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From Smithco and TeeJet Technologies ®

A NEW LEVEL OF 
ACCURACY, CONTROL
AND PRODUCTIVITY

THE STAR COMMAND 3



TURN COMPENSATION corrects flow to keep
application rates on target through turns as tight
as 20 feet. It lets you avoid straight-line
applications on contoured areas or rates varying
as much as 50% from the inside to the outside
of a boom. That doubles the application rate on
the inside and cuts the outside rate in half. 

TEN-INCH NOZZLE SPACING
to cut off-target applications
in half. This spacing also
allows for more efficacy

VIRTUAL, ON-SCREEN NOZZLE
CONTROL. TeeJet’s® new job
computers operate up to 100
nozzle sections that can be
controlled individually. This
eliminates the need for extra
cabling and job-stopping failure 
of mechanical switches. 

THE DYNAJET SYSTEM is also incorporated into the 
Aeros 9040 controller, eliminating extra cabling and
separate controller. 

TERRASTAR-C PRO significantly reduces convergence time to
as little as 90 seconds or less.

No one matches our 9 years of experience developing the most
precise applications available for spraying chemicals on turf.

The Star Command 3.0 includes these current TeeJet® features:  

GPS ACCURACY LEVELS of 5 cm or less using TeeJet® Aeros 9040 Flow Control Computer with 
TerraStar-C Pro for differential correction control, as well as usage of multiple satellite constellations. 

PULSE WIDTH MODULATION (PWM) controls droplet size allowing an extremely wide range of application
speeds, from 3 to 10 MPH at the same droplet size and pressure. This can result in doubling your previous
production. 

INSTANT MONEY-SAVING ON/OFF while retaining pressure and droplet size 
“At the Tip.” You no longer have to recharge the boom in On/Off cycles. 

Solenoid-operated tip control

TeeJet DynaJet Flex 7140 

Nozzle Control System

3.0
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Explore all the innovations at rainbird.com/GolfRotors3.

The Industry’s Most Versatile Rotor

• Quickly adjust the radius with just a nozzle change

• One stator ensures peak performance for any nozzle

• Innovative new rock screen and valve seat eliminate debris

INTRODUCING 752 Series Rotors

WIDEST RANGE OF THROW

IN A SINGLE ROTOR

@RainBirdGolf

Scan to Explore 752
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worldwide have relied on Progressive mowers. 

Find out why a Progressive mower is ... 

The Better Built Choice.™
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CONTOUR ROLLER MOWER
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Lift-N-Turn
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The Jones
Keeping up with 

THAT’S A COLD SHOT, BABE

breath. A check of the ther-

mostat showed him it was 38 

degrees inside his house and 

time to take his family some-

where else. 

Power remained off in 

the Andersen home for four 

straight days. Thankfully, a 

friend with power nearby put 

his family up for a few days. 

He couldn’t get to his course 

for a week, because the roads 

to the course were too gnarly 

to travel. “We don’t have snow 

plows here,” Andersen said. 

“We just have gravel trucks, 

and those were limited to the 

main roads.”

Tyler told me he thought 

the strangest thing of the 

whole ordeal was how accu-

rate the weather forecast was 

for this unusual weather spell. 

They knew it was coming but 

I
started writing this while sitting outside. It was by no means 

balmy, but that’s still saying something considering a week 

ago, I woke up to -17 degrees F here in northeast Kansas. 

School was canceled for two days as a result of dangerously low 

temperatures and rolling blackouts. My daughter walked by my office 

and saw me working in a stocking cap and gloves. But, we never had a 

rolling blackout here, thankfully.

I try to avoid writing about 

the weather, mainly because 

the weather changes so fast 

that it’s old news by the time 

the magazine comes out. And 

also, because oftentimes, bad 

weather is quickly put behind 

us after it’s passed. 

I don’t think the folks in 

Texas, and in many other 

areas of the U.S., are going to 

forget the weather of Febru-

ary 2021. Millions were in a 

dayslong blackout, and tragi-

cally, 26 died in Texas as a 

result of the harsh conditions. 

The news showed empty 

grocery store shelves and long 

lines to buy propane. Safe 

drinking water was scarce, 

and reports of carbon monox-

ide poisonings were common. 

For this issue, we checked 

in with several of our Friends 

were helpless to what ensued. 

Scott Schurman, super-

intendent at LaFortune 

Park Golf Course in Tulsa, 

Okla., texted me a photo of 

ski tracks over one of his 

greens. Schurman worked in 

Nebraska before coming to 

Tulsa and said even up north, 

they didn’t see sustained cold 

temperatures like this. He 

was counting the hours the 

temperature remained below 

zero, and as those hours 

turned into days, he couldn’t 

help but wonder about the 

fate of his ultradwarf greens.

Tulsa saw a wind chill of 

-20 degrees F and 9 inches 

of snow. They covered their 

ultradwarf greens on Feb. 7. 

They had a quarter inch of ice 

under the snow. “Next month 

will be telling,” he said. 

Yesterday, the local weath-

erman reported that our area 

will experience a temperature 

change of 110 degrees, com-

paring how it felt from last 

Tuesday to this Tuesday. Last 

Tuesday, it felt like -35 degrees 

F. Today, he’s forecasting a 

temperature of 65 degrees 

F, feeling like 75 in the sun. 

Last week, I was in my office 

in gloves and a stocking cap. 

Today, I’ll be outside in shorts 

and a T-shirt.

It’s easy for a guy like me 

to walk the laptop out to the 

driveway and put the weather 

ordeal behind me. But, there’s 

no telling the long-term ef-

fects this weather might have 

for courses across the coun-

try. But, like Smelser told us, 

“life moves on.” G

Email Jones at  

sjones@northcoastmedia.net.

of Golfdom, including Jeff 

Smelser, Galveston (Texas) 

CC, and Jim Moore, retired 

from the USGA, near Waco 

(see “Winter Storm Uri rav-

ages Texas,” page 8). While 

everyone endured a harsh 

week, everyone we talked to 

was well and — naturally — 

preparing for golfers when we 

talked to them.

Tyler Andersen, superin-

tendent at the University of 

Texas Golf Club in Austin, 

told me that last Monday 

morning, the house across 

the street from him still had 

power. At the time, he still  

believed these were just “roll-

ing blackouts,” and power 

would soon be restored to 

his side of the street. By 5:30 

p.m., he took a breath, and 

when he exhaled, he saw his 

The mess in Texas

“While everyone endured a harsh week, 

everyone we talked to was well and — 

naturally — preparing for golfers when  

we talked to them.”

SETH JONES, Editor-in-Chief & Associate Publisher
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kiln dried sand!

Through extensive research and development, we 
have engineered a special hopper configuration 
that includes rotating agitation and staged  
screening with vibratory assistance to assure  
affective flow of anywhere from slightly damp 
sand to wet sand.

The revolutionary DryJect service is now even more flexible.  

Our most recent innovation allows you to use dry sand  

OR wet sand and achieve the same remarkable results.

Wet Sand, Damp Sand,  
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Rain or Shine 
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Cost Savings 
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StStaarrtterer

Winter Storm Uri brought 

sustained below-freezing 

temperatures and snow to 

areas of the country not accustomed to 

winter weather, such as Texas.

Jim Moore, retired USGA director 

of education and outreach, said it’s not 

the snow that is of concern to super-

intendents, but rather, it’s prolonged 

temperatures below freezing that will 

result in severe turfgrass injury.

