
Off The Fringe 
Jumping Into 
the Fray 
HUSTLER TURPS PAUL MULLET 

DISCUSSES HIS COMPANY'S ENTRY 

INTO THE GOLF MARKET 

There was a new mower manu-
facturer — and a new color 
— on the Orange County 

Convention Center exhibit floor at the 
Golf Industry Show in February. 

Hustler Turf Equipment, a Hess-
ton, Kan.-based company that has 
made a name for itself in the lawn care 
market, recently announced a partner-

ship with Japan's 
IHI Shibaura Ma-
chinery to develop 
mowing products 
for the golf market. 
Golfdom caught 
up with Hustler President Paul Mullet 
recently to discuss the company's entry 
into the golf market. 

Paul Mullet 

Whether you're top dressing your fairway, renovating bunkers or 
relocating material, the Turfco® CR-10, with a 4 cubic yard hopper, 
is the workhorse you've been looking for. Its patented three-position 

switch, cross-conveyor flow control and self-cleaning hopper make it the most 
effective material handler available. And now the CR-10 is available with WideSpin™ 
technology—allowing you to deliver light or heavy top dressing applications at 
unprecedented widths and depths. All this—plus a three-year warranty. The CR-10. 
Don't start a project without it. 

Call 1-800-679-8201 f o r a 
free on-site demonstration or video 

1655 101st Avenue NE • Minneapolis, MN 5 5 4 4 9 - 4 4 2 0 U.S.A 
(763) 7 8 5 - 1 0 0 0 • Fax (763) 7 8 5 - 0 5 5 6 • www.turfco.com 

While business is not bad in the golf market, 
some people will tell you it's a challenging 
time, with course construction down and 
rounds being flat. That said, why did Hustler 
decide to get into the golf market? 
Mullet: About 15 months ago, IHI 
Shibaura came to us. IHI Shibaura has 
been manufacturing golf course equip-
ment in Japan for close to 30 years. The 
company was looking for somebody 
in the United States to help market 
its products. IHI Shibaura has the reel 
technology, the four-wheel drive tech-
nology and the experience. So it was an 
opportunity for us, since we were in that 
market (about 30 years ago), to get back 
into it. 

Let's talk about your audience - golf course 
superintendents. What do you know about their 
needs when it comes to mowing? 
Mullet: We have a lot of rotary mover 
experience for the roughs and those 
applications. And now with our re-
lationship with IHI Shibaura, which 
brings the reel-mowing segment to 
greens and fairways, we have a combi-
nation to make products we hope will 
help superintendents. 

Hustler Turf Equipment will face some stiff 
competition from some reputable mower 
manufacturers - Toro, Jacobsen and John 
Deere. How do you plan to distinguish itself? 
Mullet: We've competed before with 
John Deere, Toro and Jacobsen. They 
do a great job, but we think we can do 
some things [to distinguish ourselves]. 
We're a smaller company, and we're 
more responsive. We're also open to 
learning what we need to do. • 

The Turfco CR-10 makes it happen! 

http://www.turfco.com



