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Syngenta Allies With Deere 
Syngenta Professional Products reached 
a distributor agreement and an agency 
agreement with John Deere Landscapes 
for Syngenta's products beginning Oc t 1. 
The agreements make Syngenta's product 
available at John Deere Landscapes, which 
operates more than 6 3 0 branches in the 
United States. 

"This agreement allows us to increase 
the availability of Syngenta products and 
services in the golf and lawn care markets," 
Syngenta Lawn and Garden Head Steve 
Spain said in a prepared statement "Our 
philosophy and direction on brand and value 
aligns nicely with John Deere Landscapes' 
national presence and brand strategy." 

Steve Vincent, John Deere Golf's North 
American sales manager for agronomic 
products, said, "We feel this new alliance 
strengthens our product line and helps pro-
vide our customers with more solutions to 
effectively manage their golf courses." 

FarmLinks Breaks New Ground 
The folks at FarmLinks in Sylacauga. Ala., 
have been busy building new offices and an 
education pavilion. 

For several years, "FarmLinks has en-
visioned a facility designed to enhance the 
educational environment for the benefit of 
guests and partners in The Experience at 
FarmLinks," according to a company press 
release. The education pavilion is scheduled 
for completion this month. 

The indoor/outdoor design of the facility 
is created to work in harmony with the envi-
ronment and to offer hands-on educational 
programs. The education pavilion features 

Briefs continue on page 16 

SUPERINTENDENTS DO THE TALKING AT JOHN DEERE FEEDBACK 

By Larry Aylward, Editor in Chief 

onsidering his company 's 
mantra — "No th -
ing runs like a Deere" 
— T o d d Link is one 
busy man. Tha t ' s because 

Link, the senior engineer of fairway 
mowers for John Deere Golf, is 
inventing new machinery that runs on 
less fuel. 

W i t h maintenance budgets blown 
because of high fuel prices, golf course 
superintendents are seeking more 
fuel-efficient equipment for mowing. 
Hence, they're count ing on people 
like Link to design equipment to meet 
their needs. 

This was evident at John Deere 
Feedback, an event the company held 
recently at its headquarters in Moline, 
III. T h e company invited superinten-
dents from around the nation to test 
its latest equipment innovations on a 
local golf course and to get their opin-
ions on what they need most these 

days in the wonderful world of golf 
course maintenance. 

O f course, "fuel efficiency" were 
two words muttered often by superin-
tendents at the event. And Link heard 
them loud and clear. 

" N o w that fuel prices have gone 
up, you can' t expect them to go 
down," Link said. "So we're always 
looking to make a mower more 
efficient and run at lower R P M s so it 
burns less fuel." 

Link smiled a tad when asked if he 
feels pressured to deliver the antithesis 
of a fuel-guzzling fairway mower. Sure 
there's pressure, he said, bu t it's fun . 

"It's an exciting time to be in the 
job,' ' Link added. 

It 's no secret that Deere and other 
manufacturers are delving into electric 
and hybrid technology. And while the 
power density of an electric-drive sys-
tem is not where it needs to be, it will 
be in time, Link said. 

Shawn Emerson, director of 
ag ronomy at Desert Moun ta in Gol f 
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Superintendents 
and others confer 
during John Deere 
Feedback. 
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C l u b in Scottsdale, Ariz., was on 
hand a t the event to see the latest that 
J o h n Deere had to offer. Emerson 
believes there will be some big changes 
in mowing e q u i p m e n t in five years, 
including more affordable electric 
technology. Emerson said the sudden 
increase in fuel prices is push ing the 
au tomot ive industry to move faster 
toward electric technology, which 
might quicken a t r ickle-down effect 
to the specialty e q u i p m e n t industry, 
including golf course maintenance . 

Increased fuel prices, by the way, have 
forced Emerson to reduce fairway mow-

/ 

ings this year. His crew normally uses 
about 12,000 gallons of fuel a year; the 
crew will use 10,000 gallons this year. 

George Calabro, director of golf 
maintenance for El Conquis tador 
Coun t ry Club in Tucson, Ariz., has also 
reduced mowing to save fiiel. "We're a 
45-hole facility, and we average between 
56,500 and §7 .000 a month in fiiel 
costs," he says. " W e have to do what we 
can to save." 