“The local news said that we were 

now over 180 (hours below freezing), 

and that set the all-time record for  

this area,” he said. “Much of Texas is 

seeing records broken for both low 

temperatures and the number of  

hours below freezing.”

Moore vividly remembers the 

winter of 1983, the year Texas suf-

fered prolonged below-freezing 

hours. “That year, greens died all over 

Texas,” he said. “The combination of 

dry conditions and prolonged freezing 

was just murder.”

Moore said it’s been 40 years since 

the golf industry in the South has 

seen anything like this. Moore lost six 

greens at Ridgewood Country Club in 

Waco, Texas, in 1983, where he was a 

superintendent at the time.

The relationship between cutting 

height and winter injury incidence was 

another lesson learned in 1983, Moore 

said. With ultradwarfs, often mowed 

to 1/8 an inch or 1/10 inch, more of the 

plant is in the upper portion of the root 

zone and, therefore, more susceptible.

“I believe the ultradwarfs will be 

particularly hard hit and fully expect 

many courses to have to replant some, 

if not all, their greens,” Moore said. 

“Any north-facing slope on fairways, 

//  NEW MAN IN CHARGE

GCSAA ELECTS 
85TH PRESIDENT
The Golf Course Superintendents 
Association of America (GCSAA) named 
Mark F. Jordan, CGCS and natural 
resource leader at Westfield Country Club 
in Westfield Center, Ohio, to a one-year 
term as president at the association’s 
annual meeting Feb. 4, held in conjunction 
with the Golf Industry Show. He is the 
85th president in the association’s history.

Jordan served as vice president of 
the association in 2020 and has been a 
member of the association’s board of 
directors since 2014. A 34-year member of 
GCSAA, Jordan is also a member and 

past president of the 
Northern Ohio GCSA.

Jordan has served 
as the natural resource 
leader at Westfield CC 
since 2007 but has been 
with the club since 1988, 
previously serving as 
general manager, club 

manager, superintendent and assistant 
superintendent. Prior to Westfield 
CC, Jordan had stints as an assistant 
superintendent at Winding Hollow Golf 
Club in New Albany, Ohio, and Hyde 
Park Golf and Country Club in Cincinnati.

By ABBy HArt // Senior Editor, and CHristinA HerriCk // Editor

//  PLANNING FOR THE FUTURE

JOHN DEERE, 
GCSAA TEAM UP
John Deere is affirming its commitment 
to the golf industry through the support 
of four programs in collaboration with  
the GCSAA.

The initiatives, which target young 
professionals including students and 
assistant superintendents, aim to drive 
interest in golf course maintenance 
careers and provide new growth 
opportunities for the existing workforce.

“We are proud to support these 
impactful programs. It is critical for 
manufacturers like John Deere to 
invest resources in developing the future 
leaders of our industry,” said Manny Gan, 
director, global golf sales & marketing, 
John Deere. “As a longstanding partner 
of the GCSAA, we know the importance 
of what it does for the golf community, 
and we are committed to helping further 
their reach to current and future turfgrass 
professionals.”

//WINTER WEATHER WATCH

WINTER STORM URI 
RAVAGES TEXAS
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Continued on page 10

Mark Jordan

Cross country ski tracks at The Club at Indian Springs  

in Broken Arrow, Okla. 
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David Jones’ quest to play 

every single golf course in 

Oklahoma began when he was an as-

sistant superintendent and attended 

monthly meetings across the state 

through the Okla-

homa GCSA.

“We had meetings 

at private clubs and 

places I wouldn’t get 

to play usually,” said 

Jones, now superin-

tendent at The Club at Indian Springs 

in Broken Arrow, Okla. “It got to the 

point where I got quite a few on the list 

and thought, well, I’m just going to try 

and play all of them. It’s been a very 

long journey. I started getting serious 

about it about 15 years ago.”

By his calculations, Jones said 

there are currently 190 courses in 

Oklahoma, but at one time, there were 

closer to 230-240 — before many of 

them closed down. He’s also played 

at about 400 courses total, including 

ones in Australia, Scotland, Ireland 

and more. 

When asked what courses in his 

state stood out to him, Jones cited his 

100th and 200th Oklahoma courses. 

“The 100th Oklahoma course was 

Carson Creek in Stillwater. It’s a pretty 

high-profile course,” he said. “My 

200th course was Cimarron County 

in Boise City. It was a seven-hour drive 

and only a nine-hole course, so I drove 

seven hours to play nine holes. I left 

at 4 a.m. and got back at 8 at night. I 

wanted the 200th course to be the far-

thest course from where I live.”

For his last course, Jones said he 

would like to have a tournament and 

invite friends to celebrate.  And, for 

his next feats, Jones would like to 

reach 500 courses played by the time 

he turns 50 (in two years), and he’d 

like to play a round in every U.S. state. 

He has 14 states left. 

 “Any time I travel, I always take 

my golf clubs,” he said. 

//  PARTNERS IN — ERM — GOLF

GOLFNOW, 
INDIGO GOLF 
PARTNERS EXTEND 
PARTNERSHIP
GolfNow has extended its seven-year 
partnership with Indigo Golf Partners, 
a division of Troon, a golf management 
company.

Building on the long-term collaboration 
and success between the two companies, 
the new agreement will continue offering 
participating Indigo properties within its 
160-property management portfolio access 
to G1, GolfNow’s business management 
technology, which can combine all 
software and operating systems 
utilized by a golf course facility into one 
platform. Demonstrating the flexibility 
of G1, GolfNow is developing custom 
technology within the platform to satisfy 
Indigo’s current and future needs.

Within the partnership, Indigo Golf 
Partners-managed courses can leverage 
additional GolfNow technology and 
services, including a white-label booking 
engine, pricing algorithms and wide-
ranging exposure to the millions of golfers 
who search for and book tee times 
through the online tee time distribution 
portal.

A quest to play every OK course
//200 AND COUNTING

David Jones

//  TRUE CHAMPIONS

FMC CONTINUES 
TO GIVE BACK 
LOCALLY
The FMC Professional Solutions  
“Give Back to Local Chapters” program 
continued at the virtual 2021 Golf Industry 
Show.

In 2020, FMC donated $30,000 to nearly 
90 local GCSAA chapters nationwide. 
This year, all superintendents can visit the 
FMC booth online and test their skills at 
the photo hunt game, which challenges 
players to locate the differences between 
two similar pictures. Superintendents can 
earn points for their local chapter with a 
top prize of $5,000.

The fundraiser was an initiative driven 
by the FMC True Champions end-user 
rewards program. Superintendents can 
register, and FMC will track purchases 
of qualified products and submit their 
“give back” donation directly to their 
local chapter. Qualified products include 
both Fame SC Fungicide and Rayora 
Fungicide.

By Sarah WeBB // Managing Editor

David Jones has golfed in Australia (top left), Branson, Mo., (top right), Scotland 

(bottom left) and New South Wales (bottom right), just to name a few.  
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Are you an experienced golf course mainte-

nance professional? Do you want to help ensure 

every member and guest of the Jackson Hole 

Golf & Tennis Club has the best experience avail-

able? Are you interested in working and living 

“next door” Grand Teton National Park? Are you 

looking for an experience of a lifetime? If you 

answered, “Yes” to these questions, this posi-

tion is great for you!

