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Floratine aims to raise mil l ions for Memphis chi ldren's hospital 

It was a steel-gray winter day in 
Memphis. It was one of those 
dreary days that just makes you 
feel somber, Kevin Cavanaugh 
thought as he pulled his car into 
the parking lot at St. Jude Chil-
dren's Research Hospital, where 

kids with pediatric cancer and catastrophic 
diseases go for treatment. 

Cavanaugh, vice president of Flora-
tine Products Group at the time, was one 
of several Floratine employees touring the 
hospital on this January day in 2007. The 
bleak weather wasn't lost on Cavanaugh as 
he prepared to enter the hospital, sure of the 
sadness he was about to witness. "I didn't 
know what I was walking into," he says. 

But Cavanaugh felt it was his calling to be 
at St. Jude on this day. He and Brian Good-
win, Floratine's president and CEO at the 
time, were drawn to St. Jude and what it had 
to offer. As businessmen who wanted to give 
something back to the community, Cavana-
ugh and Goodwin decided that St. Jude was 
the charity they wanted their nearby Collier-
ville, Tenn.-based business to support. So they 
organized a tour of St. Jude for employees to 

g see the facility and its patients up close. 
^ Cavanaugh's normal jovialness was in 
? check as he entered St. Jude for the first time. 
CO 

K He was speechless and nervous — bracing 
0 himself for the melancholy. But when he got 
P inside, he couldn't believe his eyes. 
1 Continued on page 62 
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Kevin C a v a n a u g h s t a n d s w i t h 
J o a n M a t t h e w s in f r o n t of a 
s t a t u e of S t . J u d e , t h e p a t r o n 
s a i n t of d e s p e r a t e c a u s e s . 
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"It's heartbreaking 
stuff, but at the 
s a m e t ime it's so 
inspirational." 
- BRIAN GOODWIN 

Continued from page 59 
"I saw balloons and kids laughing," 

Cavanaugh says, his eyes widening. "The 
whole place is painted in bright colors and 
very cheery. It's absolutely incredible." 

Cavanaugh and other employees met 
several ill but happy children that day. One 
5-year-old girl told Cavanaugh about "the 
tumor in my tummy." 

Perhaps there's nothing sadder than a 
5-year-old child with cancer. But so many of 
the sick kids at St. Jude provide an emotional 
boost to others through their strength and 
faith, Goodwin says. 

"It's heartbreaking stuff, but at the same 
time it's so inspirational," he adds. 

Joan Matthews, a special events consul-
tant for St. Jude, provided the tour for the 
Floratine employees. 

"When we got through it, Kevin said to 
me, 'I was afraid I wouldn't handle being 
around those children,' " Matthews remem-
bers. "He was completely blown away." 

But Matthews isn't surprised that Cava-
naugh was so pleasantly surprised by what 
goes inside the St. Jude's walls. 

"It's an upbeat and hopeful place," she 
says. "It's not maudlin or downtrodden." 

Matthews first met Cavanaugh and Good-
win when the two men invited her to Flora-
tine's headquarters in the fall of2006, shortly 
after they took over the company's operations. 
(In October 2007, Goodwin became CEO of 
FBS, a spin-off company. Cavanaugh is now 
president and CEO of Floratine.) Cavanaugh 
and Goodwin told Matthews they wanted 
to help raise money for St. Jude, a world-re-
nowned facility that aims to advance cures and 
prevent pediatric catastrophic diseases through 
research and treatment. St. Jude, founded by 
the late actor Danny Thomas, is the only pe-
diatric cancer research center in the country 
that pays for all treatment not covered by 
insurance, regardless of a family's ability to 
pay. Hence, it costs about $ 1.4 million a day 
to operate St. Jude. 
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FAIRWAY 
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WITHOUT GROWTH 

REGULATION. 
• Broad-spectrum turf management 

with contact and systemic dual 
action, delivering powerful control 
against diseases that can 
devastate fairways. 

• Provides top control without 
growth regulations, making it the 
ideal replacement for DMI's in 
summer disease control programs. 

SOLUTIONS FOR BETTER TURF 

Matthews didn't know much about 
Floratine when she arrived at its mod-
est facility for a meeting with Cavana-
ugh and Goodwin. But she was quickly 
impressed upon meeting them. When 
Cavanaugh was introduced to her as a 
former course maintenance employee 
of Augusta National Golf Club, Mat-
thews, a huge golf fan, was awestruck. 

"I said, T m not worthy!' " Mat-
thews says. "Kevin looked at me and 
just started laughing." 

With the ice broken, Matthews lis-
tened intently to Cavanaugh and Good-
win pitch her on their 
idea, and she realized 
they were interested in 
doing more than just a 
small golf tournament 
as a fund raiser. When 
they told Matthews 
they wanted to begin 
a series of golf tournaments around the 
world, it was clear to Matthews that Ca-
vanaugh and Goodwin were committing 
themselves and their company to partner 
with St. Jude in a much bigger way. 

"We told Joan our vision and that it was 
not a marketing exercise to drive revenue 
to our company," Cavanaugh says. "It was 
just something we wanted to do." 

Floratine's vision is to raise millions 
of dollars for St. Jude. The company has 
already raised several thousand dollars for 
the hospital, including about $60,000 in 
proceeds from the past two mega-parties 
the company held at the Golf Industry 
Show. But it plans to raise much more. 

While their fund-raising plan calls 
for golf tournaments around the globe, 
Cavanaugh and Goodwin want to start 
the project small to get it right. They're 
planning the first tournament in Mem-
phis this summer. 

Initially, Cavanaugh and Goodwin 
want to raise enough money through 
the tournaments to pay for one day of 
St. Jude's operation. "We will draw on 
our friends, distributors, consumers 
and suppliers to help us accomplish this 
wonderful project," Goodwin says. 