Hence, Calabro said more alterna-
tive-fuel equipment , such as biodiesel, is 
needed. "It's the wave of the future." 

Being in the desert, improved 
irrigation technology is also a must for 
this golf course, Calabro said. "Almost 
every dollar I spend goes to improving 
the efficiency of m y irrigation system," 
he added. 

Greg Moore , a super intendent and 
golf construction specialist for O n 
Course Construct ion in H a m d c n , 
Conn . , said he wants equ ipment manu-
facturers like Deere to eliminate poten-
tial small maintenance problems that 
can snowball into catastrophic costs. 
T h a t might mean making sure a $13 
bearing on a mower doesn' t go bad, 
which could lead to other more-expen-
sive components getting damaged. 

Moore , whose company operates five 
courses, also said he wants and needs 
more-versatile equipment . 

"If I 'm going to spend $25 ,000 on 
[a piece of equipment) , I need it to be 

versatile," he says. "I can't stand to see 
equipment just sitting around during 
the off months." 

At John Deere Feedback, there was 
a mutua l sense of respect between the 
creator of the e q u i p m e n t and its users. 
W h i l e super in tendents can go on for 
hours to talk abou t what they need in 
new technology, they appreciate what 
people like Link are do ing to appease 
their needs. 

Link, on the other hand, says he and 
other John Deere engineers couldn ' t do 
what they do wi thout superintendents ' 
feedback. 

" W e can' t figure out what a golf 
course needs by sitting behind a desk," 
Link said. "We need to pick superinten-
dents' brains." • 

Going for 
the Gusto 
ILLINOIS SUPERINTENDENT TESTS 
HIS GAME AGAINST SOME OF 
GOLF'S GREATEST PLAYERS 

By David Frabotta, Senior Editor 
« ' m a one- t ime t runk s lammer o n 

the Senior T o u r , bu t I was there," 
says a p roud T o m Robinson, 

super in tendent at Ravinia Green 
C o u n t r y C l u b in Riverwoods, 111. 

T r u n k s l amming is a tour ing 
professional 's way of saying he d i d n ' t 
make the cut , bu t for Robinson, just 
playing in the U.S. Senior O p e n was a 
thrill tha t w o n ' t fade anv t ime soon. 

J 

" I 'm blessed to have gone through 
that event," he says. "It was unbeliev-
able to hang ou t with go l f s greats, 
like (Tom) Wa t son , (Tom) Kite and 
(Hale) Irwin. I walked to the range 

ith Fuzzy (Zoeller). It 's like every w i 

kid's dream. » 

(Continued on page 16 

CLEARY 

SOLUTIONS FOR BETTER TURF 

For more information on 3 3 3 6 or 

other Cleary tur f products, contact 

your local distr ibutor or visit 

www.c lea rychemica l . com. 

CLEARY 

Make it a Cleary Day. 

Read and fol low all label directions. The Cleary logo and 
3336 are t rademarks of Cleary Chemical Corporation. 

© 2 0 0 8 Cleary Chemical Corporation. 

3 3 3 6 

THE AUTHENTIC 
• Provides highly ef fect ive, broad 

spect rum systemic contro l of 
major tu r f diseases on tees, 
greens, fairways, year af ter year, 
t ime af ter t ime. 

• Available in 3 convenient 
fo rmula t ions . 

• Extensive cont ro l fo r : •Anthracnose 
Ascochyta Leaf Blight • Bermudagrass 
Decline • Cool Season Brown Patch • 
Copper Spot • Dollar Spot • Fusarium 
Blight • Fusarium Patch • Large Brown 
Patch • Leaf, Crown & Root diseases • 
Leaf Spot • Necrotic Ring Spot • Red 
Thread • Rusts • Snow Mold • Spring 
Dead Spot • Stripe Smut • Summer 
Patch • Take-All-Patch • Zoysia Patch 

http://www.clearychemical.com
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Briefs continued from page 14 
an innovative, high-tech presentation 
theater that will open up to an outdoor re-
search and demonstration area The theater 
can also transform into focus group rooms 
that will provide a ready-made setting for 
gathering information from golf course su-
perintendents and other visiting groups. 