JOB SUMMARY: The golf course super-

intendent is responsible for maintaining golf 

course playing conditions at established JHGTC 

brand standards. Your leadership is essential in 

maintaining a high level of employee engage-

ment and development. 

JOB RESPONSIBILITIES:

⦁ Putting green expectations: 1. Greens 

speeds are required to be at a minimum of 11 

on stimpmeter when measured at 2 p.m. during 

peak season (approximately June 15 - Sept. 15) 

2. Greens will be smooth with true ball roll 3. 

Speed and smoothness will be consistent from 

green to green and day to day 4. Turf coverage 

on all putting green surfaces will be 100% from 

May 15 through end of season 5. Organic matter  

will not exceed 1.9% 6. Field HOC will be no 

higher than .125”

⦁ Responsible for developing and imple-

menting the fertilizer, fungicide and herbicide 

program for all JHGTC property. Superintendent 

is accountable for all scenarios where misap-

plications lead to turf loss.

⦁ Responsible for developing all cultural 

practices on all playing surfaces including: verti-

cal mowing, topdressing, aerification. Impact on 

golf course playability needs to be discussed with 

GM prior to any work.
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//  FUNDS, RAISED

SPIIO SECURES 
$1.6M IN FUNDING
Spiio, an in-ground data as a service 
provider, has raised a $1.6 million 
fundraising round from internal investors: 
byFounders, inQvation, Danish Growth 
Fund and a range of angel investors. 

The company said the funds will be 
used to strengthen the development team, 
move forward with innovative projects 
that are improving the Spiio platform 
and scale sales and marketing efforts, 
primarily in North America. Spiio said the 
new investment round will enable it to get 
its services out to more customers in the 
turfgrass industry in North America and 
beyond. It also speeds up the innovation 
of the current product suite benefiting the 
golf course superintendents and ground 
managers who use Spiio data daily.

“The team has worked incredibly 
hard, and we have grown significantly 
throughout the year,” said Martin Dal, 
founder and CEO of Spiio. “With support 
from investors, we’re extremely excited 
to have the power to do what we fight 
for every day: putting new valuable data 
services in front of many more users.”

//  COMING HOME

NEMITZ RETURNS 
TO THE FORD 
Jared Nemitz has returned to The Ford 
Field & River Club in Richmond Hill, 
Ga., as its director of agronomy and 
grounds. Nemitz previously worked at 
The Ford from February 2009 to January 
2014, moving up from second assistant 

superintendent to 
course superintendent. 
He previously served 
as the assistant 
general manager of 
The Peninsula Club in 
Cornelius, N.C.

“I am humbled and 
honored that I am able 

to come back ‘home’ to where my career 
started,” Nemitz said. “It has been 
an amazing eight years for me at The 
Peninsula Club. The team and I were able 
to realize many successes and take the 
golf course to the next level.”

Nemitz has 20 years of turfgrass industry 
experience, including as a research scientist 
and director of golf course grounds. Since 
leaving The Ford, Nemitz came back 
multiple times on agronomic trips to assist 
Nelson Caron and his team, volunteer for 
the Georgia Open and bring crew members 
from The Peninsula Club to learn how to 
navigate a golf course renovation. 

tees and bunker faces will suffer a lot 

of damage as well. This damage won’t 

be confined to Texas and will likely 

occur throughout the mid- to northern 

regions of the bermudagrass belt.”

Golfdom also reached Jeff Smelser, 

CGCS at Galveston (Texas) Country 

Club, as he was driving away from 

checking on his course on Tuesday 

morning, Feb. 16. “The course is 

covered in snow and ice — a couple 

inches,” he said. “We’ll see the damage 

to the golf course in a couple weeks. 

(There’s) nothing we can do right now.”

Unfortunately, the course was not 

equipped with greens covers, but 

Smelser said he’s not sure if those 

would even help, with temperatures 

dropping to 15 degrees F. He prepped 

for the deluge of snow by spraying 

fungicides the week before the storm, 

several days later spraying nutrients 

to boost potassium and calcium levels 

and then applying a wetting agent to 

keep moisture in the greens. 

Being from south of Chicago, 

Smelser thought he’d moved away 

to escape the cold. He’s been a Texan 

since 1989, which, coincidentally, 

marked another deep freeze in Texas. 

In December of that year, the state 

reached subzero temperatures. 

When we spoke with Smelser a few 

days later, he told us his family went 

four days without power, but they got 

through it with food and water they 

had stored up from hurricane season 

and “blankets, double layers, warm 

boots and prayer.” 

His course opened on the Sunday 

after the snowstorm to cart path traf-

fic only, and 87 players showed up. 

“Life moves on,” Smelser said.

Continued from page 8

In early February, a job post went up online that evoked the ire of many superintendents 

in the industry. The post not only created a firestorm on Twitter, but it also inspired a 

line of T-shirts and a spoof Twitter account.

Below is an excerpt of the job post. The names have been removed to protect the inno-

cent. Does the 2 p.m. stimp reading sound reasonable to you? Email us or tweet at us  

@Golfdom and give us your take.

THE 2 P.M.  
STIMP CHECK

Jared Nemitz
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After a year of relative 

quiet as a result of the 

COVID-19 pandemic, 

the USGA and the 

Royal & Ancient are 

ready to kick the dust 

off the increased distance discussion.

Last month, the game’s governing 

bodies announced three proposed 

equipment rules changes. Club length, 

testing methods for the golf ball and 

change to testing tolerance – charac-

teristic time are all open for discussion 

with equipment manufacturers.

“It’s obviously a very complex sub-

ject,” USGA CEO Mike Davis told at-

tendees of the virtual GIS. “It’s about 

ensuring the long-term health of the 

game. It’s about fitting golf into golf 

courses instead of constantly having 

to change golf courses to fit the game 

… other sports have allowed and wel-

comed innovation, other sports have 

allowed and welcomed better athleti-

cism … but they’ve also figured out 

how not to obsolete their stadiums, 

their playing fields and their arenas. 

Frankly, golf has done a crummy job 

of that. I can tell you on behalf of 

the USGA, as we look in the mirror, 

we’ll take the blame for that. Things 

could have been done in the past that 

weren’t, but it’s never too late to do the 

right thing.”

USGA, R&A propose 
equipment changes

//BOMBS AWAY?

Graeme McDowell
@Graeme_McDowell
Professional golfer,  
2010 U.S. Open champion

“Proud of what you have achieved 

at @LakeNonaGCC, brother. 

When passion and talent come 

together in any line of business, 

great things happen.”

Brandon Richey
@BKRichey
Superintendent, Lake Nona Golf 
and Country Club

“Special thanks to @FGCSA 

and everyone involved with 

The Florida Green for their 

consideration to be featured in 

the Winter 2021 issue, among so 

many deserving individuals in 

our industry. It has given me the 

chance to expose our wonderful 

association to some of my 

favorites.”

Presented in partnership with:

#TurfTweetoftheMonth 
Follow us @GolfdomFollow us @Golfdom

Who are you and how did you get 

this gig with Golfdom?
— Seth, Kansas

My name is Thad Thompson. I am a 
sarcastic metal dad and member of 
Bills Mafia who doesn’t take himself too 
seriously. I am also the superintendent at 
Terry Hills GC in Batavia, N.Y. Terry Hills 
is a family owned, 27-hole public facility 
that is home to the Jim Kelly Celebrity 
Classic. I am going into my 14th year 
at Terry Hills and my 33rd year in the 
industry. I am one of those odd people 
who took a superintendent job fresh out 
of college. I “got this gig with Golfdom,” 
simply put, by losing a bet on the Buffalo 
Bills/KC Chiefs AFC championship 
game. I had to donate $50 to Patrick 
Mahomes’ charity, send Seth Jones some 
Terry Hills swag and write this column, 
while Seth smiles. Being a member of 
Bills Mafia, I would have donated to the 
charity anyway. That is what we do.