St. Jude Children's 
Research Hospital 

The working theme for Floratine's 
event is "kids golfing for kids." The idea is 
to hold a tournament with predominandy 
young players. Those players would sign 
up pledges to sponsor them a certain dol-
lar amount per hole they play. For in-
stance, if one player signs up 20 sponsors 
to pledge $2 a hole and he plays 18 holes, 
he would raise $720 for the cause. A four-
some with the amount of sponsors for the 
same pledge would raise $2,880. 

"St. Jude doesn't care if we raise $5 
or $5 million," Cavanaugh says. "They 
will take the money and do good things 

with it." 
Cavanaugh and 

Goodwin want Flo-
ratine sales representa-
tives and distributors 
to spread the word 
in their communities 
about the tourna-

ments and to recruit golf course super-
intendents to host tournaments. 

Cavanaugh says Floratine will help 
pay any overhead costs. He also wel-
comes support from any golf course to 
help with those costs. Matthews says the 
brass at St. Jude loves the idea of the "kids 
helping kids" tournaments. St. Jude re-
lies completely on outside donations to 
pay its costs. "No family is ever asked to 
pay for any treatment," she says. 

Neither Cavanaugh nor Goodwin 
has had a child with cancer. Cavana-
ugh's mother, Karen, survived breast 
cancer a few years ago. Cavanaugh was 
a Floratine distributor in South Caro-
lina then, and he purchased hundreds of 
pink breast cancer awareness bracelets 
to distribute to his customers. "I wanted 
to do something for my mom," he says. 

In 2006, Goodwin invited Cavana-
ugh to become Floratine's vice president 
and part owner. Cavanaugh accepted and 
told Goodwin how much he enjoyed pro-
moting breast cancer awareness in South 
Carolina. "We got to talking about things 
and decided to pursue helping St. Jude," 
Cavanaugh says. 

Continued on page 64 
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UNIVERSITY. 

Michigan State University's Joe 
Vargas presents a check on 
behalf of Floratine to 
St. Jude's Joan Matthews 
during the 2007 Golf Industry 
Show in Anaheim. 

Continued from page 63 
At meetings and trade shows, Floratine 

promotes St. Jude's cause. The company has 
even placed St. Jude's logo, the silhouette of a 
child over an arc, on its pullover jackets. 

Scott McNeer, a certified superintendent 
and director of operations for Spring Creek 
Ranch in Collierville, wears a clasp of the 
St. Jude logo on his coat. McNeer is so im-
pressed with Floratine's commitment to St. 
Jude that he has joined it. 

McNeer's 4-year-old daughter, Emma, 
spent several months at St. Jude being treated 
for a rare form of liver cancer in 2005. Emma 
was deemed cured last July. It's a coincidence 
that a superintendent of a golf course only a 
few miles from Floratine's headquarters had a 
daughter treated at St. Jude. 

McNeer didn't know Cavanaugh and 
Goodwin when Emma was at St. Jude. He 
met them shortly after they joined Floratine's 
management team. When Cavanaugh and 
Goodwin learned about Emma's stay at St. 
Jude, they asked McNeer if they could use 
her story to help promote St. Jude. 

McNeer was skeptical at first. He hoped 
Cavanaugh and Goodwin weren't support-
ing St. Jude as a marketing initiative for 
the company. But after hearing their plan, 
McNeer realized it was solely about helping 
St. Jude and had nothing to do with Flora-

tine. And while McNeer and his wife, Kim, 
didn't want to put the spotlight on Emma, 
they knew telling her story could help raise 
money for St. Jude. "It's an opportunity to 
raise a lot of money for what I feel is one of the 
greatest charities in the world," McNeer says. 

Emma was 13 months old when she was 
diagnosed with the cancer. She not only en-
dured life-threatening surgery, she also braved 
four rounds of chemotherapy, in which she 
lost her hair and eyebrows. Whi le Emma 
spent four months at St. Jude, McNeer never 
saw a hospital bill. He estimates Emma's care 
cost about $ 1 million, but he didn't have to 
pay a penny out of his pocket. 

Last November, Floratine held a golf 
tournament during its distributor meeting in 
Tunica, Miss., with $5,000 in proceeds going 
to St. Jude in Emma's name. That night at a 
dinner, McNeer accepted the signatory check 
while holding Emma in his arms. He told Em-
ma's story to the hushed and touched crowd. 

The more he's around Cavanaugh and 
Goodwin, the more McNeer sees their com-
mitment to St. Jude. 

"They have a true thirst to learn about 
what's going on at St. Jude," McNeer says. 
"They can rattle off statistics, such as the per-
centage of leukemia patients who have been 
healed. They know the doctors at St. Jude." 

Goodwin says his work with St. Jude re-
minds him of what's really important in life. 

"This type of work tends to center you," 
he says. "What we do every day to make a liv-
ing is important, but there are other ways to 
define yourself." 

When he thinks of the ill children at St. 
Jude, Goodwin realizes that most people don't 
have the problems they think they have. 

"We have irritations and we have issues, but 
we don't really have any problems compared 
to a lot of folks," he says. 

Through Floratine's efforts, Cavanaugh 
and Goodwin hope every superintendent in 
the country become familiar with the St. Jude 
logo. "We all know what the Callaway and 
Nike logos look like," Cavanaugh says. "Well, 
I want the St. Jude logo to find its way into 
superintendents' minds. 

"I want every superintendent to know what 
it is — and what it means." • 

if you would like help to help 
Floratine in its effort to 
support St Jude, please 
contact Kevin Cavanaugh at 
cshort@floratine.com. 
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