"This is a very exciting time for us," said 
David Pursell, CEO of FarmLinks. "The new 
pavilion will be a great addition to our edu-
cational programming.... The facility will also 
provide our partners with exhibit space and 
an ideal research and testing ground for 
obtaining consistent, immediate feedback 
while developing long-lasting relationships 
with end users." 

Under construction alongside the edu-
cation pavilion is FarmLinks' new headquar-
ters, which will contain offices and confer-
ence rooms. • 

"Gusto" — Continued from page 15 
Robinson , w h o has played in four 

o t h e r U S G A events as an a m a t e u r in 
the past, qual i f ied for the 2 0 0 8 U.S. 
Senior O p e n by w i n n i n g t he sec-
t ional qual if ier at S t rawber ry Creek 
in Kenosha , W i s . , on 
July 1. T h e Senior O p e n took place 
at T h e B r o a d m o o r C l u b in C o l o -
rado Springs, Colo . , f r o m July 28 
t h r o u g h Aug. 3. 

T h e 32-year golf course mainte-
nance veteran says his pu t t ing inevita-
bly led to his demise. 

" T h e setup was as hard as it gets, 
and it really magnifies the flaws in 
your game, m i n e being put t ing . I was 
tied for 14th in drives and 144th in 
pu t t ing ," lie says wi th a chuckle. 

Robinson is a scratch golfer w h o 
considered becoming a tour ing pro-
fessional on the C h a m p i o n s T o u r 
when he turned 50 five years ago, bu t 

then he decided spending 28 weeks 
on the road each year wasn ' t the kind 
of lifestyle he wanted to live. 

"I figured I had a real job main-
taining 150 acres," he says. 

But t ha t real job w o n ' t s t op h i m 
f r o m p u r s u i n g m o r e c o m p e t i t i v e 
golf t o u r n a m e n t s . N o w tha t he 's 
5 5 years old, he can qua l i fy for 
U .S . S e n i o r A m a t e u r events , and 
he p lans to try to qua l i fy for next 
year ' s Sen io r O p e n , w h i c h will be 
held at C r o o k e d S t ick Go l l C l u b in 
C a r m e l , I n d . 

But regardless of his ou tcome, 
Robinson will cherish rubbing 
elbows with some of g o l f s greatest 
players. 

" T h e aura of it all, seeing the 
leader board and having my name up 
wi th all the greats, it was quite an 
accompl ishment , and I 'm going to 
play more t o u r n a m e n t golf." • 

golfconstructionnews.com ( G C N ) is a n on l i ne repor t con ta in ing t h e m o s t cu r ren t a n d in -depth i n fo rmat ion o n gol f 
p ro jec ts in the U .S . G C N k e e p s tabs o n t h o u s a n d s o f p ro jec ts a y e a r to p rov ide the m o s t up- to -da te , c o m p r e h e n s i v e 
deta i ls as t h e y b e c o m e ava i lab le . Repor t s c a n be o rde red for up to e igh t reg ions of the U .S . to fit any -s i zed bus iness . 

Features include: 

" A c c e s s to pro jec t u p d a t e s 24 /7 v ia secure , p a s s w o r d - p r o t e c t e d a c c e s s 

Pro jec t t rack ing f r o m concep t i on to comp le t i on , w i th its s ta tus regu lar ly u p d a t e d 

Ful l de ta i l s for N e w & P r o p o s e d Pro jec ts , R e m o d e l s to Ex is t ing C o u r s e s & R e c e n t O p e n i n g s 

Sta te-o f - the-ar t c l i ck - th rough con tac t a c c e s s w i th deve lope rs , c o u r s e d e s i g n e r s and cons t ruc t i on 
c o m p a n i e s (if se lec ted) , a n d re la ted par t ies 

• • • 

"*. Sor tab le pro jec t d a t a b a s e - inc lud ing b y s ta te , d e v e l o p m e n t phase , t ype a n d o p e n i n g da te 

Subsc r i be on l i ne now! It's as e a s y a s v is i t ing www.golfconstructionnews.com. R e v i e w regu lar ly u p d a t e d s a m p l e 
p ro jec ts o n the h o m e page a n d s e e t h e p o w e r o f G C N for yourse l f . 