Do you play golf? Do you think it’s 

important that a superintendent plays?

— David, Oklahoma

I got into this business because I didn’t 
want to pay for golf. My brother and I 
started playing golf at the end of high 
school by hitting 7 irons at each other. 
We took our newly found weapons and 
ammunition to a local 9 hole course and 
both of us got hooked. It was easier 
aiming at a flag that didn’t move instead 
of Drew. I started working there the 
next year and became superintendent at 
Turkey Run in 1992. 

I have always believed that a 
superintendent should play golf. Basic 
rules knowledge, an understanding of 
shot value from a golfers’ perspective and 
experiencing what you are providing to the 
golfer are just some of the professional 
aspects of playing golf. Playing in a league 
at work has always been beneficial — I 
have always put myself and game out 
there and made myself approachable to 
my members and the public. 

By Thad Thompson

Superintendent 

Terry Hills GC, Batavia, N.Y.

Ask Thad

Got a question for Thad? Tweet to  

@TerryHillsMaint and @Golfdom or  

email Thad at thadthompson@terryhills.com
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The GreenTRX™ Advantage 
A Deeper Green. Faster. Stronger. Longer.
GreenTRX fertilizer from Anuvia has a stellar reputation with professionals in the industry, garnering favor 

and support from legendary golf  course industry professionals  such as Matt Shaffer, formerly with Merion 

Golf Club, Ardmore, PA as well as  other industry notables. There are a variety of  GreenTRX analyses now 

available for turf professionals to easily and economically choose the best solutions to fit their needs on all 

cool season and warm season turf under a variety of conditions. These biobased GreenTRX products offer 

proven, sustainable performance. greens, fairways and rough are now noticeably thicker and lusher. 

“GreenTRX is a truly different technology from other choices for turf fertility,” 

says John Fowler, vice president Sales-Turf Markets. “Our existing line of  

products are proven entities. Our new line of GreenTRX 90, 75 and 60 is 

unique as it has no filler and no uncoated urea and, as with all our products, 

is bio-based. We’ve also added a poly coated urea to increase the slow release 

nitrogen that also makes it easily visible when spreading.”   

Since its launch in 2016, industry professionals have found they can reap 

benefits that go beyond creating lush and beautiful turf. With the GreenTRX 

family of products, Superintendents can offer complete year-long programs 

that provide sustainable benefits like improved soil health with less environ-

mental impact and quick, deep greening. 

GreenTRX for Elites, Fairways and Greens, as well as GreenTRX 90, 75 and 

60, are based on Anuvia’s unique TRX Technology nutrient delivery system 

which delivers both organic matter and nutrients. It  improves soil health as it 

provides a food source for soil microbes helping soils regenerate. It feeds the 

grass as it feeds the soil. 

“Our GreenTRX family of products are 

designed to economically and effec-

tively fill the gaps from early spring 

applications throughout summer and 

into fall and winter,” explains Chuck Barber, vice president, Customer  

Accounts-Specialty. “These GreenTRX options allow the right amount of  

nutrients to be supplied in the right amount at the right time for healthy green 

turf throughout the year and all season long. The balanced nutrition of nitrogen, 

potash, sulfur and iron allows each GreenTRX product to jumpstart grass and 

continuously feed. Customers consistently tell us about greener, lusher turf 

within a few days after application.” 

         Regardless of what option you choose, be it GreenTRX for  

Fairway, Greens or Elite, or the new line of GreenTRX 90, 75 

and 60, GreenTRX has proven results in enhanced efficiency, 

quick deep greening, turf safety and uniform application with 

no streaking for a deeper green and healthier turf. 

“I was amazed at the density without 

growth. The color was sensational. I  

had healthier turf. I got better disease 

resistance.  It gave me more predicta-

bility in release.” 

MATT SHAFFER, Director of  

Golf Course Operations, Emeritus  

Haverford, Pennsylvania

Choose a complete GreenTRX  

program or the best analysis for 

your specific needs based on turf 

conditions. 



 A DIFFERENT

KIND OF
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FOR A MORE

SUSTAINABLE

GREEN

GreenTRX™ fertilizer provides slow-release, bio-based nutrition that feeds turf today, and enriches 

soil for greener, more sustainable turf management. Its standard, intermediate and elite size 

granules provide easy application and can deliver uniform results for up to eight weeks. 

Ask your distributor about adding the immediate, 

long-term benefits of GreenTRX to your turf strategy.

anuviaplantnutrients.com/where-to-buy
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GREENER
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Kenwood CC has updated 77,000 square feet 

of bunkers on its Kendale course, including 

this finished bunker on No. 1. 
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In September 2020, Kenwood Country Club in Cincinnati, Ohio, re-

opened its Kendale course after a yearlong renovation. 

“I think I’ve called it a ‘restorvation,’” says Kenwood Director of 

Grounds and Golf Course Operations Kent Turner, with a laugh. In-

stalling a new irrigation system on the club’s Kendale course was the 

main goal for the project. But, before the irriga-

tion system went in, the club decided to restore 

Kendale to its 1930 William Diddel design, with 

modern infrastructure updates to the layout and 

a renovation of the 77,000 square feet of bunkers 

on the course. 

In summer of 2019, Kenwood contracted 

Fry/Straka Global Golf Course Design to design 

the golf course restoration, referencing historic 

drawings and photos from the club’s archives. Wadsworth Golf agreed 

to complete the restoration work, and Polylast signed on to supply 

the materials and subcontract labor to line Kendale’s bunkers. Then, 

in December 2019, with the project well underway, Polylast declared 

bankruptcy. The Kendale bunkers were only 40 percent complete. 

With no more support or materials coming in and no subcontractor, 

Jason Straka, principal, Fry/Straka, jumped into action to find a new 

bunker solution for the remaining 10 holes on the Kendale course — 

ideally, a rubber-based product similar to Polylast.

The ensuing search led Straka and Turner to Porous Pave. “I knew 

John (Harvey, Porous Pave’s parks, landscape and golf industry spe-

cialist) as a colleague and knew Porous Pave from cart paths and park-

ing lots,” Straka says. In addition to Porous Pave’s cart path product, 

the company had also developed Sand Guard, a flexible and permeable 

Continued on page 16

Kent Turner

BUNKERS

Spotlighting  

three courses  

with bunker  

success storiesGOING

A DIY RENOVATION
Stuck in the middle of a bunker renovation,  

the Kenwood CC crew found a product  

they could install themselves

BY ABBY HART

March 2021 Golfdom // 15Golfdom.com
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bunker liner product comprised of crumb rubber and rock. 

After a demonstration at Kendale, Straka says Sand Guard’s 

drainage, flexibility in freeze/thaw cycles 

and ability to cut down on erosion and 

soil contamination are why they selected 

it. “And, it’s seamless — you’re putting it in 

and compacting it, and it becomes mono-

lithic,” he says.

