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Lebanon Acquires Emerald Isle 
Lebanon Seaboard Corp. acquired the Emer-
ald Isle line of premium foliar and other granu-
lar fertilizer products f rom Milliken Chemical, a 
division of Mill iken & Co. Terms of the agree-
ment between the two privately held compa-
nies were not announced. Emerald Isle True 
Foliar products provide seaplant extract and 
other beneficial supplements for root growth, 
stress tolerance and disease resistance. 

Bonar Wins Green Section Award 
The Un i ted States Golf Assoc ia t ion n a m e d 
Terry Bonar, go l f course super in tendent at 
Canterbury Golf C lub in Shaker Heights , 
Ohio, as t h e recipient of the 2 0 0 9 U S G A 
Green Sect ion Award , wh ich is presented 
annually by the U S G A to recognize individu-
als w h o exempl i fy ou ts tand ing contr ibut ions 
and dedicat ion to t h e g a m e th rough their 
wo rk wi th turfgrass. Bonar is a member of 
Gol fdom's Editorial Advisory Staff. 

"To be cons idered in their company, I'm 
very humb led by th is gesture," said Bonar, 
w h o has more than 4 5 years of exper ience 
in go l f course maintenance. 

IA Unveils New Look 
The Irrigation Assoc ia t ion recent ly unvei led a 
n e w logo and tagl ine. The redes igned brand, 
revealed dur ing the 2 0 0 8 Irrigation Show, 
is part of lA's strategic plan to become the 
recognized author i ty on irrigation. 

The associat ion says its new logo c o m -
municates t h e crit ical link be tween irr igation 
and mak ing th ings grow, whi le the tagl ine, 
"Smart pract ices. Susta inable solutions," is 
a power fu l message of lA's mission and its 
members ' commi tmen t to bet ter water 
management . 

Growing the game isn't a 
mantra; it's an ongoing 
commitment. That's 
why T h e First T e c part-
ners with Walt Disney 

World and T h e T o r o Co. to educate 
high school students about not only 
the game of golf, but careers in golf 
and hospitality as well. 

T h e second-annual Future l e a d -
ers Forum, which took place in early 
November at Wal t Disney in Or-
lando, welcomed 5 0 First Fee leaders 
from chapters around the world. 

T h e delegates earned the trip 
through their exemplary participation 
through T h e First Tee, as well as essays 
to be part o f the program. T h e winners 
won a cool, behind-the-scenes look 
at a PGA Four event: T h e Children's 
Miracle Network Classic at Disney. 

ABOVE: Gary Myers, director of golf courses 
and grounds for Walt Disney Resorts, 
speaks to the Future Leaders delegates. 
"I t s important for students to know they 
have career options outside of playing golf." 

Dennis Hi man, group vice presi-
dent o f golf and landscape for Toro, 
read each survey, and said these stu-
dents are some o f the sharpest teenagers 
he has ever met, largely due to etiquette 
and life lessons learned from T h e First 
Fee. " T h e core o f our company is built 

around golf," he says. "So it behooves 
us to participate in programs like this 
because there is a possibility that these 
kids, some of the best and brightest the 
sport has to offer, will come to work in 
the industry." 

Part of the tour involved a stop with 
Gary Myers, director o f golf courses 
and grounds for Walt Disney Resorts, 
which has 81 golf holes. He said it's 
imperative for superintendents to high-
light golf maintenance opportunities in 
their respective regions. That includes 
speaking to student groups, technical 
colleges and horticulture classes. 

"It's important for superintendents 
to talk about job opportunities, espe-
cially as we're headed into economic 
times like these (when there are a lot 
of job seekers and pressure to operate a 
more efficient business).' • 

By Dav id F rabo t ta 
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