For additional information, call toll-free 866-640-7170. 

http://www.golfconstructionnews.com


Quotable 
"This weed seems to give people 
fits. I probably get more calls 
from our sales guys about Poa 
annua than anything else/1 

— Laurence Mudge, technical development 
representative for Bayer Environmental Science, 
on the mother of all troublesome weeds. 

"Golf clubs are sometimes seen as 
mysterious places and inherently 
bad because rich people go there. 
But they are probably the most 
sustainable economic engines in 
any given community/' 
—Jim Singerling, CEO of Club Managers Associa-
tion of America, on the business of golf 

Money Topic 
DOLLAR SPOT DOMINATES DISCUSSION 

AT OHIO STATE/OHIO TURFGRASS FIELD DAY 

By Larry Aylward, Editor in Chief 

If I had a nickel for every t ime someone men t ioned 
dollar spot at the recent Turfgrass Research Field Day 
sponsored by T h e O h i o State University (OSU) and 

the O h i o Turfgrass Founda t ion ( O T F ) , I 'd have enough 
m o n e y to make fungicide applicat ions on my lawn for two 
years to battle the dreaded disease. 

Indeed, dollar spot was the money topic at the field day, 
where several O S U researchers have been testing it in a variety 
of capacities. T h e researchers shared their results to the several 
hundred people who attended the event on Aug. 13 at the 
O F F Research and Education facility in Columbus, Ohio . 

Mike Boehm, chair of O S U ' s depa r tmen t of plant pa-
thology, has been part of a team evaluating fungicides for 
dollar spot control in creeping bentgrass and Poa annua. 
Boehm said the researchers have made good strides on de-
te rmin ing the right t iming of fungicide 
applications to achieve their best results based on weather 
patterns rather than t ime of year. 

T h e s tudy revealed that fungicide applications made in 
the fall will last to the following spring if that fall applica-
t ion was followed by cold weather. "However , if you hit it 
in the fall and it stays warm through January, you don ' t see 
that type of response," Boehm added. 

Boehm said an April fungic ide application can delay 
dollar spot 's normal s u m m e r arrival by abou t three weeks. 
"So by the t ime dollar spot kicks in in June , it's three weeks 
behind the power curve. A n d if we're lucky, dollar spot 
doesn ' t get nasty until the end of June . A n d after that, it 
gets ho t and dry, and dollar spot doesn ' t wan t to be a p rob-
lem then anyway." 

Boehm said the research f rom the s tudy will ult imately 
lead to the smar t targeting of disease-causing pathogens 
rather than treating the symptoms of the diseases. 

John Street, associate professor in O h i o State's depar t -
men t of hort icul ture and crop science, discussed the influ-
ence of nitrogen sources and rates as well as plant growth 
regulator combina t ions on creeping bentgrass color and 
dollar spot incidence and severity. A m o n g other things, 
Street said the study de te rmined tha t foliar feeding in com-
binat ion with P G R s d idn ' t intensify or reduce dollar spot . 

Street also said the s tudy revealed that f requent foliar 
feeding applications work better to suppress dollar spot 
than less f requent applications. "Applying .125 pounds of 
ni t rogen every week will work significantly better than 
applying .25 pounds of nitrogen every two weeks," he said. 

Karl Dannebcrgcr , an O h i o State professor in the de-
p a r t m e n t of hort icul ture and crop science, spoke about 
the impact of dew o n dollar spot incidence. Dannebcrgcr 
discovered that if greens are rolled early in the morn ing and 
gu t ta t ion water f r o m d e w is d imin i shed , less dol lar spot 
will occur. 

"You can get a good feel for dew if you go ou t after 
the greens have been mowed and roll a golf ball across the 
green," says Danneberger , a Golfdom co lumnis t . uIf you 
pick up the ball and it sticks in your hand ... that ' s gut ta t ion 
water. Anecdotally, [the presence of gut ta t ion means] the 
potential of dollar spot is a lot greater." • 