The fact that Sand Guard could be in-

stalled with a golf course’s own mainte-

nance crew also was a big plus for Kenwood. 

Continued from page 15

The crew at Kenwood CC preparing to install Sand Guard (top), 

getting trained on mixing and spreading the product (middle), 

and a bunker ready for sand installation (bottom).

GOING BUNKERS

Jason Straka
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Harvey and Connor Ouwinga, Porous Pave’s sales and design 

consultant, traveled to Cincinnati to train the Kenwood crew on 

installing Sand Guard. “They budgeted a day and a half to train 

us, but they actually headed back the next morning because it 

only took us half a day to learn how to do it well,” Turner says.

Turner assigned one of his assistant superintendents, Dave 

Basil, to run a crew of four to install Sand Guard. He says the 

installations aren’t easy work, but his team could finish bun-

kers for one golf hole in a single day, since mixing up a standard 

200-pound batch of the materials (enough to cover 48 square 

feet) takes about two minutes. The bunker installation was com-

pleted from May to June of 2020.

The finished “restorvation” was a hit for both the members and 

the crew. “The members absolutely raved over it,” Turner says. “And, 

not only are we thrilled with the product because it enabled us to 

finish it on budget, but we’re also thrilled with the performance.

“Since the bunkers were built, we have yet to fix a washout 

in any of them,” Turner says. “The only regret we had was not 

going with (Sand Guard) from the beginning.” 

It was in the July 2015 issue of Golfdom, in a preview story for 

the 2015 PGA Championship at the Straits Course at Whistling 

Straits, Kohler, Wis., that Chris Zugel relived 

the nightmare before the 2010 PGA Champi-

onship. The Wednesday morning before the 

tournament was to begin, 2 inches of rain 

washed out bunkers across the course.

“It was brutal for our guys,” Zugel told 

Golfdom. “But, the fire drill we had in 2010 

has prepared us in that we know we can do 

it … we just have to stay on our toes.”

Thankfully, the weather was good to the course and the crew 

for the 2015 PGA Championship, won by Jason Day. Sadly, the 

next big event for the course, the 2020 Ryder Cup, was canceled 

because of the COVID-19 pandemic. Viewers would not have no-

ticed that since then, Zugel has a new trick up his sleeve to reduce 

maintenance on the out-of-play bunkers on the Straits Course: 

wax polymer bunker faces. 

The idea goes way back to when Chris Zugel’s grandfather 

worked at Milwaukee County Stadium, home of the Milwaukee 

Brewers, from 1969 to 1984. As a kid, Zugel saw how much time 

his grandpa spent working on the warning track. When Zugel 

later worked at Milwaukee County Stadium and later, Miller 

Park, he found himself in the same situation. That was when he 

Continued on page 18

A CANDLE IN THE WIND (AND RAIN)
A wax polymer product has minimized bunker 

maintenance at Whistling Straits

BY SETH JONES

Chris Zugel
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first learned of Wisconsin-based Kafka 

Granite. He was impressed with the com-

pany’s Wax Polymer Pathway Mix, but 

before he could get a deal done, he left to 

take the superintendent position at the 

Straits Course. 

“All the paths are gravel (at the Straits 

Course), and I never liked that the stones 

would get into my shoes,” Zugel says. “I 

reached out to Kafka to see if they had a 

solution. Glenn (Kafka, owner) was like, 

yeah, we have a wax polymer. He ex-

plained it to me, and I thought, that could 

be a bunker. He said, ‘I guess so.’” Zugel 

told Kafka that the pathways had to match 

the bunkers in appearance, as some of the 

pathways go through the bunkers. Glenn 

Kafka gave Zugel a “hold my beer” look 

and made it happen.

“We started experimenting with it, and 

I thought this could be good with some 

bunkers we’re not playing out of, bun-

kers that are purely visual,” Zugel says. 

“And then, Kafka processes some of the 

waste from Kohler. They’ll take some of 

the crushed porcelain and make counter 

tops, and things like that. And I thought, 

well, not only are we using Kohler’s waste, 

we’re having less maintenance … we’re not 

pushing (sand) after storms.”

Whistling Straits has around 1,000 

bunkers on the Straits Course, and as Zugel 

says, some are purely for aesthetics — golf-

ers never hit out of these bunkers. On the 

steep faces and lower edges, the crew has 

installed the Kafka Wax Polymer Mix. 

Some of these bunkers are nearing 10 years 

old, and Zugel says they haven’t moved an 
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Continued from page 17

Continued on page 20

TECHNOLOGY THAT DRIVES 

CONSISTENT PLAYING CONDITIONS

Manage Water and Reduce Operating Costs

The FieldScout® TDR 350 Meter is the industry leading portable 
technology for measuring soil moisture, soil EC, and soil temperature. 

 •  Quick and easy measurements to validate your cultural practices
 • Save time and labor when hand-watering greens
 • Now available FieldScout® TDR 250 Economy Meter

To Measure Is to Know.

800-248-8873

www.specmeters.com

Real-Time, On-Location Weather Data

The WatchDog® 3000 Wireless ET Weather Station provides real-time, 
site-specific weather data on your smartphone for optimal irrigation 
scheduling and pest management.

•  Monitors temperature, relative humidity, rainfall, wind/speed 
direction and solar radiation

•  All-in-one design with smartphone setup for easy installation

Firm, Fast, Flawless Turf

The patented TruFirm® system simulates golf ball impacts and provides 
objective data measurements to better manage compacted surfaces that 
interfere with infiltration of water and root zone conditions.

 • Better playing conditions and fewer ball marks
 • Fairway landing areas that produce longer drives
 • Green approach areas that sustain chip and run play
 • Bunker sands at desired firmness

GOING BUNKERS

Host of the 2015 PGA Championship, the 

Straits Course at Whistling Straits uses a 

wax polymer on out-of-play bunker faces.
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inch. Kafka describes the polymer’s reac-

tion to heavy rains as if they buried a can-

dle in the bunker. It pushes the rain away.

Zugel has had fellow superintendents 

reach out to him to see how he uses Kafka’s  

product. He says it is most practical for 

bunkers that are out of play or driving 

range bunkers with steep faces. As an added 

bonus, if they ever renovate, they can re-

move the polymer and put it right back. 

Zugel describes it as a ground-up candle. 

When asked if it’s like a restaurant put-

ting artificial flowers on a table, Zugel says 

a better comparison would be artificial 

flowers behind the bar.

“Those flowers aren’t being touched by 

the guests,” Zugel says. “We’ve had rains 

of 3-4 inches, and it doesn’t move. It helps 

us out with maintaining the look of the 

course and maintaining ahead of play … it’s 

acted as a bunker liner in those situations.” 

About 10 years ago, Presidio GC in San 

Francisco underwent a rehabilitation  

project, in part, because its 64 bunkers 

were in dire need of a facelift.

“They were old, some of the fabric liners 

were coming up and a lot of them didn’t 

have liners, so the sand was contaminated 

and became like concrete,” says Brian 

Nettz, who has been superintendent at 

Presidio Golf Course for the past 18 years. 

“The rehabilitation included  changing the 

location, shape and size of the bunkers to 

give the course a different feel.”

After researching the options, Nettz set-

tled on Klingstone. The reasoning was four-

fold: In-house staff could install the bun-

kers; heavy equipment was not required; 

the installation could be done incremen-

tally over the course of several years; and 

maintenance over time is minimal due to 

the lack of liners. “Everything just pointed 

toward Klingstone,” Nettz says. 

