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Business 

briefs 
R o u n d s D o w n i n M a r c h , 
A s I s C o n s u m e r C o n f i d e n c e 
Is it a coincidence that golf rounds played 
were down nearly 10 percent from the previ-
ous year at the same time that consumer 
confidence has been sinking? 

Rounds played in the United States were 
down 9.9 percent on same-store basis in 
March 2008 versus March 2007, according 
to the National Golf Foundation. Even with 
one extra weekend day in March versus 
last year, most regions doing relatively high 
volume in the month were down: Central/ 
South Florida fell 3.1 percent; the Gulf Coast 
declined 1.8 percent, and South Central 
showed a 8.5 percent decline. 

Consumer confidence has experienced 
a similar slump. The Conference Board Con-
sumer Confidence Index, which had declined 
sharply in March, fell further in April. The 
Index now stands at 62.3, down from 65.9 
in March. The Present Situation Index fell 
to 80.7 from 90.6. The Expectations Index 
was virtually unchanged, 50.1 versus 49.4 
in March. 

H o m e D e p o t C a n a d a 
P h a s e s O u t P e s t i c i d e s 
Even though it's another country and an-
other segment of the green industry, golf 
course superintendents should know that 
Home Depot Canada plans to voluntarily 
stop selling traditional pesticides and her-
bicides in its stores across Canada by the 
end of 2008 and increase its selection of 
environmentally friendly alternatives. 

"Like our customers, we at The Home 
Depot, are concerned about the environ-
ment," said Annette Verschuren, president 
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What's That Racket? 
OH, IT'S JUST ANOTHER DAY AT TORO - WHERE THEY'RE 'THINKING 

WAY OUT THERE' B y L a r r y A y l w a r d , E d i t o r i n C h i e f 

Several media members got 

to witness a lot o f racket 

going on at T h e T o r o C o . 

last m o n t h . W e ' r e talk-

ing clatter as in "clang," 

" b o o m , " " b a m " and even 

Actual ly , it was just a n o t h e r day 

at T o r o , located in B l o o m i n g t o n , 

M i n n . , where m o w e r s a n d blowers 

a n d o ther e q u i p m e n t are tested ex-

tensively for durabil i ty , p e r f o r m a n c e 

a n d safety a m o n g o ther things. A n d 

the tests, l ike plac ing a solid meta l 

pipe undernea th the cut t ing uni t o f 

a fairway m o w e r , cause s o m e clatter . 

T h e m e d i a were given a tour 

o f the T o r o facilities as part o f the 

c o m p a n y ' s m e d i a day, t i t led " I n -

novat ion A t Its R o o t s . " I n addi-

t ion to seeing the rigor that T o r o ' s 

e q u i p m e n t is put t h r o u g h before it 

goes to market , the m e d i a also heard 

f r o m several c o m p a n y speakers, 

inc luding C E O a n d C h a i r m a n 

Continued on page 17 

Toro's Greg Janey talks to media members 
about the Reelmaster 5210 during media day. 
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Off The Fringe 

Briefs continued from page 10 
of The H o m e Depot Canada and Asia. "We 
are going above and beyond government 
regulat ions by work ing wi th our suppliers to 
develop pest ic ide alternatives that are envi-
ronmental ly fr iendly and produce excel lent 
results on lawns and gardens." 

Pest ic ides will be phased out of The 
H o m e Depot stores across Canada start ing 
immediately. By the end of June, The H o m e 
Depot ant ic ipates that 6 2 of its stores 
nat ionwide will no longer sell pesticides, 
wi th all 1 6 6 stores of fer ing addit ional envi-
ronmental ly preferred replacement products 
by the end of 2 0 0 8 . 

Cleary Makes Appointments 
Dayton, N.J.-based Cleary Chemical Co. 
made two key appointments. Pedro Per-
d o m a has been hired as director of research 
and regulatory affairs, and Bill Cunn ingham 
was promoted to director of market ing. 

Perdoma is responsible for all aspects 
of product research as well as federal 
regulatory affairs concern ing the turf and 
ornamenta l industry. In his new role, Cun-
n ingham will manage all outs ide market ing 
ef for ts including direct ing all advert ising 
efforts. 

Companies Settle Lawsuits of 
Bayer's Patent 
Bayer CropSc ience LP, Etigra L L C and Nu-
farm Americas, as successor to the assets 
of Etigra, and Control Solutions, announced 
that the companies have sett led lawsuits 
regarding in f r ingement of Bayer's patent for 
the pest ic ide imidacloprid on fertilizer. The 
parties have acknowledged that Bayer's 
patent is valid and enforceable. Et igra has 
acknowledged the validity of Bayer's copy-
rights. Etigra, Control Solut ions and Frick 
Services are endeavor ing to recall infr inging 
imidacloprid p roduc t 

Bayer f i led suit in February 2 0 0 8 
against Control Solut ions in the U.S. Dis-
tr ict Cour t for the Eastern Distr ict of North 
Carol ina cit ing in f r ingement of U.S. Patent 
No. 5 ,783 ,203 . Bayer's l i t igation in regard 
to Etigra's act ions was f i led in the same U.S. 
distr ict court in March 2 0 0 7 . • 

About Your Maintenance Budget 
IS IT GOING UP WITH GOLFERS' DEMANDS? 
By Larry Aylward, Editor in Chief 

Considering that overall golf 
course conditions are what 
golfers value most when 

they shell out their hard-earned 
cash to play 18 holes, the proof is 
in the putting greens that super-
intendents are the most impor-
tant employees that golf courses 
and golf clubs employ. 

Golf course superintendents 
should feel proud. Then again, they probably feel pressure, which is under-
standable. They know their work is being scrutinized. 

But in these days of near-flat rounds and stagnant growth, one wonders 
if superintendents' maintenance budgets are keeping pace with the increased 
scrutiny of their courses, which might include golfers' demands for faster- and 
more consistent-playing greens and more forgiving bunkers to provide firm 
lies. The bottom line is the bottom line, and superintendents might need 
more money in their maintenance budgets to perform some of the tasks to 
meet golfers' demand. 

We've surveyed superintendents the past several years in regard to their 
maintenance budgets, which are going up for some and down for others. 

In 2 0 0 3 , w e a sked : What do you think your maintenance budget will be in 2004? 

Here's how 325 superintendents responded: 
• Up 15 percent or more 5 % 
• Up 5 percent or more 3 7 % 
• Same 4 1 % 
• Down 5 percent or more 1 3 % 
• Down 15 percent or more 4 % 

In 2005, we asked: What do you think your maintenance budget will be in 2006? 
Here's how 380 superintendents responded: 
• Up 15 percent or more 6 % 
• Up 5 percent or more 4 6 % 
• Same 3 0 % 
• Down 5 percent or more 1 3 % 
• Down 15 percent or more 4 % 

In 2007, we asked: What do you think your maintenance budget will be in 2008? 
Here's how 637 superintendents responded: 
• Up 15 percent or more 6 % 
• Up 5 percent or more 4 3 % 
m Same 4 0 % 
• Down 5 percent or more 9 % 
m Down 15 percent or more 3 % 

For more business insights, s ign up 
for our On the Green and Chipshots 
newslet ters at www.golfdom.com. 
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