Carolinas show sets record

Quo table The Carolinas Golf Course Superintendents Association has once again
set a personal record with its conference and show. The 1,800-member
association sold 1,364 educational seminar seats during the three-day
c ; ) conference last month, beating the previous mark of 1,281 set in 2007. Gross
Let's put one in revenues of almost $600,000 made for the second-highest in the event’s nearly
every single state 50-year history. Trade show exhibit space was sold out.

“We are extremely grateful for the continued support of our members and our
industry partners,” says the association’s new president, Doug Lowe, CGCS from
week. It's that good Greensboro (N.C.) Country Club. “We know everyone has experienced budget
cuts of some kind in recent years. For superintendents and vendors to continue to
invest their precious resources in this event is concrete proof of the value it delivers.”
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The business-focused curriculum appealed to genta, said that hosting an event that didn’t focus on any of
the superintendents attending,. Syngenta’s products was key to the uniqueness of the event.

“It’s unlike what I've seen in the past from GIS or any “We wanted to go beyond the agronomics that we
other classes I've gone to,” Jim Alwine, superintendent at believe superintendents are offered throughout the year ]
Stockton (Calif.) Golf and Country Club, told Golfdom. through many different events,” Schwenke said in an S
“It’s not bugs, it’s not soils — it’s finances, it’'s management  interview that can be seen on Golfdom TV. “We want to é
and negotiating. I've taken away quite a few things I can enhance our relationships with superintendents and give 5
implement at my course.” them some different skill sets for challenges that we believe £

Stephanie Schwenke, golf marketing manager for Syn- they’re being faced with every day at their courses.” T
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