Little by little proved to be the tactic for 

Presidio, as the bunker renovation took 

place over the span of eight years. 

“We didn’t want to devote a huge 

chunk of money to tearing everything up 

at once because there’s a corresponding 

revenue drop that we didn’t want to bear,” 

Nettz says. “We do 66,000 rounds a year, 

so the hit on our bottom line would’ve 

been significant.”

To install the bunkers, crews rough 

graded them to get the desired shape and 

undulation. They then cut the drainage 

inside the bunkers and tied it to the out-

Continued from page 18

Continued on page 22

CONSIDERED THE STANDARD IN THE INDUSTRY

CONTACT: Bill Thompson, 1-800-388-7871 | evergreenturfcovers.com | @EvergreenCover
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THE MAGIC OF

 Evergreen Turf Covers

SPRAY AWAY
How Presidio GC in San 

Francisco undertook a bunker 

renovation piece by piece 

BY SARAH WEBB

GOING BUNKERS
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specialty herbicide. Win it all with brand-new chemistry that offers fast-acting 
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Winning against tough weeds.
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lets. After the soil dried, they sprayed on 

the Klingstone.

“We put a couple barrels of Klingstone in 

the back of a utility cart, and our guy wore 

a Tyvek suit and some boots and basically 

spray painted the inside of the bunker with 

the Klingstone,” Nettz says. 

After setting for about an hour, the prod-

uct hardened up, and crews put the drain-

age in. Nettz says Presidio also sprayed the 

drains in order to achieve a complete seal 

throughout the bunker. 

Presidio used Turf Drain, a flat all-fabric 

pipe, and then backfilled the entire bunker 

with sand the next day. “There’s no gravel 

to worry about in any of the bunkers,” Nettz 

adds. Klingstone fully cures within 24 

hours or less, according to John Ammons, 

vice president for Klingstone. 

“You put down a gallon a minute, which 

is 20 square feet of coverage, so you can 

move along at a good clip,” Ammons says. 

“Immediately after finishing, you can cover 

it with sand and move along. By that time 

the next day, it’s fully cured and playable.”

For other courses looking into installing 

Klingstone bunkers, Nettz recommends 

crews keep two pumps on hand. 

“You may be in the middle of spraying 

a bunker when one of the pumps goes out 

on you,” Nettz says. “You can’t stop Kling-

stone from curing; it’s kind of like pouring 

concrete — once you start, you have to see 

it through to the very end.”

Ammons adds that weather can be  

another factor to consider when using 

Klingstone’s product. “It can’t be applied 

to frozen ground. The temperature should 

be 50 degrees and rising,” Ammons says. 

“High winds can also be a challenge be-

cause you’re spraying it.”

The oldest Klingstone bunkers on Presi-

dio are 10 to 11 years old, and maintenance 

is minimal to nonexistent, Nettz says. 

What’s more, Nettz says, the golfers 

love the challenge the new bunkers pose. 

“We have fine fescue on our fingers 

that we don’t maintain, but the look is a 

lot more fitting for the era this golf course 

was originally built (1895), and it’s less 

maintenance for us because we don’t have 

to worry about mowing bunker fingers.”G

Continued from page 20

GOING BUNKERS

Klingstone bunker liner can be applied 

in-house using a hose.
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n a typical year when the Golf In-

dustry Show rolls around, the team 

packs an array of Golfdom-branded 

clothes, a stack of business cards, 

our voice recorders and digital 

cameras. This year? We met in early 

February to discuss what a virtual show 

entailed, what were our responsibilities 

and what we should expect. The phrase, 

“I don’t know” was a common response as 

we entered the uncharted waters.

Adding to our anxiety, once the show 

“opened,” when virtual GIS attendees 

clicked on the Golfdom booth, they were 

greeted with signage from an unrelated 

sprayer company. Surprise! The first sev-

eral hours of the show was us answering 

the question, “did you know your booth 

has the wrong signage?”

But, there were also highlights, like Jim 

Nantz accepting the Old Tom Morris Award 

and the Ladies Leading Turf event.

Hello, friends

Viewers of the Opening Session were re-

warded with a familiar face — and voice 

— when the Old Tom Morris Award was 

presented to Jim Nantz, longtime CBS 

sports broadcaster who regularly calls 

sports mega-events like the Masters, the 

Final Four and the Super Bowl.

Nantz shared personal stories about 

what golf means to him and even name 

checked a few of his superintendent 

friends on the Monterey Peninsula. He 

thanked the association for the recogni-

tion and then spoke on the appreciation 

he has for the superintendent community.

“Giving back to kids, giving back to the 

community, all these things are a daily 

part of what everyone out there does,” 

Nantz said. “All the people involved in 

the GCSAA, they all give back their time; 

they’re honorable people. They work crazy 

hours and often don’t get the recognition. 

To me, that lines up symmetrically with 

The first (and

hopefully last)

Virtual GIS had its

highs and lows, but

it reinforced that

it’s better when

we’re together

Continued on page 26

BY SETH JONES

//VIRTUAL GIS 2021 IN REVIEW

I
Emails and doorbells

Scenes from the virtual Golf Industry 

Show: (clockwise from top left) GCSAA 

CEO Rhett Evans hosting a panel with 

some of golf’s most influential people; 

GCSAA President John Fulling, CGCS, 

presenting Jim Nantz with the Old Tom 

Morris Award; and Golf Channel’s Lauren 

Thompson addressing the “live” audience.



Always read and follow label directions. Karma is a trademark of Sipcam Agro USA, Inc. ©2021 Sipcam Agro USA, Inc. 

You’d do anything to protect your turf from the devastating effects of Pythium, but it’s really not that complicated.  
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what the game is about. It’s a game of honor. Everybody that’s 

a part of this group embodies that better than anyone that’s as-

sociated with the game.”

Other sessions included similar heavyweights of the game. Tom 

Watson, Annika Sorenstam and Gary Player all made appearances. 

Brandel Chamblee somehow snuck in. A panel discussion with 

USGA CEO Mike Davis, PGA Tour Commissioner Jay Monahan, 

PGA of America CEO Seth Waugh and LPGA Commissioner  

Michael Whan, moderated by GCSAA CEO Rhett Evans, was good 

enough to warrant throwing a bag of popcorn in the microwave.  

The Ladies Leading Turf discussion again garnered a strong 

turnout and some moving motivational speakers. “Be persis-

tent; don’t give up,” said Nancy Miller, CGCS-Retired, Maple Leaf 

G&CC, Port Charlotte, Fla. “And, when that door opens, stick your 

foot in it and follow through.”

Education in the break room

For superintendent attendees of the Golf Industry Show, the world-

class educational seminars GCSAA offers are always a highlight of 

the show. Many of the superintendents I spoke with raved about 

the ease of viewing the GIS from their offices or break rooms.  

“We all got together at the Black Wolf Run clubhouse and fired 

it up on the TV and got lunch,” Chris Zugel of Whistling Straits, 

Kohler, Wis., told me. “I think it’s a good idea. It’s an interesting 

way to bring a lot more people into it without having to cover the 

cost to get down there. And, it was all-inclusive, so we signed up 

for things we might not have signed up for in the past.”

“The education was the same quality we’ve all been used to — 

very good,” said another superintendent, before sharing a lament. 

