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Armed with ample weather 
knowledge and experience, 
superintendents share their 
insights on climate change.
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About the cover
Is it getting hot in here? Art director 
Carrie Parkhill utilizes an iStock International 
Inc. image to portray this month’s heated 
cover story.The Spring Creek 

Ranch Encounter
A partnership between a 
superintendent, a GM and 

a supplier helps 
a golf course 
try to stand out.
By Kevin Marks

Happy Five-Oh, 
Turfco
The company that brought 
the first topdresser to the 
industry celebrates its golden 
anniversary. By Seth Jones

12 Reading Greens
  A History Lesson 

from Turfco

14 From the Back Tees
  A Tree, a Boulder and 

Sod Walk into a Bar

16 Turf M.D.
  What is Water Worth?

48 Shack Attack
  War on Green Speeds

  6 Off the Fringe
  Greens damage drama at the 

PGA; DuPont creates Imprelis 
Facts Web site; Jacobsen 
named Old Tom Morris 
Award recipient

40 Clark Talks Turf
  Clark Throssell, Ph.D., 

discusses localized dry 
spots with associate profes-
sor Doug Karcher, Ph.D.

Turfgrass Trends
This month, Golfdom’s practical 
research digest explores shade 
tolerance. See pages 43-47.

Online Exclusive
Stop by the Golfdom Daily 
(www.golfdom.blogspot.com) 
to see interviews with some 

of golf’s best players — including Rory 
McIlroy, Lee Westwood, Jason Day 
and Graeme McDowell — interviewed 
by Golfdom editor in chief Seth 
Jones at the PGA Championship.

Also: Help select the Intelligent Use 
of Water green industry film winner 
at www.golfdom.com/iuow 

When 
Sausage 
Biscuits are 
Worth More 
than Money 
What really inspires 
employees?
By Steven Tingle


