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In the first story of a two-part series, Golfdom T Db ERABC

looks back on a decade of people, places and
issues that have helped to shape the golf
industry. Above right, our first cover in 1999.

About the cover
Art Director Kristen Morabito used her

artist’s touch, with an image from Punch-

. GUUd Shuw-ing stock, to mark our celebratory cover.

You put a lot of miles on your
feet but hey, it’s the Golf Industry
Show! Here’s a recap of what went
on in Orlando.
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Top Assistants

In this new Q&A feature, Golfdom talks
to assistant superintendents. In this
first installment, we get to know Can-
terbury Golf Club’s Ed Smith. Page 68.
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Turfgrass Trends

This month Golfdom's practical
research digest for turf managers
discusses Poa control, insecticides
in accordance with IPM, and ber-
muda grass control. See pages 71-84.

Online Exclusive

Listen to this podcast
only at www.golfdom.com/
podeasts:

Navigating Product Evolution and Confusion
— Research shows that many superintendents
have a difficult time correctly identifying a chem-
ical's brand with it manufacturer. Dr. Toni Bucci,
the business manager of BASF Professional Turf
and Ormamentals, discusses what can be done to
diminish pesticide product confusion.
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