“I know this is a business, and I’m familiar with how things work, 

but had I known the amount of preshow emails I would receive, I 

would have waited and signed up on the first day of the conference.”

One virtual GIS email, with the subject line “Are you feeling 

lucky?” hit attendee inboxes three times on the same day, making 

many of us feel unlucky that day. On the exhibitor side, booth 

representatives heard a doorbell sound and then received an au-

tomated email every time someone entered their virtual booth. 

With a gamification element awarding prizes for frequent booth 

visits, a deluge of emails and doorbells followed.  

Best thing available

The exhibitors I spoke to told me that despite a few stumbles early 

on and having to turn the volume off on their computers, they 

were happy with the virtual GIS.

“It’s not going to replace an in-person trade show, but it was 

the best that was available during a global pandemic,” said Scott 

Kinkead, executive vice president of Turfco. “It was difficult for 

us to figure out how to make it work and for everybody. It was 

challenging, but I think it was a tremendous effort by the GCSAA 

to make something work.”

Continued from page 24

//VIRTUAL GIS 2021 IN REVIEW

Learn & Earn
Exclusively for golf superintendents 
and participating distributors. Each 
module includes a quiz; pass each 

quiz and earn a $50 gift card of your 
choice. It’s that simple.

Register at:

QUALIPROACADEMY.COM
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“There were a lot of unknowns going into the show. We were 

asked, how will we gauge success? We’ve never done this,” said 

Abbey Barry, communications senior specialist for PBI-Gordon. 

“After we got through the first afternoon of it, it was good. The 

guys got into a groove and figured out how the platform worked.”

PBI-Gordon chose GIS 2021 to launch a new turf training site at 

training.pbigordonturf.com. The first two classes, on the new EW for-

mulation of SpeedZone and an overview of Union Fungicide SC, are 

already up on the site with more classes to follow. Barry said the vir-

tual GIS was ideal for launching something like the training site and 

less than ideal for the sales reps to discuss product with end users.  

“I don’t think it could have gone better for us to have launched 

a virtual/digital platform with a virtual show; that was perfect,” 

Barry said. “It wasn’t set up for intimate interactions, but it was 

set up to get people signed up for an online platform.”

Andy Eick, director of facilities and grounds at Mohawk GC, Sche-

nectady, N.Y., said the virtual trade show was disappointing.

“The information was difficult to navigate through. Some vendors 

put the time in and did a nice job of embedding videos of new prod-

ucts. Others just put links up to information and seemed to not put 

in any effort,” Eick said. “The trade show floor is one of my favorite 

things to do at GIS, as you have an opportunity to network. You also 

have an opportunity to touch, feel and see new products. They did 

their best to provide a normal trade show feeling, but it would never 

be that way, so, in my opinion, it was set up for failure.” 

But, another superintendent loved it. “The trade show was 

great,” he told me. “I very much enjoyed browsing through the 

virtual booths and chatting with old friends and virtually meet-

ing others. I had a great chat with a Rain Bird representative who 

was looking for some specific insights.”

And yet, that same superintendent reiterated a common ob-

stacle to being involved with the virtual GIS: He was trying to 

attend a show while still being at work.

“I was at work, in my office, for the most part. It was a regular 

day for everyone else,” he said. “So, I got the same amount of ques-

tions and texts that I do in a normal day. When I’m physically at 

the show, everyone knows I’m not available.”

Here’s to not being available in 2022. G

A live crowd shot of the 2021 Virtual GIS gave a look into how 

others were taking in the event.
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Off the Record

“It is interesting to read about the early 

descriptions of the insect pests we 

deal with today on golf courses.”

       MIKE KENNA, PH.D., Research Editor

//    PESTS WITH A PAST

I
like to look back each month on the history of the USGA 

Green Section. My first step is to go to the Turfgrass 

Information File at Michigan State University. My search 

always reveals something about the pioneers of modern 

turfgrass science. Insects and articles before 1942 were 

the themes for this search.

The Green Section published more 

than 100 articles concerning insect 

problems on golf courses before 1942. 

Many answered questions from the 

readers on how birds visited courses 

to find insects. Earthworms and how 

to deal with castings also were popu-

lar topics.

The first articles were by W.R.  

Walton, an entomologist with the U.S. 

Department of Agriculture. The Bulletin 

of the USGA Green Section published 

three of his writings in 1921, including  

an April story about southern June 

beetles and in September, an article on 

control of the May beetle. The control 

measures taken were a little scary, e.g., 

sodium cyanide or kerosine fusel-oil 

emulsion. I liked drawings depicting the 

burrows and castings for earthworms 

and southern June beetle (Figure 1).

White grubs and earthworms were 

the primary insects discussed during 

the first year of the Green Section. 

However, Walton also wrote about the 

changa, or West Indian mole cricket, in 

the June 1921 issue. In 1929, he pub-

lished an article on cutworms on golf 

greens, while W.B. Noble penned an 

article about sod webworms and their 

control in 1932.

In October 1921, B.R. Leach, an-

other USDA entomologist, had an 

article about the Japanese beetle. At 

that time, this new beetle was only 

found on golf courses in New Jersey 

and Pennsylvania. He questioned how 

much of a nuisance this insect would 

become on golf courses. He described 

the insect’s damage and stated that it 

would not be easy to control.

By 1926, after four years of research, 

Leach recommended lead arsenate as a 

control measure. The application rate 

of 3.5 pounds per 100 square feet is 

a bit staggering compared to today’s 

insecticides. He noted extreme care is 

required when applying this poison.

In the 1930s, there were some lapses 

in The Bulletin of the USGA Green Sec-

tion. Nothing was distributed in 1934, 

1935 and 1937. The rest of the years in 

that decade had a bulletin for just a few 

months of the year. 

 In 1940, the Green Section changed 

its primary publication to Turf Culture

for February and November. From May 

through October of that year, Timely 

Turf Topics also was published. 

In the November 1940 issue, R.T.  

White summarized progress with 

“milky white diseases of Japanese 

beetle larvae.” In 1933, an organism 

was responsible for reducing larvae 

populations at the Moorestown, 

N.J., laboratory. In 1935, they dis-

covered spore-forming bacteria were 

responsible for the grub disease. The 

USDA coordinated a program to help 

colonize the milky spores throughout 

New Jersey, Maryland, New York  

and Connecticut.

It is interesting to read about the 

early descriptions of the insect pests 

we deal with today on golf courses. The 

USGA Green Section depended heavily 

on USDA entomologists’ cooperation 

with members of several well-known 

golf courses. We are very fortunate to 

have dedicated entomologists at our 

land grant universities today. G

Mike Kenna, Ph.D., is the retired director of 

research, USGA Green Section. Contact him at  

mpkenna@gmail.com.

Early golf course 
entomology
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FIGURE 1

Burrows and castings of earthworm (a) 

and Southern Green June Beetle (b). 

Note the difference in the size of the 

burrows and the form of the castings 

(from The USGA Bulletin of the Green 

Section, April 22, 1921).
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TThehe ShShoopp
MUST-HAVE NEW PRODUCTS

1

1| Soil Scout BST200  
Off-Grid Base Station

The off-grid capable BST200 Base 

Station has been specifically designed 

to give golf and sports turf maintenance 

professionals an uninterrupted view of 

their grounds during the critical growing 

season months. It’s fitted with an 

integrated solar panel in conjunction 

with a high-grade lithium-ion battery. The 

BST200 receives real-time moisture, soil 

temperature and salinity data from SOIL 

SCOUT’s subsoil monitoring devices. 

