
IT WASN’T HARD TO SEE how the Golf Industry Show was 
going. The look on the faces of the GCSAA brass said it all.

With only an hour until the show closed, a group of 
GCSAA board members assembled near the center of the 
trade show. The group was laughing and smiling, sharing a 
moment of satisfaction as well as relief. “There’s the story,” 
Peter Grass, CGCS, a GCSAA director and the superinten-
dent at Hilands Golf Club in Billings, Mont., said. “No one 
has had a single bad thing to say about the show.”

Indeed, it seemed everyone was smiling at the 2011 Golf 
Industry Show in Orlando. And for good reason: the show 
actually saw a 4 percent raise in attendance and an 11 percent 
increase in qualified buyers, something exhibitors definitely 
noticed. Overall attendance was 14,781, with 5,752 of those 
people labeled as “qualified buyers.” 

But the show was visibly smaller from a square footage 
perspective, measuring 180,000 square feet, a drop of 4 per-
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The common thought at  
the 2011 GIS: the show 
was smaller, but better.
B y  S e t h  J o n e s ,  E d i t o r  i n  C h i e f

      More
LESS IS

Golf Industry 
Show // RECAP
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THOSE HALCYON DAYS
Comparing the last two times the Golf Industry Show was in Orlando

	 2008	 2011

Attendance	 22,027*	 14,781**

Qualified Buyers	 10,553	 5,752

Exhibitors	 965	 551

Square footage	 300,900 sq. ft.	 180,000 sq. ft.

* GCSAA only, excludes allied associations     ** Includes GCSAA and NGCOA

SOURCE: GCSAA

GCSAA’s 2011 Old 
Tom Morris Award 
winner, Nick Price, 
was on-hand to  
accept his award.

P
H

O
TO

S
 B

Y
: S

E
TH

 J
O

N
E

S
 (l

e
ft

); 
r

o
g

e
r

 b
il

li
n

g
s

, g
c

s
a

a

Algae Control Without Chemicals!

1-866-KO-ALGAE
(1-866-562-5423)

sonicsolutionsllc.com

JOIN THE CLUBS!

Safe for fish, plants, 
or other aquatic life!

BEFORE AFTER

Algae Control 
Without Chemicals!

“SonicSolutions is a major component of our pond management 
strategy. For the past several years our irrigation pond has stayed 
algae free. Using SonicSolutions has helped us obtain certification 
status with the Audubon Cooperative Sanctuary Program.

Matt Ceplo, Superintendent, Rockland Country Club, Sparkill, NY

Within a week or two after start up, the algae in the pond died. 
Since then, the pond has remained algae free. It is now the cleanest 
of our six ponds without the use of any chemical algaecides!
Michael J. Rohwer, Superintendent, Shadowridge Country Club, Vista, CA

I installed the SonicSolutions units when my ponds already had 
algae in them. I was completely surprised how quickly they killed 
the algae and helped to significantly lower my chlorophyll levels!

Gonzalo Vargas, Coco Beach Golf Resort, Rio Grande, Puerto Rico

We are extremely happy with our SonicSolutions devices. Our algae 
problem was quite extreme and the results were both immediate 
and long lasting.

Bob Gibson, Snow Creek Golf Course, Mammoth Lakes, CA

SonicSolutions was not only the most environmentally friendly way 
to rid our pond of algae, it was also the most cost-effective too.

Phillip J. White, Crofton Country Club, Crofton, MD

“

“

“

n  Green Solution - No chemicals 
n  Low Maintenance - Simple to use
n  More than 2000 units in use
n  Cost Effective - Uses less than 10 watts 
n  Solar power units available 
n  Ask us about our 3-Month Rental Demo
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cent from 2010 in San Diego. It was easy to gaze across the 
floor and see both ends clearly. Previously, the end of the 
trade show was beyond the horizon, but not this year.

And though there was much to smile about at the 2011 
GIS, it was still a far cry from the last time the GIS was held 
in Orlando in 2008 (see chart). But it seems no one expects 
those numbers any more.

Reinie Drygala, man-
ager, lawn care and agricul-
ture sales for Civitas fungi-
cide, said the show traffic 
exceeded his expectations.

“The amount of people 
who came by was great,” 
Drygala said. “The attitude 
I saw of the individuals was 
that we’re starting to turn 
things around… we’re not 
out of the woods yet, but 
we’re definitely looking up.”

Tim Kennelly, superin-
tendent at Baltimore Country Club, had missed the last two 
shows, but was happy with what he saw in Orlando.

“This show is a lot smaller than the last time I came, but 
bigger isn’t always better,” he said. “I had meetings with 
Bayer and Syngenta, and it was easier to get around to them. 
Before, you couldn’t cover the entire place.”

New GCSAA CEO Rhett Evans was thrilled with the way 
the show was winding down. In previous years, the trade show 
floor would become a ghost town in its waning hours. “Here 
we are at the end of the trade show, with only an hour left, 
and we still have a lot of traffic,” Evans proudly told Golfdom.

Adam Manwarren, product manager, turf and ornamen-
tal for FMC, thinks the smaller trade show floor directly 
helped the traffic in the FMC booth.

“Our booth traffic was as much as I’ve ever seen,” he said. 
“I liked it that the show was smaller… we didn’t have any less 
booth space, and it seemed that people were always in our 

Continued on page 34



booth. I think last year in San Diego, the show was so big, 
people just stopped halfway through.”

So things seem to be looking up, if ever so slightly, for the 
Golf Industry Show. But 2012 will have new challenges for 
the GCSAA: the show is later than usual (Feb. 29-March 1) 
and it’s in Las Vegas, a fun location for sure, but one with the 
stigma that “what happens in Vegas stays in Vegas,” which is 
the opposite of what a successful trade show is about.

“It’s a bit far for people on the east coast, and the show is 
later in the year — by early March there is a whole slew of golf 
courses already in season," Drygala 
said. "Superintendents might not be 
able to pull away for the show because 
their course is greening up.

“But it is an exciting location, and 
we’re still going because it is such an 
important show.” ◾

Continued from page 33
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T o really grow the game, golf has to change the 
game — and public perception.

Such is the opinion of Judy Rankin, World Golf 
Hall of Fame member and television golf commentator. 

Delivering the keynote at last month’s Golf Industry 
Show in Orlando, Rankin said the game would benefit 
greatly if it embraced a new perspective on both nine-
hole and women golfers.

“We tend to think of nine-hole golfers as … well, 
bad … or old — or both,” Rankin said. “But many 
of today’s great golfers love to get away and play a 
quick nine holes. We need to truly embrace nine-hole 
golf as a solid, equally respected alternative for a sig-
nificant portion of our population, especially in today’s 
time-starved society.”

STRENGTHENING         OUR LINKS 
Rankin’s GIS keynote identifies  
two growth opportunities for golf
By Mar ty  Whi t fo rd ,  Cont r ibut ing  Ed i to r

For more GIS  
coverage, including  
an interview with  
Nick Price and a story 
on the traits of great 
leaders and teams,  
visit www.golfdom.com
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Wetting Agents
Nozzles

Highly  Efficient  Full  Flow  Couplings

Dura Flow

Clear GH Series

GH Series

Ultralite

 Complete Line of Irrigation Hose

Applicators Still the best answer for 
managing blind shot 

situations at your course
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