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ain Bird has built 
a r e p u t a t i o n for 
del iver ing ef fec-
.tivc and eff ic ient 

irr igation systems. W e also 
feel it 's our duty to encour-
age the entire irrigation industry — and 
the customers we serve — to use water 
responsibly. T h i s c o m m i t m e n t to The 
Intelligent Use o f W a t e r 1 M campaign is 
woven into the ver)' fabric of our com-
pany, and it is at the core of our ongoing 
partnership with the team at Golfdom. 

Through this three-part "Water Wise" 
series, Rain Bird and Golfdom hope to 
raise awareness of the issues surround-
ing the use of water on golf courses — 
from availability and cost to quality and 
consumption. 

Over the next few months, we'll focus 

on how the implementation 
o f water-eff ic ient practices 
and technologies can help 
super in tendents posit ively 
i m p a c t t h e e n v i r o n m e n t 
while still maintaining beau-
tiful, healthy courses for their 
customers. 

T h e r e are financial as well as eco-
logical benefits to the responsible use 
of water. S imply put, promoting water 
efficiency is smart business for anyone 
w h o m a n u f a c t u r e s , installs , services 
or uses the products that rely on the 
Earth's limited water supply. 

Irrigation is Rain Bird's only busi-
ness. Every day we leverage s tate-of -
the-ar t technologies to innovate and 
d e v e l o p p r o d u c t s and sys tems that 
exceed c u s t o m e r expec ta t ions by ap-
plying water in the most effective and 
efficient manner possible. O u r efforts 

for anyone w h o m a n u f a c t u r e s , 

instal ls , serv ices or uses the 

p roduc ts tha t rely on the 

Ear th 's l im i ted w a t e r supp ly . " 

have earned us not only the respect o f 
the industry, but also the conf idence 
a n d t rus t o f o u r c u s t o m e r s . T h a t ' s 
why we support T h e Intelligent Use o f 
W a t e r in everything we do. 

W e hope that you benefit from the 
" W a t e r W i s e " series — and that you 
are inspired to educate consumers and 
y o u r fe l low i rr igat ion profess iona ls 
about our shared responsibility to use 
water wisely. 

W e w e l c o m e y o u r f e e d b a c k and 
comments . 

Michael Roberts is director of golfirriga-
tion for Rain Bird. For more informa-
tion on Rain Bird's products or the Intel-
ligent Use of Water campaign, contact 
www. rainbird, com. 
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