This data is then transmitted via a 

cellular modem to the web-accessible 

cloud-based Soil Scout Hub. 

SoilScout.com

2|Toro Greensmaster e1021 
Fixed-Head Mower

TORO’s all-electric fixed-head 

Greensmaster e1021 mower allows 

operators to mow up to 35,000 square 

feet of turf on a single charge. An 

LCD screen gives the operator an 

instant view of the ongoing battery 

charge status and can also indicate 

diagnostics, machine hours and overall 

battery health and initiate backlapping. 

The quiet e1021 has no engine exhaust 

emissions, helping courses meet 

sustainability goals.  

Toro.com/golf

3|Tru-Turf RB70 Tri-Headed  
Golf Greens Roller

The RB70 Tri-Headed Golf Greens Roller 

from TRU-TURF is capable of quickly 

smoothing large areas with its 70-inch-

wide rolling swath. The RB70 includes a 

patented set of smoothing trirollers and 

a contour-following drive roller that will 

follow greens surfaces without leaving 

line crease marks on the green. 

TruTurf.com

2

3
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5

CHECK OUT 
MORE NEW 
EQUIPMENT 
ONLINE
To stay up to 

date on all the 

latest products 

and services, visit 

golfdom.com/

category/ 

products 

4

6

4| Rain Bird 552/702/752  
Block Rotors

RAIN BIRD’s 552/702/752 Block Rotors 

include a wider range of throw and a 

self-adjusting stator, which eliminates 

the need to change stator configurations 

when switching out nozzles, delivering 

consistent rotation speeds. Users 

can set the 552 and 752 rotors at full-

circle or part-circle arcs with the turn 

of a screw. A Seal-A-Matic check valve 

provides 17 feet of holdback, keeping 

lines charged with water and preventing 

low-head drainage. Top-serviceable 

access to the rotors’ components makes 

maintenance easier and faster.

RainBird.com/golf

5| John Deere 220 E-Cut Hybrid 
Walk Greens Mower 
JOHN DEERE’s 220 E-Cut Hybrid Walk 

Greens Mower features an electric reel 

drive that automatically adjusts reel 

speed based on the throttle position 

and maintains a consistent frequency 

of clip and cut quality, regardless of the 

operator. A ball joint design allows the 

cutting unit to move in any direction, 

maximizing contour following. Ease of 

use is enhanced on new models with 

an LED light kit and a newly designed 

kickstand. All controls move forward to 

mow for easy operation.

Deere.com/golf

6| Smithco Greens Roller
SMITHCO’s greens rollers come in four 

different models. The Tournament XL-

7000 Ultra Wide (pictured) features 

a hydraulic direct cylinder drive, 

offering excellent traction and slashing 

maintenance, according to the company. 

With the strength to handle the toughest 

greens, the XL-7000 includes a 16-hp 

Vanguard Twin and offers power steering 

for ease of use. 

Smithco.com
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After 18 holes, what can I get you?

An ice-cold Labatt Blue. I grew up near 

Buffalo. Labatt Blue is as common as 

drinking water in Western New York.

Tell me about Mohawk Golf Club.

It’s an old, old club up here. It was estab-

lished in 1898, and it was actually the 

General Electric Club. The main head-

quarters of GE was in Schenectady, 

and the higher-ups and managers 

formed the club. It’s an old Devereux 

Emmet property, a beautiful layout.  

It’s a great walking course with rolling 

terrain and a Tudor-style clubhouse.

Do you have a family? Yes, I’ve got 

two girls: Avery, 13, and Charleigh, 11. 

I’ve been married to my wife, Natalie, for 

15 years; we’ve known each other since 

nursery school. My kids are hysterical. 

They’re big into sports — field hockey, 

basketball and lacrosse. And, we have 

two labs, Shelby and Louie. 

You’re a big live music fan … what 

concert would you travel for once 

shows start back up? Ween, Dead & 

Company, and a band called Rebelution. 

I did see a concert in 2020. It was a 

drive-in: Dark Star Orchestra in 

Cape Cod. You had to stay in your 

little car lot to hang out. It was a 

neat setting and venue. A bunch 

of fog was rolling in, so it was misty and 

eerie. It was refreshing to see live music.

What’s your expectation for the 2021 

golf season? I think it’s going to be great. 

basketball and football. I was a freshman 

when Drew Brees was a senior. I played 

four years of rugby at Purdue. And, obvi-

ously, the Buffalo Bills. I have season 

tickets. I live in the Albany area, but I 

travel the four hours to go home and see 

my mom and dad, see my sisters and 

brothers and then go to the game. 

Who usually goes with you? There’s 

usually a fight in the house. The girls are 

big fans. But, we have enough tickets be-

tween our friends and my brothers and 

sisters, so at any given time, we can have 

everybody go. It becomes a tradition.

As interviewed by Seth Jones, Feb. 18, 2021.

Seeing the industry reenergize and  

rebound was awesome last year. You for-

get how much kids’ sports factor into the 

golf industry. Families that have so many 

practices a week and games on weekends, 

you can’t justify being a member some-

where. With kids not having those sport-

ing events, they started picking up golf. 

If I’m ever in Schenectady, what do I 

have to do? It’s a rich history here. The 

main headquarters for General Electric 

originated here. It’s a huge facility. The 

other thing, if you’re a history buff, is 

the Stockade District. The original 

Dutch settlers of Schenectady came 

here in 1661. It’s a cool part of Sche-

nectady with these old row houses and 

a lot of old places you can tour. A couple 

times, it was almost completely demol-

ished due to the French and Indian War. 

What teams do you root for? Purdue 

Andy Eick
DIRECTOR OF FACILITIES & AGRONOMY // Mohawk Golf Club, Schenectady, N.Y.

“(RICK SLATTERY TOLD ME), ANDY,  

YOU CAN ONLY CONTROL 50 PERCENT 

OF YOUR IDENTITY. THE OTHER  

50 PERCENT? IT’S WHAT PEOPLE 

THINK OF YOU … ONCE  

I UNDERSTOOD THAT, A  

LIGHTBULB WENT OFF ON  

HOW I MANAGE PEOPLE.”

//BEST ADVICE

P
H

O
T

O
 O

F
 A

N
D

Y
 B

Y
: 

JO
S

E
P

H
 P

E
R

R
Y

 /
 G

E
 L

O
G

O
 (

W
IK

I 
C

O
M

M
O

N
S

) 

BROUGHT TO YOU BY



kafkagranite.com/golf | 800-852-7415

Granite

EROSION RESISTANT 

DUSTLESS 
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MAINTENANCE FREE

Natural Crushed Stone Pathway Materials
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Mention this ad for a FREE trial of our Wax Polymer Pathway Mix.

Photography by Paul Hundley



Available in both English and Spanish

All photos and videos are either the property of Syngenta or are used with permission.

©2021 Syngenta. GreenCast®, the Alliance Frame, the Purpose Icon and the Syngenta logo are trademarks of a Syngenta Group 

Company.  Google Play™ is a trademark of Google LLC. iTunes® is a registered trademark of Apple, Inc. All other trademarks are 

property of their respective owners.
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PROGRAM MOBILE 

The new GreenCast® Turf App gives you an edge with turfgrass management at 
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• Tank mix calculator
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• Search for products by pest
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