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of The Home Depot Canada and Asia. “We
are going above and beyond government
regulations by working with our suppliers to
develop pesticide alternatives that are envi-
ronmentally friendly and produce excellent
results on lawns and gardens.”

Pesticides will be phased out of The
Home Depot stores across Canada starting
immediately. By the end of June, The Home
Depot anticipates that 62 of its stores
nationwide will no longer sell pesticides,
with all 166 stores offering additional envi-
ronmentally preferred replacement products
by the end of 2008.

Cleary Makes Appointments
Dayton, N.J.-based Cleary Chemical Co.
made two key appointments. Pedro Per-
doma has been hired as director of research
and regulatory affairs, and Bill Cunningham
was promoted to director of marketing.

Perdoma is responsible for all aspects
of product research as well as federal
regulatory affairs concerning the turf and
ornamental industry. In his new role, Cun-
ningham will manage all outside marketing
efforts including directing all advertising
efforts.

Companies Settle Lawsuits of
Bayer’s Patent

Bayer CropScience LP, Etigra LLC and Nu-
farm Americas, as successor to the assets
of Etigra, and Control Solutions, announced
that the companies have settled lawsuits
regarding infringement of Bayer's patent for
the pesticide imidacloprid on fertilizer. The
parties have acknowledged that Bayer's
patent is valid and enforceable. Etigra has
acknowledged the validity of Bayer's copy-
rights. Etigra, Control Solutions and Frick
Sevices are endeavoring to recall infringing
imidacloprid product.

Bayer filed suit in February 2008
against Control Solutions in the U.S. Dis-
trict Court for the Eastern District of North
Carolina citing infringement of U.S. Patent
No. 5,783,203. Bayer's litigation in regard
to Etigra's actions was filed in the same U.S.
district court in March 2007.®
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About Your Maintenance Budget

IS IT GOING UP WITH GOLFERS’ DEMANDS?

By Larry Aylward, Editor in Chief

onsidering that overall golf

@coume conditions are what

* golfers value most when
they shell out their hard-earned
cash to play 18 holes, the proofis
in the putting greens that super-
intendents are the most impor-
tant employees that golf courses
and golf clubs employ.

Golf course supermtendents
should feel proud. Then again, they probably feel pressure, Whlch is under—
standable. They know their work is being scrutinized.

But in these days of near-flat rounds and stagnant growth, one wonders |
if superintendents’ maintenance budgets are keeping pace with the increased J‘
scrutiny of their courses, which might include golfers’ demands for faster- and |

more consistent-playing greens and more forgiving bunkers to provide firm 4
lies. The bottom line is the bottom line, and superintendents might need
more money in their maintenance budgets to perform some of the tasks to b

meet golfers’ demand.

We've surveyed superintendents the past several years in regard to their \
maintenance budgets, which are going up for some and down for others. y
In 2003, we asked: What do you think your maintenance budget will be in 2004?

Here’s how 325 superintendents responded: S

= Up 15 percent or more 5%

= Up 5 percent or more 37% .

= Same 41% y

= Down 5 percent or more 13%

= Down 15 percent or more 4% ’

In 2005, we asked: What do you think your maintenance budget will be in 20067 p

Here’s how 380 superintendents responded:

= Up 15 percent or more 6% 3

= Up 5 percent or more 46%

= Same 30% {

= Down 5 percent or more 13%

® Down 15 percent or more 4% p

In 2007, we asked: What do you think your maintenance budget will be in 2008? «

Here’s how 637 superintendents responded: z

= Up 15 percent or more 6% § .

= Up 5 percent or more 43% . ; T g

™ same 400/0 or more business IﬂSlghtS, Slgn up % >

= Down 5 percent or more 9% for our On} the Green and Chipshots o
newsletters at www.golfdom.com. Q

= Down 15 percent or more 3% o
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