil-
mette Golf club from 1 to 9. Thi may
sound strong, particularly 'V h n onsid-
rin that Thad b n playing around 100

for sev ral y ars. Dav Pattullo, pro at
Wilmott , will confirm th f ur s.

Please mention GOLFDOM when writing advertisers
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" . m ntion d, I had he n taking in-
stru tions from time to tim from som
of our best prof ssionals, Som of them
had told m about th same thin ' that
I notre d in th motion pictur ,but it
se m d to be mol' or Ie s difficult for
m to understand th m wh n th y gay
advic as to how to COlT t th ' diffi-
culti " Howev r, vh n I saw th faults
in pictur s, it s m d to h asi r to
understand wh th
troubl .

"I th n start d to vork on this syst 111

of u ing pictures in arnest during th
wint r of 1!)26 and 1927, taking pi tures
outdoor occasionally when th w ather
, ould permit, and practicing in n ts in-
doors. Early at th start of th ea on
in 1927, the Bell & Howell company
mad a golf instruction nictur of Jo
Novak, and this gay m furth r OPIlOr-
tunity to compar my swing, rith that of
.I. ovak.

'About th tim the golf s a on got
w 11 under way. T f'ounrl 1 had improv d
m . gam consld irably, ov rcoming mo. t
of th s rious diffi u1ti s.

•• p to this tim I had not showed my
pictures to an prof ssiona1. ow I f It
that I was g tting to a point wh r th
opinion of a prof ional wa d ir fl.
S v ral different nE'S w re shown to

Please mention GOLFDOM
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top golf ball bootlegging.

n An invisible chain and padlock
on very player' ball.

Indi pen able to membership good
will and club morale.

In u by leading pros and over
3000 clubs in J 4 countries.

p rmanent im rint that la t a
long a the ball.

The Fulname
Marking

Machine is

Under the simple
conditions. easily
met by any club
or pro. Write to-
day for full details
of our offer.F

Th Fulname Co.
So. R'way Bldg., Cincinnati, O.

when writing adverti ers
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IF there be among you
a single Professional

who does not yet know
the Zip-par Golf Ball,
let him speak up and
we shall be glad to send
him sample and sales
plan. Allied Golf
Company, 3017 Car-
roll Avenue, Chicago.

GOLFDOM

"I b lieve that motion pi .tur R 'ill im-
prove anyon's golf gam. 1 sugg ·t
having slow motion pictur s tak n of
your golf strok from thr d lff r nt
angles-one vi w from th front, on
from the sid (that i taking the pictur
towards the line of flight), and th third
from the back. Com par th. pictur
with th instruction golf pi tur by
Tovak or any good prof'e sional, or shov

th pictures to a good prof ssional and
hav him point out wh r you are wrong.

"I do not try to imitat th swing of
a good golfer. I just vork on the fun-
damentals. Working on on thing at a
tim , 1 keep at this until it is mastered.
T'h n I take up anoth r part of th sv 'ing
which needs attention, and aft r two or
thre points have h n thoroughly cov-
er d T ha ve Hom one tak som pictures.
and in this 'ay eh ck up on what ha:
h en accomplish d. I am sur thi
m thod will g iv anyone a I ar con p_
tion as to how th golf strok should b
made, and Irnprov hi gam,"

when writing advertisers


